Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2017-18

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Accounting/ adide=

Title of the paper/ U&ua &1 M¥® Financial Accounting/ f&xTa a@i®+
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper —|
Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit Syllabus
Concept of Double Entry System, Accounting Concepts and Conventions
(English) | Preparation of Journal, Sub division of Journal, Preparation of Ledger
Unit | and Trial Balance. Final Accounts with Adjustme_nts._ _
fg—ufafic gomell & SraeRN, IEThA @ JATUROMY UG URFRIG STcl
==D) IR HRA1, STl BT SUGHTS, WTddal U derac & =T, srfad
QT GRS A d |
(English) Introduction to Indian Accounting Standards. Detail study of accounting
Unit 11 stanﬂdard - 6 and 10, Brargch Accounts, Departmental Account.
@) R oGl JIFehi Dl UREA, i@l D 6 Ud 10 T fd&gd Nead,
T o, fRiRT ord |
Unit 111 (English) | Royalty Accounts, Accounting_of N(_)n Profit Making Organization.
=) PR Yodb @, IR ATTHN FRATRA & W |
Unit IV (English) innt Venture Accounts, Consi_gnment and Investment Accounts
(=) Hgad SUHH @I, U7 W gd fAanT @ |
Partnership  Accounts- Dissolution with Insolvency of partner,
(English) | Amalgamation of Partnership Firms, Conversion of Partnership Firm into
Unit V Joint Stock Company.
@) TIER WA, 9EeR & feaifert 9 Wdfdd fdged, QRN Bl &1
USR], AISIGRT BH P GYHI Wh YAvSH H YR |




Recommended Books

Gupta R. L. and Radhaswamy, M

Sultan Chand & Sons, New Delhi.

Shukla M. C. Grewal T. S and Gupta S.C.

S. Chand & Sons. New Delhi.

Shukla S. M.

Sahitya Bhawan Publication Agra.

Murti Guru Prasad

Himalya Publishing House Mumbai.

Jain and Narang

Kalyani Publisher New Delhi

S. N. Maheswari

Vikas Publishing House New Delhi

Sharma and Gupta

RBD Publishing House, Jaipur

Khatik S. K. Jat jitendra, Saxena K.

Extol Publication, Bhopal

Gangwar Sharda

Himalya Publishing House, Agra.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2017-18

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Accounting/ adide=

Title of the paper/ Y&ua &1 MY Business mathematics/ e TG
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper — I
Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit Syllabus
(English) Ratio- _Ga_ining z_ind Sacrificing Ratio, Proportion, Percentage,
Unit | Commission, Discount and Brokerage .
=) JUTT— WIS g AN 3JUTd, FATIUT, UIIeId, HHIS, el Ud qafrell |
(English) Simultar]eous Equatio_ns - Meanir_lg, Characteristic Types and
Unit I Calculations, Preparation of Invoice.
(=) U FHIHRU—3e, [IRIVA YR UG TUMRI, dioid bl (T |
Unit 111 (English) | Elementary Matrices- Defi_nition qnd Calculations, Types of Matrices.
(=) UR™® ATIE — YRWTET Td TR IMRE & IDR |
(English) Logarithms and Antilogarithms- Principles and Calculations, Simple and
Unit IV Compound Interest.
(=) STEI0Th Ud YfeTegiToreh — R¥gid Ud TG | AR Ud Fshdfeg 1o |
, Averages — Simple, Weighted and Statistical Averages Arithmetic mean,
(English) . . .
Unit \V Harmonic mean, Geometric mean. Profit and Loss.
=) AT — A, MIRA T FRAGI 3T — IHBAPRNT H1e, RS ATed
3R Sonfacira wreg, ot ud B |

Recommended Books

AllenR. G. D. MacMillan New Delhi

Soni R. S. Pitamber Publishing House, New Delhi

Kapoor V. K. Sultan Chand & Sons, New Delhi

Holden Macmillan India, New Delhi

Dr. V. K. Shukla Madhya Pradesh Hindi Granth Academy,
Bhopal (Both Hindi & English)

J.P. singh Himalya Publising House, Mumbai.

N.K. Nag

Kalyani Publisher, New Delhi.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2017-18

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fawg Management Group/ Y8 |98
Title of the paper/ Y&ua &1 MY Business Law/ de«iiie |f~ad
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper —|
Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit

Syllabus

(English)
Unit |

Indian Contract Act 1872- Definitions, Nature of Contract, Offer &
Acceptance, Capacity of Parties to Contract, Free Consent and
Consideration, Expressly declared void agreement, Performance of
contracts.

(=)

AR 3Tgee ARIH, 1872— URWINTG, Fae DI Ypfd, UXd Td WIpid,
VPRI H IE B DI &, WdF FeAld Ud Ui, WK W d Y
=T S8R, el &1 e |

(English)
Unit 11

Breach of Contract, Remedies for breach of Contract, Indemnity and
Guarantee Contracts. Special Contracts- Bailment, Pledge and Agency.

fa=d)

3IEET W, 3T W & IUAR, BIRET UG UfeRfcr raer | faviy argeer —
e, AR va gor |

(English)
Unit 111

Negotiable Instrument Act, 1881- Definition, Features, Promissory note,
Bill of Exchange and Cheques, Holder and Holder in Due Course.
Crossing of Cheque, Types of Crossing, Dishonor and Discharge of
Negotiable Instruments.

fa=d)

afHy ey fderg rfafem 1881— uRwmeTd, favyam]d, wfasm o=, fafea
AUz, T gAeY | IR Ud JAAT RS, Adb BT NE@IHA, NEidHd & UDK,
fafee faus &1 amTeRT Ud e |

(English)
Unit IV

Consumer Protection Act 1986- Main Provisions. Consumer Dusputes,
Redressal Agencies. MRTP Act.- Meaning, Scope, Importance and
Main Provisions.

=)

JUHTT EReT0T JATATIH 1986— UHRI U™, IUHIGT fadre, Su«raa fdare
RGN RV | UHIEOHR Ud Yfa€endid AaUR ddeR srfafam — aref,
&3, A8 U4 H&I UG |

(English)
Unit V

Foreign Exchange Management Act 2000 (FEMA) - Objective and Main
Provisions, Introduction to Intellectual Property Right Act- Copyright,
Patent and Trademark.

=)

facel faffma gdy =M 2000 (@H1) — IS Ud UHE UTa, difgd
JueT AR JfRf T &1 uRay — PiREe, Uo< Td SSHTS |

Recommended Books

Singh Avtar Estern Book Company Law.

Kuchal M. C. Vikas Publishing House, New Delhi.

Bulchandani K.R. Himalya Publising House, Mumbai. (Both
Medium)

R.N.S. Pillai & V. Bhagvati S. Chand. & Company New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/¥H 2017-18

Class/ &&T B.Com./dl®MH

Year/ a§ First/ 9ed

Subject/ fawg Management Group/ Y8 |98

Title of the paper/ U&ua &1 M¥®

Business Organization and _
Communication/ TEaHTRI® GITST Td TGO

Compulsory/ f¥ari Optional/ d&feus Compulsory/ aiffard  Paper - ||

Maximum marks 40

JferHaH 3fd 40

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Business Organization: Definition, Concept, Characteristics, Objectives,
Significance, Components, Functions. Business ethics, Social
responsibilities of Business, Promotions of Business: Meaning,
Functions, Stages of Promotion. Forms of Business Organization:
Detailed Study of Sole Proprietorship and Partnership.

TGATRIG TSGR, RO, fI¥varg, Igaed, i, gch, Ud o
IR H TS You, ATTA™I B AHING ITRGIRIE | TaATd BT Jad-1d]
WY | FIEIAERT WG9 & UbR: Yhid] WA Yd ATeaR bl [awgd
I |

Unit 11

(English)

Company Organisation: Meaning, Definition, Formation of Private and
Public Company, Merits and Demerits, Types of Companies, Cooperative
Organisation-Need, Meaning, Significance and its Merits- Demerits.
Public Enterprises- Concept, Meaning, Characteristic, Objectives and
Significance. Malti National Corporations.(MNC'S) - An Introduction In
India.

(=)

HFIAT BT IS 31, URYYT, Sl Ud HA1dol-ih HH hl 7] o—aly,
HOAI D UBR | TehNI ATod— Mg, 31 fIemang, Sgeed vd A |
IRA H Iee FH—ud gRked |

Unit 111

(English)

Communication- Introductions, Definition, Nature, Objects, Importance
of Communication to Manager, Elements of Communication, Feedback,
Dimension and Directions of Communication, Means of communication -
Verbal Communication, SWOT Analysis.

(=)

TR, UR9YT, UPHd Iqad, Yagdl & foly TRV & Asc,
YT ® O Ufagfie | 9RWU & M IR Y, wwwe &
A —feadh FRIYURGA(®H [J9elyT |

Unit IV

(English)

Non-Verbal communication, Body Language, Paralanguage, Sign
Language, visual and Audio Communication, Channel of communication,
Barriers in Communications. Writen Business Communication - Concept,
Advantages, Disadvantages, Importance. Need and kinds of business
Letters, Essentials of an Effective Business Letter.

(=)

Srfead AUYT, Sfedy Ao, uTed TN, WHahcl IS, WY G UG S AU,
FUYUT DI SRGATY, FUYOT B qrey | fTRad A FUYo— STaeROT, T
B, W8T | AaITRe U3 & MaeIHdT Ud YHR, T ATaAT IS I
CARCHERI.

Unit vV

(English)

Modern Forms of Communication- Fax, E-mail, Video conferencing,
International  Communication  for  Global  Business,  Group
Communication Network. Preparation of Business survey Report

(=)

Q0T & JAYTH WHY Had, s—He, g IR | JAVSHAT SEET D oY
RIS WYY, g FUYUT -cqad, RATaNIdh A9 Yfadad JIR &Rl |




Recommended Books

Dr. Ramesh Mangal (English)

Business Communations, Univeral Pub. Agra.

Mehta D & Mehta N. K.

A Hand Book of Communication Skill Practices —
Radha ppb. New Delhi

Sf. fare st A2 e, 3TRT

SI. 3/ YIS, GRS HITSH

<1, Hgar

Jain K. Himalya Publishing House, Mumbai.
Shashi K. Gupta Kalyani Pubshing, New Delhi.
Nolkha R.C. RBD Publishing House, Jaipur




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2017-18

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Applied Economics Group/ qeiRe arfemes
Title of the paper/ Y&ua &1 MY Micro Economics/ afte arfemrs
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper —|

Maximum marks 40 JAfreaH 3i®d 40

Particulars/ faaxor

Unit Syllabus
(English) Micro Economics- Defin_itipn,_ meaning, inductive_ and Deductive
Unit | methods, Importance and Limitations of_Mrlcro Econo{r\nlcs. _
=) e Ifefeme— aR¥mT, 31, IMAE Ud e vd e ugfoad, afe
3fRIes @1 #ew Ud AWM |
(English) Law of Demand- Meaning and Definition, Characteristics, Types of
Unit 1 Demand, Exceptions of Law of Demand.
R=d) AT BT 7199 312 Ug g9, Iefo1 | /I & UDR AR AN & FR-H & YIS |
Elasticity of Demand- Concept, Definition, Importance, Types and
(English) | measurement of Elasticity of Demand, production function (with One and
Unit 111 Two Variables), Economies- Internal and External.
=) AW @ Afg— AR, GRUTT, A8, AT @l dld & YHR UG A, I
Wl (T UG &I =Rl & A1) qad— IfaRd TG 98y |
(English) Factors of Production- Land, Labour, Capital, organization and
Unit IV Enterprise. Cost and Revenue Analysis.
(=) ST & geh—fH, 514, goll, T69 Ud 9184 | RTd U4 3 {d9elyo |
Market Structure- Concept, Definition, Characteristics, Classification,
(English) | Price determination under Perfect and Imperfect competition. Marginal
Unit V Productivity Theroy of Ditribution.
=) IR AXA-T— J[TIRON, GRETNTY qIHR0T, Yo Ud ol UfcRRIar & arra
Hog e | faaRer &1 Aid Scradar Rigid |

Recommended Books

Modern Micro economics Koustsohiarji A. Macmillan New Delhi

7Y, f=T U1 JhIeHT HIUT |

s vd g4 feATerd afeatlRnT 2red, 9w |

9. . AmoeT Pl gfeeteR A3 e |

91, Uel. 3N JRATS] UfeATRNT BI3H, SR |
D. N. Dwivedi Vikas PublishingHouse New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2017-18

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Applied Economics Group/ qeiRe arfemes
Title of the paper/ Y&ua &1 MY Macro Economics/ ¥t 3refemes
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper — I

Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit Syllabus
(English) Macro Ecopomics- Concept, Natur_e, Importance, Limitations, Difference
Unit | beENeen (MICI’O and macro Ecorlgmlcs. _ . _
) Wit IR — JIYRN, Ypfd Hed, WHN, Aftc Td gt Ud Hfe
SPNITIE S
(English) Nationgl Income - Meani_ng, Definitipn and Concept, Methods for
Unit 11 measuring National Income in India and its Problems.
@) Wm—aﬁ,qﬁW@WlWﬁﬂ@amaﬁmaﬂ
fafdrat gd gaa) I |
Unit 111 (English) | Theories of Wages, Interest an_d Employment.
(=) HOTGR], TS U4 IR & RIgId |
(English) Monetory Theories — Quantity theory of Money, Modern theory of
Unit IV Money, Keynes’s theory of Money and Price. _
@) WW—WWW%@HWWWWQ&WMW
Td oHdl & RIgia |
(English) Recent Industrial Ffolicy,_ Industrial Growth in Phase Il and Il
Unit \/ Disinvestments, Foreign Direct Investment.
=) TIaH &l i, fgda wd g =@Ror @1 &iefiie wrfa | fafeeer
gger faaell e |

Recommended Books

s vd g4 ooy ufealRie ared, ¥ws |

1. Q. IS RS, UfARNT B¥E, SRR |
9. U, ST HITN UfeeTIR s feoel |

M. C. Bais Vikas PublishingHouse New Delhi




B.Com 2"d year
(111"Y Semester)



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2017-18

Class /@& B.Com 2"d year
Semester /a¥eR I
Subject /fawa Ae C(.:oug;gg Group
Title of the paper /we0a &1 e Cﬁorsfporaste Accountlng
Compulsory /sifard ar Optional / dsfeas Compulsory /afard
Marks in CCE 50
Marks in Main Exam 100
Max. Marks /af@aq sie 150
Syllabus
(English) Issue of fShares, Forfeiture, Reissue of shares and puy back of shares.
Unit | Redemption of Preference Shares. Issue & Rg{sjemptlrcr)\n of Debentures.
=) BN 1 e, %‘@Tgﬁﬁﬁﬂ?{ UG 3 B YAENIG | QAISHR T BT e,
FOT Y &7 T gd e |
Final Accounts of Companies (Including calculation of managerial
(English) remuneration). Declaration of dividend, Profit and Loss Appropriation
Account and disposal of Profits. Calculation of Pre and Post
Unit 11 incorporation Profit/Loss.
HHE B IMfH o (YD UIRSMAG @I U1 Afed) I @l =TT |
(fT=) g s T U il &1 ueRT| @ERed & 9d Ud U &
FATH—3AT bl IO |
(English) Valuation of Goodwill and Shares, Methods of Valuation. Accounts of
Unit 111 Public Utility Companies (Electricity Company). -
=) wﬁsﬁ'\’mﬁaﬂ@wmﬂ e @l fafeRl | Ardeie SUAIRr Hufal &
(g HR) |
Meaning of Holding and Subsidiary Company, Preparation of
(English) Consolidated Balance Sheet of a holding company with one subsidiary
Unit IV company, Accounting for liquidation of companies.
() PFIR U4 FEID HHl BT 3feT | GIEN Sl Bl FHIbd [T dIR Rl
(THh S HF & A1), HHAAT & IRTATT & ford oiRgidH |
Accounting for Merger as per AS 14. Internal Reconstruction of a
(English) company as per Indian Accounting Standard 14 (Excluding inter
Unit V company holdings and reconstruction scheme)
(]%Tcﬂ) ARG Iihe HMD 14 ?ﬁ SR c)(WII"HJI cal {-IICJC'M"I Q_CT HHAT BT dﬂdeD
YA O (QIAR—BF gRYT 3R YA AT Bl BISHR)

qe—39 Ue U= | 70 UlAwd (g vd 30 Ui Agifad ue 8 |
Note:- In this paper 70% shall be numberical questions and 30% shall be theoretical

questions.




Suggested Readings

1. Mangal Ramesh Company Accounts, Universal Publication, Agra

9 Gupta R.L. Radhaswamy Company Accounts, Sultan Chand and Sons, New
' M. Delhi.

3 Maheshwari S.N. gglrﬁiorate Accounting Vikas Publishing House, New
4 Modi, Oswal and Corporate Accounting in Hindi and English (both)
) S.K.Khatik College Book House, Jaipur

5. Mehta, Brahmbhatt Corporate Accounting, Devi Ahilya Prakashan, Indore




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2017-18

Class /@& B.Com 2"d year
Semester /a¥eR I
: Management Group
Subject /fawg i
Title of th Fis Principles of Statistics
itle of the paper /vyz7o= &1 R & Rt
Compulsory /sifard ar Optional / dsfeas Compulsory /dsfeas
Marks in CCE 50
Marks in Main Exam 100
Max. Marks /af@aq sie 150
Syllabus
Meaning, definations, Significance, Scope and Limitations of Statistics.
Statistical investigation. Process of Data Collection, Primary and
(English) Secondary Data, Methods of Sampling, Preparation of Questionaire,
Unit | Classification and Tabulation of Data, Preparation of Statistical Series
and its types.
HIRD! I AR, URNTT Td Hgc@, &3 Ud AR, AiRFD AqA | b
(r2=s) ety B Ufhar, wrfie e fgdae aHe, feee o Qfadr, geamae o 39,
THBT &1 aiffever vd AR, Aierara Sl @ 9= vd ueR |
(English) Measurement of Central Te_ndency-Mean, Median, Quartile, Mode,
Unit 11 Geometric Mean and Harmonic Mean _
() Do UGl Bl AY—HRIH, WeAdl, agid, YRASd, Uk A U4 sRIAD
A1 |
Dispersion and Skewness. Analysis of Time Series-Meaning,
(English) Importance, Components, Decomposition of Time S_eries, Measurement
Unit 111 of Long Term trends, Measurement of Cyclical and Irregular
Fluctuations.
(=) rafdRer Td fawAar| ®ra oo &1 fdvelyu—erd, Wew, ducd, dIa SN @l
faeges, @l S SAY, T@rg 9 AfFAfHT Searaedl & A |
Correlation-Meaning, Definitions, Types and Degree of Correlation,
Methods of Correlation.
(English) Regression Analysis-Meaning, uses, Difference between Correlation
Unit IV and Regression, Linear Regression Equations, Calculation of
Coefficient of Regression.
WE HdY—3Mer, URHINI, UPhR, AEHaE BT GRUH, Tedw= &l AT | gdaTH =
(f2=s) faeeIN U3, AN, WEdw= Ud YA # iR, Y@ Jdg—IH9 AHGBRT,
UATOTH T[0T BT UREHE |
Index Number-Meaning, Characteristics, Importance and Uses,
(English) Construction of Index Numbers-Cost of living Index, Fisher's Iddeal
Unit Index Number.
Diagrammatic and Graphic Presentation of Data
=) W—gﬁ, rﬁﬁw? AEd Ud SUANT—(Qeldl &l IaH—siia {Hdig- i &l
AT U XY Uge[ |

qe—39 UeT ux # 70 Ulerd 3@y vd 30 wfrerd dgifad ue 8 |
Note:- In this paper 70% shall be numberical questions and 30% shall be theoretical

guestions.

o

Suggested Readings for Principles of Statistics de+: @it & fagia”




Oswal, Shau

Business Statistics, Ramesh Book Deport, Jaipur

R.P. Varshaneya

1.

2. Gupta B.N. Statistics, Sahitya Bawan, Agra (Hindi & English)
3. Gupta B.N. & Silawat Statistics, S.B.P.D. Agra

4. Nagar K.N. Statistics, Meenakshi Prakashan (Hindi & English)
5. Elahance D.N. Statistics

6. Shukla S.M. Statistics

7. Gupta S.P. Statistics, S. Chand Delhi (Hindi & English)

8.

Statistics, Jawahar Prakashan, Agra




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /@& B.Com 2"d year
Semester /a¥eR I
. Applied Economics
Subject /fawg ~S—
. Indian Company Act.
Title of the paper /wema &1 i =
Compulsory /afRard ar Optional /d&feus Compulsory /dafeas
Marks in CCE 50
Marks in Main Exam 100
Max. Marks /3ifereaq sie 150
Syllabus
. Company-Defination, Characteristics, Types of Company, Formation of
(English) . . . .
Unit | Company: Promotlgn, Incorporation and Commencement of Business.
=) HHEAI-YRHTY], fIRYdn, & & UK |
U BT AT YacH, THAMAT Ud a6 YR |
. Detailed study of Memorandum of Association, Articles of Association
. (English)
Unit 11 and Prospectus
(fa=) aTye T rgE, urie SAaE Ud 9iadRor d1 favgd s1eqd |
Shares-Share Capital, Types of Shares, Transfer and Transmission of
(English) shares. Shareholders v/s Members of the company.
g Debentures-Meaning and Types, Borrowing power, Mortgages and
Unit 111 Charges.
3PT—37eTYSHI, 3fRA & UBR, AR Bl SRV Qd BKID | TR I9H ST &
(fa=f) [ |
FOUF— I T4 UBR, F o & ATHR, 996 Td YR |
Directors-Meanaging  Directors, Whole time Director, Their
(English) qualifications, Appointment, Powers, Duties and Liabilities.
Unit IV Company-Meetings: Types, Quorum, Voting, Resolution and Minutes.
FATAd—YaY HaTeld, YUl Hlfcld Fdleld, @ IFIAN, Fgfad, IiTdR, dad
(f2=d) vd Q|
HIN DI FAN— YBHR, HrIaed Gl (TOYfd), Ada, Y| Ud ged |
(English) Majority Powers and Minority rights, Prevention of oppression and
Unit vV g mismanagement, Winding-up of companies-Types and Methods.
") 95 WIS UGl 3R AAUNID & IMUDR, AR Td HIdT Dl AHAT,
HHl BT FHIA-IHR TG T |
Suggested Readings:
1. Shukla S.M. Company Adhiniyam S/B, Agra
2. Nowlkha Jain & Tripathi Company Law, Universal-Agra (Hindi)
3. Dr. Bajpai & Jain Company Law, M.P. Hindi Granth Academy, Bhopal
n Chawla & Garg ggm?any Law & S. Vikas Publishing House. Chand,
5. Bagrial A.K. Company Law, New Delhi.
6. R.N. Nolakha Company Law, R.B.D. Jaipur
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2017-18

Class /@& B.Com 2"d year
Semester /a¥eR v
: Accounts Group
Subject /fawg E——
Title of the paper /we0a &1 e CﬁOSt Ac;cogngmg
Compulsory /afRard ar Optional /d&feus Compulsory /ifyard
Marks in CCE 50
Marks in Main Exam 100
Max. Marks /af@aq sie 150
Syllabus
Cost: Meaning, Concept and Classification, Elements of Cost, Nature &
(English) Importance, Material costing, Methods of Valuation of Material issue.
_ g Concept and material control and its techniques. Labour Costing,
Unit | Methods of Wages payments.
NI 37, 3fGERON UG iRl | R & ocd, Udbfd d Hecd, AHUT @nTd
(f2=d) AEidd, A R & Jeaied @ A, Al fFRE uRen ud st
dh=I1d, 579 oI, HOIGY YA B YF Il |
Unit Costing, Preparation of Cost Sheet and Statement of Cost
(English) (Including calculation of tender price) Overhead costing, (Including
Unit 11 calculation of machine hour rate).
=) §PIS ANTd ol@id, TN Y3 Ud ofRTd [daRor &1 For ((Ffaar g &1 o
) SuRery o (w9 =l &% 1 vl wafed)
Unit 111 (English) Contract and Job costing, Operating costing.
nt (fa=d) SPI Td IUBR] AN @i, URETAT AR olRdTh
(English) Process Costing (Including Inter process profit and Reserve).
Unit IV g reconciliation of Cost and Financial Accounts
gfhar oi@ide, QR Ufshal &, dod dfed) | aNd oidl &l fA«ig o El |
(=) e |
Marginal Costing-Profit-Volume Ratio, Break-Even Point, Margin of
(English) Safety, Application of Break-even Analysis.
_ g Cost Audit-Meaning, Importance and Techniques of Cost Audit, Cost
Unit VvV Audit Programme.
A AR @I dT—aT—HTAT JAJUTd, FHdees g, GRelT i), FHid<s
(f2=) faeeiyor & warT |
TN SDHETIT—3TIRI, A8 Yd IITd S(hero] &l YAl JNTa Sieror Hrishd |

qe—39 U u= | 70 UlAed 3fdred 30 ufeera Agifad ue 8 |
Note- In this paper 70% shall be numerical questions and 30% shall be theoritical questions.




Suggested Readings

Cost Accounting, Principles and Practice, Vikas New

1. Arora M.N. .
Delhi.
. Advance Problems and Solutions in cost accounting:
2 Maheshwari S.N. Sultan Chand New Delhi.
3. Agrawal M.L. S.B. Agra Cost Accounting (In Hindi)
4. Mehta, Brahmbhatt Cost Accounting Devi Ahilya Prakashan, Indore
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Class /@& B.Com 2"d year
Semester /9 v
Subject /v M.anagement Group
sy e
. Principles of Management
Title of the paper /we0a &1 e S
Compulsory /sifard ar Optional / dsfeas Compulsory /afard
Marks in CCE 50
Marks in Main Exam 100
Max. Marks /af@aq sie 150
Syllabus
Management-Meaning, Nature and Importance,Functions and
Principles of Management, Management Vs/s. Administration.
(English) Development of Managerial Thought, Contribution by Taylor and Fayol
Unit | Management by Exceptions and Management by objectives social
responsibility of management.
U§g—37e, UHAd U4 A, UaT & DRI U9 AGId, e I TR |
(fB=a) qaerdh I fIaRaRT &1 e, ok Td Bald &1 JNTGH, 39ale gRT Y&y, Iqaedl
ERT UdeT | G&e BT AT IcaRalad |
Planning: Concept, Process and Techniques, Decision Making, Concept
(English) and Process.
Unit 1l Organisation-Concept, Nature, Principles and Significance.
=) feToT—arqemo, W q T, ffE—eEuR,  emem ud fha,
AISH—3IIYIRN, Uh[d, gld Ud Hed |
Motivation: Concept-Session- 2016-17, ............ ey e -
(English) | o , Monetary and Non Monetary Motivation. Ledershlp Concept
and Leadershlp styles, Leadership Theories Direction and Control-
Unit 1 Process and Methods.
JFURTT—3raerRon, Rigid, Aifged Ud smifad TR |
(fa=) TJca—3TFEROT Ud +qed Sell, ged & gid |
fder g friEm—ufear vd fafder |
Human Resource Management: Meaning, Objectives, Scope and
(English) Importance, Functions and Responsibilities of HR Manager, Principles
Unit IV of HR.M.
") AT G UdYU—3re, Sy, &3 Ud W, AMd 9ded Udud & hr gd
SREIIE | A G Udy & RIgIa |
Man Power Planning-Recruitment, Selection and promotion Training
(English) and Development-Methods of Training Program, Job Evaluation
Unit vV concept and Teachniques.
() A el PRS-, =99 Td Q=i gierr vd faera-uferr srisd &
faferdt, Bl fsaTes, Hedidh—sTaeRo Ud qdhmild |




Suggested Readings

1. Al T T yse & Rigid
2. AR 3TraTe ey & Ragid

Management challenges for the 21 century,
3 Durker Peter F. Bullerworth Heinemann, Oxford.
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Class /@& B.Com 2"d year
Semester /a¥eR v

. Applied Economics Group
Subject /fawg ~S— —

. Banking Law & Practice in India
Title of the paper /uzua &1 ¥ ara ¥ 3T AR @
Compulsory /afRard ar Optional /d&feus Compulsory /ifyard
Marks in CCE 50
Marks in Main Exam 100
Max. Marks /af@aq sie 150

Syllabus

Unit |

(English)

Principles of Banking: Definition of Bank, Creationof Money, Present
Structure of Commercial Banks in India.

Principles of Management in Banks: Managerial Functions in Bank,
Recruitment, Selection, Training, Promotion and Control of Staff.

(fa=)

dfT & fagid: % @1 IR, J1dhT o, WRd H aToiad §ef &1 adAs
T |

dof # vey & Rigid: b1 § ysgar &R, 9dl, @9+, ¥, gera afl <
P =T |

Unit Il

(English)

Indian Banking System-Features, Money Lenders, Nationalization of
Commercial Banks and its Effects, Classification of Banking
Institutions. Reserve Bank of India-Functions, Control of Credit by
RBI, Power of RBI.

(fa=)

RARI DU Ugl— [IeNarg, AEeR, dviiRId bl RIS Ud gHb
Wéﬁ?wwwﬁmm|ﬁmé%mm—mﬁaé%mw
fi=ror, Rord 9 @1 2rfaeir |

Unit 111

(English)

Management of Deposits and Advances, Deposit Mobilization,
Classification and Nature of Deposit Accounts, Advances, Lending
Practice, Types of Advances. Investment Management: Nature of Bank
Investment, Liquidity and Profitability. Cheques, Bills and their
Endorsement, Government Securities. Procedure of E-Banking.

(fa=)

ST Td JARAT BT e, SIS DI TR, ST @Tdi bl aiidRel Ud Ui,
I, SR @aER, M & yeR | AfEn gda: 9@ faffam & gefd, cedar
Ud ATERIGAT | I, [ Ud ST TSI | MBI el | S—dfdb ufhar |

Unit IV

(English)

Banking Regulation Act. 1949- Important provisions: Restrictions on
Advances, Privatization of Banks, Narasimhan Committee Report,
Banking Sector Reforms in India.

(fa=)

JfpTT M SRR 1949: He<dqul UTaeT, AR R Ulaa=r | bl &1 ol
R AT &1 gfided, wRd 9 df6T a3 & guR |




Unit v

(English)

Management of Finance: Bank Accounts, Records, Reports, Statement
of Advances, Appraisal of Loan Application, Development Banking In
India- IFCI, IDBI, ICICI, Export Credit and Guarantee Corporation of
India.

o @1 yder: d@ ord, Rare, Rurcw, M &1 fJavomg=, or amaes =l &t

(=) WRgor | Rd H e dfeT- aRA henfie fa fm, wRda sienfie

e do, IRA wrg vd e frm, R g arg gd affa e

Suggested Readings

1. H.C. Sharma Banking Law and Practise (Sahitya Bhawan)
2. Dr. Maliram Banking Law and Practise

3. Dr.V.C. Sinha Banking Law and Practise

4 Gupta B.P. Banking in India, R.B.D. Jaipur
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Class B.Com.
Semester V
, (English) Accounts Group
Subject
: (=) SICIGEH
Title of the paper/ | (English) Income Tax Law and Practice
ERSLE I LR R=) arE A v9 @aER

Compulsory/ 3f¥arf a1 Optional/ d&feqs Compulsory/ sif-ard

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faavor

Unit Syllabus
General Introduction of Indian Income Tax Act, 1961, Basic Concepts:
(English) Income, Agriculture Income, Casual Income, Previous Year, Assessment
Year, Gross Total Income, total Income, Person Assessee, Residential
Unit | Status and Tax Liability, Exempted Income.
ARUR SRR IAIH 1961 BT AR URDY, I ATURONG : A, FHY
(=) 3, JATHNHAD A, T a4, R LR ¥, Ahd Fol 3™, ol 3N, Afdd
HRETdl | e oI Ud R S, B gad A |
Unit 11 (English) | Income from Salary_, Income from house property.
(=) I ¥ 3, A Hufed & 31 |
, Income from Business and Profession, Capital Gains, Income from other
. (English)
Unit I sources.
(== IR TG UL M, Yoil o™, 319 Al H 311 |
Set off and Carry forward of Losses, Deductions from Gross total
(English) | Income, Clubbing of income, Computation of Total Income and Tax
Unit IV Liability of an individual
= BT @1 gfd Td SW QAN of SIFL, Gdhd @l 3 H W Bl G drell
) HEIrRll, A &1 A, afdd @1 B I Ud BR IR BT T |
Assessment Procedure, Permanent Account Number Tax deducted at
(English) | Source, Advance Payment of Tax, Income Tax Authorities, Appeal,
Unit vV Revision and Penalties.
"= PR FRIRET @ SR Ay, W) @ar 9@, [SEM M RN DI Bk,

HR BT AMH YA, IYHR UTRIHNI, 3fdTel, gAfGaR g 3efgus |




dle — 39 U U9 § 70 ufaerd g ud 30 ufawd dgifde ueq B |

Note - In this paper 70% shall be numerical questions and 30 % shall be theoretical questions.

Suggested Reading :-

1 | muex $iUTel Aherdal, Farer fied, 3=k |

2 | g I U9 ol ST, TN HeRIH, Alfecd HaT NI |

3 | emgaR Sf. HHCIY HUSKI, Td1 el UHRE 3aR

4 Student Guide to Income Tax | Sighania V.K. Taxman Delhi

5 R.K. Gour & Narang Income Tax Law & Practice, Kalyani Publishers,

Mumbai

6 Sharma, Shah, Agrawal, Income Tax R.B.D., Publishing House, New Delhi

Mangal, Jain & Modi (Hindi Medium)
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Class B.Com.

Semester \

Subject (English) Mfinagement Group
=) TSy |

Title of the paper/ | (English) Management Accounting

W o1 e | @) TSR o

Compulsory/ 3f¥arf a1 Optional/ d&feqs Compulsory/ sif-ard

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Management Accounting: Meaning, Nature, Scope and functions, Role of
management accounting in decision making, Management accounting vs.
financial accounting and cost accounting. Tools and techniques of
management accounting.

fa=d)

YDA Db 1 3, UGl &F g B, MURE H ydgery odied @
YD1, gD oRkdih [ Al ol Ud N of@idh | Jaegdhiy
AT B T+ Td AT |

Unit Il

(English)

Financial Statement: Meaning, Importance and Limitations. Objectives
and methods of financial statements analysis, Ratio analysis,
Classification of ratios- Profitability ratios, Turnover ratios and Financial
ratios, Advantages of ratio analysis, Limitations of accounting ratios.

fa=d)

facia fqa=or o3 : a7, A Ud AN, It faavor faveivor & 35w 9
faferl, orgura favelwor, orural @1 GHiBRU— ARGl U, AT
IUN IR I Irgurd, orgura fAeelwor & &M, of@id Ul &bl
A |

Unit 111

(English)

Fund flow Statement, Cash Flow Statement (As per Indian Accounting
Standard-3)

=)

S yarg e, e yare AR (WRAR ol d919d TH9—3 & IAJ9R)

Unit IV

(English)

Absorption and Marginal Costing : Marginal and differential costing as a
tool for decision making-make or buy, change of product mix, Pricing,
Break even analysis, exploring new markets, Shutdown decisions.

=)

JJIINYY UG T AN FO SUBRY & Ad AHd g faue orTd
SEidd— T a1 Y, SAe v § uRad, qe MU, @e-fawes
fagoryor, 99 IOIRT &1 @Iel, Sd1eA 941 Ao |

Unit VvV

(English)

Budgetary Control, Meaning of budget and budgetary control
Obijectives, Merits and limitations. Types of budget : Cash budget and
Flexible budget, Concept of Management Audit, Responsibility
Accounting. Management Reports, Types of Management reports and
quality of good report.

(=)

goTey] fFRIF0T © gofe &l 31 9 Fofcly FRFv, Igawd, U 9 AN | gore
® YJhR : bS goic U oAeR duic| YUdgdhlg 3fBelor &l LRI,




SNSRI oRgidhd, UeebIT Ufdded — Jdgad Ufddedl & YbR UG 30

yfddes @) fagednd |

Al — 39 U UF ¥ 70 UfA9Id S Ud 30 ufaerd dAgifdd g3 i |

Note - In this paper 70% shall be numerical questions and 30 % shall be theoretical questions.

Suggested Reading :-

1 | UH T 3RN UGB okdlh, 3T Ul Bred, Jris

2 | 3mdrd, nrdarel U9 ISl UIEIPHRI ORI, IRALS]. UlARNT 814, T3 (el
3 YTl Td Uvs TG ol@idh, IAYNAIE TS 9, HuTe

4 Jain S.P. Narang K.L. Management Accounting, Kalyani Publisher New Delhi

5 Shashi Gupta Management Accounting, Kalyani Publisher New Delhi

6 S.P. Gupta Management Accounting, Shahitya Bhawan, Agra

7 Trivedi, Sharma and Mehta Management Accounting, Devi Ahilya V.V. Publication.
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Class B.Com.

Semester \

Subject (English) Applied Economics Group
S AAERS IR TE

Title of the paper/ | (English) Public Finance

Yo &1 e =) FF e

Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&feq®

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faavor

Unit

Syllabus

Unit |

(English)

Public Finance: Meaning, Nature, Scope and Importance, Difference
between private and public finance. Principle of maximum social
advantage. Role of State in public finance.

fa=d)

A facd - amed, ypfd, &3 Ud Hewd, ol vd ol facd # orax | 3ffddad
ARSI &1 Rgid, did fac 3 s @) A |

Unit 11

(English)

Sources of Revenue : Taxes, Loans, Grants and Aid- Meaning and types,
Canons of Taxation, Problem of justice in taxation, incidence of taxation,
taxable capacity, Impact of Taxation & Tax evasion characteristics of
Indian Tax System, Deffects & steps of reform.

fa=d)

RIGRG & ld— X, U, e Ud AsRal — 3, UPR, IREE &
FGId | BREE H R B FHHT, AR TG DR AT | BIRMYOT & J971d
Ud PHREF | AR PBR YUl & e, $9 Q1Y a1 94 guR & YT |

Unit 111

(English)

Principle of public expenditure, Principle of public debt and its methods
of redemption. Effects of public expenditure on production and
distribution. Public debt in India.

=)

graolih T b Rigld, ATdol~ih 0T & Rigid dl b e I faferT,
JTdoIf~1h T BT IATET U fIaRoT TR J91d | ¥R H grdolf~idh T |

Unit IV

(English)

Public Finance in India : Sources of revenue of central and State Gowt.,
Concept and types of budget, Fiscal Deficit, Deficit financing and deficit
budget, Introduction of Fiscal responsibility and budget Management
Act.

=)

YR ¥ oI facd : brg Ud g IRBRI B T b SAd, goic DI TR
Ud YhR, ISThNT grel, = HI JdIdeel AR g1 Bl golc, Ahur
SRS Ud gofe S &1 uR<ed |

Unit vV

(English)

Constitution and function of finance Commission, Recommendation of
latest finance commission, latest budget of Central and M.P. Govt.,
Financial relations between Central & State Government. Main heads of
revenue and expenditure of Central and State Government.

=)

O T &1 e Ud @R, Qredd faw M @ IR | dvs ud
YUY WRPHR & I doic | 9 AT I5d WIRI & Il e, b=
TAT T WHR D T T B 7T 74 |




Suggested Reading :-

1 |4 o aRrs Al I, JIRATSN. UfedtRiT 8eo¥, A3 faeell

2 | wfean e faw, e afealRnT g, b3 ool

3 | HTa W QD oI, ITa¥ el Yl e, IR

4 Lekhi R.K. Public Finance, Kalyani Publishing House, New Delhi

5 Mithani D.M. Public Finance, Himalya Publishing House, Mumbai
(Both Medium)
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Class B.Com.
Semester Vi

, (English) Accounting Group
Subject

: (f=h) dE R
Title of the paper/ | (English) Indirect Taxes
eI BT A (=) 3TTET B

Compulsory/ 3f¥arf a1 Optional/ d&feqs Compulsory/ sif-ard

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faavor

Unit

Syllabus

Unit |

(English)

Central Excise Duty: Concept, Important definition: Goods, Excisable
Goods, Manufacturer, Classification of Goods and Principles of
Classification, Valuation under Central Excise, Ad Valorem Duty and
Valuation Rules.

fa=d)

dald IUTE Yob: ATURVI, Y@ URANNY: Alel, Yob AT AW, IUTGD,
A BT qTHROT Ud bRy & (AGid, S e Yob Dl i,
HRIITRT Yedh T oATh & 199 |

Unit 11

(English)

Custom Duty: Introduction and nature, Types of custom duty, Prohibition
of Import and Export, Valuation rules, Computation of assessable value
and calculation of Custom Duty.

(fa=)

AHge: UR=T Ud Uepfa, AHYed & YbR, JI T g R A,
RS 799, HRAFT Jed UG HHAReD I UM |

Unit 111

(English)

Central Sales Tax — Introduction and Important definition, Provisions
Relating to Inter State Sale. Determination of Gross Sales and Taxable
Turnover

=)

S fama R — URDY U9 #gdqul URFIYG RIS fashl & Hafera
UG, Ahdl [Ashd Ud $HR AFg [ &1 e |

Unit IV

(English)

M.P. VAT: Introduction, Important definition, Tax Free Goods,
Registration and Licensing of Dealers, Assessment Procedure,
Computation of Taxable Turnover and VAT.

=)

HIUGY Hed Ud Fad dx : UR<d, AEayUl URWINIY, HRAdd AT, ATIRI
BT Uoiad Td A0S, B MR Ufshar, A 3f7ad gd Jod Fafdd &
DI IO |

Unit VvV

(English)

M.P. VAT — Tax Payment and recovery of Tax, Input Tax Rebate,
Authorities: Powers and Duties. Appeal and Revision. Difficulties in
implementation of VAT.

Service Tax: Introduction, Objectives, Main Provisions, Assessment
Procedure and Computation of Service Tax.

HIUGE Hed Haed @) — PR Pl YUAM Ud dqgell, S9Yc cad RS,
RIS — I ATGR Td daed, Miidd vd gHfaaR | e Hafdfa &= &
e § ®odARal | Al &) URTY, IgaW, &I UEUH, dR ARy
UfshaT Td HaT R BT IO |




dle — 39 U7 U9 § 40 Ul ey g B |

Note - In this paper 40% shall be numerical questions.

Suggested Reading :-

1 Adveral SiUTel 3TTeT B, A s, SR

2 HERAT THHAL YR PR, HAfeed 9+, JATRT

3 et fadig @. e o, Taxman, Delhi

4 I, H g A U IR, ARALS]. UFARNT 8w, 78 fdeell (GAYR)
5 Sareen V.K. Indirect Taxes-Kalyani Publisher New Delhi
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Class B.Com.

Semester VI

Subject (English) Mfinagement Group
== S A

Title of the paper/ | (English) Auditing

RS LR R LY =) ATPHETT

Compulsory/ 3f¥arf a1 Optional/ d&feqs Compulsory/ sif-ard

Marks in CCE 50

Marks in Main Exam 100

Max. marks/ 3f&idad 3w 150

Particulars/ faavor

Unit Syllabus
Introduction of Auditing: Meaning and objectives of Auditing, Types of
(English) Audit, Internal Audit. Audit Process: Audit Programme, Audit and
books, Working papers and evidences, Preparation before commencing
Unit | of Audit.
JDBET BT URTT — If®ev B A T IgaW, ABAT & UBR, IMARD
(=) JDHEVT | JADBETIT YIhAT — IfDHeE0T BIAHH, ADBET d YKidh, Jcbefol Fael
BT F d W16, BeTo YRY &R & Yd TN |
(English) Interna}l Check System: Routine Qhecking, Internal Check and Test
Unit 11 C_hecklng, Internal Control and Audlt _Procedure. _ _ _
"= TR R JoTTell — IS Wid, ARG TXefor T TR0 STl | SHRD
=07 Ua 3fdmeror drd fafey |
Unit 111 (English) | Vouching, Verification of Assets and Liabilities.
(=) UHIOH, Ffrl 9 QIRal BT aeraH |
Company Audit: Appointment of auditor, Powers, Duties and Liabilities.
(English) | Divisible Profits and Dividend. Auditors Report: Clean and Qualified
Unit IV report.
"= DU JDAV : AbeAD Bl G, APHR, B 9 IaR QNI | [T9To
T G AT | Jfdedd Ufded - Wew g Aaifad gfadad |
Investigation : Objectives, Difference between audit and investigation,
(English) | Process of Investigation. Special Audit of Banking Companies,
Unit V Educational Non Profit Institutions and Insurance Companies
"= ATHYT: IGa¥I GV T IJIGA H IR, AJIUM DI UlhAT| dfb
FUrRIT, RIeToT STeTET AReTelt Td 1A HURE B A9 s |

Suggested Reading:-

1 Y[l QR.UA. 3peToT, AIfey Wad, 3TIRT

2 SESIRGRELIS 3feToT — AY. Rl Y APIGH!, WU

3 SIF ESedrel Ud URRg JDET — JARALS]. UARNT BTHY, T (aeell (SRAYR)

4 R.C. Saxena Auditing, Himalaya, Publishing, Bombay

5 Tendn B.N. Principles of Auditing S. Chand & Co. Delhi

6 Sharma T.R. Auditing Principles and Problems, S/B Agra

7 Kumar Pradeep Principles of Auditing, Kalyani Publishers, New Delhi
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Class B.Com.

Semester Vi

Subject (English) Applied Economics Group
(=) HIEIRD AT T8

Title of the paper/ | (English) Financial Management

Yo &1 e =) g yey

Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&feas®

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faaor

Unit

Syllabus

Unit |

(English)

Financial Management : Meaning, Nature and Scope, Financial goals,
Profit Vs. Wealth Maximization, Projected Balance Sheet, Financial
function— Investment, financing and dividend decision, Financial
Planning

(fa=)

I vay — a1f, Ul Ud &3, [Aci dea— a9 99 |Rdied STferalavv,
gaifdd  faear, el Pl fafrr, o o orrier fooiiE, fach
e |

Unit 11

(English)

Capital Structure: Meaning and determinants, Operating and Financial
Leverage: Their measure; Effects on profit, analyzing alternate financial
plans, combined financial and operating leverage.

(fa=)

goll a3 U9 IR d@, uReEres 9 fawiia Scledd, S9ar A,
M TR U9, ddbfedd A Aommel w1 faveve,  Wyed s ud

IREATTT ITAAD |

Unit 111

(English)

Capital Budgeting: Nature of Investment decisions, Investment
evaluation criteria, payback period, accounting rate of return, net present
value, internal rate of return, profitability index; NPV and IRR
comparison.

=)

goll gutfe — fafsr anr ol & gefa, f[OF—ERT qeaied ufbar, u—d@
GIRTS, Gih U &R, Yg aad o, AdRE TR &R, ARSIl
e, g U™ &% g FdRS YA &R DI gar T |

Unit IV

(English)

Cost of Capital: Significance of cost of capital ; Calculating cost of debt,
Preference shares, equity capital, and retained earning, Weighted
Average cost of capital. Dividend Policies: Forms of dividends and
stability in dividends, determinates, Issues in dividend policies, Waltor’s
model, Gordon’s Model, M.M. Hypothesis.

qsﬁa%am UGSl @1 NI T H8d, 0T ANTd &l TUMFI, JalehrR 372,
FEAT Yol Ud 9TRT 3™, AIRA SFd Yoll &I dRTd,  olT™iel Siady, Sier
@ UBR, AT H W@ Ud A & MaRe acd | iR Sifaal § e
— Jec] Aisd, e AlSd, THTH. YRGS

Unit VvV

(English)

Management of Working capital: Nature, types and importance of
working capital. Operating cycle and factors determining working capital
requirement, Introduction of Management of Cash, receivables and
inventories.




=)

SR Yol BT Jae : HRIEMA Yol dl Uofd, ISR T4 A5, IRATeT dh
g BRI Yol @ JAMEaIHARl ®I YHIdd & dTcl ded, b, YT Td
IH ® Y4y BT aRad |

Suggested Reading :-

1 AN T U ol udg Arfeed Ha+, 3RT

2 IR, Sel = It yay, YU Us 69, WTd

3 SERCESE faci yay, 2=l T JrhreHl, e

4 AT TS AT I yay, RIS UledRiT 81hd, s fSoell (SAYR)

5 Kulkarni P.V. Financial Management, Himalya Publishing House,
Mumbai

6 Gupta & Sharma Financial Management, Kalyani Publishers, New Delhi
(Both Medium)

7 Pandey 1.M. Financial Management, Vikas Publishing House, New
Delhi

8 Khan M.Y. & Jain P.K. Financial Management, Tata McGraw Hill, New Delhi
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Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Accounting/ adide=

Title of the paper/ U&ua &1 M¥® Financial Accounting/ f&xTa a@i®+
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper —|
Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit Syllabus
Concept of Double Entry System, Accounting Concepts and Conventions
(English) | Preparation of Journal, Sub division of Journal, Preparation of Ledger
Unit | and Trial Balance. Final Accounts with Adjustme_nts._ _
fg—ufafic gomell & SraeRN, IEThA @ JATUROMY UG URFRIG STcl
==D) IR HRA1, STl BT SUGHTS, WTddal U derac & =T, srfad
QT GRS A d |
(English) Introduction to Indian Accounting Standards. Detail study of accounting
Unit 11 stanﬂdard - 6 and 10, Brargch Accounts, Departmental Account.
@) R oGl JIFehi Dl UREA, i@l D 6 Ud 10 T fd&gd Nead,
T o, fRiRT ord |
Unit 111 (English) | Royalty Accounts, Accounting_of N(_)n Profit Making Organization.
=) PR Yodb @, IR ATTHN FRATRA & W |
Unit IV (English) innt Venture Accounts, Consi_gnment and Investment Accounts
(=) Hgad SUHH @I, U7 W gd fAanT @ |
Partnership  Accounts- Dissolution with Insolvency of partner,
(English) | Amalgamation of Partnership Firms, Conversion of Partnership Firm into
Unit V Joint Stock Company.
@) TIER WA, 9EeR & feaifert 9 Wdfdd fdged, QRN Bl &1
USR], AISIGRT BH P GYHI Wh YAvSH H YR |




Recommended Books

Gupta R. L. and Radhaswamy, M

Sultan Chand & Sons, New Delhi.

Shukla M. C. Grewal T. S and Gupta S.C.

S. Chand & Sons. New Delhi.

Shukla S. M.

Sahitya Bhawan Publication Agra.

Murti Guru Prasad

Himalya Publishing House Mumbai.

Jain and Narang

Kalyani Publisher New Delhi

S. N. Maheswari

Vikas Publishing House New Delhi

Sharma and Gupta

RBD Publishing House, Jaipur

Khatik S. K. Jat jitendra, Saxena K.

Extol Publication, Bhopal

Gangwar Sharda

Himalya Publishing House, Agra.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2018-19

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Accounting/ adide=

Title of the paper/ Y&ua &1 MY Business mathematics/ e TG
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper — I
Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit Syllabus
(English) Ratio- _Ga_ining z_ind Sacrificing Ratio, Proportion, Percentage,
Unit | Commission, Discount and Brokerage .
=) JUTT— WIS g AN 3JUTd, FATIUT, UIIeId, HHIS, el Ud qafrell |
(English) Simultar]eous Equatio_ns - Meanir_lg, Characteristic Types and
Unit I Calculations, Preparation of Invoice.
(=) U FHIHRU—3e, [IRIVA YR UG TUMRI, dioid bl (T |
Unit 111 (English) | Elementary Matrices- Defi_nition qnd Calculations, Types of Matrices.
(=) UR™® ATIE — YRWTET Td TR IMRE & IDR |
(English) Logarithms and Antilogarithms- Principles and Calculations, Simple and
Unit IV Compound Interest.
(=) STEI0Th Ud YfeTegiToreh — R¥gid Ud TG | AR Ud Fshdfeg 1o |
, Averages — Simple, Weighted and Statistical Averages Arithmetic mean,
(English) . . .
Unit \V Harmonic mean, Geometric mean. Profit and Loss.
=) AT — A, MIRA T FRAGI 3T — IHBAPRNT H1e, RS ATed
3R Sonfacira wreg, ot ud B |

Recommended Books

AllenR. G. D. MacMillan New Delhi

Soni R. S. Pitamber Publishing House, New Delhi

Kapoor V. K. Sultan Chand & Sons, New Delhi

Holden Macmillan India, New Delhi

Dr. V. K. Shukla Madhya Pradesh Hindi Granth Academy,
Bhopal (Both Hindi & English)

J.P. singh Himalya Publising House, Mumbai.

N.K. Nag

Kalyani Publisher, New Delhi.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2018-19

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fawg Management Group/ Y8 |98
Title of the paper/ Y&ua &1 MY Business Law/ de«iiie |f~ad
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper —|
Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit

Syllabus

(English)
Unit |

Indian Contract Act 1872- Definitions, Nature of Contract, Offer &
Acceptance, Capacity of Parties to Contract, Free Consent and
Consideration, Expressly declared void agreement, Performance of
contracts.

(=)

AR 3Tgee ARIH, 1872— URWINTG, Fae DI Ypfd, UXd Td WIpid,
VPRI H IE B DI &, WdF FeAld Ud Ui, WK W d Y
=T S8R, el &1 e |

(English)
Unit 11

Breach of Contract, Remedies for breach of Contract, Indemnity and
Guarantee Contracts. Special Contracts- Bailment, Pledge and Agency.

fa=d)

3IEET W, 3T W & IUAR, BIRET UG UfeRfcr raer | faviy argeer —
e, AR va gor |

(English)
Unit 111

Negotiable Instrument Act, 1881- Definition, Features, Promissory note,
Bill of Exchange and Cheques, Holder and Holder in Due Course.
Crossing of Cheque, Types of Crossing, Dishonor and Discharge of
Negotiable Instruments.

fa=d)

afHy ey fderg rfafem 1881— uRwmeTd, favyam]d, wfasm o=, fafea
AUz, T gAeY | IR Ud JAAT RS, Adb BT NE@IHA, NEidHd & UDK,
fafee faus &1 amTeRT Ud e |

(English)
Unit IV

Consumer Protection Act 1986- Main Provisions. Consumer Dusputes,
Redressal Agencies. MRTP Act.- Meaning, Scope, Importance and
Main Provisions.

=)

JUHTT EReT0T JATATIH 1986— UHRI U™, IUHIGT fadre, Su«raa fdare
RGN RV | UHIEOHR Ud Yfa€endid AaUR ddeR srfafam — aref,
&3, A8 U4 H&I UG |

(English)
Unit V

Foreign Exchange Management Act 2000 (FEMA) - Objective and Main
Provisions, Introduction to Intellectual Property Right Act- Copyright,
Patent and Trademark.

=)

facel faffma gdy =M 2000 (@H1) — IS Ud UHE UTa, difgd
JueT AR JfRf T &1 uRay — PiREe, Uo< Td SSHTS |

Recommended Books

Singh Avtar Estern Book Company Law.

Kuchal M. C. Vikas Publishing House, New Delhi.

Bulchandani K.R. Himalya Publising House, Mumbai. (Both
Medium)

R.N.S. Pillai & V. Bhagvati S. Chand. & Company New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/¥H 2018-19

Class/ &&T B.Com./dl®MH

Year/ a§ First/ 9ed

Subject/ fawg Management Group/ Y8 |98

Title of the paper/ U&ua &1 M¥®

Business Organization and _
Communication/ TEaHTRI® GITST Td TGO

Compulsory/ f¥ari Optional/ d&feus Compulsory/ aiffard  Paper - ||

Maximum marks 40

JferHaH 3fd 40

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Business Organization: Definition, Concept, Characteristics, Objectives,
Significance, Components, Functions. Business ethics, Social
responsibilities of Business, Promotions of Business: Meaning,
Functions, Stages of Promotion. Forms of Business Organization:
Detailed Study of Sole Proprietorship and Partnership.

TGATRIG TSGR, RO, fI¥varg, Igaed, i, gch, Ud o
IR H TS You, ATTA™I B AHING ITRGIRIE | TaATd BT Jad-1d]
WY | FIEIAERT WG9 & UbR: Yhid] WA Yd ATeaR bl [awgd
I |

Unit 11

(English)

Company Organisation: Meaning, Definition, Formation of Private and
Public Company, Merits and Demerits, Types of Companies, Cooperative
Organisation-Need, Meaning, Significance and its Merits- Demerits.
Public Enterprises- Concept, Meaning, Characteristic, Objectives and
Significance. Malti National Corporations.(MNC'S) - An Introduction In
India.

(=)

HFIAT BT IS 31, URYYT, Sl Ud HA1dol-ih HH hl 7] o—aly,
HOAI D UBR | TehNI ATod— Mg, 31 fIemang, Sgeed vd A |
IRA H Iee FH—ud gRked |

Unit 111

(English)

Communication- Introductions, Definition, Nature, Objects, Importance
of Communication to Manager, Elements of Communication, Feedback,
Dimension and Directions of Communication, Means of communication -
Verbal Communication, SWOT Analysis.

(=)

TR, UR9YT, UPHd Iqad, Yagdl & foly TRV & Asc,
YT ® O Ufagfie | 9RWU & M IR Y, wwwe &
A —feadh FRIYURGA(®H [J9elyT |

Unit IV

(English)

Non-Verbal communication, Body Language, Paralanguage, Sign
Language, visual and Audio Communication, Channel of communication,
Barriers in Communications. Writen Business Communication - Concept,
Advantages, Disadvantages, Importance. Need and kinds of business
Letters, Essentials of an Effective Business Letter.

(=)

Srfead AUYT, Sfedy Ao, uTed TN, WHahcl IS, WY G UG S AU,
FUYUT DI SRGATY, FUYOT B qrey | fTRad A FUYo— STaeROT, T
B, W8T | AaITRe U3 & MaeIHdT Ud YHR, T ATaAT IS I
CARCHERI.

Unit vV

(English)

Modern Forms of Communication- Fax, E-mail, Video conferencing,
International  Communication  for  Global  Business,  Group
Communication Network. Preparation of Business survey Report

(=)

Q0T & JAYTH WHY Had, s—He, g IR | JAVSHAT SEET D oY
RIS WYY, g FUYUT -cqad, RATaNIdh A9 Yfadad JIR &Rl |




Recommended Books

Dr. Ramesh Mangal (English)

Business Communations, Univeral Pub. Agra.

Mehta D & Mehta N. K.

A Hand Book of Communication Skill Practices —
Radha ppb. New Delhi

Sf. fare st A2 e, 3TRT

SI. 3/ YIS, GRS HITSH

<1, Hgar

Jain K. Himalya Publishing House, Mumbai.
Shashi K. Gupta Kalyani Pubshing, New Delhi.
Nolkha R.C. RBD Publishing House, Jaipur




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2018-19

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Applied Economics Group/ qeiRe arfemes
Title of the paper/ Y&ua &1 MY Micro Economics/ afte arfemrs
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper —|

Maximum marks 40 JAfreaH 3i®d 40

Particulars/ faaxor

Unit Syllabus
(English) Micro Economics- Defin_itipn,_ meaning, inductive_ and Deductive
Unit | methods, Importance and Limitations of_Mrlcro Econo{r\nlcs. _
=) e Ifefeme— aR¥mT, 31, IMAE Ud e vd e ugfoad, afe
3fRIes @1 #ew Ud AWM |
(English) Law of Demand- Meaning and Definition, Characteristics, Types of
Unit 1 Demand, Exceptions of Law of Demand.
R=d) AT BT 7199 312 Ug g9, Iefo1 | /I & UDR AR AN & FR-H & YIS |
Elasticity of Demand- Concept, Definition, Importance, Types and
(English) | measurement of Elasticity of Demand, production function (with One and
Unit 111 Two Variables), Economies- Internal and External.
=) AW @ Afg— AR, GRUTT, A8, AT @l dld & YHR UG A, I
Wl (T UG &I =Rl & A1) qad— IfaRd TG 98y |
(English) Factors of Production- Land, Labour, Capital, organization and
Unit IV Enterprise. Cost and Revenue Analysis.
(=) ST & geh—fH, 514, goll, T69 Ud 9184 | RTd U4 3 {d9elyo |
Market Structure- Concept, Definition, Characteristics, Classification,
(English) | Price determination under Perfect and Imperfect competition. Marginal
Unit V Productivity Theroy of Ditribution.
=) IR AXA-T— J[TIRON, GRETNTY qIHR0T, Yo Ud ol UfcRRIar & arra
Hog e | faaRer &1 Aid Scradar Rigid |

Recommended Books

Modern Micro economics Koustsohiarji A. Macmillan New Delhi

7Y, f=T U1 JhIeHT HIUT |

s vd g4 feATerd afeatlRnT 2red, 9w |

9. . AmoeT Pl gfeeteR A3 e |

91, Uel. 3N JRATS] UfeATRNT BI3H, SR |
D. N. Dwivedi Vikas PublishingHouse New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2018-19

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Applied Economics Group/ qeiRe arfemes
Title of the paper/ Y&ua &1 MY Macro Economics/ ¥t 3refemes
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper — I

Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit Syllabus
(English) Macro Ecopomics- Concept, Natur_e, Importance, Limitations, Difference
Unit | beENeen (MICI’O and macro Ecorlgmlcs. _ . _
) Wit IR — JIYRN, Ypfd Hed, WHN, Aftc Td gt Ud Hfe
SPNITIE S
(English) Nationgl Income - Meani_ng, Definitipn and Concept, Methods for
Unit 11 measuring National Income in India and its Problems.
@) Wm—aﬁ,qﬁW@WlWﬁﬂ@amaﬁmaﬂ
fafdrat gd gaa) I |
Unit 111 (English) | Theories of Wages, Interest an_d Employment.
(=) HOTGR], TS U4 IR & RIgId |
(English) Monetory Theories — Quantity theory of Money, Modern theory of
Unit IV Money, Keynes’s theory of Money and Price. _
@) WW—WWW%@HWWWWQ&WMW
Td oHdl & RIgia |
(English) Recent Industrial Ffolicy,_ Industrial Growth in Phase Il and Il
Unit \/ Disinvestments, Foreign Direct Investment.
=) TIaH &l i, fgda wd g =@Ror @1 &iefiie wrfa | fafeeer
gger faaell e |

Recommended Books

s vd g4 ooy ufealRie ared, ¥ws |

1. Q. IS RS, UfARNT B¥E, SRR |
9. U, ST HITN UfeeTIR s feoel |

M. C. Bais Vikas PublishingHouse New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2018-19

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Accounting/ adide=

Title of the paper/ U&ua &1 M¥® Financial Accounting/ f&xTa a@i®+
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper —|
Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit Syllabus
Concept of Double Entry System, Accounting Concepts and Conventions
(English) | Preparation of Journal, Sub division of Journal, Preparation of Ledger
Unit | and Trial Balance. Final Accounts with Adjustme_nts._ _
fg—ufafic gomell & SraeRN, IEThA @ JATUROMY UG URFRIG STcl
==D) IR HRA1, STl BT SUGHTS, WTddal U derac & =T, srfad
QT GRS A d |
(English) Introduction to Indian Accounting Standards. Detail study of accounting
Unit 11 stanﬂdard - 6 and 10, Brargch Accounts, Departmental Account.
@) R oGl JIFehi Dl UREA, i@l D 6 Ud 10 T fd&gd Nead,
T o, fRiRT ord |
Unit 111 (English) | Royalty Accounts, Accounting_of N(_)n Profit Making Organization.
=) PR Yodb @, IR ATTHN FRATRA & W |
Unit IV (English) innt Venture Accounts, Consi_gnment and Investment Accounts
(=) Hgad SUHH @I, U7 W gd fAanT @ |
Partnership  Accounts- Dissolution with Insolvency of partner,
(English) | Amalgamation of Partnership Firms, Conversion of Partnership Firm into
Unit V Joint Stock Company.
@) TIER WA, 9EeR & feaifert 9 Wdfdd fdged, QRN Bl &1
USR], AISIGRT BH P GYHI Wh YAvSH H YR |




Recommended Books

Gupta R. L. and Radhaswamy, M

Sultan Chand & Sons, New Delhi.

Shukla M. C. Grewal T. S and Gupta S.C.

S. Chand & Sons. New Delhi.

Shukla S. M.

Sahitya Bhawan Publication Agra.

Murti Guru Prasad

Himalya Publishing House Mumbai.

Jain and Narang

Kalyani Publisher New Delhi

S. N. Maheswari

Vikas Publishing House New Delhi

Sharma and Gupta

RBD Publishing House, Jaipur

Khatik S. K. Jat jitendra, Saxena K.

Extol Publication, Bhopal

Gangwar Sharda

Himalya Publishing House, Agra.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2018-19

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Accounting/ adide=

Title of the paper/ Y&ua &1 MY Business mathematics/ e TG
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper — I
Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit Syllabus
(English) Ratio- _Ga_ining z_ind Sacrificing Ratio, Proportion, Percentage,
Unit | Commission, Discount and Brokerage .
=) JUTT— WIS g AN 3JUTd, FATIUT, UIIeId, HHIS, el Ud qafrell |
(English) Simultar]eous Equatio_ns - Meanir_lg, Characteristic Types and
Unit I Calculations, Preparation of Invoice.
(=) U FHIHRU—3e, [IRIVA YR UG TUMRI, dioid bl (T |
Unit 111 (English) | Elementary Matrices- Defi_nition qnd Calculations, Types of Matrices.
(=) UR™® ATIE — YRWTET Td TR IMRE & IDR |
(English) Logarithms and Antilogarithms- Principles and Calculations, Simple and
Unit IV Compound Interest.
(=) STEI0Th Ud YfeTegiToreh — R¥gid Ud TG | AR Ud Fshdfeg 1o |
, Averages — Simple, Weighted and Statistical Averages Arithmetic mean,
(English) . . .
Unit \V Harmonic mean, Geometric mean. Profit and Loss.
=) AT — A, MIRA T FRAGI 3T — IHBAPRNT H1e, RS ATed
3R Sonfacira wreg, ot ud B |

Recommended Books

AllenR. G. D. MacMillan New Delhi

Soni R. S. Pitamber Publishing House, New Delhi

Kapoor V. K. Sultan Chand & Sons, New Delhi

Holden Macmillan India, New Delhi

Dr. V. K. Shukla Madhya Pradesh Hindi Granth Academy,
Bhopal (Both Hindi & English)

J.P. singh Himalya Publising House, Mumbai.

N.K. Nag

Kalyani Publisher, New Delhi.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2018-19

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fawg Management Group/ Y8 |98
Title of the paper/ Y&ua &1 MY Business Law/ de«iiie |f~ad
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper —|
Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit

Syllabus

(English)
Unit |

Indian Contract Act 1872- Definitions, Nature of Contract, Offer &
Acceptance, Capacity of Parties to Contract, Free Consent and
Consideration, Expressly declared void agreement, Performance of
contracts.

(=)

AR 3Tgee ARIH, 1872— URWINTG, Fae DI Ypfd, UXd Td WIpid,
VPRI H IE B DI &, WdF FeAld Ud Ui, WK W d Y
=T S8R, el &1 e |

(English)
Unit 11

Breach of Contract, Remedies for breach of Contract, Indemnity and
Guarantee Contracts. Special Contracts- Bailment, Pledge and Agency.

fa=d)

3IEET W, 3T W & IUAR, BIRET UG UfeRfcr raer | faviy argeer —
e, AR va gor |

(English)
Unit 111

Negotiable Instrument Act, 1881- Definition, Features, Promissory note,
Bill of Exchange and Cheques, Holder and Holder in Due Course.
Crossing of Cheque, Types of Crossing, Dishonor and Discharge of
Negotiable Instruments.

fa=d)

afHy ey fderg rfafem 1881— uRwmeTd, favyam]d, wfasm o=, fafea
AUz, T gAeY | IR Ud JAAT RS, Adb BT NE@IHA, NEidHd & UDK,
fafee faus &1 amTeRT Ud e |

(English)
Unit IV

Consumer Protection Act 1986- Main Provisions. Consumer Dusputes,
Redressal Agencies. MRTP Act.- Meaning, Scope, Importance and
Main Provisions.

=)

JUHTT EReT0T JATATIH 1986— UHRI U™, IUHIGT fadre, Su«raa fdare
RGN RV | UHIEOHR Ud Yfa€endid AaUR ddeR srfafam — aref,
&3, A8 U4 H&I UG |

(English)
Unit V

Foreign Exchange Management Act 2000 (FEMA) - Objective and Main
Provisions, Introduction to Intellectual Property Right Act- Copyright,
Patent and Trademark.

=)

facel faffma gdy =M 2000 (@H1) — IS Ud UHE UTa, difgd
JueT AR JfRf T &1 uRay — PiREe, Uo< Td SSHTS |

Recommended Books

Singh Avtar Estern Book Company Law.

Kuchal M. C. Vikas Publishing House, New Delhi.

Bulchandani K.R. Himalya Publising House, Mumbai. (Both
Medium)

R.N.S. Pillai & V. Bhagvati S. Chand. & Company New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/¥H 2018-19

Class/ &&T B.Com./dl®MH

Year/ a§ First/ 9ed

Subject/ fawg Management Group/ Y8 |98

Title of the paper/ U&ua &1 M¥®

Business Organization and _
Communication/ TEaHTRI® GITST Td TGO

Compulsory/ f¥ari Optional/ d&feus Compulsory/ aiffard  Paper - ||

Maximum marks 40

JferHaH 3fd 40

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Business Organization: Definition, Concept, Characteristics, Objectives,
Significance, Components, Functions. Business ethics, Social
responsibilities of Business, Promotions of Business: Meaning,
Functions, Stages of Promotion. Forms of Business Organization:
Detailed Study of Sole Proprietorship and Partnership.

TGATRIG TSGR, RO, fI¥varg, Igaed, i, gch, Ud o
IR H TS You, ATTA™I B AHING ITRGIRIE | TaATd BT Jad-1d]
WY | FIEIAERT WG9 & UbR: Yhid] WA Yd ATeaR bl [awgd
I |

Unit 11

(English)

Company Organisation: Meaning, Definition, Formation of Private and
Public Company, Merits and Demerits, Types of Companies, Cooperative
Organisation-Need, Meaning, Significance and its Merits- Demerits.
Public Enterprises- Concept, Meaning, Characteristic, Objectives and
Significance. Malti National Corporations.(MNC'S) - An Introduction In
India.

(=)

HFIAT BT IS 31, URYYT, Sl Ud HA1dol-ih HH hl 7] o—aly,
HOAI D UBR | TehNI ATod— Mg, 31 fIemang, Sgeed vd A |
IRA H Iee FH—ud gRked |

Unit 111

(English)

Communication- Introductions, Definition, Nature, Objects, Importance
of Communication to Manager, Elements of Communication, Feedback,
Dimension and Directions of Communication, Means of communication -
Verbal Communication, SWOT Analysis.

(=)

TR, UR9YT, UPHd Iqad, Yagdl & foly TRV & Asc,
YT ® O Ufagfie | 9RWU & M IR Y, wwwe &
A —feadh FRIYURGA(®H [J9elyT |

Unit IV

(English)

Non-Verbal communication, Body Language, Paralanguage, Sign
Language, visual and Audio Communication, Channel of communication,
Barriers in Communications. Writen Business Communication - Concept,
Advantages, Disadvantages, Importance. Need and kinds of business
Letters, Essentials of an Effective Business Letter.

(=)

Srfead AUYT, Sfedy Ao, uTed TN, WHahcl IS, WY G UG S AU,
FUYUT DI SRGATY, FUYOT B qrey | fTRad A FUYo— STaeROT, T
B, W8T | AaITRe U3 & MaeIHdT Ud YHR, T ATaAT IS I
CARCHERI.

Unit vV

(English)

Modern Forms of Communication- Fax, E-mail, Video conferencing,
International  Communication  for  Global  Business,  Group
Communication Network. Preparation of Business survey Report

(=)

Q0T & JAYTH WHY Had, s—He, g IR | JAVSHAT SEET D oY
RIS WYY, g FUYUT -cqad, RATaNIdh A9 Yfadad JIR &Rl |




Recommended Books

Dr. Ramesh Mangal (English)

Business Communations, Univeral Pub. Agra.

Mehta D & Mehta N. K.

A Hand Book of Communication Skill Practices —
Radha ppb. New Delhi

Sf. fare st A2 e, 3TRT

SI. 3/ YIS, GRS HITSH

<1, Hgar

Jain K. Himalya Publishing House, Mumbai.
Shashi K. Gupta Kalyani Pubshing, New Delhi.
Nolkha R.C. RBD Publishing House, Jaipur




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2018-19

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Applied Economics Group/ qeiRe arfemes
Title of the paper/ Y&ua &1 MY Micro Economics/ afte arfemrs
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper —|

Maximum marks 40 JAfreaH 3i®d 40

Particulars/ faaxor

Unit Syllabus
(English) Micro Economics- Defin_itipn,_ meaning, inductive_ and Deductive
Unit | methods, Importance and Limitations of_Mrlcro Econo{r\nlcs. _
=) e Ifefeme— aR¥mT, 31, IMAE Ud e vd e ugfoad, afe
3fRIes @1 #ew Ud AWM |
(English) Law of Demand- Meaning and Definition, Characteristics, Types of
Unit 1 Demand, Exceptions of Law of Demand.
R=d) AT BT 7199 312 Ug g9, Iefo1 | /I & UDR AR AN & FR-H & YIS |
Elasticity of Demand- Concept, Definition, Importance, Types and
(English) | measurement of Elasticity of Demand, production function (with One and
Unit 111 Two Variables), Economies- Internal and External.
=) AW @ Afg— AR, GRUTT, A8, AT @l dld & YHR UG A, I
Wl (T UG &I =Rl & A1) qad— IfaRd TG 98y |
(English) Factors of Production- Land, Labour, Capital, organization and
Unit IV Enterprise. Cost and Revenue Analysis.
(=) ST & geh—fH, 514, goll, T69 Ud 9184 | RTd U4 3 {d9elyo |
Market Structure- Concept, Definition, Characteristics, Classification,
(English) | Price determination under Perfect and Imperfect competition. Marginal
Unit V Productivity Theroy of Ditribution.
=) IR AXA-T— J[TIRON, GRETNTY qIHR0T, Yo Ud ol UfcRRIar & arra
Hog e | faaRer &1 Aid Scradar Rigid |

Recommended Books

Modern Micro economics Koustsohiarji A. Macmillan New Delhi

7Y, f=T U1 JhIeHT HIUT |

s vd g4 feATerd afeatlRnT 2red, 9w |

9. . AmoeT Pl gfeeteR A3 e |

91, Uel. 3N JRATS] UfeATRNT BI3H, SR |
D. N. Dwivedi Vikas PublishingHouse New Delhi
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Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ A 2018-19

Class/ &&l B.Com. /&l &M

Year/ 9§ First/ 9ed

Subject/ fQwa Applied Economics Group/ qeiRe arfemes
Title of the paper/ Y&ua &1 MY Macro Economics/ ¥t 3refemes
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard  Paper — I

Maximum marks 40 JAfreaH 3i® 40

Particulars/ faaxor

Unit Syllabus
(English) Macro Ecopomics- Concept, Natur_e, Importance, Limitations, Difference
Unit | beENeen (MICI’O and macro Ecorlgmlcs. _ . _
) Wit IR — JIYRN, Ypfd Hed, WHN, Aftc Td gt Ud Hfe
SPNITIE S
(English) Nationgl Income - Meani_ng, Definitipn and Concept, Methods for
Unit 11 measuring National Income in India and its Problems.
@) Wm—aﬁ,qﬁW@WlWﬁﬂ@amaﬁmaﬂ
fafdrat gd gaa) I |
Unit 111 (English) | Theories of Wages, Interest an_d Employment.
(=) HOTGR], TS U4 IR & RIgId |
(English) Monetory Theories — Quantity theory of Money, Modern theory of
Unit IV Money, Keynes’s theory of Money and Price. _
@) WW—WWW%@HWWWWQ&WMW
Td oHdl & RIgia |
(English) Recent Industrial Ffolicy,_ Industrial Growth in Phase Il and Il
Unit \/ Disinvestments, Foreign Direct Investment.
=) TIaH &l i, fgda wd g =@Ror @1 &iefiie wrfa | fafeeer
gger faaell e |

Recommended Books

s vd g4 ooy ufealRie ared, ¥ws |

1. Q. IS RS, UfARNT B¥E, SRR |
9. U, ST HITN UfeeTIR s feoel |

M. C. Bais Vikas PublishingHouse New Delhi
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Class B.Com.
Semester V
, (English) Accounts Group
Subject
: (=) SICIGEH
Title of the paper/ | (English) Income Tax Law and Practice
ERSLE I LR R=) arE A v9 @aER

Compulsory/ 3f¥arf a1 Optional/ d&feqs Compulsory/ sif-ard

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faavor

Unit Syllabus
General Introduction of Indian Income Tax Act, 1961, Basic Concepts:
(English) Income, Agriculture Income, Casual Income, Previous Year, Assessment
Year, Gross Total Income, total Income, Person Assessee, Residential
Unit | Status and Tax Liability, Exempted Income.
ARUR SRR IAIH 1961 BT AR URDY, I ATURONG : A, FHY
(=) 3, JATHNHAD A, T a4, R LR ¥, Ahd Fol 3™, ol 3N, Afdd
HRETdl | e oI Ud R S, B gad A |
Unit 11 (English) | Income from Salary_, Income from house property.
(=) I ¥ 3, A Hufed & 31 |
, Income from Business and Profession, Capital Gains, Income from other
. (English)
Unit I sources.
(== IR TG UL M, Yoil o™, 319 Al H 311 |
Set off and Carry forward of Losses, Deductions from Gross total
(English) | Income, Clubbing of income, Computation of Total Income and Tax
Unit IV Liability of an individual
= BT @1 gfd Td SW QAN of SIFL, Gdhd @l 3 H W Bl G drell
) HEIrRll, A &1 A, afdd @1 B I Ud BR IR BT T |
Assessment Procedure, Permanent Account Number Tax deducted at
(English) | Source, Advance Payment of Tax, Income Tax Authorities, Appeal,
Unit vV Revision and Penalties.
"= PR FRIRET @ SR Ay, W) @ar 9@, [SEM M RN DI Bk,

HR BT AMH YA, IYHR UTRIHNI, 3fdTel, gAfGaR g 3efgus |




dle — 39 U U9 § 70 ufaerd g ud 30 ufawd dgifde ueq B |

Note - In this paper 70% shall be numerical questions and 30 % shall be theoretical questions.

Suggested Reading :-

1 | muex $iUTel Aherdal, Farer fied, 3=k |

2 | g I U9 ol ST, TN HeRIH, Alfecd HaT NI |

3 | emgaR Sf. HHCIY HUSKI, Td1 el UHRE 3aR

4 Student Guide to Income Tax | Sighania V.K. Taxman Delhi

5 R.K. Gour & Narang Income Tax Law & Practice, Kalyani Publishers,

Mumbai

6 Sharma, Shah, Agrawal, Income Tax R.B.D., Publishing House, New Delhi

Mangal, Jain & Modi (Hindi Medium)
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Class B.Com.

Semester \

Subject (English) Mfinagement Group
=) TSy |

Title of the paper/ | (English) Management Accounting

W o1 e | @) TSR o

Compulsory/ 3f¥arf a1 Optional/ d&feqs Compulsory/ sif-ard

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Management Accounting: Meaning, Nature, Scope and functions, Role of
management accounting in decision making, Management accounting vs.
financial accounting and cost accounting. Tools and techniques of
management accounting.

fa=d)

YDA Db 1 3, UGl &F g B, MURE H ydgery odied @
YD1, gD oRkdih [ Al ol Ud N of@idh | Jaegdhiy
AT B T+ Td AT |

Unit Il

(English)

Financial Statement: Meaning, Importance and Limitations. Objectives
and methods of financial statements analysis, Ratio analysis,
Classification of ratios- Profitability ratios, Turnover ratios and Financial
ratios, Advantages of ratio analysis, Limitations of accounting ratios.

fa=d)

facia fqa=or o3 : a7, A Ud AN, It faavor faveivor & 35w 9
faferl, orgura favelwor, orural @1 GHiBRU— ARGl U, AT
IUN IR I Irgurd, orgura fAeelwor & &M, of@id Ul &bl
A |

Unit 111

(English)

Fund flow Statement, Cash Flow Statement (As per Indian Accounting
Standard-3)

=)

S yarg e, e yare AR (WRAR ol d919d TH9—3 & IAJ9R)

Unit IV

(English)

Absorption and Marginal Costing : Marginal and differential costing as a
tool for decision making-make or buy, change of product mix, Pricing,
Break even analysis, exploring new markets, Shutdown decisions.

=)

JJIINYY UG T AN FO SUBRY & Ad AHd g faue orTd
SEidd— T a1 Y, SAe v § uRad, qe MU, @e-fawes
fagoryor, 99 IOIRT &1 @Iel, Sd1eA 941 Ao |

Unit VvV

(English)

Budgetary Control, Meaning of budget and budgetary control
Obijectives, Merits and limitations. Types of budget : Cash budget and
Flexible budget, Concept of Management Audit, Responsibility
Accounting. Management Reports, Types of Management reports and
quality of good report.

(=)

goTey] fFRIF0T © gofe &l 31 9 Fofcly FRFv, Igawd, U 9 AN | gore
® YJhR : bS goic U oAeR duic| YUdgdhlg 3fBelor &l LRI,




SNSRI oRgidhd, UeebIT Ufdded — Jdgad Ufddedl & YbR UG 30

yfddes @) fagednd |

Al — 39 U UF ¥ 70 UfA9Id S Ud 30 ufaerd dAgifdd g3 i |

Note - In this paper 70% shall be numerical questions and 30 % shall be theoretical questions.

Suggested Reading :-

1 | UH T 3RN UGB okdlh, 3T Ul Bred, Jris

2 | 3mdrd, nrdarel U9 ISl UIEIPHRI ORI, IRALS]. UlARNT 814, T3 (el
3 YTl Td Uvs TG ol@idh, IAYNAIE TS 9, HuTe

4 Jain S.P. Narang K.L. Management Accounting, Kalyani Publisher New Delhi

5 Shashi Gupta Management Accounting, Kalyani Publisher New Delhi

6 S.P. Gupta Management Accounting, Shahitya Bhawan, Agra

7 Trivedi, Sharma and Mehta Management Accounting, Devi Ahilya V.V. Publication.
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Class B.Com.

Semester \

Subject (English) Applied Economics Group
S AAERS IR TE

Title of the paper/ | (English) Public Finance

Yo &1 e =) FF e

Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&feq®

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faavor

Unit

Syllabus

Unit |

(English)

Public Finance: Meaning, Nature, Scope and Importance, Difference
between private and public finance. Principle of maximum social
advantage. Role of State in public finance.

fa=d)

A facd - amed, ypfd, &3 Ud Hewd, ol vd ol facd # orax | 3ffddad
ARSI &1 Rgid, did fac 3 s @) A |

Unit 11

(English)

Sources of Revenue : Taxes, Loans, Grants and Aid- Meaning and types,
Canons of Taxation, Problem of justice in taxation, incidence of taxation,
taxable capacity, Impact of Taxation & Tax evasion characteristics of
Indian Tax System, Deffects & steps of reform.

fa=d)

RIGRG & ld— X, U, e Ud AsRal — 3, UPR, IREE &
FGId | BREE H R B FHHT, AR TG DR AT | BIRMYOT & J971d
Ud PHREF | AR PBR YUl & e, $9 Q1Y a1 94 guR & YT |

Unit 111

(English)

Principle of public expenditure, Principle of public debt and its methods
of redemption. Effects of public expenditure on production and
distribution. Public debt in India.

=)

graolih T b Rigld, ATdol~ih 0T & Rigid dl b e I faferT,
JTdoIf~1h T BT IATET U fIaRoT TR J91d | ¥R H grdolf~idh T |

Unit IV

(English)

Public Finance in India : Sources of revenue of central and State Gowt.,
Concept and types of budget, Fiscal Deficit, Deficit financing and deficit
budget, Introduction of Fiscal responsibility and budget Management
Act.

=)

YR ¥ oI facd : brg Ud g IRBRI B T b SAd, goic DI TR
Ud YhR, ISThNT grel, = HI JdIdeel AR g1 Bl golc, Ahur
SRS Ud gofe S &1 uR<ed |

Unit vV

(English)

Constitution and function of finance Commission, Recommendation of
latest finance commission, latest budget of Central and M.P. Govt.,
Financial relations between Central & State Government. Main heads of
revenue and expenditure of Central and State Government.

=)

O T &1 e Ud @R, Qredd faw M @ IR | dvs ud
YUY WRPHR & I doic | 9 AT I5d WIRI & Il e, b=
TAT T WHR D T T B 7T 74 |




Suggested Reading :-

1 |4 o aRrs Al I, JIRATSN. UfedtRiT 8eo¥, A3 faeell

2 | wfean e faw, e afealRnT g, b3 ool

3 | HTa W QD oI, ITa¥ el Yl e, IR

4 Lekhi R.K. Public Finance, Kalyani Publishing House, New Delhi

5 Mithani D.M. Public Finance, Himalya Publishing House, Mumbai
(Both Medium)
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Class B.Com.
Semester Vi

, (English) Accounting Group
Subject

: (f=h) dE R
Title of the paper/ | (English) Indirect Taxes
eI BT A (=) 3TTET B

Compulsory/ 3f¥arf a1 Optional/ d&feqs Compulsory/ sif-ard

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faavor

Unit

Syllabus

Unit |

(English)

Central Excise Duty: Concept, Important definition: Goods, Excisable
Goods, Manufacturer, Classification of Goods and Principles of
Classification, Valuation under Central Excise, Ad Valorem Duty and
Valuation Rules.

fa=d)

dald IUTE Yob: ATURVI, Y@ URANNY: Alel, Yob AT AW, IUTGD,
A BT qTHROT Ud bRy & (AGid, S e Yob Dl i,
HRIITRT Yedh T oATh & 199 |

Unit 11

(English)

Custom Duty: Introduction and nature, Types of custom duty, Prohibition
of Import and Export, Valuation rules, Computation of assessable value
and calculation of Custom Duty.

(fa=)

AHge: UR=T Ud Uepfa, AHYed & YbR, JI T g R A,
RS 799, HRAFT Jed UG HHAReD I UM |

Unit 111

(English)

Central Sales Tax — Introduction and Important definition, Provisions
Relating to Inter State Sale. Determination of Gross Sales and Taxable
Turnover

=)

S fama R — URDY U9 #gdqul URFIYG RIS fashl & Hafera
UG, Ahdl [Ashd Ud $HR AFg [ &1 e |

Unit IV

(English)

M.P. VAT: Introduction, Important definition, Tax Free Goods,
Registration and Licensing of Dealers, Assessment Procedure,
Computation of Taxable Turnover and VAT.

=)

HIUGY Hed Ud Fad dx : UR<d, AEayUl URWINIY, HRAdd AT, ATIRI
BT Uoiad Td A0S, B MR Ufshar, A 3f7ad gd Jod Fafdd &
DI IO |

Unit VvV

(English)

M.P. VAT — Tax Payment and recovery of Tax, Input Tax Rebate,
Authorities: Powers and Duties. Appeal and Revision. Difficulties in
implementation of VAT.

Service Tax: Introduction, Objectives, Main Provisions, Assessment
Procedure and Computation of Service Tax.

HIUGE Hed Haed @) — PR Pl YUAM Ud dqgell, S9Yc cad RS,
RIS — I ATGR Td daed, Miidd vd gHfaaR | e Hafdfa &= &
e § ®odARal | Al &) URTY, IgaW, &I UEUH, dR ARy
UfshaT Td HaT R BT IO |




dle — 39 U7 U9 § 40 Ul ey g B |

Note - In this paper 40% shall be numerical questions.

Suggested Reading :-

1 Adveral SiUTel 3TTeT B, A s, SR

2 HERAT THHAL YR PR, HAfeed 9+, JATRT

3 et fadig @. e o, Taxman, Delhi

4 I, H g A U IR, ARALS]. UFARNT 8w, 78 fdeell (GAYR)
5 Sareen V.K. Indirect Taxes-Kalyani Publisher New Delhi
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Class B.Com.

Semester VI

Subject (English) Mfinagement Group
== S A

Title of the paper/ | (English) Auditing

RS LR R LY =) ATPHETT

Compulsory/ 3f¥arf a1 Optional/ d&feqs Compulsory/ sif-ard

Marks in CCE 50

Marks in Main Exam 100

Max. marks/ 3f&idad 3w 150

Particulars/ faavor

Unit Syllabus
Introduction of Auditing: Meaning and objectives of Auditing, Types of
(English) Audit, Internal Audit. Audit Process: Audit Programme, Audit and
books, Working papers and evidences, Preparation before commencing
Unit | of Audit.
JDBET BT URTT — If®ev B A T IgaW, ABAT & UBR, IMARD
(=) JDHEVT | JADBETIT YIhAT — IfDHeE0T BIAHH, ADBET d YKidh, Jcbefol Fael
BT F d W16, BeTo YRY &R & Yd TN |
(English) Interna}l Check System: Routine Qhecking, Internal Check and Test
Unit 11 C_hecklng, Internal Control and Audlt _Procedure. _ _ _
"= TR R JoTTell — IS Wid, ARG TXefor T TR0 STl | SHRD
=07 Ua 3fdmeror drd fafey |
Unit 111 (English) | Vouching, Verification of Assets and Liabilities.
(=) UHIOH, Ffrl 9 QIRal BT aeraH |
Company Audit: Appointment of auditor, Powers, Duties and Liabilities.
(English) | Divisible Profits and Dividend. Auditors Report: Clean and Qualified
Unit IV report.
"= DU JDAV : AbeAD Bl G, APHR, B 9 IaR QNI | [T9To
T G AT | Jfdedd Ufded - Wew g Aaifad gfadad |
Investigation : Objectives, Difference between audit and investigation,
(English) | Process of Investigation. Special Audit of Banking Companies,
Unit V Educational Non Profit Institutions and Insurance Companies
"= ATHYT: IGa¥I GV T IJIGA H IR, AJIUM DI UlhAT| dfb
FUrRIT, RIeToT STeTET AReTelt Td 1A HURE B A9 s |

Suggested Reading:-

1 Y[l QR.UA. 3peToT, AIfey Wad, 3TIRT

2 SESIRGRELIS 3feToT — AY. Rl Y APIGH!, WU

3 SIF ESedrel Ud URRg JDET — JARALS]. UARNT BTHY, T (aeell (SRAYR)

4 R.C. Saxena Auditing, Himalaya, Publishing, Bombay

5 Tendn B.N. Principles of Auditing S. Chand & Co. Delhi

6 Sharma T.R. Auditing Principles and Problems, S/B Agra

7 Kumar Pradeep Principles of Auditing, Kalyani Publishers, New Delhi
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Class B.Com.

Semester Vi

Subject (English) Applied Economics Group
(=) HIEIRD AT T8

Title of the paper/ | (English) Financial Management

Yo &1 e =) g yey

Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&feas®

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferead 3id 150

Particulars/ faaor

Unit

Syllabus

Unit |

(English)

Financial Management : Meaning, Nature and Scope, Financial goals,
Profit Vs. Wealth Maximization, Projected Balance Sheet, Financial
function— Investment, financing and dividend decision, Financial
Planning

(fa=)

I vay — a1f, Ul Ud &3, [Aci dea— a9 99 |Rdied STferalavv,
gaifdd  faear, el Pl fafrr, o o orrier fooiiE, fach
e |

Unit 11

(English)

Capital Structure: Meaning and determinants, Operating and Financial
Leverage: Their measure; Effects on profit, analyzing alternate financial
plans, combined financial and operating leverage.

(fa=)

goll a3 U9 IR d@, uReEres 9 fawiia Scledd, S9ar A,
M TR U9, ddbfedd A Aommel w1 faveve,  Wyed s ud

IREATTT ITAAD |

Unit 111

(English)

Capital Budgeting: Nature of Investment decisions, Investment
evaluation criteria, payback period, accounting rate of return, net present
value, internal rate of return, profitability index; NPV and IRR
comparison.

=)

goll gutfe — fafsr anr ol & gefa, f[OF—ERT qeaied ufbar, u—d@
GIRTS, Gih U &R, Yg aad o, AdRE TR &R, ARSIl
e, g U™ &% g FdRS YA &R DI gar T |

Unit IV

(English)

Cost of Capital: Significance of cost of capital ; Calculating cost of debt,
Preference shares, equity capital, and retained earning, Weighted
Average cost of capital. Dividend Policies: Forms of dividends and
stability in dividends, determinates, Issues in dividend policies, Waltor’s
model, Gordon’s Model, M.M. Hypothesis.

qsﬁa%am UGSl @1 NI T H8d, 0T ANTd &l TUMFI, JalehrR 372,
FEAT Yol Ud 9TRT 3™, AIRA SFd Yoll &I dRTd,  olT™iel Siady, Sier
@ UBR, AT H W@ Ud A & MaRe acd | iR Sifaal § e
— Jec] Aisd, e AlSd, THTH. YRGS

Unit VvV

(English)

Management of Working capital: Nature, types and importance of
working capital. Operating cycle and factors determining working capital
requirement, Introduction of Management of Cash, receivables and
inventories.




=)

SR Yol BT Jae : HRIEMA Yol dl Uofd, ISR T4 A5, IRATeT dh
g BRI Yol @ JAMEaIHARl ®I YHIdd & dTcl ded, b, YT Td
IH ® Y4y BT aRad |

Suggested Reading :-

1 AN T U ol udg Arfeed Ha+, 3RT

2 IR, Sel = It yay, YU Us 69, WTd

3 SERCESE faci yay, 2=l T JrhreHl, e

4 AT TS AT I yay, RIS UledRiT 81hd, s fSoell (SAYR)

5 Kulkarni P.V. Financial Management, Himalya Publishing House,
Mumbai

6 Gupta & Sharma Financial Management, Kalyani Publishers, New Delhi
(Both Medium)

7 Pandey 1.M. Financial Management, Vikas Publishing House, New
Delhi

8 Khan M.Y. & Jain P.K. Financial Management, Tata McGraw Hill, New Delhi
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As Recommended by the Board of Studies

Session/ A 2019-20
Class/ &&l B.Com. /&l &M
Year/ 9§ First/ M
Subject/ faya Accounting/ agie+
Title of the paper/ U&ua &1 M¥® Financial Accounting/ f&xTa a@i®+
Compulsory/ 3ifa™d  Optional/ d&feqd Compulsory/ e Paper - |
Maximum marks/ Jferded 3id 70
Particulars/ faazor
Unit Syllabus
Concept of Double Entry System, Accounting Concepts and Conventions
(English) Preparat_ion of Journal, S_ub division of Joqrnal, P(eparation of Ledger
and Trial Balance. Final Accounts with Adjustments. Revenue
Unit | Recognition
fg—ufaftc yoTmell @1 JAURN, GThd B JATURMY TG GRARTY Sl
(=) QIR BT, Sl BT SUAYTST, Widigel Ud dolue & f=Hior, srfad
QT AR Afed, IoRd AT |
Introduction to Indian Accounting Standards. Detail study of accounting
(English) |standard - 6 and 10, Branch Accounts, Departmental Account,
Unit I Accounting for Depreciation.
@) HRARI AT ATD] BT YR, TRAT AFD 6 Td 10 BT I 37ed,
AT o, AT o, 9o 8 & ford oraiad |
: Royalty Accounts, Accounting of Non Profit Making Organization,
(English) i .
Unit 111 Research: development Coasts, long term Contraction contracts, .
=) JTPR Yob W, IR AMBRI GBI & @, A Ud b and,
Sreprel AT Sa |
(English) Joint Venture Acco_unts, Consignment and Investment Account_s, Foreign
Unit IV E_xchange Transactions, Investments, Government grants (A Brief Study)
"= Agad SUHH &ld,_ﬁw GTd Ud fafranT @, faeeh faffas =aer, fafan,
YD e (e e |
Partnership  Accounts- Dissolution with Insolvency of partner,
(English) | Amalgamation of Partnership Firms, Conversion of Partnership Firm into
Unit vV Joint Stock Company.
"= AEGR WA, 9RER & fediferdl 9 Hafd fdged, Aeen Bl &l
TPHIHRY], AISIERI BH BT GIad Whl JHvSd H RacH |




Recommended Books

Gupta R. L. and Radhaswamy, M

Sultan Chand & Sons, New Delhi.

Shukla M. C. Grewal T. S and Gupta S.C.

S. Chand & Sons. New Delhi.

Shukla S. M.

Sahitya Bhawan Publication Agra.

Murti Guru Prasad

Himalya Publishing House Mumbai.

Jain and Narang

Kalyani Publisher New Delhi

S. N. Maheswari

Vikas Publishing House New Delhi

Sharma and Gupta

RBD Publishing House, Jaipur

Khatik S. K. Jat jitendra, Saxena K.

Extol Publication, Bhopal

Gangwar Sharda

Himalya Publishing House, Agra.
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Class/ @& B.Com. / &

Year/ 99 First/ vem

Subject/ fawg Accounting/ oraie=

Title of the paper/ ye=u= &1 e Business mathematics/ draamie i
Compulsory/ sifard  Optional/ d&feas Compulsory/ sfard  Paper — I
Maximum marks70 AfRHaA 3 70

Particulars/ faa=or

Unit Syllabus
(English) Ratio- _ (_Baining and Sacrificing Ratio, Proportion, Percentage,
Unit | Commission, Discount and Brokerage.
(=) U — U & N JAJUTd, FHUT, T2, AL, gSel Vg arell |
(English) Simultar]eous Equati_ons - Meaning, Characteristics, Types and
Unit 11 Calculations, Preparation of Invoice.
(=) U FHIHRU—37ed, fIRINam, UeR Ud oA, dioid B T |
Unit 111 (English) | Elementary Matrices- Definition and Calculations, Types of Matrices.
(=) UR™® Mg — TRWIST Td T, g & YD |
(English) Logarithms and Antilogarithms- Principles and Calculations, Simple and
Unit IV Compound Interest.
(=) ST Td FfeTg 10T — RIgid Td IO | AERYT T4 Ashglg &To |
, Averages — Simple, Weighted and Statistical Averages, Arithmetic mean,
(English) . . )
Unit VV Harmonic mean, Geometric mean. Profit anc_j Loss.
R ST — Y, MRA T4 FRAGI d — HAORMT A, eId A IR
SR A | o g BT |

Recommended Books

Allen R. G. D. MacMillan New Delhi

Soni R. S. Pitamber Publishing House, New Delhi

Kapoor V. K. Sultan Chand & Sons, New Delhi

Holden Macmillan India, New Delhi

Dr. V. K. Shukla Madhya Pradesh Hindi Granth Academy,
Bhopal (Both Hindi & English)

J.P. singh Himalya Publising House, Mumbai.

N.K. Nag

Kalyani Publisher, New Delhi.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ {4 2019-20

Class/ o B.Com. / &

Year/ a9 First/ werd

Subject/ fawg Management Group/ & g
Title of the paper/ ye=u= &1 e Business Law/ @qdiiyia |af~am
Compulsory/ sifard  Optional/ d&feas Compulsory/ siffard  Paper — |
Maximum marks 70 B 3 70

Particulars/ faa=or

Unit

Syllabus

(English)
Unit |

Indian Contract Act 1872- Definitions, Nature of Contract, Offer &
Acceptance, Capacity of Parties to Contract, Free Consent and
Consideration, Expressly declared void agreement, Performance of
contracts.

fe=d)

YR e ST, 1872— URWINIY, 3 Bl Upid, UKId Ud IPicl, TETBRI
H e B P &, WEaHd WAl Ud Uldhel, WK WY ¥ g =i 88w,
gael BT e |

(English)

Breach of Contract, Remedies for breach of Contract, Indemnity and
Guarantee Contracts. Special Contracts- Bailment, Pledge and Agency.

Unit |1
(=)

A |, IAJEYT W & SUER, BI-REN Td Uil 3rqay | IRy srgeg — fHe,
iR g TordY |

(English)
Unit 11

Negotiable Instrument Act, 1881- Definition, Features, Promissory note,
Bill of Exchange and Cheques, Holder and Holder in Due Course.
Crossing of Cheque, Types of Crossing, Dishonor and Discharge of
Negotiable Instruments.

(fa=)

fafrma e faorg srfafm 1881— gRWNY, faewdany, ufasm u=, fafasa fau=,
TAT YIS | Rb Ud IR URB, <Uh BT YWih, Wi & UbR, fafma faux
T JFATERYT U fwre |

(English)
Unit IV

Consumer Protection Act 1986- Main Provisions. Consumer Disputes,
Redressal Agencies. MRTP Act.- Meaning, Scope, Importance and
Main Provisions.

=)

JUNTGAT ERETOT SR 1986— UG UG, SUNGAT [ddTg, IUHEG] fddra
YfIdIoor G | ThIfEhR Ud Ufddeicad AR FdgR ffSfaaa — a1ef, &4, 98«
UG I G1ae |

(English)
Unit vV

Foreign Exchange Management Act 2000 (FEMA) - Objective and Main
Provisions, Introduction to Intellectual Property Right Act- Copyright,
Patent and Trademark.

=)

faeell fafma yeaer o=@ 2000 (BHT) — QW Ud UHE UIGYT, dlfgd AUal
IR T o1 9Rey — BiREe, U< Td CeHTS |

Recommended Books

Singh Avtar Eastern Book Company Law.

Kuchhal M. C. Vikas Publishing House, New Delhi.

Bulchandani K.R. Himalya Publising House, Mumbai.(Both Medium)
AlelEr JMR.Ua. IR SN UfeARN 813, TIYR

R.N.S. Pillai & V. Bhagvati S. Chand. & Company, New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session — 2020-21

Session/ 99 2019-20

Class/ ®wa&r B.Com./§i.aM

Year/ 94 First/ yerg

Subject/ favg Management Group/ & g

Title of the paper/ ST @1 ¥ Businessﬂ?r;%a%z%i%? and Communication/
Compulsory/ siffard  Optional/ d&feus Compulsory/ siffard  Paper — I

Maximum marks 70 Af¥wHaH 3id 70

Particulars/ faavor

Unit

Syllabus

Unit |

(English)

Business Organization: Definition, Concept, Characteristics, Objectives,
Significance, Components, Functions. Business ethics, Social
responsibilities of Business, Promotions of Business: Meaning,
Functions, Stages of Promotion. Forms of Business Organization:
Detailed Study of Sole Proprietorship and Partnership.

ARG e GRWIN, J[aeRoN, fA9Ndy, Sgevd, W, ucd Ud &M,
A H e oI, FaAR B AEIGS ScRATAE | Iadr™ Bl gad : 32,
B, YIAE DI STERATT | AJATT ST S UHR : UPHTd! WM Td AR Bl

favga st |

Unit Il

(English)

Company Organization: Meaning, Definition, Formation of Private and
Public Company, Merits and Demerits, Types of Companies, Cooperative
Organization-Need, Meaning, Significance and its Merits- Demerits.
Public Enterprises- Concept, Meaning, Characteristic, Objectives and
Significance. Multi National Corporations.(MNC'S) - An Introduction In
India.

(fa=)

FFEA BT ST : 3f, URMTT, Sl Ud TGS HAl BT HIOL 0T, S,
GO B UHR | AEHN IS — aIGhdl, 3f, WEd Ud 3AS T QN |
ArASTdh IUHA — IfaeRon, e, fORIvdY, Ie<vy Ud " | WRd H IgRIS
| — e aRke |

Unit 111

(English)

Communication- Introductions, Definition, Nature, Objects, Importance
of Communication to Manager, Elements of Communication, Feedback,
Dimension and Directions of Communication, Means of communication -
Verbal Communication, SWOT Analysis.

=)

FUYGOT —aRT, URMTYT, TRl IGaed, USHd! & foly HUNUT &1 Hewd, AYNUT &
T, Ufayfte | QU & M AR A=Y, JUYY & AegH — eifcad WUl WiT
farwereoT |

Unit IV

(English)

Non-Verbal communication, Body Language, Paralanguage, Sign
Language, visual and Audio Communication, Channel of
communication, Barriers in Communications. Written Business
Communication - Concept, Advantages, Disadvantages, Importance.
Need and kinds of business Letters, Essentials of an Effective Business
Letter.

(=)

HYYT Pl HEAN, FUYY B ey | fIRad e AUTu—I@eRo, o,
I, #ecd | MEEdd YA &l AEHAT Yd UHR, GAE AEAS I3 DI
fererye |

Unit vV

(English)

Modern Forms of Communication- Fax, E-mail, Video conferencing,
International  Communication  for  Global  Business,  Group
Communication Network, Preparation of business survey report.

(fe=)

YIS YN & HY — had, $—Hel, I URFd! | ATSHI Fad & oy




| | arcRrsiia Wwor, R S Sedd | i el ufRRE AR B |

Suggested Reading :-

1 Dr. Ramesh Mangal (English) | Business Communations, Universal Pub. Agra.
2 SIRCEICRLEI ATe e, 3T

3 S g TS ol ATTATIG AT

4 . YT UTSdh, Sf. Hedl ATIATRIG FITS

5 Jain K. Himalya Publishing House, Mumbai.

6 Shashi K. Gupta Kalyani Pubshing, New Delhi.

7 Nolkha R.C. RBD Publishing House, Jaipur




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ 9= 2019-20

Class/ @& B.Com. /&M

Year/ a9 First/ werd

Subject/ fawg Applied Economics Group/ @am@asiRe srefems

Title of the paper/ ye=u= &1 e

Micro Economics/ &afie aefemes

Compulsory/ sifard  Optional/ d&feas

Compulsory/ siffard  Paper — |

Maximum marks 70

Afermad e 70

Particulars/ faa=or

Unit Syllabus
(English) Micro Economics- Defin_itipn,_ meaning, inductive_ and Deductive
Unit | methods, Importance and Limitations of Micro Economics. _
fte Jeemz— uRRMTYT, 31, A Ud e ugfoaan, afte ieiems &1 A8« Ug
(=) A |
(English) Law of Demand- Meaning and Definition, Characteristics, Types of
Unit 1 Demand, Exceptions of Law of Demand.
=) ART &1 fraa—aref vd afRMTer, |1efor | A & UeR SR A1 & 99 @ 31uarg |
Elasticity of Demand- Concept, Definition, Importance, Types and
(English) | measurement of Elasticity of Demand, production function (with One and
Unit 111 Two Variables), Economies- Internal and External.
R AT @1 Ara— I[GEROM, TRHIET, A8, ART & A @ YHR U9 AM, STe Hefd
(U Ud QT =R & A1) Jac— IMAR® Td 918y |
(English) Factors of Production- Land, Labour, Capital, organization and
Unit IV Enterprise. Cost and Revenue Analysis.
(=) I & gch—[H, 59, Yoll, WTeH Td Aed | ANTd Ud 3 faeeryor |
Market Structure- Concept, Definition, Characteristics, Classification,
(English) | Price determination under Perfect and Imperfect competition. Marginal
Unit VvV Productivity Theroy of Distribution.
R IR FLA— JAGIRON, YRATIY B0, gui UG Yol GRRar & I=<iTd Hed
foerizor | faaRor @1 Wi Saredar Rigid |

Recommended Books

Modern Micro economics Koustsohiarji

A. Macmillan New Delhi

<7 = §aR oA Ay, 2= T=o1 Il HIuTd |
s vd g f2HTera ufedtRT 819w, gwE |

9. U9, ST BTl gfeeteR A3 fee |
RSl JRATS! YfARAT B9W, SR |
D. N. Dwivedi Vikas PublishingHouse New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ 9= 2019-20

Class/ @& B.Com. /&M

Year/ a9 First/ werd

Subject/ fawg Applied Economics Group/ @am@asiRe srefems

Title of the paper/ ye=u= &1 e

Macro Economics/ |¥fte s

Compulsory/ sifard  Optional/ d&feas

Compulsory/ sfard  Paper — I

Maximum marks 70

Afermad e 70

Particulars/ faa=or

Unit Syllabus
(English) Macro Economics- Concept, Nature, Importance, Limitations, Difference
Unit | between Micro and macro Economics.
(=) e i — STAERN, UGHid, #ewd, AN, e Td FARE AfARA H 3faR |
(English) Nationa_ll Inco_me — Meani_ng, Definitipn and Concept, Methods for
Unit 11 measuring National Income in India and its Pr9b|ems. -
) ITET T - 31ef, URMTET Ud STGEIROM | YR H ISR 3T dI 0T & fafert ga
SHD! FARIN |
Unit I1] (English) | Theories of Wages, Interest and Employment.
(f2=) AT, TSl U JGNR & (g1 |
(English) Monetory Theories — Quantity theory pf Money, Modern theory of
Unit IV Money, Keynes’s theory of Money and Price. - _
<) difed Rrgla — a1 o1 TRAT Rigid, a1 31 Mg Rigia, o &1 a1 7
DIl BT RIgid |
(English) Recent Industrial Ffolicy,_ Industrial Growth in Phase Il and Il
Unit VV D(l\smvestmeﬂts, Foreign Direct In\!estment. _ _
<) dFE e i, f§d ud qd aROT ol S wErd | A uoae
IEENIREENT

Recommended Books

s va g9 feATer UfeatiRie 8194, s

ql. Tl AT IRALSL. Ul 88d, SR |
9. T, ST Bl gfeersR =g faeel |

M. C. Bais Vikas PublishingHouse New Delhi




-Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2019-20

Class/ o&T B.Com./ €@

Year/ 9§ Second / fgda

Subject/ fQwa Accounting Group/ orEi®" g

Title of the paper/ ¥&=ud &1 M¥® Corporate Accounting / i agie=
Compulsory/ affart Optional/ d&fou®m Compulsory/ ifard Paper — |

Max. marks/ 3ifereaH 3w 70

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Final Accounts of Companies (Including calculation of managerial
remuneration). Declaration of dividend, Profit and Loss Appropriation
Account and disposal of Profits. Calculation of Pre and Post
incorporation Profit / Loss.

(=)

B @ 3o o (Yedg uIRSIAG @ ToET |AfRd), AT I aryoT |
AT S @ Ud Al BT MYSRT | HAReE @& gd U9 9eEr @
AT &I U |

(English)

Valuation of Goodwill and Shares, Methods of Valuations. Accounts of
Public Utility Companies (Electricity Company).

Unit 11

(fa=)

A 3R 3TN BT DA, Hedidha Bl (AT | Arasii~id IuAREAr duf-l
& 9 (fIgd d¥) |

Unit 11

(English)

Meaning of Holding and Subsidiary Company. Preparation of
Consolidated Balance Sheet of a holding company with one subsidiary
company, Accounting for liquidation of companies.

(fa=)

N U4 qE—D Sl bl 372 | AU BHH1 BT FHlbd el TR
BT (TH FERS B & A1), S & aRIATTT & ford oraiad |

Unit IV

(English)

Accounting for Merger as per AS 14. Internal Reconstruction of a
company as per Indian Accounting Standard 14 (Excluding inter
company holdings and reconstruction scheme)

=)

ARAR SEdhd AM® 14 & AR HUAT BT GIAAIT | ¥ BT IARD
QAT o (STR—FHHT &ROT 3R GAMHAIT AT Bl BIedhi)

Unit VvV

(English)

Accounts of Banking Companies, Accounts of Insurance Companies with
claim settlement.

=)

dfT SRR & AT T BRI & ol — ST FHSI @ 1T |




Suggested Reading

1

2
3
4
5
6
7

10

YT, W8, S FTET, oiF AR, 1281 ufeafl¥iT gre9, 8 Aol (TAR)

Sharda Gagwar Himalaya Publishing House, Mumbai

Mangal Ramesh Company Accounts, Universal Publication Agra.

Gupta R.L. Radhaswany M. Company Accounts, Sultan Chand and Sons, New Delhi.
Maheshwari S.N. Corporate Accounting Vikas Publishing House, New Delhi

Modi, Oswal and S.K. Khatik Coprorate Accounting in Hindi and English (both)
College Book House, Jaipur.

Metha, Brahmbhatt Coprorate Accounting, Devi Ahilya Prakashan, Indore.

Jain and Narang Kalyani Publishers, New Delhi

Shukla S.M. Sahitya Bhavana Publication Agra.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2019-20

Class/ o&T B.Com./ €@

Year/ 9§ Second / fgda

Subject/ fQwa Accounting Group/ orEi®" g
Title of the paper/ ¥&=ud &1 M¥® Cost Accounting / IR aiEi®dd
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard Paper — I
Max. marks/ 3ifereaH 3w 70

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Cost: Meaning, Concept and Classification. Elements of Cost, Nature &
Importance, Material Costing. Methods of Valuation of Material issue.
Concept and material control and its techniques. Labor Costing, Methods
of Wages Payments.

(=)

NI : 3fe, IRV Ud ThRT| ST @& ocd, Uebfd Ud Hecd, AU
TG D] dbeilh, 5H AN oAWich, AIg! I Bl Ugfadr |

Unit 11

(English)

Unit Costing, Preparation of Cost Sheet and Statement of Cost (Including
calculation of tender price) Overhead costing, (Including calculation of
machine hour rate.)

(fa=)

§PIs NI @i, ST U d SNTd [daRo1 o &l faior (Mfder gea o
TUET Afed) SURS @i (A €eT &% @ ToHET |fed)

Unit 111

(English)

Contract and Job costing, Operating costing.(Transport Cost)

=)

ST Ud SUBR AR i dihd [ GRdTe™ dRTd oidid (URIET oIrTd)

(English)

Process Costing (Including Inter process profit and Reserve).
Reconciliation of Cost and Financial Accounts.

Unit IV

=)

GfpaT oI@idh, (SR UfpaT ot Td Wog Afed) | ofTd ofdl &l faaiy
T ¥ e |

Unit vV

(English)

Marginal Costing - Profit - Volume Ratio, Break-Even Point, Margin of
Safety, Application of Break-even Analysis. Standard Costing, and
variance analysis (Material and Labour only)

=)

AT AN ofdihe— oM—HE1 Iuid, dAfdwee  fdwg, GRefm A,
AT faeelvor & YART| UMY o U4 fqeRor fagelyer (@ae arnfl ud
5)




Suggested Reading

1 Jain & Narang Kalyani Publishers New Delhi (Both Medium)

2 Arora M.N. Cost Accounting, principles and Practice, Vikas New Delhi.

3 Maheshwar S.N. Advance Problems and Solutions in cost accounting: Sultan Chand,
New Delhi.

4 Agrawal M.L. S.B. Agra Cost Accounting (In Hindi)

5 Jain B.K. Prof. Jain N.C. Cost Accounting and in English Ramesh Book Depot,
Jaipur.

6 Mehta, Brahmbhatt Cost Accounting Devi Ahilya Prakashan, Indore.



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2019-20

Class/ o&T B.Com./ €@

Year/ 9§ Second / fgda

Subject/ fawg Management Group/ Y&¥T g

Title of the paper/ ¥&=ud &1 M¥® Principles of Statistics / HiRera & Rigid
Compulsory/ affart Optional/ d&fou®m Compulsory/ ifard Paper — |

Max. marks/ 3ifereaH 3w 70

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Statistics-Meaning, Definition, Significance, Scope and Limitations of.
Statistical investigation. Process of Data Collection, Primary and
Secondary Data, Methods of Sampling, Preparation of Questionaire,
Classification and Tabulation of Data, Preparation of Statistical Series
and its types.

fe=d)

AiR&DI— 3Ty, YREIT Ud Hecd, &5 Ud A, AiRGHd JJHer | T
Aol &I Ufhar, urerfie vd fgdige dde, fAee= o Jfqdl, geamden &f
T, FHBT BT BT Ud IR, ARSI AT &1 W1 Ud YhKR |

Unit 11

(English)

Measurement of Central Tendency- Mean, Median, Quartile, Mode,
Geometric Mean and Harmonic Mean.

(fa=)

Sl UgRT & AU—HRY, Ad], aqd, JUod, YUK ARA UG exIcAD
AT |

Unit 111

(English)

Dispersion and Skewness. Analysis of Time Series — Meaning,
Importance, Components, Decomposition of Time Series, Measurement
of Long Term Trends, Measurement of Cyclical and Irregular
Fluctuations.

=)

IafhRor U fawHdr| dial Sl &1 fAveivor — 31ef, Hgca, Gucd, Bl AUl
&1 fageq, ael| SuAfd & 919, Ihig 9 g Swaraal & 91 |

Unit IV

(English)

Correlation-Meaning, Definition, Types and Degree of Correlation,
Methods of Correlation. Regression Analysis-Meaning, Uses, Difference
between Correlation and Regression, Linear Regression, Regression
Equations, Calculation of Coefficient of Regression.

=)

e — I, TRV, UHR, AN &I URHA, Feaw=y & fafern |
JHTHET  fAvelyor— SR, SUANT, Wewwe Ud Jalgiad H ofaR, X9
UHOITHA, THITHA TGO, YA 0T HT GRGAT |

Unit VvV

(English)

Index Number- Meaning, Characteristics, Importance and Uses.
Construction of Index Numbers- Cost of living Index, Fisher's Ideal
Index Number. Diagrammatic and Graphic presentation of Data

(=)

fcere — ard, favryad, Aew ud SUAnT | el @ @Er — Siad fAafg
e, R &1 el Ga@is | FHel o1 R Ud &g 968 |




Suggested Reading
1 39aTd d Rarel Hiked! & RIgr=, RIS ufealRiT grs9, =g Aol (TAYR)
garel d Rz wige) & g, THuaRE U 99
Digmber Patri Kalyani Publishers, New Delhi.
Oswal, Sahu Desiness Statistics, Ramesh Book Depot, Jaipur.
Gupta B.N. Statistics, Sahitya Bawan, Agra (Hindi& English).
Gupta B.N. & Silawat Statistics, S.B.P.D, Agra.
Nagar K.N. Statistics, Meena skhi Prakashan (Hindi & English)
Gupta S.P. Statistics, S. Chand Delhi (Hindi & English)
R.P. Varshaneya Statistics, Jawahar Prakashan, Agra.

O ®©® N O o A W N



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2019-20

Class/ o&T B.Com./ €@

Year/ 9§ Second / fgda

Subject/ fawg Management Group/ Y&¥T g

Title of the paper/ ¥gqua &1 Mi® Principles of Management / y&e1 @ Rigia
Compulsory/ affart Optional/ d&fou®m Compulsory/ ifard Paper — I

Max. marks/ 3ifereaH 3w 70

Particulars/ faazor

Unit Syllabus
Management-Meaning, Nature and Importance, Functions and Principles
of Management, Management V/s Administration. Development of
(English) | Managerial Thought, Contribution of Taylor and Fayol. Management by
Unit 1 Exceptions, Management by objectives, social responsibility of
management.
ydg—31ef, Udfd Ud #ew, Ud" & BRI Ud AGld, U§ 99 YR |
(=) TeIDHY [AORYRT &1 [dh™, TR Ud Bald &1 JITer | 3fydle gRT U4,
Il RT UeeT | UaeT BT AMINTD SRaT I |
Planning — Meaning — Nature & Importance, Elements, types, Process of
(English) | Planning, Barriers to Effective planning,. Forecasting- Need &
Unit 11 Techniques. Decision Making, Concept and Process, Coordination.
RIS — a1, UBfd d Hgcd, dcd, UBR, [FRAGH o1 Uishdr, vHrdr e
(=) @I IR | QAJAT, HEd Td dobe |
e — srauRen vd ufthar, wEag
Organizing: Meaning, Importance and Principles, Span of Management,
(English) Centralization and Dece_ntralization, forms o_f Organiz_ation, Sta_ff?ng:
Nature & Scope of Staffing, Manpower Planning, Selection & Training,
Unit 11 Performance Appraisal, Delegation of Authority.
T — 3, e Ud NIEIA, U6 @1 fRAR, HaIdbRo Ud fadh-aidwo,
(=) A6 & UPR, WIHT — UG Td &=, A §9EE FRoE, 999 gd
gfRretor, fSITEH, Hedidd, <l & IRl |
Motivation: Concept, Importance Characteristics, Classification of
(English) | motives — Theories of Motivation. Leadership — Concept and Leadership
Unit IV styles, Leadership Theories.
SATADRVT — ST, e, FIRSA, afieoRor, Rigld, T — TaeRem ud
@< e Sfer, e B Rigi |
Direction & Concept, Nature, Importance Process and Methods.
(English) | Controlling — Concept, Nature, Importance, process of controlling,
Unit V Control Technique.
Qe — TAERYT, U, Hed, Ufshar gd ugla
=) I e T B e




Suggested Reading

1 AISEr R, Ud. Udg & RIgid, R, 41 S Ul 84, T3 el (SgR)

2 YFel TH UH UEY & AGId, A 9ad, 3R

3 A1 . ATl yey & RAGId, IMUNIE e |9, Wi

4 Ramasamy T. Principle of management, Himalya Publishing House, Mumbai (Both
Medium)

5 Gupta & Sharma Principle of Management Kalyani Publishers, New Delhi (Both
Medium)

6 Sen & Gupta Principle of Management, Vikash Publishing House, New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2019-20

Class/ o&T B.Com./ €@

Year/ 9§ Second / fgda

Subject/ fQwa Applied Economics Group/ @magiRe® refemey
Title of the paper/ ¥&=ud &1 M¥® Indian Company Act / AR H#T ififaam
Compulsory/ affart Optional/ d&fou®m Optional/ d&fead Paper — |

Max. marks/ 3ifereaH 3w 70

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Company - Definition, Characteristics, Types of Company. Formation of
Company, Promotion, Incorporation and Commencement of Business.

fe=d)

P — R, fA2INdg, HH & UBR, HHT BT FHT : Yad, FAHAT

Uq I BT URY |

Unit 1l

(English)

Detailed study of Memorandum, Association, Articles of Association and
Prospectus.

(fe=d)

uryE HHT 9, UiNE SII-1a¥ Ud Yfaqor &l A e |

Unit 11

(English)

Shares - Shares Capital, Types of Shares, Transfer and Transmission of
Shares. Shareholders v/s Member of the company. Debentures - Meaning
and Types, Borrowing powers, Mortgages and Charges.

(fa=)

3 — YS!, AT B YDR, AT BT BWIARYT UG ASKID | LRI T4
BT D G | I — M UG UBR, K0 oF & JHR, deF Ud
TR |

Unit IV

(English)

Directors - Managing Director, Whole time Director - qualifications,
Appointment, Powers, Duties and Liabilities. Company - Meetings :
Types, Quorum, Voting, Resolution and Minutes.

=)

D — Udg FaTdd, Uiblad Garddd — angdn, g, SiPeR,
B Td ST | ST Bl AHIG — UHR, HRIAed Al (Torgfd), Aaer,
UXTd Td e |

Unit VvV

(English)

Majority Powers and Minority rights, Prevention of oppression and
mismanagement, Winding-up of companies- types and Methods.

=)

g WP MG AR RS & JMMUBR, JR U9 HUdd Bl AHAH,
FHHRT BT T — ISR g ARt |




Suggested Reading

1

2
3
4
5
6

Shukla S.M. Company Adhimiyam S/B, Agra (Hindi & English)

Nowlkha Jain & Tripathi Company Law, Universal — Agra (Hindi)

Dr. Bajpai & Jain Company Law, M.P. Hindi Granth Academy Bhopal
Chawla & Garg Company Law & S. Vikas Publishing House. Chand, Delhi.
Bagrial A. K. Company Law, New Delhi

R. N. Nolakha Company Law, R.B.D. Jaipur



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2019-20

Class/ o&T B.Com./ €@

Year/ 9§ Second / fgda

Subject/ fQwa Applied Economics Group/ @magiRe refemey
Title of the paper/ ¥&=ud &1 M¥® Banking & Insurance / §f& 1 ©g € r
Compulsory/ affart Optional/ d&fou®m Optional/ d&fead Paper — I

Max. marks/ 3ifereaH 3w 70

Particulars/ faavor

Unit

Syllabus

Unit |

(English)

Principles of Banking: Definition of Bank, Creation of Money : Present
Structure of Commercial Banks in India. Principles of Management in
Banks : Managerial Functions in Bank, Banking System — Features,
Classification of Banking Institutions. Reserve Bank of India —
Functions, Control of Credit by RBI, Powers of RBI

dfpT & RIgid : 9@ &I aR¥ET, JT BT Gold, IR H arorsad §dbl al
A ARFAT | debi H gey & Rigid : bl § gdged i | AR dfbiT
Tl — Ry, S dwensli @1 aiifexer| Red 9@ it gfear — @,
Rord d§& g1 arg o, Red @ o wifdaat |,

Unit Il

(English)

Management of Deposits and Advances Mobilization, Classification and
Nature of Deposit Accounts, Advances, Lending Practice, Types of
advances. Investment Management : Nature of Bank Investment,
Liquidity and Profitability. Cheques, Bills and their Endorsement,
Government Securities. Procedure of E-Banking.

ST U4 STl BT YEEH, SIS @l Ifeileld], ST @il bl dRiidRo] gd
gafd, 31, SUR @deR, I0W & yeR | A= yay - de ke @
Uapld, TRAAT Td AMERIGAT| Odh, [dd Ud SADT URIh | DI

yfergfort | -3 ufsar)

Unit 111

(English)

Insurance — Meaning, Need, Types, Functions and Principles. IRDA its
function and Importance Insurance as Social Security Tool. Insurance
and Economic Development.

=)

dHT — 319, ATIBdl, YPR, BRI Ud Rigid| g AR €L U — BRI UG
HEcd 491 Geb IS GReT SUBRYI, 44T AR 3 fJera

Unit IV

(English)

Life Insurance: Introduction, Need, Importance, Elements of Contracts
and Life Insurance Contract. Settlement of life Insurance Claims.

=)

Sifee 9 UReE™, JATaedsdhdl, Hewd, 3ad & ARdd Ud Silad 41 e |
Sita 9T e | Sita d1HT &7l BT fFRTERT |

Unit vV

(English)

Organization of General Insurance Corporation and its Subsidiary
Companies and its Functions Settlement of General Insurance Claims.
Health Insurance Need Scope & Importance.

(=)

I g1 T BT e Ud gddl A8Rd hHIT Ud Sqd Y |
AT 49T gTdT T fFUeRT SR 18] — 3Ma9ddhdl & Ug Agcd |




Suggested Reading
1 Dr. R.L. Nolakha Principles of Insurance, R.B.D. Jaipur (Hindi & English)
Sf. AW " 1 B a@
Dr. Balchandra Shrivastava Principles of Insurance.
H.C. Sharma Banking Law and Practise (Sahitya Bhawan)
Dr. Maliram Banking Law and Practise
Dr. V.C. Sinha Banking Law and Practise

Gupta B.P. Banking in India, R.B.D. Jaipur
S1. uad fAsm 9 & Rrgia, R T721 srpreH

Dr. Shakti Prathban Pinciples of Insurance, Himalaya Publication.
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Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2019-20

Class/ o&T B.Com./ §i®H
Year/ 9§ Third / g
Subject/ fQwa Accounts Group/ @@l |g U9 U3 U

Title of the paper/ 4995 &1 M¥®

Income Tax Law & Practice / 3g&x fafdy va

FEER
Compulsory/ affart Optional/ d&fou®m Compulsory/ ifard Paper — |
Max. marks/ 3ifer&aH 3w 70

Particulars/ faazor

Unit Syllabus
General Introduction of Indian Income Tax Act 1961. Basic Concepts:
(English) Income, Agriculture Income, Casual Income, Previous Year, Assessment
Year, Gross Total Income, Total Income, Person Assesses, Residential
Unit | Status and Tax Liability, Exempted Income.
YRA IR AT 1961 BT AHRI URFI Hol ATYRNG: 37, HiY AT,
(=) JNHRHAD AW, T a¥, B IRV 99, Fbel ft A, AfdT BRI |
I Ud $R QE, B Jad Y |
Unit 11 (English) | Income from Salary,. Income from house property.
(=) I ¥ I | AHM FURT 4 7 |
: Income from Business and Profession, Capital Gains, Income from other
. (English)
Unit I Sources.
(=) IR TG UL ¥ MM, Goll o™, 3 Al | 371 |
Set off and Carry forward of Losses, Deductions from Gross Total
(English) | Income, Clubbing of income, Computation of Total Income and Tax
Unit IV Liability of an Individual
") BT @1 gid Td S AN of SIFL Adhd @l 3 H W DI G drell
HEIcrdl, A BT A, afdd @1 B A VT B IR DT T |
: Assessment Procedure, Tax deduction at Source, Advance Payment of
(English) . L .
Unit \V Tax, Income Tax Authorities, Appeal, Revision and Penalties.
@2 IR IR B B A, IFH W R B B Bekdl, B BT ARH I,

JMIFR YRTEBRI, 31U, JAMAR g 3ffqvs |




Suggested Reading

STl AdbordT, A ey, <R

IR faa= T org

S, Qfﬂfﬁ HERIAT WATfecd Ha 3T |

Student Guide to Income Tax

Sighania V.K. Taxman Delhi

o O B W N

Income Tax Dr. R. N. Lakhotia
SIDPR . §1. 3rraTd, Rfa—s A
IR 1. PHAY YUSKI, <A JIRAT TP, S2R
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As Recommended by the Board of Studies

Session —2019-20

Class/ o&T B.Com./ €@

Year/ 9§ Third / g

Subject/ fQwa Accounts Group/ i@T |8

Title of the paper/ W& U= &1 ¥¥® g%;%%%;ng;e%;eg;x & Custom Duty/ a%]
Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard Paper — I

Max. marks/ 3ifer&aH 3w 70

Particulars/ faazor

Unit

Syllabus

(English)

CGST/ SGST :Important Terms and Definitions under Central Goods and
Service Tax Act, 2017 and State Goods and Service. Basic elements of
GST, Meaning and Scope of Supply Levy and Collection Tax.

Unit |

(=)

Do 9K Ud Hdl IR ARTIH/ T g% Ud Hal dR ARFR—H 2017
YETael Td RN, ] Ud ¥l &R & SMURYA dcd, g &1 31 Ud &rF,
BN DI ISUEUT Ud FIET |

(English)

CGST/ SGST : Time and value of Supply of Goods and Services Input
Tax Credit Transitional Provisions, Computations of GST Liability,
Registration Under CGST/ SGSCT Act and Necessary Documentation,
Filing of Returns, Assessment, Payment of Tax, Payment of Tax on
Reverse Charge Basis, Refund Under the Act.

Unit 11

D 9] UG HaT PR ARRE / 19y G UG WAl PR H 9] Ud Harshl
@ g BT §HI Ud Hed e R S Af¥eTe g YU, S/ I
9] Td HaT B ARMFRE & AT USleRuT HR [JeRel ST dRAT R
R, SR T, [Aud U9d & STER W HRIad STaTH & Jfid
PR T |

Unit 111

(English)

CGST/ SGST — Maintenance of Accounts and Records, Composition
Scheme, Job work and its procedure, Various exemptions under GST,
Demand and recovery under GST, Miscellaneous provisions under GST.

=)

Db,/ Y IE Td Fal PR oAl U4 IfWeldl P IE@RGME, HRIST0T
ST, UGBTI T Ufha, 9% UG Hal o & Ifid [af= 8c, 9% Td |l
PR B S AT U IGell, 9] T Hal B & I [Afde UTae |

Unit IV

(English)

IGST : Scope of IGST. Important Terms and Definitions under integrated
Goods and Services Tax Act, 2017 Levy and Collection of IGST,
Principles for Determining the place of supply of goods and services,
Zero Rated supply.

TobIhd Td HaT HR AATIH 2017 & 3=TIId PR Ialdell Gd TR,
YA avg Td AaT BRI UG GUE, gt b v freiRer & Rigid
¥ UG AT BT Gt BT I, T R A GO gfif |

Unit vV

(English)

Introduction and brief background of customs duty, Important definition
Goods dutiable goods, person In-Charge, Indian customs water, types of
customs duty, Valuation for custom duty, items to be included and
excluded in customs value, computation of Assessable value and custom




duty (Practical )

TChR P ST Ud SIAN Hecdqul UREIYRI, A1d, HRANY HAlel, efdd,
(fe=) YR e’ A1, TCaR Yob d UPR, TCdhR Yo BT Hodldhd, dShR H
oA Ud 7 et 89 arell Xy, ICH Bl U Ud Hedia |

Suggested Readings:

1. GST Concepts and Application- Dr. Anil Kumar- Himalaya Publication.

2. Indirect Tax- B. Balchandran- S. Chand & Sons.

3. 9 UG HaAThR — HITA Q. B.— 0 g (SUT |

4. Goods & Service Tax 2017- Ashish Koolwal- Commercial Law Publication.
5. Datey V. S. GST Ready Reckoner- Taxman Publication, New Delhi.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2019-20

Class/ o&T B.Com./ €@

Year/ 9§ Third / g™

Subject/ fawg Management Group/ 9sel T8

Title of the paper/ ¥&=ud &I M¥® Management Accounting / WSE@®I &id+
Compulsory/ affart Optional/ d&fou®m Compulsory/ ifard Paper — |

Max. marks/ 3ifreaH 3w 70

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Management Accounting : Meaning, Nature, Scope and functions of
management accounting, Role of management accounting in decision
making, Management accounting vs. financial accounting and cost
accounting. Tools and techniques of management accounting.

JaIHT oRdih — 31, UDMd, &5 9 B, MO H Yagd ogidd &
DI, UdgdId @i g9 ORI @i Ud ol oi@ih, Yagdig
i Bl Teb-ilep Td fafer |

Unit 11

(English)

Financial statement : Meaning, Importance, Limitation of financial
statements, Objectives and methods of financial statements analysis,
Ratio analysis, Classification of ratios — Profitability ratios, Turnover
ratios and Financial ratios, Advantages of ratio analysis, Limitations of
accounting ratio.

(fa=)

faxiar faaxor o : &), wew ud W, fa<ig fqavor fdweiyor & Sgawy vd
fafern argura faweryor, gUTal &1 aHTARUI—aMRIGdT JIJUTd, 3fTad 3TuTd,
Oy aruTa, S uTd faeeiyor & &, S Jurdl &1 WA |

(English)

Statement, Cash Flow Statement (As per Indian Accounting Standard-3)
IFRS-Cocept & Importance. Leverages.

Unit 111

=)

APs UaiE fIarv (R of@l AMd YA—3 & STAR) 315 Uh.IR.UH.—
JTYRT UG HET | SATAD |

Unit IV

(English)

Absorption and Marginal Costing: Marginal and differential costing as
tool for decision making, make or buy, Change of product mix, Pricing,
Break even analysis, Exploring new markets, Shutdown decisions of
Production

JGINYT UG WHT INTd : A9 SUBRY & Ifaiid WHd d fa9e oIrird
g — e a1 oy, Sk e § uRadd, o R, a9-fawss
faeeryor, 999 IR @ @I, IdTeT dql Ao |

Unit VvV

(English)

Budgetary Control: Meaning of budget and budgetary control:
Objectives, Merits and limitations, Types of Budget: Cash budget and
Flexible budget. Concept of Management Audit, Responsibility
Accounting. Management Reports, Types of reports and quality of good
report.

(=)

goTe]] FRIF0T — goie &1 31 g qofcid IFvl, Igaed, 0T 9 HHE | goie




P UPR — bs golc Ud ofldGR golc | USHDIT 3BT Bl IR,
SNSRI oiRgihd, YdgdhIg Ufddga—yeedrd Ufadedl & YbRUT Ud 30

gfrae &) faRvay |
Suggested Reading
1 | Jain S.P. Naraga K.L. Management Accounting
2 Shashi Gupta Management Accounting
3 S.P. Gupta Management Accounting
4 Mahesh Agrawal, Mukesh Jain Management Accounting
5 | Agrawal and Gupta Management Accounting R.B.D. Jaipur
6 | Trivedi, Sharma and Mehta Management Accounting Devi Ahilya
V.V. Publication.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2019-20

Class/ &&l B.Com./ 1A

Year/ 9§ Third / g

Subject/ fawg Management Group/ Y&¥T g
Title of the paper/ 9g9a &1 M¥® Auditing / 3ieeror

Compulsory/ affart Optional/ d&fou®m Compulsory/ aifard Paper — I
Max. marks/ 3iferded b 70

Particulars/ faavor

Unit Syllabus
Introduction: Meaning and objective of Auditing, Types of Audit. Audit
(English) | Programme, Audit books, Working papers and evidences. Preparation
Unit | b_efore commencing of Audit, _ |
JHEVT BT URTT — IADHeTT B A d IGQ, JDAT B UDHR | IAhel0]
(=) UishdT — IADHeETT BRIHH, JbeAv YD, Jdevl Fadl BrTel U g ey,
3IBEVT YRH B & g4 qARY |
_ Internal Check System: Routine Checking, Internal Checking, Internal
(English) . . .
Unit 11 Aydlt and Test Checking. Internal f:ontrplfnd Audit Progedure | .
R smﬁ?ﬁﬁfrw Fﬂjﬂ?ﬁ - AQ® S, iR QRN | 3TARS 3fDHeToT TG
AT S, SffARe FRIF, sidmerer wrl fafy |
Vouching, Verification of Assets and Liabilities:- Immovable Property,
(English) | Fictitious Assets, Current Assets, verification of current and Fixed
Unit 11 Liabilities
") UHIOE, AHRRN 9 Sl & 9 — 3Tdel |ufRidi, d9Ec] |atrdl, ad
HufRrl, gel Ud il SR &1 e |
Company Audit : Appointment of Auditor, Powers, Duties and
(English) | Liabilities. Divisible Profits and Dividend. Auditor’s report : Cleaned and
Unit IV Qualified report.
DU DI — DD Bl YA, AMBR, Bl T ITRGIIA | fawrsa a
&= g AT | Jfdbed Ufded : Wee g Haifad Ufidad |
Investigation : Objectives, Difference between audit and investigation,
(English) | Process of Investigation. Special Audit of Banking Companies,
Unit V Educational, Non Profit Institutions and Insurance Companies.
) AT IGavd, JfBETUT g WY H AR, IH bl UlshAT| dfebT

U=, fRre1or GRenal, TP R) WLl Ud d19T Uil B fa9y 3fderor |




Suggested Reading

1 | Sl vETH. gae 3feeful, ATEed Wa, AN

2 | araRell ud B3urdt 3feefor — AU Bl eI rehraH, T

3 R.C. Saxena Auditing, Himalaya, Publishing, Bombay

4 | Tandon B.N. Principles of Auditing S. Chand & Co. Delhi
5 Sharma T.R. Auditing Principles and Problems, S/B Agra
6 | Jain, Khandelwal Auditing, R.B.D. Jaipur




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
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Session —2019-20

Class/ &&l B.Com./ 1A

Year/ 9§ Third / g™

Subject/ fa gg\_ghed Economics Group/ @EIR® e
Title of the paper/ ¥&ud &1 M¥® Public Finance/ alf@ fa<

Compulsory/ affart Optional/ d&fou®m Optional/ d&fead Paper — |

Max. marks/ diferead 3i® 70

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Public Finance: Meaning, Nature, Scope and Importance. Difference
between private and public finance. Principle of maximum social
advantage. Role of state in public finance.

fe=d)

A fo<T « a1ed, Ufa, &3 Ud #gca, ofl Ud olld foa H R | 3ffedhdd
ARSI &1 Ragid, did fad #§ 5 & AT |

Unit 11

(English)

Sourcs of Revenue: Taxes, Loans, Grants and Aid — Meaning and types,
Canons of Taxation, Problem of justice in taxation, Incidence of taxation,
Taxable capacity. Impact of Taxation & Tax evasion characteristics of
Indian Tax System, Deffects & steps of reform.

(fa=)

GG & Sid — P, KU, AJSM Td HeRl — 3, UHR, HEH b
RIGIa | PR d < DI G, B IR Td BREM &HAT| HRRIYY &
U9Id Ud PR | AR PR YUl & AeToT, §9d QI a1 S99 JaR b
U7 |

Unit 111

(English)

Principle of public expenditure, Principle of public debts and its methods
of redemption. Effects of public expenditure on production and
distribution. Public debt in India.

fa=d)

qraolih T &b Rigid, ATdoli—d kT & Rigid daT 3db I I faferT,
AASIG & BT IATed Ud fIaReT W U91d | YRA H ATdold o |

Unit IV

(English)

Public finance in India: Sources of revenue of central and state govt.,
Concept and types of budget, Fiscal Deficit, Deficit financing and Deficit
budget. Financial relation between central and state.

=)

YR H ol o drg Td ST ORBRI & 3T b Ad, doic bl IJGeRoT
Ud UbR, ISThINIT Hel, °1c Bl JdgdeelT 3R °1¢ &1 goic, b Ud oY
& Aqeg faig AT |

Unit VvV

(English)

Constitution and function of finance commission, Recommendation of
latest finance commission, Latest budget of central and M.P. Govt. Main
heads of Revenue & Expenditure of central & state government NITI
AY OG- Establishment and objectives,

foRT SMRINT 7 T8 Td B, 3frdd fad JMANT Bl AN Dvx Yd AU
TR & AEAT Jolc | Fe T 9T PRI & [T Fae, D q=AT I
APR B A — FY B &I A | Il IMANT— AU T4 G |
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Class/ o&T B.Com./ €@

Year/ 9§ Third / g

Subject/ f g%_glled Economics Group/ SG8IR® eme
Title of the paper/ ¥&=ud &1 e Financial Management/ fa=ira yser
Compulsory/ affart Optional/ d&fou®m Optional/ d&fead Paper — ||

Max. marks/ 3ifer&aH 3w 70

Particulars/ faavor

Unit

Syllabus

Unit |

(English)

Financial Management : Meaning Scope, Nature, Finance goals, Profit
vs. wealth maximization; Financial functions — Investment, financing and
dividend decision, Financial Planning.

fe=d)

foir gay - 31, Ul va &F fa<iig dea, a9 9919 |, AferadmaHIdnRoT,
focia &l fafear, faxi 9 amrer fofas, fa-iha forarsT= |

Unit Il

(English)

Capital Structure : Meaning and determinants. Operating and Financial
Leverage : Their measure; Effects on profit, analyzing alternate financial
plans, combined financial and operating leverage.

fa=d)

Uoll |3« 1ed ud MaiRe d@, aRared g i Saleid, Sal J19, ard
R YN, dedbiouds faRig ATTRIT &1 fdeeiyor, \geaa fo<i ud gReEmes
I |

Unit 11

(English)

Capital Budgeting : Nature of investment decisions, investment
evaluation criteria, payback period, accounting rate of return, net present
value, internal rate of return profitability index; NPV and IRR
comparison.

(fa=)

goll gt — fafvarr ol @1 upfa, e qenies Auevs, u—d@
e, Yg UM &) g AMRS YT &R DI ol T |

Unit IV

(English)

Cost of capital : Significance of cost of capital; Calculating cost of debt,
Preference shares, equity capital, retained earning, Weighted Average
cost of capital. Dividend Policies: forms of dividends, stability in
dividends and determinates, issues in dividend policies, Waltor’s model,
Gordon’s Model, M.M. Hypotheisis.

Yol @1 NI — YSil &I AFTd $T Heed, T SNTd Sl 0, JaieidrR A,
UHR, SR H TR Td ™I & MeiRe dcd | e siifaal 4 e —
qieex Hied, TS Afed, YA.QH. UR&HIT |




Unit Vv

Management of working capital : Nature types and importance of
working capital. Operating cycle and factors determining working capital

(English) requirement, Introduction of Management of Cash, Receivables and
Inventories.
SR Yol BT Jae : SRS Yol Bl UPid, UHR Td Hgd, YR @b
(=) g BRI goll, JMaeadmaril &I JHIfad &R drel ddd, Adhe U Td el

& TS BT uRad |

Suggested Reading

1 | GoAsrs g U fa<ia geer Afecy qa-, SR

2 | ¥Rd, o= o< ey, IHuTe g€ |9, |iurd

3 |99 ud oA foxi gey, 2= o1 T, WIUTd |

4 Khan M.Y. & Jain P.K. Financial Management, Tata McGraw Hill, New
Delhi

5 Pandey |.M. Financial Management, Vikas Publishing House,
New Delhi

6 |P.C.Jain & N.C. Jain fa<ira gey, fo=1 "1 sraraH, vt




B.Com First Year

SUBJECT
Title of Paper

SCHEDULE OF MARKS

CCE

MAX.

PAPER

1l Il MAX. MIN.

MAX.

MIN.

ADVERTISING
MARKETING COMMUNICATION

Advertising, Sales Promotion and Sales Management TH.

60

(]

70 .. 140 46

i 200

66

Applied Economics TH.
MICRO ECONOMICS
MACRO ECONOMICS

60

i 70

70 .. 140 46

1 200

66

Accounting TH.

FINANCIAL ACCOUNTING
BUSINESS MATHEMATICS

60

70

70 .. 140 46

200

66

Management TH.
BUSINESS LAW
BUSINESS ORGANIZATION AND COMMUNICATION

60

70

70 .. 140 46

200

66
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As Recommended by the Board of Studies

Session/ |= 2020-21
Class/ d{kk B.Com./ch-dkWe
Year/ 0"kZ First/ izFke

Subject/ fo"k;

Accounting/ ys[kkadua

Title of the paper/ y&=ua & M¥®

Financial Accounting/ foUkh; ys[kkadua

Compulsory/ siffard  Optional/ dsfeus

Compulsory/ siffard  Paper — |

Maximum marks/ Iferead sie 70

Particulars/ faa=er

Unit

Syllabus

(English)

Unit |

Concept of Double Entry System, Accounting Concepts and
Conventions, Preparation of Journal, Sub division of Journal, Preparation
of Ledger and Trial Balance. Final Accounts with Adjustments. Revenue
Recognition.

=)

fi&izfof"V iz.kkyh dh vo/kkj.kk] ys[kkdau dh vo/kkj.kk,a ,oa ijEijk,a]
tuzZy

rS;kj djuk] tuzZy dk mifoHkktu] [kkrkcgh ,o0a ryiV dk fuekZ.k] vfare
[Kkrs lek;kstu IfgrAjktLo ekU;rkA

(English)
Unit 1

Introduction to Indian Accounting Standards. Detail study of accounting
standard - 6 and 10, Branch Accounts, Departmental Accounts,
Accounting for Depreciation.

(fa=)

Hkkjrh; ys[kk ekudksa dk ifjp;] ys[kk ekud 6 ,0a 10 dk foLr'r v/;;u]
'kk[kk ys[ks] foHkkxh; ys[ks] ewY; &kl ds fy;s ys[kkaduA

(English)
Unit 11

Royalty Accounts, Accounting of Non Profit Making Organization,
Research&development Costs, long term Construction contracts, .

fz=d)

vilkdkj 'kqYd [kkrs] xSj ykHkdkjh laLFkkvksa ds [kkrs] 'kks/k ,0a
fodkl ykxr] nh?kZdkyhu fuekZ.k BsdkA

(English)

Joint Venture Accounts, Consignment and Investment Accounts, Foreign
Exchange Transactions, Investments, Government grants (A Brief Study)

Unit IV
(=)

la;qDr miQde [kkrs] izs"k.k [kkrs ,0a fofu;ksx [kkrs] fons’kh fofue;
0;0gkj] fofu;ksx] 'kkldh; vugnku Ylaf{kir v/;;u¥%2A

(English)
Unit vV

Partnership  Accounts- Dissolution with Insolvency of partner,
Amalgamation of Partnership Firms, Conversion of Partnership Firm into
Joint Stock Company.

=)

Lkk>snkjh [kkrs] Ik>snkj ds fnokfy;k Is lacaf/kr fo?kVu] |k>snkjh
Qeksz dk ,dhdj.k] lk>snkjh QeZ dk la;gDr LdU/k ize.My esa
ifjorZuA

Recommended Books

Gupta R. L. and Radhaswamy, M

Sultan Chand & Sons, New Delhi.

Shukla M. C. Grewal T. S and Gupta S.C.

S. Chand & Sons. New Delhi.

Shukla S. M.

Sahitya Bhawan Publication Agra.

Murti Guru Prasad

Himalya Publishing House Mumbai.

Jain and Narang

Kalyani Publisher New Delhi

S. N. Maheswari

Vikas Publishing House New Delhi




Sharma and Gupta

RBD Publishing House, Jaipur

Khatik S. K. Jat jitendra, Saxena K. Extol Publication, Bhopal

Gangwar Sharda

Himalya Publishing House, Agra.

Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ |= 2020-21

Class/ d{kk B.Com./ch-dkWe

Year/ 0"kZ First/ izFke

Subject/ fo"k; Accounting/ ys[kkadua

Title of the paper/ y&=ua & M¥® Business mathematics/ O;kolkf;d xf.kr
Compulsory/ siffard  Optional/ d&feus Compulsory/ s Paper - II

Maximum marks70

3feread 3w 70

Particulars/ faa=or

Unit Syllabus
(English) Ratio-_ C_;ainin_g and Sacrificing Ratio, Proportion, Percentage,
Unit | Commission, Discount and Brokerage.
=) vuqgikr %& izkflr o R;kx vuqikr] lekuqikr] izfr’kr] deh’ku] cV~VkK ,oa
nykyhA
(English) Simultar]eous Equati_ons - Meaning, Characteristics, Types and
Unit 11 Cal_culatlons,_Preparatlon of Invoice. -
) ;gxin~ lehdj.k&vFkZ] fo’ks"krk,sa] izdkj ,0a x.kuk,sa] chtd dk
fuekZ.kA
Unit 111 (English) | Elementary Matrices- Definition and Calculations, Types of Matrices.
(fe=<) izkjfEHkd vkO;wg & ifjHKkk"kk ,0a x.kuk,sa] vkO;wg ds izdkjA
(English) Logarithms and Antilogarithms- Principles and Calculations, Simple and
Unit IV Compound Inte.rest. .
) )C/:?ll:tqp)\(.kd ,0a izfry?kqgx.kd & fl)kar ,0a x.kuk,aA Ik/kkj.k ,0a p@dof)
(English) Averages — Simple, Weighted and Stati_stical Averages, Arithmetic mean,
Unit \/ Harmonic mean, Geometrlc mean. Profit and Loss. .
) vkSIr & _IkekU;] Hkkfjr ,oa lkaf[;dh; vkSIr & vadxf.krh; ek/;] gjkRed
ek/; vkSj T;kferh; ek/;A ykHk ,0a gkfuA

Recommended Books

AllenR. G. D. MacMillan New Delhi

Soni R. S. Pitamber Publishing House, New Delhi

Kapoor V. K. Sultan Chand & Sons, New Delhi

Holden Macmillan India, New Delhi

Dr. V. K. Shukla Madhya Pradesh Hindi Granth Academy,
Bhopal (Both Hindi & English)

J.P. singh Himalya Publising House, Mumbai.

N.K. Nag

Kalyani Publisher, New Delhi.
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Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session/ |= 2020-21

Class/ d{kk B.Com./ch-dkWe

Year/ 0"kZ First/ izFke

Subject/ fo"k; Management Group/ izca/k lewg
Title of the paper/ y&=o= &1 Wv® Business Law/ O;kolkf;d IfUu;e
Compulsory/ sifard Optional/ d&feasd Compulsory/ sifad  Paper — |

Maximum marks 70

Ifrmad 3w 70

Particulars/ fagzor

Unit

Syllabus

(English)
Unit |

Indian Contract Act 1872- Definitions, Nature of Contract, Offer &
Acceptance, Capacity of Parties to Contract, Free Consent and
Consideration, Expressly declared void agreement, Performance of
contracts.

fe=d)

Hkkjrh; vugca/k vf/kfu;e] 1872& ifjHkk"kk,a] vuqca/k dh iz—fr]
izLrko ,0a Loh—fr] i{kdkjksa esa vugca/k djus dh {kerk] Lora= Igefr
,0aizfrQy] Li"V :Ik Is O;FkZ ?kksf'kr Bgjko] vugca/kksa dk fu"iknuA

(English)
Unit 1

Breach of Contract, Remedies for breach of Contract, Indemnity and
Guarantee Contracts. Special Contracts- Bailment, Pledge and Agency.

fz=d)

vugc/ak Hkax] vuqc/ak Hkax ds mipkj] gkfuj{kk ,oa izfrHkwifr
vuqc/akA fo'ks"k vuqc/ak & fu{ksi] fxjoh ,0 a ,tsUIhA

(English)
Unit 111

Negotiable Instrument Act, 1881- Definition, Features, Promissory note,
Bill of Exchange and Cheques, Holder and Holder in Due Course.
Crossing of Cheque, Types of Crossing, Dishonor and Discharge of
Negotiable Instruments.

fz=d)

fofue; Ik/; foys[k vf/kfu;e 1881& ifjHkk"kk,sa] fo’ks"krk,sa] izfrKk i=]
fofue; foi=] rFkk /kukns’kA /kkjd ,0a ;Fkkfof/k /kkjd] psd dk js[kkadu]
js[kkadu ds izdkj] fofue; foi= dk vuknj.k ,0a fu"iknuA

(English)

Consumer Protection Act 1986- Main Provisions. Consumer Disputes,
Redressal Agencies. MRTP Act.- Meaning, Scope, Importance and
Main Provisions.

Unit IV
=)

miHkksDrk laj{k.k vi/kfu;e 1986& izeq[k izko/kku] miHkksDrk fookn]
miHKkksDrk fookn izfrrks"k.k laLFkk,saA ,dkf/kdkj ,oa izfrca/kkRed
O;kikj O;o0gkj vf/kfu;e & vFkZ] {ks=] egRo ,0a eq[; izko/kkuA

(English)
Unit V

Foreign Exchange Management Act 2000 (FEMA) - Objective and Main
Provisions, Introduction to Intellectual Property Right Act- Copyright,
Patent and Trademark.

(fe=f)

fons'kh fofue; izca/k vf/kfu;e 2000 “4Qsek’2z & mn~ns’; ,oa izeq[k
izko/kku] ckSf)d laink vf/kdkj vf/kfu;e dk ifjp; & dkWihjkbZV] isVsUV
,0a V@sMekdZA




Recommended Books

Singh Avtar Eastern Book Company Law.

Kuchhal M. C. Vikas Publishing House, New Delhi.

Bulchandani K.R. Himalya Publising House, Mumbai.(Both Medium)
ukSy[kk vkj-,y- vkj-ch-Mh-ifCyf'kxaa gkml] t;igj
R.N.S. Pillai & V. Bhagvati S. Chand. & Company, New Delhi

Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session - 2020-21

Session/ |= 2020-21

Class/ d{kk B.Com./ch-dkWe

Year/ 0"kZ First/ izFke

Subject/ fo"k; Management Group/ izca/k lewg

Business Organization and Communication/

Title of the paper/ 5o 1 g O:kolkf:d laxBu ,oa laizs"k.k

Compulsory/ Jffard  Optional/ d&feus Compulsory/ affad  Paper — ||

Maximum marks 70 3fferrad 3w 70

Particulars/ fagzor

Unit Syllabus

Business Organization: Definition, Concept, Characteristics, Objectives,
Significance, Components, Functions. Business ethics, Social
(English) | responsibilities of Business, Promotions of Business: Meaning,
Functions, Stages of Promotion. Forms of Business Organization:
Unit | Detailed Study of Sole Proprietorship and Partnership.

O;kolkf;d laxBu % ifjHkk"kk] vo/kkj.kk] fo'ks"krk,a] mn~ns';] egRo]
?kvd ,oa dk;Z] O;oklk; esa uSfrd ewY;] O;olk; dk Ikekftd
mRrjnkf;RoA O;olk; dk izorZu % vFkZ] dk;Z] izorZu dh voLFkk,aA
0;0lk; laxBu ds izdkj % ,dkdh LokfeRo ,0a Ik>snkjh dk foLr'r v/;;uA

(fa=)

Company Organization: Meaning, Definition, Formation of Private and
Public Company, Merits and Demerits, Types of Companies, Cooperative
Organization-Need, Meaning, Significance and its Merits- Demerits.
Public Enterprises- Concept, Meaning, Characteristic, Objectives and
Significance. Multi National Corporations.(MNC'S) - An Introduction In
India.

(English)

Unit 1

dEiuh dk laxBu % vFkZ] ifjHkk"kk] futh ,oa lkoZtfud dEiuh dk
fuekZ.k] xqg.k] nks"k] dEiuh ds izdkjA Igdkjh laxBu & vko';drk] vFkZ]
egRo ,0a blds xg.k nks"kA lkozZtfud mi@e & vo/kkj.kk] vFkZ]
fo'ks"krk,a] mnns'; ,0a egRoA Hkkjr esa cgqgjk"Vv2h; fuxe & ,d ifjp;A

Communication- Introductions, Definition, Nature, Objects, Importance
(English) of_ Communicatio_n to _Manager, Eleme_nts _of Communication, Fe_edb_ack,

Dimension and Directions of Communication, Means of communication -
Unit I Verbal Communication, SWOT Analysis.

laizs"k.k &ifjp;] ifjHkk"kk] izd fr mn~ns';] izca/kdks ds fy, laizs"k.k
(=) dk egRo] laizs"k.k ds rRo] izfrigf"VA laizs"k.k ds vk;ke vkSj fn'kk,a]
laizs"k.k ds ek/;e & 'kkfCnd laizs"k.k] LOKWYV fo'ys"k.kA




Unit IV

(English)

Non-Verbal communication, Body Language, Paralanguage, Sign
Language, visual and Audio Communication, Channel of
communication, Barriers in Communications. Written Business
Communication - Concept, Advantages, Disadvantages, Importance.
Need and kinds of business Letters, Essentials of an Effective Business
Letter.

V'KkfCnd laizs"k.k] nSfgd Hkk"kk] ik'oZ Hkk"kk] ladsr Hkk"KK]
laizs"k.k n™"; ,oa JO; laizs"k.k] laizs"k.k dh J a[kyk,a] laizs"k.k dh
ck/kk,A fyf[kr O;kolkf;d laizs"k.k&vo/kkj.kk] YkkHkK] gkfu;ka] egRoA
O;kolkf;d i=ksa dh vko';drk ,oa izdkj] izHkkoh O;kolkf;d i= dh
fo'ks"krk,aA

Unit Vv

(English)

Modern Forms of Communication- Fax, E-mail, Video conferencing,
International ~ Communication  for  Global  Business,  Group
Communication Network, Preparation of business survey report.

fe=d)

vk/kgfud laizs"k.k ds :i & QSDI] bZ&esy] n™'; ifjppkZA Hkwe.Myh;
O;olk; ds fy, vUrZjk"Vvah; laizs"k.k] lewg laizs"k.k usVodZA
O;kolkf;d losZ{k.K izfrosnu rS;kj djukA

Suggested Reading :-

1 Dr. Ramesh Mangal (English) | Business Communations, Universal Pub. Agra.
2 MKW - fouksn feJk lkfgR; Hkou] vkxjk

3 MKW- Igjs'’k pUnz tSu O;kolkf;d laxBu

4 MKW- v:.k ikBd] MkW- esgrk | O;kolkf;d laxBu

5 Jain K. Himalya Publishing House, Mumbai.

6 Shashi K. Gupta Kalyani Pubshing, New Delhi.

7 Nolkha R.C. RBD Publishing House, Jaipur
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Session/ |= 2020-21

Class/ d{kk B.Com./ch-dkWe

Year/ 0"kZ First/ izFke

Subject/ fo"k: CEE;?ISkIIE_c::onomics Group/ O;kogkfjd
Title of the paper/ ye s &1 f® Micro Economics/ O;f"V vFkZ’kkL=
Compulsory/ sifard Optional/ d&feas® Compulsory/ sifad  Paper — |
Maximum marks 70 JAferHaH 3w 70

Particulars/ faa=or

Unit Syllabus
(English) Micro Economics- Defin_itipn,_ meaning_, inductive_ and Deductive
Unit | methods, Importance and Limitations of Micro Economics.
) O;f"V vFkZ'kkL=& ifjHkk"kk] vFkZ] vkxeu ,oa fuxeu i)fr;ka] O;f"V
vFKkZ’kkL= dk egRo ,0a lhek,saA
(English) Law of Deman(_j- Meaning and Definition, Characteristics, Types of
Unit 11 Demand, Exceptions of Law of Demand.
=<5 Ekkax dk fu;e&vFkZ ,oa ifjHkk"kK] y{k.kA ekax ds izdkj vkSj ekax
ds fu;e ds vioknA
Elasticity of Demand- Concept, Definition, Importance, Types and
(English) | measurement of Elasticity of Demand, production function (with One and
Unit 111 Two Variables), Economies- Internal and External.
Ekkax dh yksp& vo/kkj.kk] ifiHkk"kk] egRo] ekax dh yksp ds izdkj
== ,0a eki] mRiknu Qyu ¥,d ,0a nks pjks ds IkFk¥: cprsa& vkarfid ,0a
ckg~;A
(English) Factors_ of Production- Land, Lgbour, Capital, organization and
Unit IV Enterprise. Cost and Revenue Analysis.
") mRiknu ds ?kVd&Hkwfe] Je] iwath] laxBu ,0a IkglA ykxr ,0a vkxe
fo'ys"k.kA
Market Structure- Concept, Definition, Characteristics, Classification,
Unit \/ (English) | Price determination under Perfect and Imperfect competition. Marginal
Productivity Theroy of Distribution.
==) Ckktkj lajpuk& vo/kkj.kk] ifiHkk"kk,a oxhZdj.k] iw.kZ ,oa viw.kZ




izfr;ksfxrk ds vUrzZxr ewY; fu/kkZj.kA forj.k dk lhekar mRikndrk

fhkarA
Recommended Books
Modern Micro economics Koustsohiarji A. Macmillan New Delhi
MKW-W- ftusUnz dgekj tSu e-iz- fgunh xzUFk vdkneh HkksikyA
feJk ,0a igjh fgeky; ifCyf'kx gkml] eqEcbZA
Ikh- ,u- pksiMk dY;k.kh ifCy’kj ubZ fnYyhA
ch- ,y- vks>k vkjchMh ifCyf'’kax gkml] t;iwjA
D. N. Dwivedi Vikas PublishingHouse New Delhi

Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies

Session/ |= 2020-21

Class/ d{kk B.Com./ch-dkWe

Year/ 0"kZ First/ izFke

Subject/ fo"k: CEE;?ISkIIE_c::onomics Group/ O;kogkfijd
Title of the paper/ ye=o= &1 M¥®w Macro Economics/ lef"V vFkZ’kkL=
Compulsory/ sifard Optional/ d&feas Compulsory/ sffad  Paper — I
Maximum marks 70 Ifermad 3w 70

Particulars/ faazer

Unit Syllabus
(English) Macro Eco_nomics- Concept, Natur_e, Importance, Limitations, Difference
Unit | between Micro and macro Economics.
=) Lef"V vFkZ'kkL= & vo/kkj.kk] iz—fr] egRo] Ihek,a] O;f"V ,oa lef'V
VFkZ’kKkL= esa varjA
(English) Nationa_ll Inco_me - I\/Ieani_ng, D_efiniti_on and Concept, Methods for
Unit 11 measuring National Income in India and its Problems.
<) jk"Veh; vk; & vFkZ] ifjHKkk"kk ,0a vo/kkj.kkA HKkjr esa jk"V2h; vk; dh
x.kuk dh fof/k;ka ,0a bldh leL;k,saA
Unit 111 (English) | Theories of Wages, Interest and Employment.
== etnwjh] O;kt ,0a jkstxkj ds fl)karA
(English) Monetory Theories — Quantity theory of Money, Modern theory of
Unit IV Money, Keynes’s theory of Money and Price.
) ekSfnzd fl)kar & eqnzk dk ifjek.k fl)kar] eqnzk dk vk/kgfud fl)kar]
dhUl dk egnzk ,0a dherksa dk fl)karA
Unit \/ (English) R(_ac_ent Industrial Ffolicy,_ Industrial Growth in Phase 1l and 1l
Disinvestments, Foreign Direct Investment.




uohure vkSlksfxd uhfr] firh; ,oa rrh; pj.k dh vkS|ksfxd izxfrA

(&= fofuos’k izR;{k fons’kh fuos’kA

Recommended Books

feJk ,0a igjh fgeky; ifCyfkad gkml] eqEcbZA
ch- ,y- vks>k vkj-ch-Mh- ifCyf'kax gkml] t;iwjA
Ikh- ,I- pksiMk dY;k.kh ifCy’kj ubZ fnYyhA
M. C. Bais Vikas PublishingHouse New Delhi




B.Com Second Year

SUBJECT
Title of Paper

SCHEDULE OF MARKS

CCE

MAX.

PAPER
1l Il MAX.

MIN.

MAX.

MIN.

Advertising, Sales Promotion and Sales Management TH.

ADVERTISING
PERSONAL SELLING AND SALESMANSHIP

60

70

70 .. 140

46

200

66

IApplied Economics TH.
INDIAN COMPANY ACT
BANKING & INSURANCE

60

70

70 .. 140

46

200

66

Accounting TH.

CORPORATE ACCOUNTING
COST ACCOUNTING

60

70

70 .. 140

46

200

66

Management TH.
PRINCIPLES OF STATISTICS
PRINCIPLES OF MANAGEMENT

60

70

70 .. 140

46

1 200

66
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Session — 2020-21

Class/ d{kk

B.Com./ ch-dkWe

Year/ 0"kZ

Second / f}rh;

Subject/ fo"K;

Accounting Group/ ys[kkadu lewg

Title of the paper/ U9

CaRILEE Corporate Accounting / fuxeh; ys[kkadu

Compulsory/ af@arl Op

tional/ d®fou®m Compulsory/ ifard Paper — |

Max. marks/ 3f&read 3id

70

Particulars/ fagzor

Unit

Syllabus

(English)

Final Accounts of Companies (Including calculation of managerial
remuneration). Declaration of dividend, Profit and Loss Appropriation
Account and disposal of Profits. Calculation of Pre and Post
incorporation Profit / Loss. Accounting for Share Capital transactions
including bonus option and buy back of shares.

Unit |

dEifu;ksa ds vafre ys[ks Yaizca/kdh; ikfjlJfed dh x.kuk Ifgriz]
ykHkka'k dh ?kks"k.kkA ykHk&gkfu fu;kstu [kkrk ,0a ykHkksa
dk fuiVkjkA lekesyu ds iwoZ ,oa i'pkr~ ds ykHk&gkfu dh
x.kukA va'kiwaWth O;ogkj dk ys[kkadu] cksul va'kksa Ifgr]
vfekdkj va'k] dezZpkjh LVkwWwd ckb cSd] vakksa ds varxZr
fodYiA

(English)

Valuation of Goodwill and Shares, Methods of Valuations. Accounts of
Public Utility Companies (Electricity Company).

Unit 11
fz=d)

[;kfr vkSj va'kks dk ewY;kadu] ewY;kadu dh fof/k;kjA IkoZtfud
mi;ksfxrk daifu;ksa ds [kkrs Ysfo|gr dEiuh%2A

(English)

Meaning of Holding and Subsidiary Company. Preparation of
Consolidated Balance Sheet of a holding company with one subsidiary
company, Accounting for liquidation of companies.

Unit 111
(=)

lw=/kkjh ,oa Igk;d dEiuh dk vFkZA Iw=/kkjh dEiuh dk lesfdr
fpV~Bk rS;kj djuk v4,d Igk;d dEiuh ds IkFk%2] dEifu;ksa ds
ifflekiu ds fy;s ys[kkaduA

(English)

Accounting for Merger as per AS 14. Internal Reconstruction of a
company as per Indian Accounting Standard 14 (Excluding inter
company holdings and external reconstruction scheme)

Unit IV
(fe=f)

HKkkjrh; ys[kkadu ekud 14 ds vuglkj daifu;ksa ds IfeJ.k ds fy;s
ys[kkaduA dEiuh dk vkarfijd iqufuZekZ.k ys[ks Yavarj&dEiuh
/Kkj.k vkSj iqufuZekZ.k ;kstuk dks NksM+djY2

Unit V (English)

Accounts of Banking Companies, Accounts of Insurance Companies with
claim settlement.




cSafdx dEifu;ksa ds [kkrs] chek dEifu;ksa ds ys[ks & nkok
le>kSrs ds IkFkKA

Suggested Reading

1

~No ok wWwdN

8
9

vxzoky egs’k fuxeh; ys[ks] jkeizlkn ,aM lal] Hkksiky

'kekZ] 'kkg] eaxy vxoky] tSu vkj- ch-Mh- ifCyf'’kax gkml] ubZ fnYyh Yat;iqj’2

Sharda Gagwar Himalaya Publishing House, Mumbai

Mangal Ramesh Company Accounts, Universal Publication Agra.

Gupta R.L. Radhaswany M. Company Accounts, Sultan Chand and Sons, New Delhi.
Maheshwari S.N. Corporate Accounting Vikas Publishing House, New Delhi

Modi, Oswal and S.K. Khatik Coprorate Accounting in Hindi and English (both) College
Book House, Jaipur.

Metha, Brahmbhatt Coprorate Accounting, Devi Ahilya Prakashan, Indore.

Jain and Narang Kalyani Publishers, New Delhi

10 Shukla S.M. Sahitya Bhavana Publication Agra.
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Class/ d{kk

B.Com./ ch-dkWe

Year/ 0"kZ

Second / f}rh;

Subject/ fo"k;

Accounting Group/ ys[kkadu lewg

Title of the paper/ UF9A

CaRILEE Cost Accounting / ifjO;; ys[kkadu

Compulsory/ affart Op

tional/ d®feu®m Compulsory/ aifard Paper — I

Max. marks/ 3ifereaH 3id

70

Particulars/ fagor

Unit Syllabus
Cost: Meaning, Concept and Classification. Elements of Cost, Nature &
(English) Importance, Material_ Costing. Method.s of Valgation of Material is§ue.
Concept and material control and its techniques. Labour Costing,
) Methods of Wages Payments.
Unit| ykxr % VFkZ] volkkj.kk ,0a oxhZdj.kA ykxr ds rRo] izd'fr ,0a
"= egRo] lkexzh ykxr ys[kkadu] Ikexzh fuxZeu ds ewY;kadu dh
fof/lk;kWa] lkexzh fu;a=.k vo/kkj.kk ,0oa bldh rduhds] Je ykxr
ys[kkadu] etnwjh Hkgxrku dh i)fr;kWaA
Unit Costing, Preparation of Cost Sheet and Statement of Cost (Including
(English) | calculation of tender price) Overhead costing, (Including calculation of
) machine hour rate.)
unitll bdkbZ ykxr ys[kkadu] ykxr i= ,0a ykxr fooj.k i= dk fuekZ.k
(=) Yafufonk ewY; dh x.kuk Ifgryz mifjO;; ys[kkadu Yse'khu ?kaVk
nj dh x.kuk Ifgr¥2
(English) | Contract and Job costing, Operating costing.(Transport Cost)
Unit 11 e Bsdk ,0a midk;Z ykxr ys[kkadu Jifipkyu ykxr ys[kkadu %zifjogu
) ykxr¥z
(English) Process_ _C_osting (Includir?g If]ter process profit and Reserve).
. Reconciliation of Cost and Financial Accounts.
unit v =) izfdz;k ys[kkadu] YavUrj izfdz;k ykHk ,oa lap; Ifgri2A ykxr
ys[kkas dk foRrh; ys[kks Is feykuA
Unit V (English) | Marginal Costing - Profit - Volume Ratio, Break-Even Point, Margin of




Safety, Application of Break-even Analysis. Standard Costing, and
variance analysis (Material and Labour only)

Ihekar ykxr ys[kkadu& ykHk&ek=k wvuqikr] lefoPNsn fcUnq]
=) lgj{kk lhek]a lefoPNsn fo'ys"k.k ds iz;ksxA izeki ys[ks ,oa
fopj.k fo'ys"k.k adsoy Ikexzh ,oa Je'’

Suggested Reading

1
2
3

a1

Jain & Narang Kalyani Publishers New Delhi (Both Medium)

Arora M.N. Cost Accounting, principles and Practice, Vikas New Delhi.

Maheshwar S.N. Advance Problems and Solutions in cost accounting: Sultan Chand,
New Delhi.

Agrawal M.L. S.B. Agra Cost Accounting (In Hindi)

Jain B.K. Prof. Jain N.C. Cost Accounting and in English Ramesh Book Depot, Jaipur.
Mehta, Brahmbhatt Cost Accounting Devi Ahilya Prakashan, Indore.
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Class/ d{kk

B.Com./ ch-dkWe

Year/ 0"kZ

Second / f}rh;

Subject/ fo"k;

Management Group/ izca/k lewg

Title of the paper/ Yg99a BT MNP Principles of Statistics / Ikaf[;dh ds fl)kar

Compulsory/ dffar”l Op

tional/ d@fed®m Compulsory/ AfHard Paper — |

Max. marks/ fereaH e

70

Particulars/ fagwor

Syllabus

Statistics-Meaning, Definition, Significance, Scope and Limitations of
Statistics. Statistical investigation. Process of Data Collection, Primary
and Secondary Data, Methods of Sampling, Preparation of Questionaire,
Classification and Tabulation of Data, Preparation of Statistical Series
and its types.

Ikaf[;dh& vk’k;] ifjHkk"kk ,0a egRo] {ks= ,o0a |hek;sa] Ikaff;dh;
vugla/kkuA lead ladyu dh izf@;k] izkFkfed ,oa f}rh;d lead]
fun’kZu dh jhfr;kj] iz’ukoyh dh jpuk] leadksa dk oxhZdj.k ,0a
Ikj.kh;u] Ikaf[;dh; Jsf.k;ksa dh jpuk ,oa izdkjA

Measurement of Central Tendency- Mean, Median, Quartile, Mode,
Geometric Mean and Harmonic Mean.

dsUnzh; izo'fUk ds eki&ek/;] el;dk] prgFkzd] Hkwf;"Bd]
xq.kksUKj ek/; ,0a gjkRed ek/;A

Dispersion and Skewness. Analysis of Time Series — Meaning,
Importance, Components, Decomposition of Time Series, Measurement
of Long Term Trends, Measurement of Cyclical and Irregular
Fluctuations.

Unit

(English)
Unit |

(=)

(English)
Unit 1

(f=)

(English)
Unit I

=)

vifdj.k ,0a fo"kerkA dky Js.kh dk fo'ys"k.k & vFkZ] egRo]
la?kVd] dky Js.kh dk fo?kVu] nh?kZdkyhu miufr ds eki] p@h;
o viu;fer mPpkopuksa ds ekiA




Unit IV

(English)

Correlation-Meaning, Definition, Types and Degree of Correlation,
Methods of Correlation. Regression Analysis-Meaning, Uses, Difference
between Correlation and Regression, Linear Regression, Regression
Equations, Calculation of Coefficient of Regression.

lglaEc/k& vk’k;] ifjHkk"kK] izdkj] IglEc/k dk ifjek.k] IglEc/k dh
fof/k;ka A izrhixeu fo'ys"k.k& vk’k;]mi;ksx] IglEc/k ,0a izrhixeu
esa varj] js[kh; izrhixeu] izrhixeu lehdj.k] izrhixeu xqg.kkad dk
ifidyu A

Unit Vv

(English)

Index Number- Meaning, Characteristics, Importance and Uses.
Construction of Index Numbers- Cost of living Index, Fisher's Ideal
Index Number. Diagrammatic and Graphic presentation of Data

=)

funsZ'kkad & VFkZ] fo'ks"krk,a] egRo ,0a miksxA
funsZ'kkadks dh jpuk & thou fuokZg funszZ'kkad] fQ'kj dk
vkn'kZ lwpdkadA leadks dk fp=e; ,o0a js[kh; izn'kKZuA

Suggested Reading
1 vksloky ,0a vxzoky lkaf[;dh ds fl)kUr] vkj-ch-Mh- ifCyfkax gkml] ubZ fnYyh

© 00N Ol WwN

Yat;iqj¥2

vxzoky ,oa flag Ikaf[;dh ds fl)kUr] jkeizlkn ,UM lal

Digmber Patri Kalyani Publishers, New Delhi.

Oswal, Sahu Desiness Statistics, Ramesh Book Depot, Jaipur.
Gupta B.N. Statistics, Sahitya Bawan, Agra (Hindi& English).
Gupta B.N. & Silawat Statistics, S.B.P.D, Agra.

Nagar K.N. Statistics, Meena skhi Prakashan (Hindi & English)
Gupta S.P. Statistics, S. Chand Delhi (Hindi & English)

R.P. Varshaneya Statistics, Jawahar Prakashan, Agra.
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As Recommended by the Board of Studies

Session —2020-21

Class/ d{kk B.Com./ ch-dkWe

Year/ 0"kZ Second / f}rh;

Subject/ fo"k; Management Group/ izca/k lewg

Title of the paper/ ¥g95 &1 M¥®H Principles of Management / izca/k ds fl)kar
Compulsory/ dffad  Optional/ d&feqs Compulsory/ afard Paper - |I

Max. marks/ 3ifread 3w 70

Particulars/ fagwor

Unit

Syllabus

Unit |

(English)

Management-Meaning, Nature and Importance, Functions and Principles
of Management, Management V/s Administration. Development of
Managerial Thought, Contribution of Taylor and Fayol. Management by
Exceptions, Management by objectives. Social responsibility of
management.

izca/k&VvFkZ] izd fr ,0a egRo] izca/k ds dk;Z ,oa fl)kar] izca/k
cuke iz'kkluA izca/kdh; fopkj/kkjk dk fodkl] Vsyj ,0a Qs;ksy dk
;ksxnkuA viokn }kjk izca/k] mn~n'ksa }kjk izca/kA izca/k dk
Ikekftd mRrjnkf;RoA

Unit 1l

(English)

Planning — Meaning — Nature & Importance, Elements, types, Process of
Planning, Barriers to Effective planning,. Forecasting- Need &
Techniques. Decision Making, Concept and Process, Coordination.

(fe=f)

fu;kstu & vFkZ] iz—fr ,0a egRo] rRo] izdkj] fu;kstu dh izf@;K]
izHkkoh fu;kstu dh ck/kk,saA iwoZugeku] egRo ,0a rduhdsA
fu.kkZ;u & vo/kkj.kk ,oa izf@;k] leUo;




Unit 111

(English)

Organizing: Meaning, Importance and Principles, Span of Management,
Centralization and Decentralization, forms of Organization, Staffing:
Nature & Scope of Staffing, Manpower Planning, Selection & Training,
Performance Appraisal, Delegation of Authority.

laxHu & vFkZ] egRo ,o0a fl)kar] izca/k dk foLrkj] dsUnzhdj.k
,0a fodsUnzhdj.k] laxBu ds izdkj] LVkfQax & iz—fr ,0a {ks=]
ekuo lalk/ku fu;kstu] p;u ,o0a izfk{k.k] fu"iknu] ewY:kadu] IUkk
dk HkkjkZi.kA

Unit IV

(English)

Motivation: Concept, Importance Characteristics, Classification of
motives — Theories of Motivation. Leadership — Concept and Leadership
styles, Leadership Theories.

=)

vfHkKizsj.k & vo/kkj.kk] egRo] fo’ks"krk,sa] oxhZdj.k] fl)kar]
usr'Ro & vo/kkj.kk ,0a usr'Ro 'kSfy;ka] usr'Ro ds fl)karA

Unit v

(English)

Direction- Concept, Nature, Importance Process and Methods.
Controlling— Concept, Nature, Importance, process of controlling,
Control Technique.

fe=d)

funsZ’ku & vo/kkj.kk] iz—fr] egRo] izfd;k ,0a i)fr;ka A
fu;a=.k & vo/kkj.kk] iz—fr] egRo] fu;a=.k izf@;k] fu;a=.k
rduhdasA

Suggested Reading

1 ukSy[kk vkj- ,y- izca/k ds fl)kar] vkj- ch- Mh- ifCyfkad gkAl] ubZ fnYyh Yit;iqjz

2 'kgDyk I ,e izca/k ds fl)kar] IkfgR; Hkou] vkxjk

3 ch- ds- vxzoky izca/k ds fl)kar] jkeizlkn ,aM lal] Hkksiky

4 Ramasamy T. Principle of management, Himalya Publishing House, Mumbai (Both
Medium)

5 Gupta & Sharma Principle of Management Kalyani Publishers, New Delhi (Both
Medium)

6 Sen & Gupta Principle of Management, Vikash Publishing House, New Delhi
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Class/ d{kk

B.Com./ ch-dkWe

Year/ 0"kZ

Second / f}rh;

Subject/ fo"k;

Applied Economics Group/ O;kogkfjd

VvFkZ’kkL=

Title of the paper/ TET T ¥ Indian Company Act / Hkkjrh; dEiuh
vi/kfu;e

Compulsory/ sifard Optional/ d&feqs Optional/ 3®feass Paper — |

Max. marks/ Siferead 3w 70

Particulars/ fagwor

Unit Syllabus
(English) Company - Defini?ion, Characteristics, Types of Company. Forrr_1ation of
. Company- Promotion, Incorporation and Commencement of Business.
unitl =) dEiuh & ifjHkk"kk] fo'ks"krk,Wa] dEiuh ds izdkj] dEiuh dk
fuekZ.k % izorZu] lekesyu ,0a O;olk; dk izkjaHkKA
: Detailed study of Memorandum of Association, Articles of Association
. (English)
Unit 11 and Prospectus.
(=) Ikk"kZn Ihek fu;e] ik"kZn vUrfuZ;e ,0a izfoo.k dk foLr'r v/;;uA
Unit I (English) | Shares - Shares Capital, Types of Shares, Transfer and Transmission of




Shares. Shareholders v/s Member of the company. Debentures - Meaning
and Types, Borrowing powers, Mortgages and Charges.

=)

vak & va'kiawth] va'kks ds izdkj] va'kks dk gLrkarj.k ,0a
vifHkgLrkaduA va'k/kkjh cuke dEiuh ds InL;A _.ki= & vk'k; ,0a
izdkj] _.k ysus ds vf/kdkj] ca/kd ,0a izHkkjA

(English)

Directors - Managing Director, Whole time Director - qualifications,
Appointment, Powers, Duties and Liabilities. Company Meetings :
Types, Quorum, Voting, Resolution and Minutes.

Unit IV
(=)

lapkyd & izca/k lapkyd] iw.kZdkfyd lapkyd & ;ksX;rk,sa]
fu;qfDr] vi/kdkj] drZO; ,0a nkf;RoA dEiuh dh IHkk,Wa & izdkj]
dk;Zokgd la[;k ¥ax.kiwfrZ¥2] ernku] izLrko ,0a Iw{eA

(English)
Unit V

Majority Powers and Minority rights, Prevention of oppression and
mismanagement, Winding-up of companies- types and Methods.

=)

cgq la[;d 'kfDr;kWa vkSj vYila[;d ds vi/kdkj] vU;k; ,0a dgizca/k
dh jksdFkke] dEifu;ksa dk lekiu & izdkj ,0a fof/k;kWaA

Suggested Reading

1 Shukla S.M. Company Adhimiyam S/B, Agra (Hindi & English)
Nowlkha Jain & Tripathi Company Law, Universal — Agra (Hindi)
Dr. Bajpai & Jain Company Law, M.P. Hindi Granth Academy Bhopal

Bagrial A. K. Company Law, New Delhi

2
3
4 Chawla & Garg Company Law & S. Vikas Publishing House. Chand, Delhi.
5
6

R. N. Nolakha Company Law, R.B.D. Jaipur
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Class/ d{kk

B.Com./ ch-dkWe

Year/ 0"kZ

Second / f}rh;

Subject/ fo"k;

Applied Economics Group/ O;kogkfjd

VFkZ’kkL=
Title of the paper/ U9a &7 NYH Banking & Insurance / cSafdax ,0a chek
Compulsory/ dffa™d  Optional/ d&feqs Optional/ 3&feqs Paper — I
Max. marks/ 3f&®ad 3w 70

Particulars/ fagwor

Unit

Syllabus

(English)

Unit |

Principles of Banking: Definition of Bank, Creation of Money, Present
Structure of Commercial Banks in India. Principles of Management in
Banks : Managerial Functions in Bank, Indian Banking System -
Features, Classification of Banking Institutions. Reserve Bank of India —
Functions, Control of Credit by RBI, Powers of RBI

(fe=f)

cSafdax ds fl)kar % cSad dh ifjHkk"kk] egnzk dk I'tu] HKkjr
esa okf.kfT;d cSadksa dh orZeku lajpukA cSadksa esa izca/k
ds fl)kar % cSadksa esa izca/kdh; dk;ZA Hkkjrh; cSafdx i)fr &




fo’ks"krk,a] cSafdax laLFkkvksa dk oxhZdj.kA fjtoZ cSad
vkWQ bafM;k & dk;Z] fitoZ cSad }kjk Ik[k fu;a=.K] fjtoZ cSad
dh 'kfDr;kaA HkrhZ]

Unit Il

(English)

Management of Deposits and Advances Mobilization, Classification and
Nature of Deposit Accounts, Advances, Lending Practice, Types of
advances. Investment Management : Nature of Bank Investment,
Liquidity and Profitability. Cheques, Bills and their Endorsement,
Government Securities. Procedure of E-Banking.

tek ,0a vfxzeksa dk izca/ku] tekvksa dh xfr'’khyrk] tek [kkrksa
dk oxhzdj.k ,oa izd'fr] vfxze] m/kkj O;ogkj] vfxze ds izdkjA
fofu;ksx izcalk % cSad fofu;ksx dh izd'fr] rjyrk ,oa
ykHknk;drkA psd] fcy ,oa mudk i"BkaduA ‘'kkidh;
izfrHkwfr;kjA bZ&cSafdax izf@;kA

Unit 111

(English)

Insurance — Meaning, Need, Types, Functions and Principles. IRDA its
function and Importance Insurance as Social Security Tool. Insurance
and Economic Development.

fe=d)

chek & vFkZ] vko’;drk] izdkj] dk;Z ,oa fl)karA vkbZ- vkj- Mh- ,-
& dk;Z ,0a egRo chek ,d lekftd Igj{kk midj.k] chek vkSj
vkfFkzd fodkl

Unit IV

(English)

Life Insurance: Introduction, Need, Importance, Elements of Contracts
and Life Insurance Contract. Settlement of life Insurance Claims.

fe=d)

thou chek% ifjp;] vko’;drk] egRo] vuqca/k ds IkjrRo ,0a thou
chek vugca/kA thou chek vugca/kA thou chek nkoksa dk
fujkdj.kA

Unit vV

(English)

Organization of General Insurance Corporation and its Subsidiary
Companies and its Functions Settlement of General Insurance Claims.
Health Insurance: Need, Scope & Importance.

(fa=)

IhekU; chek fuxe dk laxBu ,oa bldh Igk;d dEifu;ka ,0a muds
dk;ZA lkekU; chek nkoksa dk fuiVkjk LokLFk chek & vko’;drk
{ks=,0a egRo A

Suggested Reading

1

©O© 00N Ol WwN

Dr. R.L. Nolakha Principles of Insurance, R.B.D. Jaipur (Hindi & English)
MkW- jes’k eaxy chek ds rRo

Dr. Balchandra Shrivastava Principles of Insurance.

H.C. Sharma Banking Law and Practise (Sahitya Bhawan)

Dr. Maliram Banking Law and Practise

Dr. V.C. Sinha Banking Law and Practise

Gupta B.P. Banking in India, R.B.D. Jaipur

MKW- iou feJk chek ds fl)kar] fgUnh xzUFk vdkneh

Dr. Shakti Prathban Pinciples of Insurance, Himalaya Publication.







B.COM Final Year

SUBJECT
Title of Paper

SCHEDULE OF MARKS

CCE

MAX.

PAPER
1l Il MAX.

MIN.

MAX.

MIN.

Advertising, Sales Promotion and Sales Management TH.

MANAGEMENT OF SALES FORCE
ONLINE MARKETING

60

70

70 .. 140

46

200

66

Applied Economics TH. (GROUP A)
PUBLIC FINANCE
FINANCIAL MANAGEMENT

60

70

70 .. 140

46

200

66

Accounting TH.

INCOME TAX LAW AND PRACTICE
GOODS AND SERVICES TAX & CUSTOMS DUTY

60

70

70 .. 140

46

200

66

Management TH.
AUDITING
MANAGEMENT ACCOUNTING

60

70

70 .. 140

46

1 200

66
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Class/ d{kk B.Com./ ch-dkWe

Year/ 0"kZ Third /r'rh;

Subject/ fo"k; Accounts Group/ ys[kk lewg iz’u i= izFke
Title of the paper/ FeTs &7 ¥ Igt':gén;jTax Law & Practice / vk;dj fof/k ,0a
Compulsory/ ffari Optional/ d&fou®m Compulsory/ fard Paper — |

Max. marks/ 3feread i® 70

Particulars/ fag=or

Unit

Syllabus

(English)

Unit |

General Introduction of Indian Income Tax Act 1961. Basic Concepts:
Income, Agriculture Income, Casual Income, Previous Year, Assessment
Year, Gross Total Income, Total Income, Person Assessee, Residential
Status and Tax Liability, Exempted Income.

=)

HKkkjrh; vk;dj vi/kfu;e 1961 dk lkekU; ifjp;A ewy vo/kkj.kk,%
vk;] —f"k vk;] vkdfLed vk;] xr 0"kZ] dj fu/kkZj.k 0"kZ] Idy dqy
vk;] O;fDr djnkrkA fuokl LFkku ,0a dj nkf;R0] dj egDr vk;saA

(English)

Income from Salary, Income from house property.

Unit 11 s

osru Is vk:A edku laifUk Is vk;A

English
unitnn | EN9NSh)

Income from Business and Profession, Capital Gains, Income from other
Sources.

fz=d)

O;kikj ,0a is’ks Is vk;] iwath ykHk] vU; Ik/kuksa Is vk;A

(English)

Set off and Carry forward of Losses, Deductions from Gross Total
Income, Clubbing of income, Computation of Total Income and Tax
Liability of an Individual.

Unit IV
fz=d)

gkfu;ksa dh iwfrZ ,0a mls vkxs ys tkuk] Idy dqy vk; esa Is dh
tkus okyh dVkSfr;kj] vk; dk feyku] O;fDr dh dqy vk; ,ao dj
nkf:Ro dh x.kukA

(English)
Unit vV

Assessment Procedure, Tax deduction at Source, Advance Payment of
Tax, Income Tax Authorities, Appeal, Revision and Penalties.

=)

dj fu/kkZj.k dh dk;Z fof/k] mn~xe LFkku ij dj dh dVkSrh] dj dk
vixze Hkgxrku] vk;dj inkf/kdkjh] vihy] iqufoZpkj o vFkZn.MA




Suggested Reading

1 | vkdj&

Jhiky Idyspk] Irh’k fizUVIZ] bUnkS;

2 | vk;dj fo/kku ,0a ys[ks

MKW- ,p-Ih- esgjks=k IkfgR; Hkou
VKkxjkA

3 | Student Guide to Income Tax Sighania V.K. Taxman Delhi

4 Income Tax Dr. R. N. Lakhotia

5 |vkdj vks- ih- vxzoky] vjfoUnz tSu

6 | vk;dj MKkW- deys’k Hk.Mkjh] nsoh vfgY;k

izdk’ku] bUnkS;j
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Class/ d{kk

B.Com./ ch-dkWe

Year/ 0"kZ

Third /r'rh;

Subject/ fo"k;

Accounts Group/ ys[kk lewg

Title of the paper/ Y&9a &7 N¥®

Goods and Service Tax & Custom Duty/ oLrq
,0a Isokdj rFkk Ihek 'kqYd

Compulsory/ sffar’i Optional/ d&feus Compulsory/ f¥ard Paper — I

Max. marks/ 3ifereaH 3id

70

Particulars/ fagwor

Unit

Syllabus

Unit |

(English)

CGST/ SGST :Important Terms and Definitions under Central Goods and
Service Tax Act, 2017 and State Goods and Service. Basic elements of
GST, Meaning and Scope of Supply Levy and Collection Tax.

(fa=)

dsUnzh; oLrg ,0a Isok dj vf/ku;e@ jkT; oLrg ,0a Isok dj
vi/kfu;e 2017 'kCnkoyh ,oa ifjHkk"kk] oLrg ,0a Isok dj ds
vk/kkjHkwr rRo] iwfrZ dk vFkZ ,oa {ks=] dj dk mnxzg.k ,0a
laxzg.kA

Unit 1

(English)

CGST/ SGST : Time and value of Supply of Goods and Services Input
Tax Credit Transitional Provisions, Computations of GST Liability,
Registration Under CGST/ SGSCT Act and Necessary Documentation,
Filing of Returns, Assessment, Payment of Tax, Payment of Tax on
Reverse Charge Basis, Refund Under the Act.

dsUnzh; oLrq ,0a Isok dj vi/kfu;e@ jKkT; oLrg ,0a Isok dj esa
oLrqg ,0a Isokvksa dh iwfrZ dk le; ,oa ewY; fuos’k dj tek
laf/kdky gsrq izko/kku] dsUnzh;@ jkT; oLrq ,0a Isok dj vi/kfu;e
ds varxZr iathdj.k dj fooj.kh tek djuk dj fu/kkzj.k] dj Hkgxrku]
foijhr izHkko ds vk/kkj ij dj Hkgxrku vf/kfu;e ds vUrxZr dj
okfilhA

Unit 111

(English)

CGST/ SGST — Maintenance of Accounts and Records, Composition
Scheme, Job work and its procedure, Various exemptions under GST,
Demand and recovery under GST, Miscellaneous provisions under GST.

(fe=f)

dsUnzh;@ |kT; oLrg ,0a laok dj % ys[kks ,oa vfHkys[kks dk




j[kj[kko] IfEeJd.k ;kstuk] midk;Z ,oa izfd;k] oLrq ,0a Isok dj ds
vUrxZr fofHkUu NwVs] oLrg ,0a Isok dj ds vUrxZr ekax ,oa
olwyh] oLrq ,0a Isok dj ds vUrxZr fofo/k izko/kkuA

Unit IV

(English)

IGST : Scope of IGST. Important Terms and Definitions under integrated
Goods and Services Tax Act, 2017 Levy and Collection of IGST,
Principles for Determining the place of supply of goods and services,
Zero Rated supply.

,dh—r ,0a Isok dj vf/kfu;e 2017 ds vUrxZr dj 'kCnkoyh ,oa
ifjHkK"kk,sa]

,dh—r oLrq ,o0a Isok dj mnxzg.k ,oa laxzg.k] iwfrZ ds LFkku
fu/kkzj.k ds fl)kar oLrq ,0a Isok dh iwfrZ dk LFkku] 'kqU; nj Is
lacaf/kr iwfrZA

Unit v

(English)

Introduction and brief background of customs duty, Important definition
Goods dutiable goods, person In-Charge, Indian customs water, types of
customs duty, Valuation for custom duty, items to be included and
excluded in customs value, computation of Assessable value and custom
duty (Practical )

rvdj dk vk'k; ,oa bfrgkl egRoiw.kZ ifjHkk"kk;sa] eky] dj;ksX;
eky] O;fDr] Hkkjrh; rvdj Ihek] rvdj 'kqYd ds izdkj] rvdj 'kqYd
dk ewY;kadu] rvdj esa 'kkfey ,0a u 'kkfey gksus okyh oLrqg,sa]
rvdj dh x.kuk ,oa ewY;kaduA

Suggested Reading

1. GST Concepts and Application- Dr. Anil Kumar- Himalaya Publication.

2. Indirect Tax- B. Balchandran- S. Chand & Sons.

3.oLrqg ,0a Isokdj & eaxy ,- ds-& jes'’k cqd fMiksA

4. Goods & Service Tax 2017- Ashish Koolwal- Commercial Law Publication.
5. Datey V. S. GST Ready Reckoner- Taxman Publication, New Delhi.
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As Recommended by the Board of Studies
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Class/ d{kk B.Com./ ch-dkWe

Year/ 0"kZ Third /r'rh;

Subject/ fo"k; Management Group/ izca/k lewg

Title of the paper/ ST &7 ¥ Management Accounting / izca/kdh;
ys[kkadu

Compulsory/ dffa™  Optional/ d&feqs Compulsory/ Af¥ard Paper — |

Max. marks/ 3f&®bad 3w 70

Particulars/ fagxor

Syllabus

Management Accounting : Meaning, Nature, Scope and functions of
management accounting, Role of management accounting in decision
making, Management accounting vs. financial accounting and cost
accounting. Tools and techniques of management accounting.

izca/kdh; ys[kkadu & vFkZ] iz—fr] {ks= o dk;Z] fu.kkZ;u esa
izca/kdh; ys[kkadu dh Hkwfedk] izca/kdh; ys[kkadu cuke
foUkh; ys[kkadu ,0a ykxr ys[kkadu] izca/kdh; ys[kkadu dh
rduhds ,oa fof/k;kaA

Unit

(English)
Unit |

(f=)
Unit I (English)

Financial statement : Meaning, Importance, Limitation of financial
statements, Objectives and methods of financial statements analysis,
Ratio analysis, Classification of ratios — Profitability ratios, Turnover
ratios and Financial ratios, Advantages of ratio analysis, Limitations of
accounting ratio.




=)

foUkh; fooj.k i= % vFkZ] egRo ,oa lhek,as] foUkh; fooj.k
fo’'ys"k.k ds mn~ns’; ,oa fof/k;ka vuqikr fo’ys"k.k] vuqgikrksa dk
oxhzdj.k&ykHkk;drk vugikr] vkorZ wvugikr] foUkh; wvugikr]
vuqikr fo’ys"k.k ds ykHKk] ys[kkadu vugikrksa dh Ihek,saAaaa

Unit 111

(English)

Fund Flow Statement, Cash Flow Statement (As per Indian Accounting
Standard-3), IFRS-Cocept & Importance. Leverages.

=)

fuf/k izokg fooj.k] jksdM+ izokg fooj.k YsHkkjrh; ys[kk ekud
izeki&3 ds wvuqglkj¥s] vkbzZ-,Q-vkj-,I-& vo/kkj.kk ,0a egRoA
mUKksydA

Unit IV

(English)

Absorption and Marginal Costing: Marginal and differential costing as a
tool for decision making, make or buy, Change of product mix, Pricing,
Break even analysis, Exploring new markets, Shutdown decisions of
Production

vo'kks"k.k ,0a lhekUr ykxr % fu.kZ;u midj.k ds varxZr lhekar o
foHksn ykxr ys[kkadu & fuek.kZ ;k @;] mRikn feJ.k esa
ifjorZu] ewY; fu/kkZj.k] le&foPNsn fo’ys"k.k] uohu cktkjksa dh
[kkst] mRiknu canh fu.kZ;uA

Unit VvV

(English)

Budgetary Control: Meaning of budget and budgetary control:
Obijectives, Merits and limitations, Types of Budget: Cash budget and
Flexible budget. Concept of Management Audit, Responsibility
Accounting. Management Reports, Types of reports and quality of good
report.

(fa=)

ctVjh fu;a=.k & ctV dk vFkZ o ctVh; fu;a=.k] mn~ns’;] xq.k o
Ihek,saA ctV ds izdkj & jksdM+ ctV ,0a ykspnkj ctVA izca/kdh;
vads{k.k dh vko/kkj.kk] mUkjnkf;Ro ys[kkadu] izca/kdh;
izfrosnu&izca/kdh; izfrosnuksa ds izdkj.k ,0a vPNs izfrosnu
dh fo’ks"krk,saA

Suggested Reading

Agrawal and Gupta

Management Accounting R.B.D. Jaipur

1 Jain S.P. Naraga K.L. Management Accounting
2 Shashi Gupta Management Accounting
3 S.P. Gupta Management Accounting
4 | Mahesh Agrawal, Mukesh Jain Management Accounting
5
6

Trivedi, Sharma and Mehta Management Accounting Devi Ahilya

V.V. Publication.
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Class/ d{kk B.Com./ ch-dkWe

Year/ 0"kZ Third /r'rh;

Subject/ fo"k; Management Group/ izca/k lewg
Title of the paper/ 92995 &1 M¥® Auditing / vads{k.k
Compulsory/ dffa™d  Optional/ d&feqs Compulsory/ afard Paper — I
Max. marks/ Siferead 3w 70

Particulars/ faaor

Unit

Syllabus

(English)

Introduction: Meaning and objective of Auditing, Types of Audit. Audit
Programme, Audit books, Working papers and evidences. Preparation
before commencing of Audit.

Unit |
(=)

vads{k.k dk ifjp; & vads{k.k dk vVFkZ o mn~ns’;] vads{k.k ds
izdkjA vads{k.k izfd;k & vads{k.k dk;Z@e] vads{k.k igLrds]
vads{k.k laca/kh dkxt i= o Ik{;] vads{k.k izkjaHk djus ds iwoZ




rS;kjhA

Unit Il

(English)

Internal Check System: Routine Checking, Internal Checking, Internal
Audit and Test Checking. Internal Control and Audit Procedure.

=)

vkarfjd fujh{k.k iz.kkyh & uSR;d tkijp] vkarfjd ijh{k.kA vkarfjd
vads{k.k ,oa uewuk tkap] vkarfjd fu;a=.k] vads{k.k dk;Z fof/kA

Unit 11

(English)

Vouching, Verification of Assets and Liabilities:- Immovable Property,
Fictitious Assets, Current Assets, verification of current and Fixed
Liabilities

=)

izek.ku] IEifUk;ksa o nkf;Roksa dk IR:kiu & vpy laifUk;ksa]
cukoVh laifUk:ksa]py laifUk;ksa py ,0a LFkk:h nkf;R;ksa dk
IR;KiUA

Unit IV

(English)

Company Audit : Appointment of Auditor, Powes, Duties and Liabilities.
Divisible Profits and Dividend. Auditor’s report : Cleaned and Qualified
report.

=)

daiuh vads{k.k & vads{kd dh fu;gfDr] vf/kdkj] dUkzO; o
mUKkjnkf;RoA foHKKkT; ykHk o ykHkka’kA vads{kd izfrosnu %
LoPN o I;kZfnRo izfrosnuA

Unit VvV

(English)

Investigation : Objectives, Difference between audit and investigation,
Process of Investigation. Special Audit of Banking Companies,
Educational Institutions, Non Profit Institutions and Insurance
Companies.

vugla/kku % mn~ns’; vads{k.k o vugla/kku esa varj] vugla/kku
dh izfd;kA cSafdax daifu;ksa] fk{k.k laLFkkvksa] vykHkdkjh
laLFkkvksa ,0a chek daifu;ksa dk fo’ks"k vads{k.kA

Suggested Reading

1 [MKW- -e-'kqDyk | vads{k k] IkfgR; Hkou] vkxjk

2 | voLFkh ,oa f=ikBh vads{k.k & e-iz- fguUnh xazFk vdkneh]

Hkksiky
3 R.C. Saxena Auditing, Himalaya, Publishing, Bombay
4 Tendon B.N. Principles of Auditing S. Chandel & Co. Delhi
5 Sharma T.T. Auditing Principles and Problems, S/B Agra
6 | Jain, Khandelwal Auditing, R.B.D. Jaipur
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Class/ d{kk B.Com./ ch-dkWe

Year/ 0"kZ Third /r'rh;

Applied Economics Group-A/ O;kogkfjd

Subject/ fo"k; VFKZ’KkL= lewg &v

Title of the paper/ 9395 &1 MNP Public Finance/ yksd foUk
Compulsory/ dffari Optional/ d&wfeus Optional/ d%feasds Paper — |
Max. marks/ 3fread b 70

Particulars/ faaxor

Unit Syllabus




Unit |

(English)

Public Finance: Meaning, Nature, Scope and Importance. Difference
between private and public finance. Principle of maximum social
advantage. Role of state in public finance.

=)

yksd foUk % vFkZ] iz—fr] {ks= ,0a egRo] futh ,0a yksd foUk
esa VUIA vi/kdre Ikekftd ykHk dk flykar] yksd foUk esa jkT; dh
HkwfedkA

Unit 11

(English)

Sources of Revenue: Taxes, Loans, Grants and Aid — Meaning and types,
Canons of Taxation, Problem of justice in taxation, Incidence of taxation,
Taxable capacity. Impact of Taxation & Tax evasion characteristics of
Indian Tax System, Deffects & steps of reform.

jktLo ds L=ksar % dj] _.k] vugnku ,oa Igk;rk & vFkZ] izdkj]
djk/kku ds fl)karA djk/kku esa U;k; dh leL;k] dj Hkkj ,0a djnku
{kerkA djkjksi.k ds izHkko ,0a djoapuA Hkkjrh; dj iz.kkyh ds
y{k.K] blds nks"k rFkk blesa Ig/kkj ds iz;kIA

Unit 111

(English)

Principle of public expenditure, Principle of public debts and its methods
of redemption. Effects of public expenditure on production and
distribution. Public debt in India.

=)

IkoZtfud O;; ds fl)kar] IkoZtfud .k ds fl)kar rFkk blds 'kks/ku
dh fof/k;ki] lkoZtfud O;; dk mRiknu ,oa forj.k ij izHKkoA HKkjr
esa lkoZtfud _.kA

Unit IV

(English)

Public finance in India: Sources of revenue of central and state govt.,
Concept and types of budget, Fiscal Deficit, Deficit financing and Deficit
budget. Financial relation between central and state.

(fa=)

Hkkjr esa yksd foUk % dsUnz ,oa jkT; ljdkjks ds vkxe ds
L=ksr] ctV dh vo/kkj.kk ,oa izdkj] jktdks"kh; ?kkVk] ?kkVs dh
VFkZO;oLFkk vkSj ?kkVs dk ctV] dsUnz ,o0a JKT; ds e/; foUkh;
IECU/KA

Unit vV

(English)

Constitution and function of finance commission, Recommendation of
latest finance commission, Latest budget of central and M.P. Govt. Main
heads of Revenue & Expenditure of central & state government. NITI
AYOG- Establishment and objectives.

foUk vk:ksx dk xBu ,0a dk;Z] v|ru foUk vk;ksx dh vugkalk,]sa
dsUnz ,oa e/;izns’k ljdkj ds v|ru ctVA la?k rFkk jkT; ljdkjksa ds
foUkh; laca/k] dsUnz rFkk jkT; lidkj dh vk; & O;; dh eq[; ensA
uhfr vk;ksx%& LFkkiuk ,0a mn~ns’;A
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Class/ d{kk B.Com./ ch-dkWe

Year/ 0"kZ Third /r'rh;

. . Applied Economics Group-A/ O;kogkfjd
Subject/ f0"k; VFKZ’kkL= lewg&v




Title of the paper/ Y9a &7 N¥H Financial Management/ foUkh; izca/k

Compulsory/ 3ffari Optional/ d&feus Optional/ 3&feq® Paper — I

Max. marks/ 3if&read 3P

70

Particulars/ fagzor

Unit

Syllabus

Unit |

(English)

Financial Management : Meaning Scope, Nature, Finance goals, Profit
vs. wealth maximization; Financial functions — Investment financing and
dividend decision, Financial Planning. Corporate restructuring with focus
on mergers and acquisitions financial aspects only.

foUkh; izca/k % vFkZ] iz—fr ,0a {ks= foUkh; y{;] ykHk cuke
|EifUK] vf/kdrehdj.k] foUkh; dk;Z% fofu;ksx] foUkh; o ykHkka’k
fu.kz;u] foUkh; fu;kstu] foy; vkSj vi/kxzg.k foUkh; igygvksa ij
/;ku nsus ds IkFk dkWiksZjsV iquxZBuA

Unit 1l

(English)

Capital Structure : Meaning and determinants. Operating and Financial
Leverage : Their measure; Effects on profit, analyzing alternate financial
plans, combined financial and operating leverage.

=)

iwjth lajpuk % VvFkZ ,oa fu/kkzjd rRo] ifjpky; o foUkh;
mUkksyd] mudh eki] ykHk ij izHkko] oSdfYid foUkh;
:kstukvksa dk fo’ys"k.k] la;qDr foUkh; ,oa ifjpkyu mUkksydA

Unit 11

(English)

Capital Budgeting : Nature of investment decisions, investment
evaluation criteria, payback period, accounting rate of return, net present
value, internal rate of return profitability index; NPV and IRR
comparison.

iwath ctfVax & fofu;kssx fu.kZ;ksas dh iz—fr] fofu;ksx
ewY;kadu ekin.M] is&csd ihfj;M] ys[kkadu izR;k; nj] 'kq)
orZeku ewY;] vkarfid izR;k; nj] ykHknk;drk funsZ’kad] 'kq)
izR;k; nj o vkarfid izR;k; nj dh rqyukA

Unit IV

(English)

Cost of capital : Significance of cost of capital; Calculating cost of debt,
Preference shares, equity capital, retained earning, Weighted Average
cost of capital. Dividend Policies: forms of dividends, stability in
dividends and determinates, issues in dividend policies, Waltor’s model,
Gordon’s Model, M.M. Hypotheisis.

Ikwath dh ykxr & iwath dh ykxr dk egRo] .k ykxr dh x.kuk]
iwokZf/kdkj va’k] lerk iwath] /kfjr vk;] Hkfjr vkSIr iwath dh ykxr]
ykHkka’k uhfr;ka] ykHkka’k ds izdkj] ykHkka’k esa LFkkf;Ro
,0a ykHkka’k ds fu/kkZjd rRoA ykHkka’k uhfr;ksa esa fuxZeu
& okYVj ekWMy] xkMZu ekWMy] ,e-,e- ifjdYiukA

Unit v

(English)

Management of working capital : Nature types and importance of
working capital. Operating cycle and factors determining working capital
requirement, Introduction of Management of Cash, Receivables and
Inventories.

(fe=f)

dk;Z’khy iwath dk izca/k % dk;Z’khy iwath dh iz—fr] izdkj ,0a




egRo] ifipkyu p@ o dk;Z’khy iawth] vko’;drkvksa dks izHkkfor
djus okys rRo] jksdM+ izkl; ,0a LdU/k ds izca/k dk ifjp;A

Suggested Reading

1 | dqgyJs"B o mik/k; foUkh; izca/k IkfgR; Hkou] vkxjk

2 | Hkkjy] 'kSysUnz foUkh; izca/k] jkeizlkn ,aM lal] Hkksiky

3 | TkSu ,oatSu foUkh; izca/k] fgUnh xzUFk vdkneh]
HkksikyA

4 Khan M.Y. & Jain P.K. Financial Management, Tata McGraw Hill, New
Delhi

5 Pandey I.M. Financial Management, Vikas Publishing House,
New Delhi

6 | P.C.Jain &N.C. Jain foUkh; izca/k] fgUnh xazFk vdkneh]
Hkksiky
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Part A : Introduction
Hkkxvé&ifjp;

Program:
Certificate
dk;Z0e %

izek.k i=

Class: B.Com. It Year
d{kk % ch-
dkWeizFkeo"kZ

Session: 2021-2022
= 05 2021&22

Subject: Commerce
fo"k; % okf.KT;

1 Course Title Financial Accounting
IkB~;dedk foUkh; ys[kkadu Ysiz'u i="2
'‘kh"kzd
2 Course type Core
IkB~;dedk dksj
izdK]
3 Pre-requisite Not required (Open for all)
iwokZis{kk ¥%;fn | IHkh ds fy, miyC/k
dksbZ gksyz
4 Course Learning Successional completion of the course, the student will be able

Outcome (CLO)
ikB~;@e v/;;u dh
ifjyfC/k;ka
YadkslZ yfuzy
vkmVdeYs

to:

e Acquire conceptual knowledge of basics of accounting

e Identify events that need to be recorded in the accounting
records

e Develop the skill of recording financial transaction and
preparation of reports in accordance with GAAP

e Describe the role of accounting information and its
limitation

e Equip with the knowledge of accounting process and
preparation of in a accounts of sole trader

¢ Identify and analyse the reasons for the difference between

cash book and pass book balances




e Recognize circumstances providing for increased exposure

to errors and frauds

ikBidedkslQyrkiwozZdiwjkdjusij] Nk= fuEuesa

I{kegksxk%

e ys[kkadu dh ewyckrksadkoSpkfijdKkucklrdjuk

e mu ?kVukvksa dh
igpkudjsaftUgsays[kkadufjd,MZesantZdjusdh
vko';drkgS

e GAAP ds vuqlkjfoUkh;
ysunsufjd,MZdjusvkSjfjiksVZrS;kjdjusdkdkS'k
yfodflrdjuk

e ys[kkadutkudkjhdhHkwfedkvkSjbldhlhekvksa
dko.kZudjsa

o ,dek= O;kikjh ds ys[kk¢fd;kvkSjvafre [kkrksa
dh rS;kjh ds KkulsySI

e jksdM+ cghvkSjiklcqd 'ks"k ds chpvarj ds
dkj.kksadksigpkusavkSjmudkfo'ys"k.kdjsa

o =qfV;ksavkSj /kks[kk/kM+h ds c<+rstksf[ke ds
fy, cnkudjusokyhifjfLFkfr;ksadksigpkusa

5 Credit Value 6
@stMVeku 6
6 Total Marks Max. Marks: 30+70 Min. Passing Marks: 35
dgyvad vi/kdrevad% U:wuremUkh.kZvad % 35
30%$70

Part B Content of Course
Hkkxc&ikB~;@de dh fo"k;oLrq

Total No of Lectures (in hours per week)- 3, Total Lectures: 90
O;k[;ku dh dqy la[;k Yaizfr lirkg ?kaVs esa’z % 3] dqyO;k[;ku 90

Unit Topic No. of
bdkbZ fo"k; Lectures




O;Kk[;ku
dh

la[;k
Accounts :- Indian History. Definition , Objectives ,Basic Concept and | 10
Principles of Double Entry System Journal Entry ,Ledger, Subsidiary
books, Trial Balance Introduction of Indian Accounting Standard
Preparation of Final Accounts with Adjustment
ys[kkadu% HKKjrh; bfrgkl]ifiHkK"kK] mis';]
ewyvo/kkj.kk,oanksgjkcfof"V¢.kkyhdsfl)kar
tuzZycfof'V] [kkrs] Igk;digLrdsa] ryiV
Hkkjrh; ys[kkekudksadkifjp;
lek;kstu ds IkFkvafre [kkrkrS;kjdjuk
Accounting for Depreciation (According to Accounting Standard -6) | 15
Branch Accounts
ewY; °zkl ds fy, ys[kkadu %ays[kkekud 6 ds vuqlkj¥s]
'kk[kkys[ks
Royalty Accounts, Departmental Accounts 10
vi/kdkj 'kqYd [kkrs ] foHkkxh; ys[ks
Accounting  of  NonProfitOrganization,  Investment  Account, | 15
Consignment Accounts
xSjykHkdkjhlaLFkkvks ds ys[ks] ¢s"k.k [kkrs ]fofu;ksxys[ks
Partnership Accounts :- Dissolution of Partnership (with Insolvency), | 15
Amalgamation of Partnership Firms, Accounting for Limited Liability
Partnership Conversion of Partnership Firm in to Joint Stock Company
lk>snkjh [kkrs%lk>snkjhdkfo?kVu¥afnokfy;k Ifgrik>snkjhz
Ik>snkjhQekszZdk ,dhdj.k] Ihfernkf;Rolk>snkjhdkys[kkadu]
QeZdkla;gaLda/k ceaMyesaifjorZu
Computerized Accounts by using any popular accounting | 10

software.creating a company, configure and features setting, creating
accounting ledgers and groups, creating stock items and groups |,
vouchers entry(with maintenance of vouchers ), generating report - cash
book, ledger accounts, trial balance , profit and loss account and balance
sheet

dEl,wVjh—r [kkrs% fdlhHkhyksdfc; ys[kk




|,fTVos;jdkmi;ksxdjdsA d daiuhcukuk]
foU;kldjukvkSjlgfo/kkvksadkslIsVdjuk]
ys[kkaducgh[kkrkvkSjlewgcukuk] LV,d envkSjlewgcukuk]
izek.kdcfof"V¥acek.kdks dk  jlkj[kko ds IkFkY2]
fiiksVZrS;kjdjuk&dS'kcqd] [kkrkegh [kkrk] ijh{k.k 'ks"K]
ykHKkvkSjgkfu [kkrkvkSjcSysal 'khV

Keywords/Tags:financial Al/c, Depreciation, Accounting Standard,branch a/c,
royalty A/C, partnership A/C, Computerized Accounts.

lkjfcanq vadhoMZy¥:@VSxfoUkh: [kkrk] ewY:°zkl] ys[kkekud] 'kk[Kk
[kkrk] j,:YVh [kkrk] Ik>snkjh [kkrk] dEL;wVjh—r [KkrsA

Part C: Learning Resources

Text Books:
el;izns’kfgUnhxzaFkvdkneh] Hkksiky dh iqLrdA

-

Anil, Rajesh &MariyaFinancial Accounting Himalya Publication Nagpur
Shukla&Grewal, Financial Accounting, S Chand & Sons New Delhi

Agrawal Dr. Mahesh Financial Accounting, Ramprasad and sons, Bhopal

S.M. Shukla, Financial Accounting ShahityaBhawan Agra.

© 00 N o O A W DN

10 Books published by Madhya Pradesh Hindi GranthAcademy

Suggestive digital platforms, web links
1 http://www.ddeqgiust.ac.in/studvmaterial/mba/cp-104.pdf
http://www.ddegiust.ac.in/studvmaterial/bba/bba-104.pdf

Dr. R.K. Sharma/ Dr. R.S. Popli, Financial Accounting, KitabMahal Pub. Agra

Maheshwari S.N., An Introduction to Accountancy, Vikas publication, New Delhi

Gupta R.L. and Radhaswamy M, Advance Accounting S Chand & Sons, New Delhi

Dr. Ramesh Mangal Financial Accounting, Satish Printers and Publisher Indore

2
3 http://www.deeppanacademy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf
4

http://www.academia.edu/38623012/FinancialAccountinglFRS Edition20thjarryJwevgandt



http://www.ddegiust.ac.in/studvmaterial/mba/cp-104.pdf
http://www.ddegiust.ac.in/studvmaterial/bba/bba-104.pdf
http://www.deeppanacademy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf
http://www.academia.edu/38623012/Financial

HkkxI&vuq’kaflr v/;;ulalk/ku
ikB~; igLrdsa] lanHkZiqLrdsa] vU; lalk/ku

I- | Yks[kd igLrddkuke i1zdk'ku

%)

1 | el;izns’kfgUnhxzaFkvdkneh] Hkksiky dh igLrdA

2 | 'kkjnkxaxokjvkSj foUkh; ys[kkadudkifjp; fgeky;kifCyds’kuukxiqj
p-,u- fedk

3 |'kgDyMkW- ,I- ,e- |foUh; ys[kkadu lkfgR;

HkouifCyds’kuvkxjk

4 | vxzokyMkWegs’k | foUkh; ys[kkadu Jkeizlkn ,aMlalHkksiky
esgrkMkW- lat; foUkh: ys[kkadu nsohvfgY;kizdk’kubankS;j
czaHkV~V

6 Gupta R.L. and Advance Accounting S Chand & Sons New Delhi
Radhaswamy M

7 Shukla&Grewal Financial Accounting S Chand & Sons

8 Maheshwari S.N. An Introduction to Accountancy | Vikas Publication New Delhi

9 el;izns’kfgUnhxzUFkvdkneh }kjkizdkf’krblfo"k; dh igLrds

2 vuq’kaflrfMftVylysVQkWeZcscfyad
1 http://www.ddegiust.ac.in/studvmaterial/mba/cp-104.pdf
2 http://www.ddegiust.ac.in/studvmaterial/bba/bba-104.pdf
3 http://www.deeppanacademy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf
4
5

http://www.academia.edu/38623012/Financial accountingIFRS Edition2e th J erry J Wevgandt

http://web.ung.edu/media/university-press/Principles-of -Financlal-

Accounting.pdf?t=1542408454385

PartD-AssessmentandEvaluation
Hkkxn&vuq’kaflrewY;kdufof/k;ka%

SuggestedContinuousEvaluationMethods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 marks External Exam: 70 marks

vuq'kaflrlrrewY;kadufof/k;ka%
vi/kdrevad% 100
IrrO;kidewY;kadu YacceY2 vad% 300kf"kZdijh{kkvad% 70



http://www.ddegiust.ac.in/studvmaterial/mba/cp-104.pdf
http://www.ddegiust.ac.in/studvmaterial/bba/bba-104.pdf
http://www.deeppanacademy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf
http://www.academia.edu/38623012/Financial

Internal Assessment: Continuous CCE-1 — Non Traditional 10 10
Comprehensive Evaluation (CCE): 30 |(Assignment/ Presentation)
Marks CCE-2 -
vkarfidewY;kadu% Class Test- (Traditional) 20 20
IrrO;kidewY;kadu 2 Short= 2 x 4=08
2 Long=2x 6=12 dgyvad %
External Assessment: Section (A): Objective Questions(05) 05X02=10
Annual Exam Section: 70 Marks Section (B): Short questions(05) 05X06=30
Section (C): Long Questions(03) 03X10=30
Total 70
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Part A : Introduction

Hkkx v& ifjp;
Program: Class: B.Com. It Year Session: 2021-2022
Certificate d{kk % ch-dkWe = % 2021&22
dk;Z@e %  |izFke 0"kZ
izek.k i=

Subject: Commerce
fo"k; % okf.KT;

1 Course Title Business Organization And Communication
IkB~;Je dk O;olkf;d laxBu ,0a lapkj
‘kh"kZzd
2 Course Minor
type xkS.k
ikB~;@
e dk
izdkj
3 Pre-requisite Not required (Open for all)
iwokZis{kk IHkh ds fy;s miyC/k
Ya;fn dksbZ
gksY
4 Course Learning | After completion of this course it is expected that the student shall
Outcome (CLO) | understand the basics of the business and will able to imbibe how
ikB~:@e v/;;u | any business can be organized successfully the chapters related

dh ifjyfC/k;ka
YadkslZ yfuzy
vkmVdeY2

communication shall be able to elucidate how communication plays

an important role in modern business scenario.

blikBide ds ;g mEehn dh
tkrhgSfdNk= O;olk; dh ewyckrsa le>tk,xkvkSj ;g
le>us I{kegksxkfdfdlhHkhO;olk;
dkslQyrkiwozddSIsO;ofLFkrfd;ktkldrkgSAlapkjlslac
af/kr

iwjkgksus ds ckn

esa

viiK; '0 Li"Vdjusesa




I{kegksaxsfdvk/kqfudO;kolkf;difj—';
esalapkjdSlsegRoiw.kZHkwfedkfuHkkrkgSA
5 Credit Value 6
@sfMVeku 6
6 Total Marks Max. Marks: 30+70 Min. Passing Marks: 35
dqyvad vi/kdrevad% U;wuremUkh.kZvad % 35
30%$70

Part B Content of Course
Hkkxc&ikB~;de dh fo"k;oLrq

Total No of Lectures (in hours per week)- 3
O;k[;ku dh dqy la[;k Yaizfr lIrkg ?kaVs esa’z % 3

Unit
bdkb
Z

Topic
fo"k;

No. of
Lectur

es
O;K[;
ku dh
la[;k

INTRODUCTION:

Indian traditional businesses and their organizational structures. Concepts of
Business, Trade, Industry and Commerce - Classification - Relationship
between Trade, Industry and Commerce - Business Organization- Concept,
Characteristics, Importance and Objectives. Functions of Business and Social

Responsibility of a business - Steps to Start an Enterprise.

ifjp; %
Hkkjr ds ikjEifjdO;olk; vkSjmudhlaxBukRedlajpuk,a] O;kikj]
O;olk;]m|ksxvkSjokf.kT; dh- vo/kkj.kkAO;olk;lm|ksxvkSjokf.KT;
dklEca/k  vkSjoxhzdj.kO;olkf;dlaxBu%  vo/kkj.kkfo'ks"krk,a
,0amns’A O;olk; ds dk;Z ,oalkekftdnkf;RouocoZrugsrgvko';d
dneA

15

FORMS OF BUSINESS ORGANIZATION: Business Organization —
Classification Factors Influencing the Choice of Suitable Form of Organization

- Sole Proprietorship and Partnership - Meaning;. Definition, Characteristics,

15




Advantages. Co-Operative Organization, - Meaning, Functions and Limitations

of Co-operatives Societies.

O;olkf;dlaxBu ds ¢cdkj%0O;kolkf;dlaxBu%
oxhZdj.k]jmi;galaxBu ds p;udks c¢ekf.kr djusokysrRoA
,dyO;olk; ,oalk>snkjhO;olk;%vFkzZ ]ifjHkk"kk]fo'ks"krk,a
lykHkAdks ]v,ijsfVolaxBu% vFkZ] dk;Z ,oalhek,aA

ORGANIZATION OF COMPANIES: Concepts, Meaning, Formation,
Characteristics and Significance of Private Company and Public Company.
Multinational Companies (MNC'S) and the Challenges of their organization in

India.
dEiuhdklaxBu% futhdEiuhvkSjlkoZtfuddEiuh dh
vo/kkj.kkvFkZfuekZ.k]fo'ks"krk,a ,0avkSfpR;Acgqgjk"Van;

daifu;kdk;ZvkSjHkkjresa buds laxBuesavkusokyhpqukSfr;kaA

15

COMMUNICATION: Definition, Nature, Importance, Objectives of
Communication. Communication theories and process- Information theory,
Interaction theory, Transaction theory, Elements of communication process.
Barriers to Communication: Linguistic Barriers, Psychological Barriers,
Interpersonal Barriers, Cultural Barriers, Physical Barriers, Organizational

Barriers.

lapkj% ifjHkk"kk]LoHKkko]legRolmns';A  lapkj ds fl)kar
,0acfd;k% tkudkjhdkfl)kar] baVjsD'kudkfl)kar YaijLij
fd;k¥2VekUIsD'kufl)karA

lapkjcfd;k ds vko';d rRoAgHKkohlapkjdks ¢ekf.kr djusokysrRo]
ck/kk,a%HKkk"kk;hck/kk,aleuksoSKkfudck/kk,a]vUrjoS;fadck/kk
,a]lkaL—frdck/kk,a]HkkSfrdck/kk,a]laxBukRedck/kk,aA

15

Written Communication: Writing techniques and Guidelines. Letter writing -
Basic Principles, Purpose, Types of business letters, Report writing, types of
reports, Drafting of report. Oral Communication: Speeches for different
occasions, Guidelines for effective listening, Job Interviews, Type of

information.

fyflkrlapkj% ys[kurduhd ,oafunsZ'k]i= ys[ku% O;kolkf;d =%
ewyHkwrfl)kar]vk'k; ,oacdkjA

fliksVZys[ku ,oacdkjA

ekSf[kdlapkj% fofHkUuvoljksaesafn,

15




tkusokysHKk"k.kgHkkohJo.kgsrgfn'kkfunszZ'klukSdjhgsrqlk{kk
RdkjJtkudkfj;ksa ds ¢dkjA

6 Modern forms of communication: E-mail, Video Conferencing, International | 15

Communication for Global Business. Information Technology: Form of

technology, uses in modern communication system. Role of Social Media in

modern business.
lapkj ds vk/kgfudvk:ke% bzZ&esy] ohfM;ksdkUYsaflax]

fo'oO;kikjgsrgvarjkZ"Vah; lapkjlwpukckS|ksfxdh%ckS|ksfxdhdk
-iJvk/kgfudlapkj¢.kkyhesami;ksxAvk/kqfudO;olk;
esalks'kyehfM;k dh HkwfedkA

Key words/Tags:
lkifcanq YadhoMZY2@V Sx%

Part C: Learning Resources

Text Books, Reference Book, Other Resources

Suggested Readings:
1 Author Surname, Initials “Book Title”, Publisher’s name, City/country of publication,

Year of publication. Edition No. if any.

Text Books:

S.N.| Author Book Title Publisher City

1. | el;izns’kfgUnhxzaFkvdkneh] Hkksiky dh igLrdA

2. | T. N. Chhabra, Business Communication | Himalaya Publishing | New Delhi

House

3. | KK. Sihna Essentials of Business VK Global Faridabad
Communication Publications

4. | Dr. Ramesh Mangal Business Universal Publication | Agra
Communications

2 Suggestive digital platforms web links:

Suggested equivalent online courses:

HkkxI&vuq’kaflr v/;;u lalk/ku




ikB; igLrdsalanHkZigLrdsa] vU; lalk/ku

vuq'kaflrigk;digLrdsa@ xzUFk@vU; ikB; lalk/ku@ ikB; Ikexzh%
1 ys[kdmiuke] izFkek{kj **iqLrd 'kh"kZd**] izdk’kduke] 'kgj@ laLdj.kua-
Ya;fn dksbZ gks¥2A

S.N. | Author Book Title Publisher City ISBN
1. | T. N. Chhabra, | Business Himalaya New Delhi 978-93-5299-
Communication | Publishing 181-5
House
2. | K.K. Sihna Essentials of VK Global Faridabad 9380901607
Business Publications

Communication

3. | Dr. Ramesh Business Universal Agra

Mangal Communications | Publication

2 vuq’kaflrfMftVylysVQkWeZoscfyad

vuq'kaflr led{k vkWuykbuikB;de%

PartD-AssessmentandEvaluation
Hkkxn&vuq’kaflrewY;kdufof/k;ka%

SuggestedContinuousEvaluationMethods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 marks External Exam: 70 marks

vuq'kaflrirrewY;kadufof/k;ka%

vi/kdrevad% 100
lrrO;kidewY;kadu YacCceY2 vad% 30 okf"kZdijh{kkvad% 70

Internal Assessment: Continuous CCE-1 — Non Traditional 10 10
Comprehensive Evaluation (CCE): 30 |(Assignment/ Presentation)
Marks CCE-2 -
vkarfjdewY;kadu% Class Test- (Traditional) 20 20
IrrO;kidewY;kadu 2 Short=2 x 4= 08
2 Long=2 x 6= 12 dgyvad %
External Assessment: Section (A): Objective Questions(05) 05X02=10
Annual Exam Section: 70 Marks Section (B): Short questions(05) 05X06=30
Section (C): Long Questions(03) 03X10=30
Total 70




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Part A : Introduction

Hkkx v& ifjp;
Program: Class: B.Com. It Year Session: 2021-2022
Certificate d{kk % ch-dkWe = % 2021&22
dk;Z@e % izFke 0"kZ
izek.k i=

Subject: Commerce
fo"k; % okf.KT;

Outcome (CLO)

ikB~;@e v/;;u
dh ifjyfC/k;ka
YadkslZ yfuzy
vkmVdeYz

1 Course Title Business Regulatory Framework (Paper 2)
IkB~;Je dk O;kolkf;d fu;eu :ijs[kk lewg2 Yaiz’u i=2%>
'‘kh"kzd

2 Course Core

type dksj
IkB~; @

e dk

izdK]

3 Pre-requisite Not required open for all
iwokZis{kk IHkh ds fy, miyC/k
Ya:fn dksbZ
gksYz

4 Course Learning | The outcome of this course is to provide the students with practical

legal knowledge of general business law issues. To Understand the
Essentials of A Valid Contract, The Laws of The Act, Consideration
And The Various Modes of Discharge of A Contract. To Explain the
Various Laws with Regard to The Sale of Goods and Performance
of a Sale Contract and Remedial Measures, to Familiarize the
Students with The Various Law with Regard to Consumer
Protection in India And the Functions of Various Consumer
Forums and to Understand the Meaning and The Various
Legislations with Regard to The Cyber Laws




blikBide ds v/;;u IsNk=&Nk=k,a%lkekU; O;kikjdkuwu
ds egiksa ds O;kogkfjddkuwuhKkucklirdjsaxs- ,d
0S/k vugca/k dh vfuok;Zrkdks le>saxs] eky dh
fc@hvkSj ,d fc@hvugca/k vkSjmipkjkRedmik;ksa ds
¢cn'kZu ds laca/lk esafofHkUudkuwuksa dh
le>ckirgksxh]  HkkjresamiHkksaklaj{k.k ds fy,
fofHkUudkuwu ds IkFkfofHkUumiHkksakeapksa ds
dk;ZlsNk=ksadksifjfprgksaxsrFkklkbcjdkuwuksa ds
laca/k
esavFkzvkSjfofHkUufo/kkuksadkHkhmUgsaKkugks
XkA

5 Credit Value 6
@sftMVeku 6
6 Total Marks Max. Marks: 30+70 Min. Passing Marks: 35
dgyvad vi/kdrevad% U:wuremUkh.kZvad % 35
30%$70

Part B Content of Course
Hkkxc&ikB~;de dh fo"k;oLrq

Total No of Lectures (in hours per week)- 3, Total Lectures: 90
O;k[;ku dh dqy la[;k Yaizfr lirkg ?kaVs esa¥z %L:3

Unit Topic No. of
bdkbZ fo"k; Lectures
O;K[;ku
dh
la[;k
1 Historical background of Business laws in India,
Indian Contract Act 1872-GENERAL LAWAS
HkkjresaO;kolkf;dlfUu;eksa dh ,frgkfld i"BHkwfe] HkKjrh;
vugca/k vf/kfu;e 1872&lkekU; mica/k
2 Contact relating to Indemnity and Guarantee
gkfu j{kk ,oacfrHkwfrvuqca/k ¥a/kkjk 124 Is 147 rd%2
3 Negotiable instrument Act 1881 —General Introduction
Negotiable instrument(amendment) Act 2002




IJKAKE; foys[k vi/kfu;e 1881 dklkekU; ifjp;
rFkkla'kksf/krik@@KE; foys[k¥ala'kks/kuYz vilkfu;e2002dkifjp;

4 General introduction of Consumer Protection Act 1986 and 2018, FEMA
miHkksaklaj{k.kvf/kfu;e] 1986 dklkekU; ifjp;
,0amiHkks&aklaj{k.kvf/kfu;e]2018 dkifjp; ,0a0.kZuQsek

5 Indian Partnership Act 1932-General introduction
HKkkjrh; Ik>snkjhvf/kfu;e] 1932

6 Limited Liability Partnership Act 2008
Ihferns;rklk>snkjhvf/kfu;e]2008]

Keywords/Tags: The name of all act is the key word.
lkifcanq YadhoMZY2@V SxIHkhvi/kfu;eksa ds ukeghdhoMZgSA
Part C: Learning Resources
S.No. | Author Book Title Publisher City
1 el;izns’kfgUnhxzaFkvdkneh] Hkksiky dh igLrdA
2 KapoorN.D. Business Law S. Chand & Company New Delhi
Ltd
3 'kekZts-ih- O;kolkf;dIfUu;e | fganhek/;e New Delhi
,0aduksft;klqusuk dk;kZUo;ufuns'kky;
fnYyh
4 Sharma S.P. Business Law I.K. International Mumbai
Publishing House Pvt.
Ltd.
5 Gupta Dr.O.P. Business regulatory | |IchihMhifCyds'ku vkxjk
6 VarshneyDr. G.K. Business regulatory | SahityBhawan Agra
Framework Publication
7 Agrawal R.C O;kolkf;dfu;eu | ,IchihMhifCyds'ku vkxjk
#ijs[kk
8 xaxsysv#.kdgekj O;kolkf;dlfUu;e | jkeclkn ,aMlal Hkksiky
,0avxzokych-ds-
9 'kgDy M,-,I-,Ek- O:kolkf:dIfUu;e | SahityBhawan Agra
Publication

vkSjlgk; M,-,l-ih




1 Suggestive Digital Platforms, Web links:

1

https://sdak24.com/tag/business-law-notes-hindi/#google vignette

2 https://www.gkpad.com/2020/09/bcom-books
3  https://www.geektonight.com/business-law-notes/
4  https://www.researchgate.net/publication/331979132_Text Book_on_Business Law
HkkxI&vuq’kaflr v/;;u lalk/ku
ikB~; iqLrdsa] lanHkZiqLrdsa] vU; lalk/ku
I- @ | Yks[kd igLrddkuke lkzdk’kd izdk'kKuLFky
1 el;izns’kfgUnhxzaFkvdkneh] Hkksiky dh igLrdA
2 xaxsysv#.kdgek] O;kolkf;dIfUu;e | jkeclkn ,aMlal Hkksiky
,0avxzokych-ds-
3 'kgDy M,-,I-,E- O;kolkf;dIfUu;e | SahityBhawan Agra
vkSijlgk: M,-,l-ih Publication
4 'kekZts-ih- O;kolkf;dIfUu;e | fganhek/;e New Delhi
,0aduksft;klqgusuk dk;kZUo; funs'kky;
fnYyhfo'ofo|ky;
5 O;kl M,- O;kolkf;dIfUu;e | nsohvfgY;kcdk'ku bankS;j
vuwi&pansy
6 Sharma S.P. Business Law I.K. International Mumbai
Publishing House Pvt.
Ltd.
7 Gupta Dr. O.P. Business regulatory | | IchihMhifCyds'ku vkxjk
Framework
8 VarshneyDr. G.K. Business regulatory | SahityBhawan Agra
Framework Publication
9 el;izns’kfgUnhxzUFkvdkneh }kjkizdkf'krblfo"k; dh igLrds

2 vuq’kaflrfMftVylysVQkWeZcscfyad

https://sdak24.com/tag/business-law-notes-hindi/#google vignette

o N o v

https://www.gkpad.com/2020/09/bcom-books

https://www.geektonight.com/business-law-notes/

https://www.researchgate.net/publication/331979132 Text Book on Business Law



https://www.gkpad.com/2020/09/bcom-books
https://www.geektonight.com/business-law-notes/
https://www.gkpad.com/2020/09/bcom-books
https://www.geektonight.com/business-law-notes/

PartD-AssessmentandEvaluation
Hkkxn&vuq’kaflrewY;kdufof/k;ka%

SuggestedContinuousEvaluationMethods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 marks External Exam: 70 marks

vuq'kaflrirrewY;kadufof/k;ka%

vi/kdrevad% 100
lrrO;kidewY;kadu YscceY2 vad% 30 okf"kZdijh{kkvad% 70

Internal Assessment: Continuous CCE-1 — Non Traditional 10 10
Comprehensive Evaluation (CCE): 30 |(Assignment/ Presentation)
Marks CCE-2 -
vkarfidewY;kadu% Class Test- (Traditional) 20 20
IrO;kidewY:;kadu 2 Short= 2 x 4= 08
2 Long=2 x 6=12 dgyvad %
External Assessment: Section (A): Objective Questions(05) 05X02=10
Annual Exam Section: 70 Marks Section (B): Short questions(05) 05X06=30
Section (C): Long Questions(03) 03X10=30
Total 70




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Part A : Introduction
Hkkxvé&ifjp;

Program:
Certificate
dk;Z0e %

izek.k i=

Class: B.Com. It Year
d{kk % ch-
dkWeizFkeo"kZ

Session: 2021-2022
= 05 2021&22

Subject: Commerce
fo"k; % okf.KT;

1 Course Title Financial Accounting
IkB~;dedk foUkh; ys[kkadu Ysiz'u i="2
'‘kh"kzd
2 Course type Core
IkB~;dedk dksj
izdK]
3 Pre-requisite Not required (Open for all)
iwokZis{kk ¥%;fn | IHkh ds fy, miyC/k
dksbZ gksyz
4 Course Learning Successional completion of the course, the student will be able

Outcome (CLO)
ikB~;@e v/;;u dh
ifjyfC/k;ka
YadkslZ yfuzy
vkmVdeYs

to:

e Acquire conceptual knowledge of basics of accounting

e Identify events that need to be recorded in the accounting
records

e Develop the skill of recording financial transaction and
preparation of reports in accordance with GAAP

e Describe the role of accounting information and its
limitation

e Equip with the knowledge of accounting process and
preparation of in a accounts of sole trader

¢ Identify and analyse the reasons for the difference between

cash book and pass book balances




e Recognize circumstances providing for increased exposure

to errors and frauds

ikBidedkslQyrkiwozZdiwjkdjusij] Nk= fuEuesa

I{kegksxk%

e ys[kkadu dh ewyckrksadkoSpkfijdKkucklrdjuk

e mu ?kVukvksa dh
igpkudjsaftUgsays[kkadufjd,MZesantZdjusdh
vko';drkgS

e GAAP ds vuqlkjfoUkh;
ysunsufjd,MZdjusvkSjfjiksVZrS;kjdjusdkdkS'k
yfodflrdjuk

e ys[kkadutkudkjhdhHkwfedkvkSjbldhlhekvksa
dko.kZudjsa

o ,dek= O;kikjh ds ys[kk¢fd;kvkSjvafre [kkrksa
dh rS;kjh ds KkulsySI

e jksdM+ cghvkSjiklcqd 'ks"k ds chpvarj ds
dkj.kksadksigpkusavkSjmudkfo'ys"k.kdjsa

o =qfV;ksavkSj /kks[kk/kM+h ds c<+rstksf[ke ds
fy, cnkudjusokyhifjfLFkfr;ksadksigpkusa

5 Credit Value 6
@stMVeku 6
6 Total Marks Max. Marks: 30+70 Min. Passing Marks: 35
dgyvad vi/kdrevad% U:wuremUkh.kZvad % 35
30%$70

Part B Content of Course
Hkkxc&ikB~;@de dh fo"k;oLrq

Total No of Lectures (in hours per week)- 3, Total Lectures: 90
O;k[;ku dh dqy la[;k Yaizfr lirkg ?kaVs esa’z % 3] dqyO;k[;ku 90

Unit Topic No. of
bdkbZ fo"k; Lectures




O;Kk[;ku
dh

la[;k
Accounts :- Indian History. Definition , Objectives ,Basic Concept and | 10
Principles of Double Entry System Journal Entry ,Ledger, Subsidiary
books, Trial Balance Introduction of Indian Accounting Standard
Preparation of Final Accounts with Adjustment
ys[kkadu% HKKjrh; bfrgkl]ifiHkK"kK] mis';]
ewyvo/kkj.kk,oanksgjkcfof"V¢.kkyhdsfl)kar
tuzZycfof'V] [kkrs] Igk;digLrdsa] ryiV
Hkkjrh; ys[kkekudksadkifjp;
lek;kstu ds IkFkvafre [kkrkrS;kjdjuk
Accounting for Depreciation (According to Accounting Standard -6) | 15
Branch Accounts
ewY; °zkl ds fy, ys[kkadu %ays[kkekud 6 ds vuqlkj¥s]
'kk[kkys[ks
Royalty Accounts, Departmental Accounts 10
vi/kdkj 'kqYd [kkrs ] foHkkxh; ys[ks
Accounting  of  NonProfitOrganization,  Investment  Account, | 15
Consignment Accounts
xSjykHkdkjhlaLFkkvks ds ys[ks] ¢s"k.k [kkrs ]fofu;ksxys[ks
Partnership Accounts :- Dissolution of Partnership (with Insolvency), | 15
Amalgamation of Partnership Firms, Accounting for Limited Liability
Partnership Conversion of Partnership Firm in to Joint Stock Company
lk>snkjh [kkrs%lk>snkjhdkfo?kVu¥afnokfy;k Ifgrik>snkjhz
Ik>snkjhQekszZdk ,dhdj.k] Ihfernkf;Rolk>snkjhdkys[kkadu]
QeZdkla;gaLda/k ceaMyesaifjorZu
Computerized Accounts by using any popular accounting | 10

software.creating a company, configure and features setting, creating
accounting ledgers and groups, creating stock items and groups |,
vouchers entry(with maintenance of vouchers ), generating report - cash
book, ledger accounts, trial balance , profit and loss account and balance
sheet

dEl,wVjh—r [kkrs% fdlhHkhyksdfc; ys[kk




|,fTVos;jdkmi;ksxdjdsA d daiuhcukuk]
foU;kldjukvkSjlgfo/kkvksadkslIsVdjuk]
ys[kkaducgh[kkrkvkSjlewgcukuk] LV,d envkSjlewgcukuk]
izek.kdcfof"V¥acek.kdks dk  jlkj[kko ds IkFkY2]
fiiksVZrS;kjdjuk&dS'kcqd] [kkrkegh [kkrk] ijh{k.k 'ks"K]
ykHKkvkSjgkfu [kkrkvkSjcSysal 'khV

Keywords/Tags:financial Al/c, Depreciation, Accounting Standard,branch a/c,
royalty A/C, partnership A/C, Computerized Accounts.

lkjfcanq vadhoMZy¥:@VSxfoUkh: [kkrk] ewY:°zkl] ys[kkekud] 'kk[Kk
[kkrk] j,:YVh [kkrk] Ik>snkjh [kkrk] dEL;wVjh—r [KkrsA

Part C: Learning Resources

Text Books:
el;izns’kfgUnhxzaFkvdkneh] Hkksiky dh iqLrdA

-

Anil, Rajesh &MariyaFinancial Accounting Himalya Publication Nagpur
Shukla&Grewal, Financial Accounting, S Chand & Sons New Delhi

Agrawal Dr. Mahesh Financial Accounting, Ramprasad and sons, Bhopal

S.M. Shukla, Financial Accounting ShahityaBhawan Agra.

© 00 N o O A W DN

10 Books published by Madhya Pradesh Hindi GranthAcademy

Suggestive digital platforms, web links
1 http://www.ddeqgiust.ac.in/studvmaterial/mba/cp-104.pdf
http://www.ddegiust.ac.in/studvmaterial/bba/bba-104.pdf

Dr. R.K. Sharma/ Dr. R.S. Popli, Financial Accounting, KitabMahal Pub. Agra

Maheshwari S.N., An Introduction to Accountancy, Vikas publication, New Delhi

Gupta R.L. and Radhaswamy M, Advance Accounting S Chand & Sons, New Delhi

Dr. Ramesh Mangal Financial Accounting, Satish Printers and Publisher Indore

2
3 http://www.deeppanacademy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf
4

http://www.academia.edu/38623012/FinancialAccountinglFRS Edition20thjarryJwevgandt



http://www.ddegiust.ac.in/studvmaterial/mba/cp-104.pdf
http://www.ddegiust.ac.in/studvmaterial/bba/bba-104.pdf
http://www.deeppanacademy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf
http://www.academia.edu/38623012/Financial

HkkxI&vuq’kaflr v/;;ulalk/ku
ikB~; igLrdsa] lanHkZiqLrdsa] vU; lalk/ku

I- | Yks[kd igLrddkuke i1zdk'ku

%)

1 | el;izns’kfgUnhxzaFkvdkneh] Hkksiky dh igLrdA

2 | 'kkjnkxaxokjvkSj foUkh; ys[kkadudkifjp; fgeky;kifCyds’kuukxiqj
p-,u- fedk

3 |'kgDyMkW- ,I- ,e- |foUh; ys[kkadu lkfgR;

HkouifCyds’kuvkxjk

4 | vxzokyMkWegs’k | foUkh; ys[kkadu Jkeizlkn ,aMlalHkksiky
esgrkMkW- lat; foUkh: ys[kkadu nsohvfgY;kizdk’kubankS;j
czaHkV~V

6 Gupta R.L. and Advance Accounting S Chand & Sons New Delhi
Radhaswamy M

7 Shukla&Grewal Financial Accounting S Chand & Sons

8 Maheshwari S.N. An Introduction to Accountancy | Vikas Publication New Delhi

9 el;izns’kfgUnhxzUFkvdkneh }kjkizdkf’krblfo"k; dh igLrds

2 vuq’kaflrfMftVylysVQkWeZcscfyad
1 http://www.ddegiust.ac.in/studvmaterial/mba/cp-104.pdf
2 http://www.ddegiust.ac.in/studvmaterial/bba/bba-104.pdf
3 http://www.deeppanacademy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf
4
5

http://www.academia.edu/38623012/Financial accountingIFRS Edition2e th J erry J Wevgandt

http://web.ung.edu/media/university-press/Principles-of -Financlal-

Accounting.pdf?t=1542408454385

PartD-AssessmentandEvaluation
Hkkxn&vuq’kaflrewY;kdufof/k;ka%

SuggestedContinuousEvaluationMethods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 marks External Exam: 70 marks

vuq'kaflrlrrewY;kadufof/k;ka%
vi/kdrevad% 100
IrrO;kidewY;kadu YacceY2 vad% 300kf"kZdijh{kkvad% 70



http://www.ddegiust.ac.in/studvmaterial/mba/cp-104.pdf
http://www.ddegiust.ac.in/studvmaterial/bba/bba-104.pdf
http://www.deeppanacademy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf
http://www.academia.edu/38623012/Financial

Internal Assessment: Continuous CCE-1 — Non Traditional 10 10
Comprehensive Evaluation (CCE): 30 |(Assignment/ Presentation)
Marks CCE-2 -
vkarfidewY;kadu% Class Test- (Traditional) 20 20
IrrO;kidewY;kadu 2 Short= 2 x 4=08
2 Long=2x 6=12 dgyvad %
External Assessment: Section (A): Objective Questions(05) 05X02=10
Annual Exam Section: 70 Marks Section (B): Short questions(05) 05X06=30
Section (C): Long Questions(03) 03X10=30
Total 70




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Part A : Introduction

Hkkxv&ifjp;
Program: Certificate Class: B.Com. ISt Year Session: 2021-2022
dk;Z@e % izek .k i= d{kk % ch- = % 2021&22
dkWeizFkeo"kZ
Subject:
fo"k; %
1 Course Title Office Procedure and Practices
ikB~;@edk 'kh"kZd dk;kzy; izt@;kvkSjO;0gkj
2 Course type Vocational
ikB~;@edkizdk| O;kolkf;d
3 Pre-requisite Open for all
iwokZis{kk %4;fn dksbZ IHkhladk; ds fo|kfFkZ;ksa ds fy,
gksY miyC/k

4 Course Learning Outcomes (CLO)
ikB~;de v/;;u dh ifjyfC/k;ka
YadkslZ yfuzZzy vkmVdeYz

After studying this course the student will be
able to Understand office record keeping,
Record management and filing.

Understand about office forms, register and the
mail management.

Understand the Budget and audit system in the
Office.

Understand the procedure and record keeping
of various deductions like professional tax,
Goods and Service tax, Income tax, Provident

Fund and Insurance.

1 ikB;@e ds |Qylekiuij] Nk=
l{kegksaxsA

2 dk;kzy; vfHkys[k j{k.k] vfHkys[k
izca/kuvkSjufLrdj.k  ¥Qkbfyax¥s
dks le> us esaA




3 dk;kZy; izk:iksa] 1aft;ksa
,0aMkdizca/kudks le>us esa

4 dk;kzZy; ds ctv
,0avads{k.kiz.kkyhdks le>us esaA

5 ofUkdj] eky ,oalsokdj] vk;djHkfo";
fuf/k,oachektSIhfofHkUudVkSfr;ks
a dh izf@;kvkSjvfHkys[k j{k.kdks

le>us esaA
5 Expected Job Role/ Career Office Assistant in Modern Offices
Opportunities
visf{krjkstxkj@ dfj;j ds volj | vk/kgfuddk;kZy; esadk;kzZy; Igk;d ds
volj
6 Credit Value 4
@sftMVeku 4

Part B Content of Course
Hkkxc&ikB~;@e dh fo"k;oLrq

Total No of Lectures + Practical (in hours per week): L-1Hr / P-1 Lab Hr
Total No. of lectures/ Practical: L-Ohrs/ P-30hrs

O;K[;ku dh dqy la[;k$izsfDVdy¥iizfr lirkg?kaVs esa¥20;k[;ku&1l ?kaVs@
izk;ksfxdvof/k &1 izk;ksfxd ?kaVk
O;k[;ku@izSfDVdy dh dqy la[;k% L-0hrs/ P-30hrs

Modul Topics No. of

e f0"k: Hours
0K O:K[:k

bdkb u dh

Z laf;k

Office Record Management and Filing 10

Meaning

system,

Meaning

indexing,

Records management and records keeping, essentials of record management

management process, Components of record management.

disadvantages of filing system, concept of paperless office, digitalization and

of Records and Types of Records, Principles and Objectives of

centralization and decentralization of record keeping, record

and importance of filling, characteristics of a good filing and

methods of filing, classification of files. Advantages and




retrieval of records, retention, weeding and destruction of old records.
Keywords/Tags: Record Management, Record keeping, Centralization,
Decentralization, Filing, Indexing, Digitalization.

dk;kZy; vfHkys[k izca/ku ,oaufLrdj.k&

vfHKys[kksalsvk’k; ,oaizdkj] vfHkys[k izca/ku ,oa j{k.k ds fl)kar
,0amn~ns’;] vfHKys[k izca/kuiz.kkyh dh vko’;d rRo] vfHkys[k
{k.kdkdsanzh; dj.k ,oafodsanzh; dj.k] vfHkys[k izca/kuizf@;k]
viHkys[k izca/ku ds vo;0A

ufLrdj.k&vk’k; ,0aegRo] VPNsufLrdj.k ,oavuqde.khdj.k
YabaMsfDalx’2 dh  fo'ks"krk,a] ufLrdj.k dh fof/k;ka]
ufLr;ksadkoxhzdj.K] ufLrdj.kiz.kkyh ds  ykHk&nks"K]
dkxtjfgrdk;kZy; dh vo/Kkkj.kk]
viHkys[kksadkvadhdj.k¥sfMftfVdj.kY2 ,0aiqu% izkfIr]
iqjkusvfHkys[kksa dh izfr/kkj.k] NVkbZrFkkfofu"Vhdj.k
lkjfcang YadhoMZY2@ VSx% viHkys[kizca/ku] viHKkys[k j{k.k]
dsanzh; dj.k ,oafodsanzh; dj.k] ufLrdj.k] vuq@e.khdj.k]
vadhdj.kA

Office Forms Registers

Introduction, meaning and importance of forms, advantages and disadvantages
of the use of forms, type of forms, factor affecting forms design, Principle of
form design entry of material in stock register and its management.

Postal management: meaning, importance and objectives of Postal Services,
inward and outward process, sending of documents, dispatch of official
documents, using postal and courier services, centralization and
decentralization of Post-Management.

Keywords/ Tags: Office from, Stock Register, Inward, Outward, Document,

Post-Management.

dk;kZy; ds izk:i ,oaiaft;:ka%

izk:i&ifjp;] vk’k; ,0aegRo] izkiiksa ds miksx ds ykHkgkfu]
izk:iksa ds izdkj] izkiiksa dh fMt+kbudksizHkkfordjusokys
?kVvd] izk:ifMt+kbu ds fl)kar] Lda/k iathesalkexzhdkvfHkys[k
,0aizca/kuA

Mkdizca/ku&MkdIsokvksalsvk’k;] egUo ,oamn~ns’;] vkod

10




,0atkodizf@;K] nLrkostHkstuk] Mkd
,0adksfj;jlsokvksadkmi;ksxdjrsgq,
dk;kZy;hunLrkost+ksdkizs"k.k] Mkdizca/kudkdsanzh;dj.k
,0afodsanzh;dj.kA

Ikjfcanq YadhoMZY2@ VSx% dk;kZy; izk:i] Lda/k iath] vkod]
tkod] nLrkost+ Mkdizca/ku

Office Budget and Audit
Office Budget: Concept, Necessity, Types of office Budget, Monthly,

Quarterly Semi-annual and Annual Budget, Essentials of a Budget,
Estimation-Planned and non planned expenditure, recurring and non-recurring
expenditure, Pre-requisites for preparation of Budget, Budget Control

Audit: Definition, importance and audit process, Meaning of VVoucher, Types

of voucher Importance of Vouching, Verification, Meaning, Process of
Verification of Office Assets, Office Assets and Consumables Register,
Maintenance and Disposal of Consumables & Fixed Assets.

Keywords/ Tags: Budget,Audit, Voucher, Recurring Expenses, Non-recurring

Expenses, Planned Expenses, Non Planned Expenses, Consumables.

dk;kZy; ctV ,oavads{k.k%

dk;kZy; ctV% vo/kkj.kk] vko’;drk] dk;kZy; ctV ds izdkj] ekfid]
=Sekfld] v/kZokf'kzd ,oaokf'kZdctV] ctV ds vko’;d rRo]
vkadyu&fu;ksftr ,0axSj&fu;ksftr [kpZ] vkorhZ ,oavukorhZ [kpZ]
ctVrS;kjh ds iwoZvko'drk, ] ctVfu;a=.kA

vads{k.k% ifjHkk"kk] egRo ,0aizf@;k] izek.kdlsvk’k;] izek.kd
ds izdkj] izek.khdj.kdkegRo] IR;kiu] vk’k;] dk;kzZy; IEifUk;ksa
ds IR:kiu dh izf@;k] dk:kzy; laifUk ,oamiHkksX; Ikexzh dh iath]
miHkksX; Ikexzh ,0aLFkkbZIEifUk;ksadk la/kkj.k ,oafulrkj.kA

Ikjfcanq YadhoMZ¥2@ VSx% ctV] vads{k.k] izek.kd] vkorhZ
[kpZ] vukorhZ [kpZ] fu;ksftr [kpZ] xSj&fu;ksftr [kpZ] miHkksX;
IlkexzhA

10

Practical
lkzk:ksfxdikB:; Qe

The student shall intern with a modern office and lean the practical aspects of

Office Record Management and Filling, Office Budget and Auditing and

15




Should acquire the practical Knowledge of basic level of Office Forms and

registers.

Nk= ,d vk/kgfuddk;kzZy; ds IkFkbaVuZgksxkvkSjdk;kZy;
fildkWMzizca/kuvkSjufLrdj.K] dk;kzZy; ctVvkSjys[kkijn{kk ds
O;kogkfjdigygvksadks le>sxkvkSjdk;kZy; izi=ksavkSjjftLVjksa
ds cqfu;knhLrjdkO;kogkfjdKkuizkIrdjsxkA

The student shall gain Practical Basic Knowledge of specialized records
maintained by office concerning professional tax deduction, Goods and
Service Tax, Income Tax, Provident Fund and Insurance, Service Records,

Financial and Legal Records.

Nk= O;kolkf;,ddjdVvkSrh] ekyvkSjlsokdj] vk;dj] Hkfo"; fuf/k
vkSjchek] IsokfjdkWMZ] foUkh;
vkSjdkuwuhfijdkWMZIslacaf/krdk;kZy; 1Kjk
la/kkfjrfd;stkusokysfo’ks"kfildkWMZIdkO; kogkfjdcgfu;knhKkuiz
KlrdjsxkA

15

Project/ Field trip: Visit to a modern office

Part C: Learning Resources

Text Books, Reference Books, Other resources
ikB; igLrdsa] lanHkZigLrdsa] vU; lalk/ku

Suggested Readings:

Suggestive digital Platforms web links
vuq'kaflrigk;digLrdsa@ xzUFk@vU; ikB; lalk/ku@ ikB; Ikexzh%

1

Mumbai

Chopra, R.K. and Gauri, Priyanki, Office Management, Himalaya Publishing House,

V Balchandran and V Chandrasekaran, Office Management, Tata McGraw Hill, New
Delhi
Ghosh, P.K. “Office Management”, Sultan Chand and Sons, New Delhi




4 Duggal, Balraj, Office Management and Commercial Correspondence, KitabMabhal,
New Delhi

Suggestedequivalent online courses: https://onlinecourses.swayam?2.ac.in/cec21mg24/preview
vuq'kaflr led{k vkWuykbuikB;Je:

https://onlinecourses.swayam?2.ac.in/cec21mg24/preview



https://onlinecourses.swayam2.ac.in/cec21mg24/preview
https://onlinecourses.swayam2.ac.in/cec21mg24/preview

Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Part A : Introduction

Hkkxvé&ifjp;

Program: Class: B.Com. It Year Session: 2021-2022
Certificate d{kk % ch-dkWeizFkeo"kZ | |= % 2021&22
dk;Z@de %
izek.k i=
Subject:
fo"k; %
1 Course Title Salesmanship

IkB~;dedk fo@;dyk

‘kh"kzd
2 Course type Vocational

iIkB~;DedKi O;kolkf;d

zdk|
3 Pre-requisite Open for all

iwokZis{kk ¥4;fn

IHkhladk; ds fo|kfFkZ;ksagsrq

dksbZ gksYz
4 Course Learning After studying this Course the Student will be able to

Outcomes (CLO) 1. Basic Selling Techniques: Demonstrate effective selling skills.
ikB~:@e v/;;u dh 2. Contract and Sales Negotiations: Apply negotiation techniques
ifjyfC/k:ka to selling situations.

. Customer Profiling: Identify and profile the various sellin
vidks|Z yfuzy g: Identify and p g

styles.

vkmVdeYz

. Sales Proposal Writing: Apply the principles of proposal

writing.

. Customer Service Skills: Identify successful techniques for

working with customers in business situations.

. Provides students with the knowledge and skills necessary to

enable them to perform adequately in any single functional

area of sales management.

. Helps developing effective selling skills as required in the




today’s competitive industry.

bldkslZdk v/;;u djus ds cknNk= I{kegkstk,xA

1 cgfu;knhfc@hrduhd%
izHkkohfc@hdkS’kyiznf’kZrdjusesaA

2 vuqca/k vkSjfc@hokrkZz% fc@hfLFkfr;ksa ds fy,
ckrphrrduhdksadksykxwdjusesa

3 xzkgdizksQkbfyax% fofHkUufc@h
'kSfy;ksadksigpkuusavkSjizksQkbydjusesa
4 fc@hizLrkoys[ku% izLrkoys[ku ds

flksarksadksykxwdjusesaA

5 xzkgdlsokdkS’ky%
O;kolkf;difjffLFkfr;ksaesaxzkgdksa ds IkFkdkedjus
ds fy, IQyrduhdksadhigpkudjusesaA

6 Nk=ksadksfc@hizca/ku ds fdlh ,d dk;kZRed {ks=
esalk;kZIr :i Isizns’kZudjusesa l{kecukus ds fy,
vko’;d KkuvkSjdkS’kuizklrdjusesA

7 vkt ds
izfrLi/lkhZm|ksxesavko’;drkuqlkjizHkkohfc@hdkS’
kyfodflrdjusesaA

Expected Job Role/
Career Opportunities
visf{krjikstxkj@
dfj;j ds volj

Sales development representative (SDR), inside and outside
functions of representative, Sales Manager. Customer success
manager (CSM), Medical representative, Sales agents,

Manufacturer representative.

fc@hfodklizfrfuf/k ¥a,I-Mh-vkj-¥2] fc@hizfrfuf/k ds
vanj] fc@hizfrfuf/k ds ckgj ds dk;ksZgsrq]
xzkgdlQyrkizca/kd  ¥ilh-]l-,e%2 fpfdRIKizfrfuf/k]
fc@h ,tsaV] fuekZrkizfrfuf/k

Credit Value
@sfMVeku

4
4

Part B Content of Course




Hkkxc&ikB~;de dh fo"k;oLrq

Total No of Lectures + Practical (in hours per week): L-1Hr / P-1 Lab Hr
Total No. of lectures/ Practical: L-Ohrs/ P-30hrs

O;K[;kuksa dh dqy la[;k$izsfDVdy¥sizfr lirkg?kaVksa esa¥20;k[;ku&1
?kaVs@ izk;ksfxdvof/k &1 izk;ksfxd ?kaVk
O;k[;ku@izSfDVdy dh dqy la[;k% L-30hrs/ P-30hrs

Module Topics No. of
bdkbz fo"k; O ku
dh la[;k
An Overview of Salesmanship 10
I Meaning, scope and objectives, Modern Concept of Salesmanship Sales
organization-Importance, types and basic issues, Skills and Qualities
required in salesmanship., Various steps in selling process, Sales budget,
Theories of selling. Personal selling,
fc@hdkS’kydkvoyksdu
VFkZ] nk;jkvkSjmn~ns’;] IsYleSufkilsYIvkWxZukbts'’ku dh
vk/kqgfudvo/kkj.kk&egRo] izdkjvkSjcqfu;knhegn~ns]
IsYleSuf’kiesavko’;d
dkS’kyvkSjxq.kAfc@hizfd;kesafofHkUupj.k] fc@dh  ds
flkarAO;fDrxfcd;A
Functions of Sales Management 10

Sales Personnel planning (Quantitative and qualitative aspects of sales
personnel planning process), Recruitment (Sources of sales recruits and
process of recruiting sales representatives), Selection (Significance of
sound selection and procedure), Training (Significance, areas, methods of
sales training and its evaluation, Placement of sales force), Compensating
sales personnel (Requirements of a sound compensation plan, methods and
policies regarding reimbursement of sales expenses), Methods for

appraising sales personnel’s performance.

fc@hizca/ku ds dk;Z

fc@hdkfezd kstuk Yiafc@h  dkfezdfukstuizf@;k ds
ek=kRedvkSjxq.kkRed igyw¥s] HkrhzZ Yifc@h HkrhZ ds
L=ksrvkSjfc@hizfrfuf/k;ksa dh HkrhZ dh izf@;k¥%] p;u Y4algh
p;uvkSjizfd;kdk  egRo’2] izPk{k.k  YiegRo] {ks=]




fchizfk{k.k ds rijhdsvkSjbldkewY;kadu] fc@hdfeZ;ksa dh
fu;qfDryz] fc@hdfeZ;ksadksosrunsuk ¥s,d Ighosru ;kstuk
dh vko’drk,a] fcdh O;; dh izfriwfrZ ds laca/k
esafof/k;kavkS;j uhfr;ka’z] fcOhdfeZ;ksa ds
izn’kZudkewY;kadudjus ds rjhdsA

Sales Territories and Quotas

Meaning, objectives, types and factors determining the size of a sales
territory and setting sales quotas, Reasons for establishing, revising and
assigning sales territories to sales personnel, Administering the quota

system Motivation & Compensation forSalesperson

fc@h {ks= vkSjdksVk

VFKZ] mn~ns’;] izdkjvkSjdkjdtksfc@h {ks= ds
vkdkjdkfu/kkj.kdjrsgSavkSjfc@hdksVkfu/kkZfjrdjrsgSa]
fc@hdfeZ;ksadksfc@h {ks= LFkkfirdjus]
la’kksf/krdjusvkSjvlkbudjus ds dkj.k] dksVkiz.kkyhdkiz’kklu]
fo@srk ds fy, izsj.kkvkSjosruA

10




Practical

lkzk:ksfxdikB ;e

IV | e Exercises, Case Studies

¢ Role-playing exercises

e Preparation of sales presentation plan by each student on the basis of
selected products to be sold.

e Ascertaining through interview of outdoor Salesman (living or working
nearby) the important steps which they follow in sales presentation and
preparation of report thereon.

e Activities for developing sales budget, quotas and territories.

e Types of sales quotas used by Indian managers.

e Difference between Advertising, Personal selling and Sales promotion.

e VH;Kl] dsILVMht

o HkwfedkfuHkkusokysvH;kl

e cspstkusokysp;furmRiknksa ds vk/KkijijizR;sdNk=
tkjkfc@hizLrgfr ;kstukrS;kjdjukA

o vkmVMksjlsYleSuikldkedjusokys ;k vklikljgusokys ds
lk{kkRdkj ds ek/;e Is irk yxkukfdosfc@hizLrqgfrvkS] ml
ijfjiksVZrS;kjdjusesafduegRoiw.kZdneksadkikyudjrsgSa
A

o fc@hctV] dksVkvkSj {ks= fodflrdjus ds fy, xfrfof/k;kaA

e Hkkjrh; izca/kdksa }kjkmi;ksxfd, tkusokysfcdhdksVk ds
izdkjA

o foKkiu] O;fDrxrfc@hvkSjfc@hizpkj ds chpvar|

30

Project/ Field trip:Specific information gathering/ skills from experts/ participation

community activities
Nk=kvksadksizkstsDVQkbycukuhpkfg,A
K
{ks= ds nkSjksaesa] Nk=  d{kk ds
ckgjfo’ks"kKksa@ f'k{kdksalsfof'’k"V tkudkjh@
dkS’kybdV~BkdjusvkSj@ ;k Igfo/kkvksadkfujh{k.k
djus~@ lkeqgnkf;dxfrfof/k;ksaesaHkkxysus ds fy, tk,axsA




Part C: Learning Resources

Text Books, Reference Books, Other resources
ikB; igLrdsa] lanHkZigLrdsa] vU; lalk/ku

Suggested Readings:
vuq'kaflrigk;digLrdsa@ xzUFk@vU; ikB; lalk/ku@ ikB; Ikexzh%
1 Salesmanship — Dutta and Gupta C.- Himalya publishers Nagpur
2 Personal Selling and Sales Management- R. Krishnamurty — Himalya publishers
Nagpur
3 Salesmanship and Sales Management- Kishore Chand Raut&Promod K Sahu- Vikas
Publishing House New Delhi.
4 Advertising and Sales management — CN Sontakki — Kalyani Publication New Delhi.
5 Marketing Management — Kotler — Pearsons
6 Marketing Management — RajanSaxena

Personal Selling & Salesmanship (Hindi Medium) kalyani publishers New Delhi
fod; ,oafoKKkiu&Dr. Neeraj Kumar Singh, Dr. S.C. Jain — SahityaBhawan Publications-
Agra.

Suggestive digital platforms web links:
vuq'kaflrfMftVylysVQkWeZoscfyad:

1. https://cbseacademic,nic.in.>Salesmanship
2. https://www.msuniv.ac.in/Download/Pdf/41e368949fa74f2
3. https://www.slideshare.net/IftikharChangazi/salesmanship-complete-notes



https://www.msuniv.ac.in/Download/Pdf/41e368949fa74f2
https://www.slideshare.net/lftikharChangazi/salesmanship-complete-notes

B.Com (Il Year)



B.Com Second Year

PRINCIPLES OF MANAGEMENT

SUBJECT SCHEDULE OF MARKS

Title of Paper CCE PAPER MAX. MIN.
MAX. | 11 11 MAX. MIN.

Advertising, Sales Promotion and Sales Management TH. 60 70 70 .. 140 46 ! 200 66
ADVERTISING H
PERSONAL SELLING AND SALESMANSHIP

Applied Economics TH. 60 70 70 .. 140 46 ! 200 66

INDIAN COMPANY ACT

BANKING & INSURANCE

Accounting TH. 60 70 70 ... 140 46 1200 66

[CORPORATE ACCOUNTING !

COST ACCOUNTING i

Management TH. 60 70 70 .. 140 46 | 200 66

PRINCIPLES OF STATISTICS
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Class/ d{kk B.Com./ ch-dkWe

Year/ 0"kZ Second / f}rh;

Subject/ fo"k; Accounting Group/ ys[kkadu lewg

Title of the paper/ ¥&9d & M¥® Corporate Accounting /fuxeh; ys[kkadu
Compulsory/ 3f¥art Optional/ d&feas Compulsory/ ifard Paper — |

Max. marks/ 3ifrbad 3id 70

Course outcomes:
On successful completion of this course students will be able to:
COL1. Construct the financial statements of company within the frame work of Indian
Accounting Standards.
CO2.Explain the implication of unethical accounting practices on the society.
CO03.Enlighten the students on the accounting procedures followed by the Companies.
CO4.To make aware the students about the valuation of shares and Goodwill.
CO5.To impart knowledge about holding company accounts, amalgamation, absorption and
reconstruction of company.

Particulars/faeror

Unit

Syllabus

Unit |

(English)

Final  Accounts of Companies (Including calculation of
managerialremuneration). Declaration of dividend, Profit and Loss
AppropriationAccount and disposal of Profits. Calculation of Pre and
Post incorporation Profit / Loss.Accounting for Share Capital transactions
including bonus option and buy back of shares.

(fa=)

dEifu;ksa ds vafre ys[ks Yizcal/kdh; ikfjJfed dh x.kuk Ifgryz]
ykHkka'k dh?kks"k.kkA ykHk&gkfu fu;kstu [kkrk ,0a ykHkksa
dk fuiVkjkA lekesyu ds iwoZ ,oa i'pkr~ ds ykHk&gkfu dh
x.kukAva'kiwaWth O;ogkj dk ys[kkadu] cksul va'kksa Ifgr]
vfekdkj va'k] dezZpkjh LVkwd ckb cSd] va'kksa ds varxZr
fodYiA

Unit 1

(English)

Valuation of Goodwill and Shares, Methods of Valuations. Accounts of
Public Utility Companies (Electricity Company).

=)

[;kfr vkSj va'kks dk ewY;kadu] ewY;kadu dh fof/k;kjA IkoZtfud
mi;ksfxrkdaifu;ksa ds [kkrs Y4fo|gr dEiuh%2A

Unit 111

(English)

Meaning of Holding and Subsidiary Company. Preparation of
Consolidated Balance Sheet of a holding company with one subsidiary
company, Accounting for liquidation of companies.

=)

lw=/kkjh ,oa lgk;d dEiuh dk vFkZA Iw=/kkjh dEiuh dk lesfdr




fpV~Bk rS;kjdjuk %,d Igk;d dEiuh ds IkFkY2] dEifu;ksa ds
ifflekiu ds fy;sys[kkaduA

Accounting for Merger as per AS 14. Internal Reconstruction of

(English) | accompany as per Indian Accounting Standard 14 (Excluding
) intercompany holdings and external reconstruction scheme)
unit vV HKkkjrh: ys[kkadu ekud 14 ds vuqlkj daifuksa ds Ifed.k ds
(=) fy;sys[kkaduA dEiuh dk vkarfid iqufuZekZ.k ys[ks
Yavarj&dEiuh /kkj.k vkSj iqufuZekZ.k ;kstuk dksNksM+djY2
: Accounts of Banking Companies, Accounts of Insurance Companies with
(English) .
) claim settlement.
unitv . cSafdx dEifu;ksa ds [kkrs] chek dEifuksa ds ys[ks & nkok

le>kSrs ds IkFKA

Suggested Readings:
vxzoky egs’k fuxeh; ys[ks] jkeizlkn ,aM lal] Hkksiky

'kekZ] 'kkg] eaxy vxoky] tSu vkj- ch-Mh- ifCyf'’kax gkml] ubZ fnYyh Vat;iqj'2

Sharda Gagwar Himalaya Publishing House, Mumbai

Mangal Ramesh Company Accounts, Universal Publication Agra.

Gupta R.L. Radhaswany M. Company Accounts, Sultan Chand and Sons, New Delhi.
Maheshwari S.N. Corporate Accounting Vikas Publishing House, New Delhi

Modi, Oswal and S.K. Khatik Coprorate Accounting in Hindi and English (both) College
Book House, Jaipur.

Metha, Brahmbhatt Coprorate Accounting, Devi Ahilya Prakashan, Indore.

Jain and Narang Kalyani Publishers, New Delhi

10 Shukla S.M. Sahitya Bhavana Publication Agra.

1

2
3
4
5
6
7

8
9
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Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2021-22

Class/ d{kk

B.Com./ ch-dkWe

Year/ 0"kZ

Second / f}rh;

Subject/ fo"k;

Accounting Group/ ys[kkadu lewg

Title of the paper/ Y&9x &1 WP Cost Accounting /ifjO;;ys[kkadu
Compulsory/ 3f¥art Optional/ d&fous® Compulsory/ f¥ard Paper - |I
Max. marks/ Sifer&aH 3w 70

Course outcomes:

Upon successful completion of this course students will be able to:

CO1.Understand variou

s costing systems and management systems.

CO2.Analyze and provide recommendations to improve the operations of organizations
through the application of Cost and Management accounting techniques.
CO3.Evaluate the costs and benefits of different conventional and contemporary costing

systems.

COA4. Differentiate methods of inventory management.
CO5. Identify the specifics of different costing methods.
CO6. Analyze cost-volume-profit techniques to determine optimal managerial decisions.

CO7. Apply cost accoun

ting methods for both manufacturing and service industry.

Particulars/faeror

Syllabus

Cost: Meaning, Concept and Classification. Elements of Cost, Nature
&Importance, Material Costing. Methods of Valuation of Material issue.
Concept and material control and its techniques. Labour Costing,
Methods of Wages Payments.

ykxr % vFkZ] vo/kkj.kk ,0a oxhzZdj.kA ykxr ds rRo] izd'fr ,0a
egRo] lkexzh ykxr ys[kkadu] Ikexzh fuxZeu ds ewY;kadu dh
fof/lk;kWa] lkexzh fu;a=.k vo/kkj.kk ,0oa bldh rduhds] Je ykxr
ys[kkadu] etnwjh Hkgxrkudh i)fr;kWaA

Unit Costing, Preparation of Cost Sheet and Statement of Cost (Including
calculation of tender price) Overhead costing, (Including calculation of
machine hour rate.)

Unit

(English)
Unit |

(f=)

(English)
Unit 11

(=)

bdkbZ ykxr ys[kkadu] ykxr i= ,0a ykxr fooj.k i= dk fuekZ.k
Yafufonk ewY; dh x.kuk Ifgrz mifjO;; ys[kkadu Yse'khu ?kaVk
nj dh x.kuk Ifgr¥2




(English) | Contract and Job costing, Operating costing.(Transport Cost)
Unit I @) Bsdk ,0a midk;Z ykxr ys[kkadu Jifjpkyu ykxr ys[kkadu Yaifjogu
ykxriz
(English) Process  Costing (Including Inter  process  profit  and
) Reserve).Reconciliation of Cost and Financial Accounts.
unitlv . izfdzk ys[kkadu] vavUrj izfdz;k ykHk ,0a lap; Ifigr’aA ykxr
ys[kkas dkfoRrh; ys[kks Is feykuA
Marginal Costing - Profit - Volume Ratio, Break-Even Point, Margin
(English) | ofSafety, Application of Break-even Analysis. Standard Costing, and
Unit \/ variance analysis (Material and Labour only)

=)

Ihekar ykxr ys[kkadu& ykHk&ek=k vugqikr] lefoPNsn fcUnq]
Igj{kk Ihek]alefoPNsn fo'ys"k.k ds iz;ksxA izeki ys[ks ,oa fopj.k
fo'ys"k.k adsoy Ikexzh ,oa Je'’

Suggested Readings:
1 Jain & Narang Kalyani Publishers New Delhi (Both Medium)
2 Arora M.N. Cost Accounting, principles and Practice, Vikas New Delhi.
3 Maheshwar S.N. Advance Problems and Solutions in cost accounting: Sultan Chand,
New Delhi.
4 Agrawal M.L. S.B. Agra Cost Accounting (In Hindi)

ol

Jain B.K. Prof. Jain N.C. Cost Accounting and in English Ramesh Book Depot, Jaipur.

6 Mehta, Brahmbhatt Cost Accounting Devi Ahilya Prakashan, Indore.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2021-22

Class/ d{kk B.Com./ ch-dkWe

Year/ 0"kZ Second / f}rh;

Subject/ fo"k; Management Group/ izca/k lewg

Title of the paper/ 495 &T WMYH Principles of Statistics/Ikaf[;dh ds fl)kar
Compulsory/ dffart Optional/ 3&feas Compulsory/ aifard Paper — |

Max. marks/ Sifer&aH 3w 70

Course outcomes:
Upon successful completion of this course students will be able to:
COl.Understand basic statistical concepts such as statistical collection, statistical series,
tabular and graphical representation of data.
CO2. Calculate measures of central tendency, dispersion, symmetry and correlation analysis.
CO3. Independently calculate basic statistical parameters viz- mean, measures of dispersion,
correlation coefficient, indexes.
CO4.Based on the acquired knowledge to interpret the meaning of the calculated statistical
indicators.
CO5. Choose a statistical method for solving practical problems.
CO6. Highlight statistical relationships between variables in data sets.
CO7.Predict values of strategic variables using correlation analysis.

Particulars/faeror

Unit Syllabus

Statistics-Meaning, Definition, Significance, Scope and Limitations of
Statistics. Statistical investigation. Process of Data Collection, Primary
(English) | and Secondary Data, Methods of Sampling, Preparation of Questionnaire,
Classification and Tabulation of Data, Preparation of Statistical Series

Unit | and its types.

Ikaf[;dh& vk’k;] iffHkk"kk ,0a egRo] {ks= ,o0a |hek;sa] Ikaff;dh;
(=) vugla/kkuA lead ladyu dh izfd;k] izkFkfed ,oa firh;d lead]
fun’kZu dh jhfr;kjliz’ukoyh dh jpuk] leadksa dk oxhZdj.k ,oa




Ikj.kh;u] Ikaf[;dh; Jsf.k:ksa dhjpuk ,0a izdkjA

Unit Il

(English)

Measurement of Central Tendency- Mean, Median, Quartile, Mode,
Geometric Mean and Harmonic Mean.

=)

dsUnzh; izofUk ds eki&ek/;] e/;dk] prgFkzd] Hkwf;"Bd]
xq.kksUKj ek/; ,0a gjkRedek/;A

Unit 11

(English)

Dispersion and Skewness. Analysis of Time Series — Meaning,
Importance, Components, Decomposition of Time Series, Measurement
of Long Term Trends, Measurement of Cyclical and Irregular
Fluctuations.

vifdj.k ,0a fo"kerkA dky Js.kh dk fo'ys"k.k & vFkZ] egRo]
la?kVd] dky Js.kh dk fo?kVu] nh?kzZdkyhumiufr ds eki] p@h; o
vfu;fer mPpkopuksa ds ekiA

Unit IV

(English)

Correlation-Meaning, Definition, Types and Degree of Correlation,
Methods of Correlation. Regression Analysis-Meaning, Uses, Difference
between Correlation and Regression, Linear Regression, Regression
Equations, Calculation of Coefficient of Regression.

IglaEc/k& vk’k;JifjHkk"kk]izdkj]lglEc/k dk ifijek.k] IglEc/k dh
fof/k;ka Aizrhixeu fo'ys"k.k& vk’k;]mi;ksx]IglEc/k ,0a izrhixeu
esa varj] js[kh; izrhixeu] izrhixeu lehd).K] izrhixeu xq.kkad dk
ifidyu A

Unit VvV

(English)

Index Number- Meaning, Characteristics, Importance and Uses.
Construction of Index Numbers- Cost of living Index, Fisher's Ideal
Index Number. Diagrammatic and Graphic presentation of Data

fz=d)

funsZ'kkad & VvFkZ] fo'ks"krk,a] egRo ,0a miksxA
funsZ'kkadks dh jpuk & thou fuokZgfunsZ'kkad] fQ'kj dk
vkn'kZ lwpdkadA leadks dk fp=e; ,0a js[kh; izn'kKZuA

Suggested Readings:
1 vksloky ,0a vxzoky lkaf[;dh ds fl)kUr] vkj-ch-Mh- ifCyfkax gkml] ubZ fnYyh
Yat;iqjv2

© 00 ~NO O b WN

vxzoky ,oa flag lkaf[;dh ds fl)kUr] jkeizlkn ,UM lal

Digmber Patri Kalyani Publishers, New Delhi.

Oswal, Sahu Desiness Statistics, Ramesh Book Depot, Jaipur.
Gupta B.N. Statistics, Sahitya Bawan, Agra (Hindi& English).
Gupta B.N. & Silawat Statistics, S.B.P.D, Agra.

Nagar K.N. Statistics, Meena skhi Prakashan (Hindi & English)

Gupta S.P. Statistics, S. Chand Delhi (Hindi & English)

R.P. Varshaneya Statistics, Jawahar Prakashan, Agra.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session —2021-22

Class/ d{kk B.Com./ ch-dkWe

Year/ 0"kZ Second / f}rh;

Subject/ fo"k; Management Group/ izca/k lewg

Title of the paper/ W 9s &1 M¥H Principles of Management/izca/k ds fl)kar
Compulsory/ 3f¥art Optional/ d&fous® Compulsory/ Afard Paper - I

Max. marks/ 3ifread 3w 70

Course outcomes:
Upon successful completion of this course students will be able:
COL1.To have clear understanding of managerial functions like planning, organizing, directing,
budgeting, etc. and have same basic knowledge on international aspect of management.
CO2.To understand the planning process in the organization.
CO3.To understand all the aspects of organization.
CO4.To demonstrate the ability of directing ,leadership and communicate effectively.
CO5. To formulate best controlling techniques and methods.

Particulars/faeror

Unit Syllabus

Management-Meaning, Nature and Importance, Functions and Principles
of Management, Management V/s Administration. Development of
Managerial Thought, Contribution of Taylor and Fayol. Management by
Exceptions, Management by objectives. Social responsibility of

Unit | (English)




management.

izca/k&VvFkZ] izd'fr ,0a egRo] izca/k ds dk;Z ,oa fl)kar] izca/k
cuke iz'kkluAizca/kdh; fopkj/kkjk dk fodkl] Vsyj ,0a Qs;ksy dk
;ksxnkuA viokn }kjk izca/klmn~n‘ksa }Kkjk izca/kA izca/k dk
Ikekftd mRrjnkf;RoA

Unit Il

(English)

Planning — Meaning — Nature & Importance, Elements, types, Process of
Planning, Barriers to Effective planning,. Forecasting- Need &
Techniques. Decision Making, Concept and Process, Coordination.

=)

fu;kstu & vFkZ] iz—fr ,0a egRo] rRo] izdkj] fu;kstu dh izfd;K]
izHkkoh fu;kstu dh ck/kk,saA iwoZugeku] egRo ,0a rduhdsA
fu.kkZ;u & vo/kkj.kk ,oa izf@;k] leUo;

Unit 11

(English)

Organizing: Meaning, Importance and Principles, Span of Management,
Centralization and Decentralization, forms of Organization, Staffing:
Nature & Scope of Staffing, Manpower Planning, Selection & Training,
Performance Appraisal, Delegation of Authority.

laxHu & vFkZ] egRo ,o0a fl)kar] izca/k dk foLrkj] dsUnzhdj.k
,0a fodsUnzhdj.k] laxBu ds izdkj] LVkfQax & iz—fr ,0a {ks=]
ekuo lalk/ku fu:kstu] p;u ,o0a izfk{k.k] fu"iknu] ewY:kadu] IUkk
dk HkkjkZi.kA

Unit IV

(English)

Motivation: Concept, Importance Characteristics, Classification of
motives — Theories of Motivation. Leadership — Concept and Leadership
styles, Leadership Theories.

(fa=)

vfHKizsj.k & vo/kkj.kk] egRo] fo’'ks"krk,sa] oxhZdj.k] fl)kar]
usr'Ro & vo/kkj.kk ,0a usr'Ro 'kSfy;ka] usr'Ro ds fl)karA

Unit VvV

(English)

Direction- Concept, Nature, Importance Process and Methods.
Controlling— Concept, Nature, Importance, process of controlling,
Control Techniques.

fz=d)

funsZ’ku & vo/kkj.kk] iz—fr] egRo] izfd;k ,0a i)fr;ka A
fu;a=.k & vo/kkj.kk] iz—fr] egRo] fu;a=.k izf@;k] fu;a=.k
rduhdasA

Suggested Readings:

1 ukSy[kk vkj- ,y- izca/k ds fl)kar] vkj- ch- Mh- ifCyfkad gkAl] ubZ fnYyh Vit;iqj'2

2 'kgDyk I ,e izca/k ds fl)kar] IkfgR; Hkou] vkxjk

3 ch- ds- vxzoky izcal/k ds fl)kar] jkeizlkn ,aM lal] Hkksiky

4 Ramasamy T. Principle of management, Himalya Publishing House, Mumbai (Both
Medium)

5 Gupta & Sharma Principle of Management Kalyani Publishers, New Delhi (Both
Medium)

6 Sen & Gupta Principle of Management, Vikash Publishing House, New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2021-22

Class/ d{kk B.Com./ ch-dkWe
Year/ 0"kZ Second / f}rh;
: . Applied Economics Group/ O;kogkfjd
Subject/ fo"k; VEKZ kKL=
Title of the paper/ SET T ¥ Indian Company Act/Hkkjrh; dEiuh
vf/kfu;e
Compulsory/ df¥ard Optional/ d&feasm Optional/ 3®feds Paper — |
Max. marks/ 3ifread b 70

Course outcomes:

Upon successful completion of this course students will be able to:
CO1.Gain complete knowledge of company right from incorporation to winding up.
CO2.Gain complete knowledge of company law in India.
CO03.Know about the concept of shares and debentures.
CO4.Understand the memorandum of association and article of association in a company.
CO5. Know about the use of prospectus in a company.

Particulars/faa=or

Unit Syllabus




Unit |

(English)

Company - Definition, Characteristics, Types of Company. Formation of
Company- Promotion, Incorporation and Commencementof Business.

=)

dEiuh & ifjHkk"kk] fo'ks"krk,Wa] dEiuh ds izdkj] dEiuh dk
fuekZ.k % izorZu] lekesyu ,0a O;olk; dk izkjaHkA

Unit Il

(English)

Detailed study of Memorandum ofAssociation, Articles of Association
and Prospectus.

=)

Ikk"kZn Ihek fu;e] ik"kZn vUrfuZ;e ,0a izfoo.k dk foLr'r v/;;uA

Unit 111

(English)

Shares - Shares Capital, Types of Shares, Transfer and Transmission
ofShares. Shareholders v/s Member of the company.Debentures -
Meaning and Types, Borrowing powers, Mortgages andCharges.

=)

vak & va'kiawth] va'kks ds izdkj] va'kks dk gLrkarj.k ,0a
vifHkgLrkaduA va'k/kkjhcuke dEiuh ds InL;A_.ki= & vk'k; ,0a
izdkj] _.k ysus ds vf/kdkj] ca/kd ,0a izHkkjA

Unit IV

(English)

Directors - Managing Director, Whole time Director -
qualifications,Appointment, Powers, Duties and Liabilities. Company
Meetings :Types, Quorum, Voting, Resolution and Minutes.

fe=d)

lapkyd & izca/k lapkyd] iw.kZdkfyd lapkyd & ;ksX;rk,sa]
fu;qfDr] vi/kdkj]drZO; ,0a nkf;RoAdEiuh dh IHkk,Wa & izdkj]
dk;Zokgd la[;k ¥ax.kiwfrZ%2] ernku] izLrko ,oalw{eA

Unit v

(English)

Majority Powers and Minority rights, Prevention of oppression and
mismanagement, Winding-up of companies- types and Methods.

=)

cgq la[;d 'kfDr;kWa vkSj vYila[;d ds vf/kdkj] vU;k; ,0a dgizca/k
dhjksdFkke] dEifu;ksa dk lekiu & izdkj ,0a fof/k;kWaA

Suggested Readings:
1 Shukla S.M. Company Adhimiyam S/B, Agra (Hindi & English)
2 Nowlkha Jain & Tripathi Company Law, Universal — Agra (Hindi)
3 Dr. Bajpai & Jain Company Law, M.P. Hindi Granth Academy Bhopal
4 Chawla & Garg Company Law & S. Vikas Publishing House. Chand, Delhi.
5
6

Bagrial A. K. Company Law, New Delhi
R. N. Nolakha Company Law, R.B.D. Jaipur




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session —2021-22

Class/ d{kk

B.Com./ ch-dkWe

Year/ 0"kZ

Second / f}rh;

Subject/ fo"k;

Applied Economics Group/ O;kogkfjd
VFkZ’kkL=

Title of the paper/ Y9F &7 NYH

Banking & Insurance/cSafdax ,0a chek

Compulsory/ 3f¥arf Optional/ d&feusm

Optional/ 3&fed® Paper — II

Max. marks/ 3f&rhaHd b

70

Course outcomes:

Upon successful completion of this course students will be able:
CO1.To have knowledge of banking, insurance and capital market law besides fundamental

legal knowledge.

CO2.To express their opinions about banking and insurance in written and oral form, based on

the basic knowledge and skills they acquire.

CO3.To make the students understand the various services offered and various risks faced by

banks.

CO4.To make them aware of various banking innovations these days.




CO5.To give them an overview about insurance industry.
CO6.To make the students understand various principles, provisions that govern the Life and
General Insurance Contracts.

Particulars/faaror

Unit

Syllabus

Unit |

(English)

Principles of Banking: Definition of Bank, Creation of Money, Present
structure of Commercial Banks in India.Principles of Management in
Banks: Managerial Functions in Bank, Indian Banking System -
Features, Classification of Banking Institutions. Reserve Bank of India —
Functions, Control of Credit by RBI, Powers of RBI

cSafdax ds fl)kar % cSad dh ifjHkk"kk] egnzk dk I'tu] HKkjr
esa okf.kfT;d cSadksadh orZeku lajpukAcSadksa esa izca/k
ds fl)kar % cSadksa esa izca/kdh; dk;ZA Hkkjrh; cSafdx i)fr &
fo’ks"krk,a] cSafdax laLFkkvksa dk oxhZdj.kA fjtoZ cSad
vkWQ bafM;k & dk;Z] fitoZ cSad }kjk Ik[k fu;a=.K] fjtoZ cSad
dh 'kfDr;kaA HkrhZ]

Unit 1l

(English)

Management of Deposits and Advances Mobilization, Classification
andNature of Deposit Accounts, Advances, Lending Practice, Types
ofadvances. Investment Management: Nature of Bank
Investment,Liquidity and Profitability. Cheques, Bills and their
Endorsement,Government Securities. Procedure of E-Banking.

(fa=)

tek ,0a vfxzeksa dk izca/ku] tekvksa dh xfr'’khyrk] tek [kkrksa
dk oxhzdj.k ,oa izdfr] vixze] m/kkj O;ogkj] vfxze ds izdkjA
fofu;ksx izca/lk % cSad fofuksx dh izd'fr] rjyrk ,oa
ykHknk;drkA psd] fcy ,0a mudk i "BkaduA'kkldh; izfrHkwfr;kjA
bZ&cSafdax izf@;kA

Unit 111

(English)

Insurance — Meaning, Need, Types, Functions and Principles. IRDA its
function and Importance Insurance as Social Security Tool. Insurance
and Economic Development.

(fa=)

chek & vFkZ] vko’;drk] izdkj] dk;Z ,oa fl)karA vkbZ- vkj- Mh- ,-
& dk;Z ,oa egRo chek ,d lekftd Igj{kk midj.k] chek vkSj
vkfFkzd fodkl

Unit IV

(English)

Life Insurance: Introduction, Need, Importance, Elements of Contracts
and Life Insurance Contract. Settlement of life Insurance Claims.

=)

thou chek% ifjp;] vko’;drk] egRo] vuqgca/k ds IkjrRo ,0a thou
chek vugca/kA thou chek vuqca/kA thou chek nkoksa dk
fujkdj.kA

Unit VvV

(English)

Organization of General Insurance Corporation and its Subsidiary
Companies and its Functions Settlement of General Insurance Claims.
Health Insurance: Need, Scope & Importance.

(fe=f)

IhekU; chek fuxe dk laxBu ,oa bldh Igk;d dEifu;ka ,oa muds
dk;ZA lkekU; chek nkoksa dk fuiVkjk LokLFk chek & vko’;drk
{ks=,0a egRo A




Suggested Readings:
1 Dr. R.L. Nolakha Principles of Insurance, R.B.D. Jaipur (Hindi & English)
MKW- jes’k eaxy chek ds rRo
Dr. Balchandra Shrivastava Principles of Insurance.
H.C. Sharma Banking Law and Practise (Sahitya Bhawan)
Dr. Maliram Banking Law and Practise
Dr. V.C. Sinha Banking Law and Practise
Gupta B.P. Banking in India, R.B.D. Jaipur
MKkW- iou feJk chek ds fl)kar] fgUnh xzUFk vdkneh
Dr. Shakti Prathban Pinciples of Insurance, Himalaya Publication.

O© 0o ~NOoO Ok WwWN



B.Com (Il Year)



B.Com Second Year

SUBJECT
Title of Paper

SCHEDULE OF MARKS

CCE

MAX.

PAPER

Il 1l MAX.  MIN.

MAX.

Advertising, Sales Promotion and Sales Management TH.

ADVERTISING
PERSONAL SELLING AND SALESMANSHIP

60

70

70 .. 140 46

1 200

66

Applied Economics TH.
INDIAN COMPANY ACT
BANKING & INSURANCE

70

70 .. 140 46

200

Accounting TH.
CORPORATE ACCOUNTING
COST ACCOUNTING

70

70 .. 140 46

' 200

Management TH.
PRINCIPLES OF STATISTICS
PRINCIPLES OF MANAGEMENT

70

70 .. 140 46

200

66




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2021-22

Class/ &&l B.Com./ 1A

Year/ 9§ Second / fgd

Subject/ fawa Accounting Group/ o&i®" g

Title of the paper/ 914 &I @ Corporate Accounting /AT e@i®=
Compulsory/ sifard Optional/ d®wfeas Compulsory/ 3ifard Paper — |

Max. marks/ 3iferemad & 70

Course outcomes:
On successful completion of this course students will be able to:
COL1. Construct the financial statements of company within the frame work of Indian
Accounting Standards.
CO2.Explain the implication of unethical accounting practices on the society.
CO03.Enlighten the students on the accounting procedures followed by the Companies.
CO4.To make aware the students about the valuation of shares and Goodwill.
CO5.To impart knowledge about holding company accounts, amalgamation, absorption and
reconstruction of company.

Particulars/faazor

Unit

Syllabus

Unit |

(English)

Final  Accounts of Companies (Including calculation of
managerialremuneration). Declaration of dividend, Profit and Loss
AppropriationAccount and disposal of Profits. Calculation of Pre and
Post incorporation Profit / Loss.Accounting for Share Capital transactions
including bonus option and buy back of shares.

(fa=<)

HHMA B SifoH oRd (YD UIRSIAG @Y 0T Afed), AT HIenyo |
AM—gI e Emar wd Ml &1 FUeRT | SAFed & 94 Ud U9 @
AM—EI T IUMT 3Gl 8RBT oldichd, a9 A Al2d, DR
3%, AR Wl 15 o, 32 B IFaiid fdved |

Unit 1l

(English)

Valuation of Goodwill and Shares, Methods of Valuations. Accounts of
Public Utility Companies (Electricity Company).

(=)

=T IR 3 BT JATHA, B Bl [QARRIT | FTaol-h STl
& 9 (fagd ¥ ) |

Unit 11

(English)

Meaning of Holding and Subsidiary Company. Preparation of
Consolidated Balance Sheet of a holding company with one subsidiary
company, Accounting for liquidation of companies.

(fa=<h)

IR UG FeTID ¥l Bl ef | AIRT HHIAl BT Al [ICOT TIRBRAT
(TH RIS HF B A1), HHWAT & IRTATH B forerdia |

Unit IV

(English)

Accounting for Merger as per AS 14. Internal Reconstruction of
accompany as per Indian Accounting Standard 14 (Excluding




intercompany holdings and external reconstruction scheme)

AR OGP AMG 14 D AJAR BUCRT & AT D ORIl |

(=) BT BT ARG GAFAT o @(IAR—FF RO 3R gAFHIOT AIST1
PIBIGDHR)
(English) Accounts of Banking Companies, Accounts of Insurance Companies with
Unit vV claim settlement.
(=) dfT HHafal & @rd, ST HE @ o — STaT IAESid & ST |

Suggested Readings:
1 IATel 729 g o, IMYTe US 9, HioTe
2 I, WIS, WS ST, SiF AR, d1S1. Ul 8184, 5 fdcell (SRIgR)
3 Sharda Gagwar Himalaya Publishing House, Mumbai
4 Mangal Ramesh Company Accounts, Universal Publication Agra.
5 Gupta R.L. Radhaswany M. Company Accounts, Sultan Chand and Sons, New Delhi.
6
7

Maheshwari S.N. Corporate Accounting Vikas Publishing House, New Delhi
Modi, Oswal and S.K. Khatik Coprorate Accounting in Hindi and English (both) College
Book House, Jaipur.

8 Metha, Brahmbhatt Coprorate Accounting, Devi Ahilya Prakashan, Indore.

9 Jain and Narang Kalyani Publishers, New Delhi

10 Shukla S.M. Sahitya Bhavana Publication Agra.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2021-22

Class/ o&T B.Com./ €@

Year/ 9§ Second / fgd

Subject/ fawg Accounting Group/ ar@i&+ e
Title of the paper/ 9¥Iua &1 Ne® Cost Accounting /AR&ga@EHT
Compulsory/ 3ifard Optional/ d&fead Compulsory/ ifard Paper — I
Max. marks/ 3iferaad 3idb 70

Course outcomes:
Upon successful completion of this course students will be able to:
COL1. Understand various costing systems and management systems.
CO2.Analyze and provide recommendations to improve the operations of organizations
through the application of Cost and Management accounting techniques.
CO3.Evaluate the costs and benefits of different conventional and contemporary costing
systems.
COA4. Differentiate methods of inventory management.
CO5. Identify the specifics of different costing methods.
CO6. Analyze cost-volume-profit techniques to determine optimal managerial decisions.
CO7. Apply cost accounting methods for both manufacturing and service industry.

Particulars/faazor

Unit Syllabus

Cost: Meaning, Concept and Classification. Elements of Cost, Nature
&Importance, Material Costing. Methods of Valuation of Material issue.

(English) Concept and material control and its techniques. Labour Costing,

Unit | Methods of Wages Payments.
AN : 3, JAGURVIT U4 IO | oFTd & dcd, Udld Qd Hed, Al
(=) ANTA olgid, Al FRE & Jediea &1 AR, |l PRI sEeRen

TG D] Tbeilh, HH oANTd @i, Aolgy! YD qgiad |

Unit Costing, Preparation of Cost Sheet and Statement of Cost (Including
(English) | calculation of tender price) Overhead costing, (Including calculation of
Unit 1 machine hour rate.)

gDl AN of@idh, AN U3 U4 ofRTd fqav9T 95 & =07 ((faer qea @t

(=1 O ¥AfRd) SURS™ @i (A ©eT X @ ToT |fed)

(English) | Contract and Job costing, Operating costing.(Transport Cost)

Unit 111 (=) SPHT TG SUBRI AN oI@idh IR dlTd oidih+ (GRIET orTa)
. Process  Costing (Including Inter  process  profit  and
(English) S . .
Unit IV Reserve).Reconciliation of Cost and Financial Accounts.
(=) GfGaT oRgidH, (3R UfGAT oIt Ud o ¥ied) | oFd ofd@l diidaiid ol

3 e |

Marginal Costing - Profit - Volume Ratio, Break-Even Point, Margin

i English L . .
unit v (English) ofSafety, Application of Break-even Analysis. Standard Costing, and




variance analysis (Material and Labour only)

HAHIT AN d@id— S—HTAT UM, AAfdees fdwg, gRE A1 FHdesa

(=1 faeeyor & WANT | UHTY o Ud faeReT faveryer (b Arni ud s)

Suggested Readings:
1 Jain & Narang Kalyani Publishers New Delhi (Both Medium)
2 Arora M.N. Cost Accounting, principles and Practice, Vikas New Delhi.
3 Maheshwar S.N. Advance Problems and Solutions in cost accounting: Sultan Chand,
New Delhi.
4 Agrawal M.L. S.B. Agra Cost Accounting (In Hindi)
5 Jain B.K. Prof. Jain N.C. Cost Accounting and in English Ramesh Book Depot, Jaipur.
6 Mehta, Brahmbhatt Cost Accounting Devi Ahilya Prakashan, Indore.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2021-22

Class/ &l B.Com./ 1A

Year/ 9§ Second / fgd

Subject/ fawg Management Group/ Us¥l g

Title of the paper/ 93-19a &1 M@ Principles of Statistics/qiRaa & Rigla
Compulsory/ 3ifsard Optional/ d®&feas Compulsory/ 3ifsard Paper — |

Max. marks/ 3iferead & 70

Course outcomes:
Upon successful completion of this course students will be able to:
COl.Understand basic statistical concepts such as statistical collection, statistical series,
tabular and graphical representation of data.
CO2.Calculate measures of central tendency, dispersion, symmetry and correlation analysis.
COa3. Independently calculate basic statistical parameters viz- mean, measures of dispersion,
correlation coefficient, indexes.
CO4.Based on the acquired knowledge to interpret the meaning of the calculated statistical
indicators.
CO5. Choose a statistical method for solving practical problems.
CO6. Highlight statistical relationships between variables in data sets.
CO7.Predict values of strategic variables using correlation analysis.

Particulars/faazor

Unit

Syllabus

Unit |

(English)

Statistics-Meaning, Definition, Significance, Scope and Limitations of
Statistics. Statistical investigation. Process of Data Collection, Primary
and Secondary Data, Methods of Sampling, Preparation of Questionnaire,
Classification and Tabulation of Data, Preparation of Statistical Series
and its types.

(=)

QIRGDI— AT, YRATYT TG Hecd, &5 Ud AMR, FIRFD AL | FHb
Thord @) Ufhar, wafie Td fgdiae dHe, fAeea o Qi ysrae &
TTAT, qHBT BT AN Td AR, QiR Sl HIRTAT Td bR |

Unit 1

(English)

Measurement of Central Tendency- Mean, Median, Quartile, Mode,
Geometric Mean and Harmonic Mean.

(fa=<)

g YT & AT, AP, P, qRASH, YUIRR AR Ud
BRICHBHTEY |

Unit 11

(English)

Dispersion and Skewness. Analysis of Time Series — Meaning,
Importance, Components, Decomposition of Time Series, Measurement
of Long Term Trends, Measurement of Cyclical and Irregular
Fluctuations.

(fe==)

JMYfhRuT U fawadr| &rol Hoff &1 fAgaivor — 37l Hgca, Jucdh, Bl A0
&1 faged, THaTelasSuald & 919, b g AT STargad & 19 |

Unit IV

(English)

Correlation-Meaning, Definition, Types and Degree of Correlation,




Methods of Correlation. Regression Analysis-Meaning, Uses, Difference
between Correlation and Regression, Linear Regression, Regression
Equations, Calculation of Coefficient of Regression.

FEARE— I URANI YGRS BT URATY, Fegasg & (Ao

(=) [IATA  fAeelyo— e SUARTHgaHy U4 JdAe H SR, Y&l
TAITE, UCHUTHET FHIBROT, GATRTHT [OTieh bl TRBAT |
Index Number- Meaning, Characteristics, Importance and Uses.
(English) | Construction of Index Numbers- Cost of living Index, Fisher's Ideal
Unit V Index Number. Diagrammatic and Graphic presentation of Data
(=) e — o, fRvag, Ag@ Ud SYANT| F&Snedl @l |1 — Siad

rafefasie, fherR &1 el ga@dic | AHG! BT g gd YER yaeH |

Suggested Readings:

1 3AaTd Td IPraTel Wikl & g, IRALS!. Ul 8rs4d, a5 faeel (SRgR)

O ®©® N O o A W N

AT vd g wikers & Rigr, IMude T 99

Digmber Patri Kalyani Publishers, New Delhi.

Oswal, Sahu Desiness Statistics, Ramesh Book Depot, Jaipur.
Gupta B.N. Statistics, Sahitya Bawan, Agra (Hindi& English).
Gupta B.N. & Silawat Statistics, S.B.P.D, Agra.

Nagar K.N. Statistics, Meena skhi Prakashan (Hindi & English)
Gupta S.P. Statistics, S. Chand Delhi (Hindi & English)

R.P. Varshaneya Statistics, Jawahar Prakashan, Agra.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2021-22

Class/ &&l B.Com./ 1A

Year/ 9§ Second / fgd

Subject/ fawg Management Group/ Us¥l g

Title of the paper/ 914 &I @ Principles of Management/yser & Rigid
Compulsory/ sifard Optional/ d®wfeas Compulsory/ 3ifsard Paper — I

Max. marks/ 3iferemad & 70

Course outcomes:
Upon successful completion of this course students will be able:
CO1.To have clear understanding of managerial functions like planning, organizing, directing,
budgeting, etc. and have same basic knowledge on international aspect of management.
CO2.To understand the planning process in the organization.
CO03.To understand all the aspects of organization.
CO4.To demonstrate the ability of directing ,leadership and communicate effectively.
CO5. To formulate best controlling techniques and methods.

Particulars/faazor

Unit Syllabus

Management-Meaning, Nature and Importance, Functions and Principles
of Management, Management V/s Administration. Development of
(English) | Managerial Thought, Contribution of Taylor and Fayol. Management by
Exceptions, Management by objectives. Social responsibility of
management.

Unit |

gdg—3fel, U Ud #Ewd, U9y d HII Ud RIgGid, Uae a9 TR [Faeahi
(=) [MERERT &7 fdh™, ToR UG %At & INTQH | 3Uale gRT ey, 3gagdl
ERT Ude | Udg BT AAISTh IeaRalad |

Planning — Meaning — Nature & Importance, Elements, types, Process of
(English) | Planning, Barriers to Effective planning,. Forecasting- Need &

Unit 11 Techniques. Decision Making, Concept and Process, Coordination.

RIS — o1, UBfd Ud Hedd, O, YR, RIS &I Uishar, gardr Farer
(=) @1 I | YagH, HEd Ud dhD |
oI — saerRon vd ufsha, |a=ay

Organizing: Meaning, Importance and Principles, Span of Management,
Centralization and Decentralization, forms of Organization, Staffing:
Nature & Scope of Staffing, Manpower Planning, Selection & Training,
Performance Appraisal, Delegation of Authority.

(English)
Unit 111

I — C’HQj Agd Uqd ?‘I@(‘I Ude Bl ICH\”iN s [hR U] Uq qu?'cildNUI

(fa==)
TS B YbIX, BT — Hfi)ld Uq 8}I’_>[ qr g G I"Ml\ﬂ"l T Uq




fRreror, {raTes, Hedid, I BT IR |
Motivation: Concept, Importance Characteristics, Classification of
(English) | motives — Theories of Motivation. Leadership — Concept and Leadership
Unit IV styles, Leadership Theories.
(=) JMAUROT — JJGEROT, Heed, AR, aiiepror, Rigld, wged — aYROM Uq
Iqc e, A9 & Rigid |
Direction- Concept, Nature, Importance Process and Methods.
(English) | Controlling— Concept, Nature, Importance, process of controlling,
Unit V Control Techniques.
(Re=) Eﬁm_mm'wﬁ'm'imwmgl.' o
AU — J[AYRVI, YPId, Hew, AT UfshdT, AT ThAID |

Suggested Readings:
Aiefar R, Uel. yee & RIgid, 3R, &1 Sl ufedtiRie 8rew, 78 faoell (GaqR)

YA T UH TdY & RAgid, difecd 9ad, SRt

9. . AT Yee @ Rigid, IHIAE US H, HIdTel

Ramasamy T. Principle of management, Himalya Publishing House, Mumbai (Both

1

2
3
4

Medium)

Gupta & Sharma Principle of Management Kalyani Publishers, New Delhi (Both

Medium)

Sen & Gupta Principle of Management, Vikash Publishing House, New Delhi




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2021-22

Class/ &l B.Com./ 1A

Year/ 9§ Second / fgd

Subject/ fawa Applied Economics Group/ @magiRe® refemey
Title of the paper/ 93-19a &1 M@ Indian Company Act/MRAT &= AferfaHq
Compulsory/ 3ifsard Optional/ d®&feas Optional/ d&feusd Paper — |

Max. marks/ 3iferead & 70

Course outcomes:
Upon successful completion of this course students will be able to:
CO1.Gain complete knowledge of company right from incorporation to winding up.
CO2. Gain complete knowledge of company law in India.
CO3.Know about the concept of shares and debentures.
CO4. Understand the memorandum of association and article of association in a company.
CO5. Know about the use of prospectus in a company.

Particulars/faazor

Unit

Syllabus

(English)

Company - Definition, Characteristics, Types of Company. Formation of
Company- Promotion, Incorporation and Commencementof Business.

Unit |

(fa=<)

ST — gRYYT, fAAYdN, -1 & YR, HH1 BT A0 : Jdad, TaHAA

Uq FaArd BT URY |

Unit 11

(English)

Detailed study of Memorandum ofAssociation, Articles of Association
and Prospectus.

(=)

umNE A1 9H, uiiE SaaH gd Ufdaur o fawgd s1eddd |

Unit 111

(English)

Shares - Shares Capital, Types of Shares, Transfer and Transmission
ofShares. Shareholders v/s Member of the company.Debentures -
Meaning and Types, Borrowing powers, Mortgages andCharges.

(=)

32T — STTYSH, T & YPR, A DI SRRV Yd JSKID | ARTERIGAH
FH D Ae [FRUYA — M Ud YBR, U o B IAEBR, d8d TG
AR |

Unit IV

(English)

Directors - Managing Director, Whole time Director -
qualifications,Appointment, Powers, Duties and Liabilities. Company
Meetings :Types, Quorum, Voting, Resolution and Minutes.

(fa=<h)

HATed — U GATeld, YUidlicld Hareld — ArgdN, i, siteR ade
Td IR [GFAT B F9IY — UHR, HRIdEd A&l (TOTYfd), Aae™, URdTd

Tqged |

Unit VvV

(English)

Majority Powers and Minority rights, Prevention of oppression and
mismanagement, Winding-up of companies- types and Methods.

(fa=<h)

98 AP UGGl 3R ATARI D & DR, A Td U DIRIBATH,
Bl BT FHOT — YHR U fAfeR |




Suggested Readings:

1

2
3
4
5
6

Shukla S.M. Company Adhimiyam S/B, Agra (Hindi & English)

Nowlkha Jain & Tripathi Company Law, Universal — Agra (Hindi)

Dr. Bajpai & Jain Company Law, M.P. Hindi Granth Academy Bhopal
Chawla & Garg Company Law & S. Vikas Publishing House. Chand, Delhi.
Bagrial A. K. Company Law, New Delhi

R. N. Nolakha Company Law, R.B.D. Jaipur



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session — 2021-22

Class/ &&l B.Com./ 1A

Year/ 9§ Second / fgda

Subject/ fawa Applied Economics Group/ @magiRe refemey
Title of the paper/ 93-19a &1 Mo® Banking & Insurance/df&T vd €r
Compulsory/ sifard Optional/ d®&feas Optional/ d&feusd Paper — I

Max. marks/ 3iferead & 70

Course outcomes:
Upon successful completion of this course students will be able:
CO1.To have knowledge of banking, insurance and capital market law besides fundamental

legal knowledge.

CO2.To express their opinions about banking and insurance in written and oral form, based on
the basic knowledge and skills they acquire.
CO3.To make the students understand the various services offered and various risks faced by

banks.

CO4.To make them aware of various banking innovations these days.

CO5.To give them an overview about insurance industry.

CO6.To make the students understand various principles, provisions that govern the Life and
General Insurance Contracts.

Particulars/faazor

Unit

Syllabus

Unit |

(English)

Principles of Banking: Definition of Bank, Creation of Money, Present
structure of Commercial Banks in India.Principles of Management in
Banks: Managerial Functions in Bank, Indian Banking System -
Features, Classification of Banking Institutions. Reserve Bank of India —
Functions, Control of Credit by RBI, Powers of RBI

(fa=<)

dfbT & RAGIa : d @ UR9IW, JaT &1 Ford, 9Rd H aroidsd ddbid]
qAE e (Il § udy @ Rigid - 6 J ueger el | IRA §fe
ugfd — faorwarg, 9T Gxene @1 aifferr| Red d@ offs sfear — &,
Rod d% g1 arg fizor, REd d@ @ wrfdaan | i,

Unit 1l

(English)

Management of Deposits and Advances Mobilization, Classification
andNature of Deposit Accounts, Advances, Lending Practice, Types
ofadvances. Investment Management: Nature of Bank
Investment,Liquidity and Profitability. Cheques, Bills and their
Endorsement,Government Securities. Procedure of E-Banking.

(fa=<h)

ST U9 STl T YEEH, SIS @l IfRiield], ST @il Bl aifidRo] ud
gafd, 1M, SUR aeR, M & yeR | A uey - 96 e o
Yepfcl, ARSI Qd SMETIDH | T, f[del Ud ST IS [ Ufcrfadr |
g—dfdT gfshar |

Unit 111

(English)

Insurance — Meaning, Need, Types, Functions and Principles. IRDA its
function and Importance Insurance as Social Security Tool. Insurance
and Economic Development.




(=) T — I, JMAYIRAT, UBR, B Ud RIgid | s, IR, S T — B Td
HEcd 9T U FHISTD GREAT ISRV, 9471 iR e e
. Life Insurance: Introduction, Need, Importance, Elements of Contracts
(English) . . .
Unit IV and Life Insurance Contract. Settlement of life Insurance Claims.
Sitae d1n: URE, JTaTdehdl, Hed, AJad & R Qd Siigd 4T e |
(fe=) . N . N
SiTa ST e | Sild dET g7l Bl fFR1DRT |
Organization of General Insurance Corporation and its Subsidiary
(English) | Companies and its Functions Settlement of General Insurance Claims.
Unit V Health Insurance: Need, Scope & Importance.
=) I |1 S B1 e Ud el A8Re hHEIT Ud SHd Y |
AT 9T 1A} BT RUeRT R 187 — 3avddhdl &4 Ug A8 |

Suggested Readings:

1 Dr. R.L. Nolakha Principles of Insurance, R.B.D. Jaipur (Hindi & English)

© 00 N O O b~ W N

Sl Y " 1 B dd

Dr. Balchandra Shrivastava Principles of Insurance.

H.C. Sharma Banking Law and Practise (Sahitya Bhawan)
Dr. Maliram Banking Law and Practise

Dr. V.C. Sinha Banking Law and Practise

Gupta B.P. Banking in India, R.B.D. Jaipur

1. g s 9 & Ragia, = ueer e

Dr. Shakti Prathban Pinciples of Insurance, Himalaya Publication.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session — 2021-22

Class/ & B.Com. B.A. /i3 1. Q.

Year/ a§ Second/ fgda
Advertising, Sales Promotion and Sales

Subject/ fawg Management / fasima=1, fasma waefw o fawa
LECE]

Title of the paper/ 9ga= &1 fd® Advertising Il / fasima=ll

Compulsory/ sifrarf  Optional/ d®feus Optional/ d&feas Paper — |

Max. marks/ sifireas i@ 70

Course outcomes:
Upon successful completion of this course students will be able to:

COL1.Describe the significance of advertising concepts- like branding ,products and services
promotion competitive selling .

CO2.Demonstrate the leadership and management attributes by starting an advertising agency .

CO3. Apply the knowledge of advertising in preparing effective advertisements for varied
products and services.

CO4.Recognize the futuristic and creative approach of the subject it is indeed a vocational and
job oriented program also career prospects are very high and rewarding .In sectors like
film, television ,radio, print media and electronic media advertising .

CO5. Know that Online and social media advertising are indispensable for present day business

and corporate needs.

CO6. Understand the structure and workings of advertising agencies.

Particulars/fagzor

Unit

Syllabus

Unit |

(English)

Advertising agency-history in brief, their role and importance of
advertising. Functions and types of agencies, their organizational pattern,
advertising agency departments: account management, creative copy and
studio account planning, media planning.

(=)

fosmoe woil— W # gfiem, yfier @ wEw, e, il & UoR,
AISAIHS i, fAaeud Toidl & [aumT, ol Ueee, goird Ui (i)
Ud WSl o e, Jifsanfre |

Unit 1l

(English)

Advertising media- Types of media, print media (news paper, magazines,
pamphlet, poster and brochures). Electronic media (Radio, television,
audio-visuals, internet), other media (direct mail, outdoor media, transit
and special media) their characteristics, merits and limitations.

(fe==)

I Aifea— Aifewr & UaR, Jladdifed (FHRR U3, U3y, Uawele,
URER, ARR), Soidgie AIfear (f$al, <elifds, SW—51a, $e3ic ), 3
Mo @ S gRT 3Mee SR Hifewn, afed v falre #Hifsar ) gaa
faeyary, o1 gd ¥ |

Unit 11

(English)

Media-present scenario in India. Problems of reaching rural audience and
market, exhibition, mela, etc.

Advertising agency- Selection and communication, Advertising agencies
in India, Present status and scenario.




(fe==)

AfST— = ARAT URged, THIOT IFIHKT Td qIoiR ddb ugdd H
AN, Y9l Uq Aol |
s Toil— o9 Td RN, R # fasmus gt ada= Rafa wa

qRaed |

Unit IV

(English)

Media Planning-need and definition, classification of media, media
profile, selection of media category, their reach, frequency and impact,
cost and other factors influencing the choice of media.

(=)

Nfear FASH— e Idhdr Td URYTYT, HIfSAT BT dIITHRoT, HifedT UThIsd,
AIRSAT S0 &1 T Ud Ugd, AT Ud 9o1d, ST I BT J41ad R
qrel ANTT Ud 3 I |

Unit v

(English)

Media planning-components and process, media objectives, media-
strategies and media scheduling techniques.
Determining the media mix, media budget, pre testing & post testing.

(=)

Afear fRoF— FT vd ufthar, Mfar Igavd, NfSar eEeemmg | Aifsar
iR daeiie [FISTT fstor &1 FuiRe, AIfsar gore, gd vd geerd SR |

Suggested Readings:
1. S. A. Chunawala, K. C. Sethia- Foundation of Advertising theory and practice.
2. G. S. Sudha- Sales and Advertising Management
3. Sharma Sangeeta- Avertising and Implementation




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2021-22

Class/ @ B.Com. B.A. /i &, T.

Year/ a8 Second/ feda
Advertising, Sales Promotion and Sales

Subject/ favg Management / fasimu=, fawa Haelw va fasma
LECE]

: Personal Selling and Salesmanship / <afadiTa

Title of the paper/ ygam &1 fd® fipa T R

Compulsory/ sifrarf Optional/ d®feus Optional/ d&feas Paper — |

Max. marks/ srfereaH e 70

Course outcomes:
Upon successful completion of this course students will be able to:
CO1.Describe the importance of direct selling and door to door selling with the practical
approach.
CO2.Emerge as a trained sales professional and qualified sales manager.
CO3. Apply the knowledge of personal selling concepts while preparing sales operation report,
tour diary cash memo, order book, periodical reports etc.
CO4. Identify the problems of selling operations and suggesting appropriate solutions.
CO5. Understand the importance of relationship marketing and after sales services .
CO6. Understand the process of effective selling like prospecting presentation, demonstration,
handling of objections clinching the deal and post sale activities are of great utility.

Particulars/faazor

Unit

Syllabus

Unit |

(English)

Nature and importance of personal selling, types of selling. Effectiveness
of personal selling Vs. Advertising. Economics of advertising Vs.
Personal selling. Theories of personal selling.

(fa=<)

Jufddsd 9 o1 Udfd vd Hecd, [99hd & UaR, [ a9m dafdds (953
o yaraeiierdl, dafdded famy M faemos o1 sefere | dufads famy &

Rygid |

Unit 1l

(English)

Types of sales persons, Buying motives, types of markets. Selling as a
career— Advantages and difficulties, Measures of making selling an
attractive career.

(=)

fhahdl & UbR, HY UNUMY, doiR b JhR, [AhIbo—U & w7 H o
Ud HSASAl, 96T Hell DI MBHYD UM I TG AMIGTS |

Unit 111

(English)

Process of effective selling, Prospecting, pre approach, presentation and
demonstration, handling objections, closing of sale, post sale activities.
Types of sales calls, Management of call time.

(fa=<h)

guTdl fashd el B1 Ufshar, @iol, qd qaTRAT, URfCIHROT T &g, fmaferdl
3 Bl & T9I Yde |

Unit IV

(English)

Qualities of successful sales person with particular reference to consumer
services. Sales operation reports and documents, sales manual order




book, cash memo, tour diary and periodical reports, problems in selling
operations.
IUATGAT AIRIT & Fe¥ H Al fdshd bl b UI, [dshy Hereld Ulcrdad
(=) ud gu, famd Hgae reel gRadl, $9 HHl, RERNT Ud A ufdde,
fasma Fared & TR |
Distribution network, Traditional network and modern network,
(English) | e-business and e-commerce, other problems in selling and relationship
Unit V marketing, After sales service.
=) faaRor edd, URHERe Ud 3Mgfe edd, $—Fdurd U $—aiorsd, famy
vd fauoe & Hdfdd o aany, fawa SR Jary |

Suggested Readings:

1. Rustam S. Davar- Salesmanship and Publicity.

2. G. S. Sudha- Sales promotion and Sales Management.

3. Durrel- Fundamental of Selling, McGraw Hills Publication.

4. Rajhans Saxena- Marketing Management- McGraw Hills Publication.




B.Com (lll Year)



B.COM Final Year

SUBJECT
Title of Paper

SCHEDULE OF MARKS

CCE

MAX.

PAPER

Il 1l MAX.  MIN.

MAX.

Advertising, Sales Promotion and Sales Management TH.

MANAGEMENT OF SALES FORCE
ONLINE MARKETING

60

70

70 .. 140 46

1 200

66

Applied Economics TH. (GROUP A)
PUBLIC FINANCE
FINANCIAL MANAGEMENT

70

70 .. 140 46

200

Accounting TH.
INCOME TAX LAW AND PRACTICE
GOODS AND SERVICES TAX & CUSTOMS DUTY

70

70 .. 140 46

' 200

Management TH.
AUDITING
MANAGEMENT ACCOUNTING

70

70 .. 140 46

200

66




Sarojini Naidu Govt. Girls P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2021-22

Class/ &&T B.Com./ §1.®H

Year/ 9§ Third / g

Subject/ fawa Accounts Group/ oi@T |8 Y% U3 Yo
Title of the paper/ o 7 s Income Tax Law & Practice / 3g&x fafdy va
Compulsory/ sifarf  Optional/ d&feus Compulsory/ 3ifard Paper — |

Max. marks/ 3iferemad & 70

Course outcomes:
Upon successful completion of this course students will be able to:
COL1. Apply the provisions for calculating taxable income and tax thereon.
CO2. Acquire the complete knowledge of basic concepts of income tax
CO3. Understand the concept of exempted incomes.
CO4. Understand the provisions of agricultural income
CO5. Calculate Residential status of a person.
CO6. Identify and comply with the relevant provisions of the Income Tax Act as it relates to
the income tax of individuals.
CO7.Compute the income under the head” Income from Salary” ,“Income from House
Property and “Income from Business or Profession”.
CO8.In future students can become a tax consultant.

Particulars/ faazor

Unit Syllabus

General Introduction of Indian Income Tax Act 1961. Basic Concepts:
Income, Agriculture Income, Casual Income, Previous Year, Assessment

(English) Year, Gross Total Income, Total Income, Person Assessee, Residential

Unit | Status and Tax Liability, Exempted Income.
RO JATIBR AT 1961 BT A URET | Hol IfGEROMY: 3, PHiY
(=) 3, 3MHRHD 31, T a¥, B[R q¥, Fba ol 311, Al BRaI |

a9 I Ud AR 1, B gad ST |

(English) | Income from Salary, Income from house property.

unitll (=) IAT ¥ 3 | S AURT I 3N |
, Income from Business and Profession, Capital Gains, Income from other
. (English)
Unit 11 Sources.
(=) AR T ULl 3, Yol oI, 3= Al | 371 |

Set off and Carry forward of Losses, Deductions from Gross Total
(English) | Income, Clubbing of income, Computation of Total Income and Tax
Unit IV Liability of an Individual.

(=) BT @I gfd Td W AT of SIML Gdhd @l o H W Bl W drell
HEIrdl, A BT A, afdd B B A Vg BRI DI IO |




(English) Assessment Procedure, Ti.ix deduction at.S.ource, Advanf:e Payment of
Unit \V Tax, Income Tax Authorities, Appeal, Revision and Penalties.
(=) IR IR B B A, IFH WIH R B DI Beldl, B BT ARH I,
DR YRTHNI, AU, JATAR T 37ius |

Suggested Readings:

STl AedbordT, AT ey, g<R

AR A= vd oikg

1. T, HERIA ATfeed a3 |

1

2

3 | Student Guide to Income Tax Sighania V.K. Taxman Delhi

4 Income Tax Dr. R. N. Lakhotia

5 | R 311, . JRraTd, SRfd=s o

6 IR Ea ST, PHAY VUSRI, <Al IIRTT THITH, S2R




Sarojini Naidu Govt. Girls P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2021-22

Class/ &&l B.Com./ 1A

Year/ 9§ Third / g

Subject/ fawa Accounts Group/ *@T |8

Title of the paper/ yTu= &1 Mdfw %?%‘;;;”g;e%’;zlgx & Custom Duty/ %]
Compulsory/ sifarf  Optional/ d®feas Compulsory/ sifsard Paper — I

Max. marks/ 3iferadad i®b 70

Course outcomes:
Upon successful completion of this course students will be able to:

COL1.Explain the structure and analyse the benefits of GST.

CO2. Describe the functions, powers and structure of GST Council and GSTN.

CO3. Define basic concepts and terms under CGST Act and IGST Act.

CO4.Explain the provisions of levy and collection of GST.

CO5. Describe the provisions of Reverse Charge Mechanism and composition scheme of levy.

CO6.Explain the concept of time, place and value of supply.

CO7.Explain importance and benefits of Input Tax Credit.

CO08. Describe the provisions ,types and procedures of Registration.

C09.Outline the provisions concerned with payment of Tax, interest, IDS, TCS , Refund and

returns.

Particulars/ faazor

Unit

Syllabus

(English)

CGST/ SGST :Important Terms and Definitions under Central Goods and
Service Tax Act, 2017 and State Goods and Service. Basic elements of
GST, Meaning and Scope of Supply Levy and Collection Tax.

Unit |

(=)

Do 9K Ud Hdl BR ANTIH/ ST a%] Ud Hal dR ARF—H 2017
YETAael Td RN, g Td ¥l &R & SMURYA dod, g &1 31 1q &rF,
P B ISUBYT Td HUB |

(English)

CGST/ SGST : Time and value of Supply of Goods and Services Input
Tax Credit Transitional Provisions, Computations of GST Liability,
Registration Under CGST/ SGSCT Act and Necessary Documentation,
Filing of Returns, Assessment, Payment of Tax, Payment of Tax on
Reverse Charge Basis, Refund Under the Act.

Unit Il

(fe==)

DId 9G Ud WAl BR AWFIH/ 9T 9% U WAl PR H a%g Qd Hare
@ g BT F9I Ud g el R S Af¥dTe B YU, S/ I
I Td WaT B AMRAFRE B AT Goiexul wR fJaRel ST dRAr @R
ReriRor, PR A, TR 99d & AR R BRI AAFH & srid
DR IO |




Unit 111

(English)

CGST/ SGST — Maintenance of Accounts and Records, Composition
Scheme, Job work and its procedure, Various exemptions under GST,
Demand and recovery under GST, Miscellaneous provisions under GST.

(=)

S/ 99 98] Ud Wal PR : ol@l U9 SfWelEl Pl @R, FiH0
ST, IUBT Td UfhaT, 9% Ud ¥ar &R & 3f=<rId (A= 8e, a%] Ud dal
PR B AT AT UG aell, I Td HdT PR B i [ de g |

Unit IV

(English)

IGST : Scope of IGST. Important Terms and Definitions under integrated
Goods and Services Tax Act, 2017 Levy and Collection of IGST,
Principles for Determining the place of supply of goods and services,
Zero Rated supply.

(fa==)

Tl Ud AT HR STETIH 2017 & =il bR Aealdell Ud YR,
THIHT aXG T4 AT HR SSUEY Y9 GUEY, Y B ¥ feiRer & Rigid
a¥g Ud AT @1 gfcl BT eI, Y <R A Faerd gf |

Unit v

(English)

Introduction and brief background of customs duty, Important definition
Goods dutiable goods, person In-Charge, Indian customs water, types of
customs duty, Valuation for custom duty, items to be included and
excluded in customs value, computation of Assessable value and custom
duty (Practical )

(fa=<)

deadx BT AR Yd e Fgayul URMIYR, AT, HRARg AT, i,
YRTY TePpR ], TCHR Yob d UYPR, TCHR Yo BT Jodldh, TCh] H
oA d 7 A B9 dlell Gy, TChR DI VT Gd JeATh |

Suggested Readings:

1. GST Concepts and Application- Dr. Anil Kumar- Himalaya Publication.

2. Indirect Tax- B. Balchandran- S. Chand & Sons.

3. 9 UG HaAThR — HITA Q. B.— 0 g (SUT |

4. Goods & Service Tax 2017- Ashish Koolwal- Commercial Law Publication.
5. Datey V. S. GST Ready Reckoner- Taxman Publication, New Delhi.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2021-22

Class/ o&T B.Com./ €@

Year/ 99 Third / g

Subject/ fawg Management Group/ 9§¢ Hg

Title of the paper/ 93-19a &1 M@ Management Accounting / U§SI@&d oT@id
Compulsory/ siffard  Optional/ d&feas Compulsory/ 3ifard Paper — |

Max. marks/ 3iferedad 3idb 70

Course outcomes:
Upon successful completion of this course students will be able to:
COL1.Explain the application of management accounting and the various tools used.
CO2. Make inter-firm and inter-period comparison, of financial statements.
CO3. Analyse the financial statement using various ratios.
CO4.Prepare Fund Flow Statement and Cash Flow Statement.
CO5. Prepare different budgets for the business.

Particulars/ faazor

Unit Syllabus

Management Accounting : Meaning, Nature, Scope and functions of
management accounting, Role of management accounting in decision

(English) making, Management accounting vs. financial accounting and cost

Unit | accounting. Tools and techniques of management accounting.
JeIHT oRdih — 31, UHMd, &5 G B, MO H YSgDHI o &
(=) IADI, UdgdId @i g9 ORI of@idhd Ud ol oi@idhd, Yagdig

RgTh ® Jdh-ild Td fafer |

Financial statement : Meaning, Importance, Limitation of financial
statements, Objectives and methods of financial statements analysis,
(English) | Ratio analysis, Classification of ratios — Profitability ratios, Turnover
ratios and Financial ratios, Advantages of ratio analysis, Limitations of

unitll accounting ratio.
foci faavor o= @ 1d, we vd W, fa<ie faavor e & Igewd ud
(=) fferar Srgurd faeiyor, Ul &1 avidhRo—arIddT U, 3fTdd U,
Oy aruTa, S urd faeeiyor & &, oIl JIgUTal &I A |
: Cash Flow Statement (As per Indian Accounting Standard-3), IFRS-
(English)
Unit 111 Cocept & Importance. Leverages.
(=) RIdbs JaTE [davvT (MRAR <@l d1Md JH9—3 & IIAR), 318 Uh.AR.TH.—

J[AGYRUT Ud HEd | ITAD |

Absorption and Marginal Costing: Marginal and differential costing as a
tool for decision making, make or buy, Change of product mix, Pricing,
Break even analysis, Exploring new markets, Shutdown decisions of
Production

Unit IV | (English)




(fe==)

JAINYYT TG WA oFTd : A0I9 SUBROT & Iiid AHid d fa9g aIrTd
e — e a1 s, e Mo § uRedd, qeg e, w-fawes
faeeryor, 949 IOIRI &1 @I, SdTeT dal Ao |

(English)

Unit v

Budgetary Control: Meaning of budget and budgetary control:
Obijectives, Merits and limitations, Types of Budget: Cash budget and
Flexible budget. Concept of Management Audit, Responsibility
Accounting. Management Reports, Types of reports and quality of good
report.

(=)

goted] AV — qolc &1 3 9 gorciy FRiAv, Igaw, U 9 HMEN | qole
b YR — Abs duic Ud SR dolc | Ty IBeor BT AL,
SNSRI oidihd, YdedhId Ufdde—usegaid Ufddedl & UHRU UG <0

gfedes @ fawrvan |

Suggested Readings:

Agrawal and Gupta

Management Accounting R.B.D. Jaipur

1 Jain S.P. Naraga K.L. Management Accounting
2 Shashi Gupta Management Accounting
3 S.P. Gupta Management Accounting
4 | Mahesh Agrawal, Mukesh Jain Management Accounting
5
6

Trivedi, Sharma and Mehta Management Accounting Devi Ahilya

V.V. Publication.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2021-22

Class/ o&T B.Com./ €@

Year/ 99 Third / g

Subject/ fawg Management Group/ 9§¢ Hg
Title of the paper/ 9g-T9= &7 Md® Auditing / 3ieeror

Compulsory/ siffard  Optional/ d&feas Compulsory/ ifard Paper — I
Max. marks/ 3iferedad 3idb 70

Course outcomes:
Upon successful completion of this course students will be able to:

COL1.To acquaint with auditing standards and the general procedures required in conducting an
audit.

CO2.Have a basic understanding of generally accepted auditing standards, audit reporting and
the theory and methodology of auditing.

CO3.Develop an appreciation for the importance of the ethical standards of certified public
accountants, the need for keeping abreast of current accounting issues and regulations and
the degree of professionalism required to the successful accountant.

CO4.To demonstrate an understanding of the nature and scope of auditing and related services.

CO5.To demonstrate awareness, knowledge and appreciation in application of auditing
principles and practices in global business operations.

CO6.To exhibit knowledge of different functions of business and appreciation of integrated
functional business areas and make use of adaptive and innovative skills in solving
business problems.

Particulars/ faazor

Unit Syllabus

Introduction: Meaning and objective of Auditing, Types of Audit. Audit
(English) | Programme, Audit books, Working papers and evidences. Preparation
before commencing of Audit.

unitl JADHETT BT URTI — IADBeTT BT A 9 IGA, ABAT B DR | IADHeroT
(=) UfshdT — DheToT BRIHH, BV YD, ADhev Hael HNTSl UF 9 A,

3BT YRH B & g4 TR |
(English) Inter_nal Check System: Routine Checking, Intern_al Checking, Internal
Unit 11 Audlt and Test Checking. Internal wContrpI and Audit Progedure. | .
(=) AMARD FRIETT YolTell — A% Sird, RS URIET | IMARS ADBeTT TG

THAT ST, AR R0, sfderor B fafey |

Vouching, Verification of Assets and Liabilities:- Immovable Property,
(English) | Fictitious Assets, Current Assets, verification of current and Fixed
Unit 11 Liabilities

(=) YO, FERMET 9 g1l b AidT — 3o GURIAl, g9rae] GuRi, ool
Hufral ol Td IR SRt BT AU |




(English)
Unit IV

Company Audit : Appointment of Auditor, Powes, Duties and Liabilities.
Divisible Profits and Dividend. Auditor’s report : Cleaned and Qualified
report.

(=)

DU DIV — Ifded DI YA, AMNHR, Bl T SARGNIE | TSI e
g ™Y | fherdh Uldded : W@e 9 Jife@ ufaded |

(English)
Unit vV

Investigation : Objectives, Difference between audit and investigation,
Process of Investigation. Special Audit of Banking Companies,
Educational Institutions, Non Profit Institutions and Insurance
Companies.

(fa==)

AU : IGQT JABEU g I H IR, ATAYE B ufehar| dfe
U, freror GRenai, TaeR) TRl Ud §4T Hhufdl o fa9y 3fderor |

Suggested Readings:

1 | Sl vaTH. gae 3febeTuT, AT(Eed Wa, AN

2 | 3raRell ud B3urdt 3fefor — AU, Bl I rehIaHl, T

3 R.C. Saxena Auditing, Himalaya, Publishing, Bombay

4 | Tendon B.N. Principles of Auditing S. Chandel & Co. Delhi
5 Sharma T.T. Auditing Principles and Problems, S/B Agra

6 | Jain, Khandelwal Auditing, R.B.D. Jaipur




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2021-22

Class/ o&T B.Com./ €@

Year/ 99 Third / g

Subject/ R Applied Economics Group-A/ @EEIR® 3refemer
e 3

Title of the paper/ 93-19a &1 M@ Public Finance/ @& fa

Compulsory/ siffard  Optional/ d&feas Optional/ d&feusd Paper — |

Max. marks/ 3iferemad & 70

Course outcomes:
Upon successful completion of this course students will be able to:

COL1. Understand the meaning and relevance of Public finance.

CO2.Have conceptual clarity of public expenditure and revenue theories.

CO3. Apply the principle of optimal taxation in analysing various governments tax policies.

CO4.Know the application of public economics in analysing various energy policies.

CO5. Comprehend various types of public goods and its real world application.

CO6.Apply and integrate Equity and Efficiency Economics principles to analyse energy

consumption.

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Public Finance: Meaning, Nature, Scope and Importance. Difference
between private and public finance. Principle of maximum social
advantage. Role of state in public finance.

(=)

dip fad : 3fed, Ui, &3 Ud Hec, 6l Td e fax7 # 3f<i” | 3fferehad
AEISTS A BT Rigia, dre o § 57 @1 AT |

Unit 1

(English)

Sources of Revenue: Taxes, Loans, Grants and Aid — Meaning and types,
Canons of Taxation, Problem of justice in taxation, Incidence of taxation,
Taxable capacity. Impact of Taxation & Tax evasion characteristics of
Indian Tax System, Deffects & steps of reform.

(=)

RIGR & WA : PR, VI, A Ud FeIdl — 3, UBR, HEM &
fIgid | R H ™ @ SR, SR MR Ud GREM ST | BRIV &
UqId Ud PR | ARAI PR YUl & AeToT, §9a QY T S99 gaR &
U7 |

Unit 111

(English)

Principle of public expenditure, Principle of public debts and its methods
of redemption. Effects of public expenditure on production and
distribution. Public debt in India.

(fa=<h)

JTdol=1h T b RIgid, ATdol=Idh K0T &b RIgid al gdd MU= Bl fAfeT,
Tl I BT IS Ud IR0 TR J9d | YR | ATdoI(~Idh 707 |

Unit IV

(English)

Public finance in India: Sources of revenue of central and state gowvt.,
Concept and types of budget, Fiscal Deficit, Deficit financing and Deficit
budget. Financial relation between central and state.




(fe==)

YR ¥ b faF : s U IoT GNHRI B INH b Sd, doic Dl LR
Td JhR, IoThINT HIeT, °1¢ B fdgael IR °1¢ &I duic, dg Ud o3
& Hqeg fa<ig v |

Unit Vv

(English)

Constitution and function of finance commission, Recommendation of
latest finance commission, Latest budget of central and M.P. Govt. Main
heads of Revenue & Expenditure of central & state government. NITI
AYOG- Establishment and objectives.

(=)

fRT SIRT &1 69 Ud &R, AeCH O AR & SFRNEN, &= Ud
HEIYUQY RGN & AT doic | G99 TAqT 58 WRERI & [OxIg Id9, b

TAT T IR B A — JI D & A< | I MANT— RIOAT T
I |




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2021-22

Class/ o&T B.Com./ €@

Year/ 99 Third / g

Subject/ fva Applied Economics Group-A/ AagiR® fefemes
3l

Title of the paper/ 93-19a &1 Mo Financial Management/ fa<ig &y

Compulsory/ siffard  Optional/ d&feas Optional/ d&feusd Paper — I

Max. marks/ 3iferadad i®b 70

Course outcomes:
Upon successful completion of this course students will be able to:
CO1.Demonstrate an understanding of the overall role and importance of the finance function.
CO2. Demonstrate basic finance management knowledge.
CO3.Communicate effectively using standard business terminology.
CO4.Explain the concept of fundamental financial concepts, especially time value of money.
CO5. Apply capital budgeting projects using traditional methods.
CO6.Analyze the main ways of raising capital and their respective advantages and
disadvantages in different circumstances.
COT7.Integrate the concept and apply the financial concepts to calculate ratios and do the
capital budgeting.

Particulars/ faazor

Unit Syllabus

Financial Management : Meaning Scope, Nature, Finance goals, Profit
vs. wealth maximization; Financial functions — Investment financing and

(English) dividend decision, Financial Planning. Corporate restructuring with focus

Unit | on mergers and acquisitions financial aspects only.
iy gay - a1ef, Ul Ud &F fa<iig dled, a9 9919 Ui, JAfamaHIahRoT,
(fe=) i ol fifam, focim @ amiw fofgq, fcie e, o @ik

JAfeRTer faxiy Usgall UR &9 o & | $IURe Y=9icH |

Capital Structure : Meaning and determinants. Operating and Financial
(English) | Leverage : Their measure; Effects on profit, analyzing alternate financial
plans, combined financial and operating leverage.

Unit i ol e : 319 Ud Uk ded, URAerd 9 [ Sxileld, Sl Y, o

(=) R UM, ddbieuds faRIg AR &1 faeeiyor, \gaa fo<i ud aReEme
IATAD |

Capital Budgeting : Nature of investment decisions, investment
evaluation criteria, payback period, accounting rate of return, net present
value, internal rate of return profitability index; NPV and IRR
comparison.

(English)
Unit 11

goll gotfe — faf@amr ol @1 gofa, [T qeaies AMevs, U—d6

(fe=) : . S
fj ias, é@TEb_FT JAd <X, 3:[@ JdHTA “LLC"’-I, JATARD JATI <X, THqIhdl




frasi®, g I &R T AARS TA™ &R DI el |

Unit IV

(English)

Cost of capital : Significance of cost of capital; Calculating cost of debt,
Preference shares, equity capital, retained earning, Weighted Average
cost of capital. Dividend Policies: forms of dividends, stability in
dividends and determinates, issues in dividend policies, Waltor’s model,
Gordon’s Model, M.M. Hypotheisis.

(=)

Yol @1 R — Yol &I AR ®T Hedd, T SN Sl UM, aieidiR A,
UbR, A H e vd A & FEiRe dw | aner Aifaal | e —
qiee Hied, e Afed, TA.TH. UR&GeT |

Unit vV

(English)

Management of working capital : Nature types and importance of
working capital. Operating cycle and factors determining working capital
requirement, Introduction of Management of Cash, Receivables and
Inventories.

(fa=<)

PRI Goll BT U9 : BRIl Yoll &l UPid, UHR Ud A, YRATed daeh
g BRI Yoll, Il &I JHIfdd &R arel dcd, Jbs U Td Whedl
S Y& B IRE |

Suggested Reading

1 | Gosrs 9 U fa<ia geer Afecy g, MR

2 | 9Rd, Wel= o< ude, IFUETE Us 94, |t

3 |99 ud o faxir udy, fR=d Teer 3rpreHl, WidTe |

4 Khan M.Y. & Jain P.K. Financial Management, Tata McGraw Hill, New
Delhi

5 Pandey I.M. Financial Management, Vikas Publishing House,

New Delhi

6 | P.C.Jain & N.C. Jain o< udy, fa=l ¥er 3ThIeHl, auTe




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session — 2021-22

Class/ o&T B.Com.B.A./ I3 €. T.
Year/ 9§ Third / g
Advertising, Sales Promotion and Sales
Subject/ fawg Management / fasma=1, fasa daelw vd fasa
gae
Title of the paper/ &1 3® l;/l;grllj[gement of Sales Force / fasd <a &1
Compulsory/ sifarf  Optional/ d®feus Optional/ d®feud Paper — |
Max. marks/ 3iferadad idb 70

Course outcomes:

Upon successful completion of this course students will be able:
COL1.To know the distinction between the skills required for Selling and Sales Management.
CO2.To Evaluate Sales and Sales Management strategies in relation to current legal and

ethical standards of practice.

C03.To Understand key principles in managing a sales team in today's business context.
COA4.To expose the students in field studies related to the field of Sales Management.
CO5.To develop a plan for organizing, staffing and training a sales force.

Particulars/ faazor

Unit Syllabus

. Nature and scope of sales management. Setting & formulating the
(English) . .
objectives of sales management. Qualities of a good sales manager.

Unit | fIha Uaes B UGl Ud &aF | [y Ueud & Igadl Bl MERU | T M
(fe=) :
I ydad & 07|

Functions of sales manager, Recruitment and selection, training and
(English) | direction, compensation and motivation of sales force. Performance
Unit 11 appraisal.

fIha Udg® & PRI, Wl U9 =994, TR U evE, Bl e gfogfd

(=1 Uq fIpd <ol B SIMWURON | (wred Jeie |
, Sales force size and types. Sales planning and control; Importance,
(English)
Unit 111 process and uses of sales burglget. _ __ _
(=) [EEX & ATHR Td YHR | 14 AT Ud AT : 19 ol Pl He e,
gfshar gd W |
Sales quota: objectives and types of sales quota. Administration of sales
(English) | quota. Uses of sales quota, sales and cost analysis: uses and methods.
Unit IV Sales meetings and sales Contests for sales force.
fama dle— Sgcwy, fAwa & g, fawa @ier, fJwa der &1 uemas,
(=) fama ®rer & yarT, fama vd and fageryor — yanT ga At | fasa sea
vq fasma <o &g uferanfan |
Market analysis and sales forecasting, Methods of Sales Forecasting,
Unit (English) | Territory Designing and management. Routing and scheduling of sales

operations.

(=) IOIR fA%elvoT Ud faspg qairgar, fdsma qaigad &1 Rl | sries [9wa




| [P &1 wieT 0d Sregie |

Suggested Readings:

1 Rosan — Management Sales Force — McGraw Hill.

2 Schlain Bert-Professional approach to modern salesmanship — McGraw Hill.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2021-22

Class/ o&T B.Com.B.A. /&M dI. Q.
Year/ 99 Third / g
Advertising, Sales Promotion and Sales
Subject/ fawg Management / fagma=1, fasa daefw va fasma
gqe
Title of the paper/ 914 &T @ Online Marketing / 3if=arg= fauor=
Compulsory/ siffard  Optional/ d&feas Optional/ d&fead Paper — |
Max. marks/ 3iferadad idb 70

Course outcomes:
Upon successful completion of this course students will be able:

COL1.To provide an understanding of the ever evolving digital world and examines the
strategic role of digital marketing processes and tools in designing the overall marketing
strategy.

CO2. Students can effectively run advertisements on search engines.

CO03.Through E-business and E-Commerce students are closely related to digital India which
is need of time.

CO4.To develop skills in main areas of digital marketing as Search Engine Marketing; Content
Marketing; Social Media marketing; Email marketing and Affiliate marketing.

CO5.To apply and understand the most common online payment systems and their
functioning.

CO6. To Understand mobile marketing measurement and analysis.

Particulars/ faazor

Unit Syllabus
: Internet concepts and technologies. Concept and evolution of E-
(English) . .
Unit | Commerce. Concept qnd methodﬁs (_)f Onlmue rr)arketlng. .
(=) $TIC Bl ARV Td Tbeilch | §—DIAA DI fGERVT T qTgHId |
TS AU $ IJERYT Ud UGl |
, E-marketing: Retailing in E-Business. Internet Marketing, Advertising
(English) . .
Unit 11 and product displays on internet. _ _
—1AYUE : S—IIARI H YExT YR | gex-e [dUuH, $ex-ie WR a0 vd
(=) ERICEEES]
I
Mobile Commerce (M-Commerce): Overview of M-Commerce. Wireless
(English) | Application Protocols (WAP). Components of mobile commerce, mobile
Unit 11 Apps. etc.
=) AldTsel BIIE— Aldgel HIAY B URME 1, IR TeidbId Ulelibld
(WAP). AqTE el &1 & 31ddd, AldTsel U 3MfS |
Electronic Payment System: Special feature required in payment system
(English) | in E-Commerce. Types of E-Payment system: E-Cash, E-Wallets,
Unit IV E-Cheques, Credit Card, Debits Cards, Smarts Cards etc.
gAldgT™e I UG : 3—dHd H YIaE UG & IR T | s—Yare
(=) Tgfd & UHR : 3D, $—dldic, I-AP, Do TS, Sfe Fre, FC B
SIUEE
Unit V (English) | Security aspects in E-Commerce: Security risks in E-Commerce, types of




threats, sources of threats, security tools & risk management approaches.

(fe==)

S—PFE § GRS UBCl . 5—DFH H GRET SIRNgH, SIRgH & UPR,
SIREA & TAT Qd GRelT <od il SRgd yaee bl fafdaT |

Suggested Readings:

1 Sanjay Mohapatra- E-Commerce Strategy.

2 | Josheph S. J. — E-Commerce- An Indian Perspective- PHI.
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As Recommended by the Board of Studies

Part A : Introduction
Hkkx v&ifjp;

Program: Certificate
dk;Z@%e % izek .k i=

0"kZ

Class: B.Com. It Year
d{kk % ch-dkWe izFke

Session: 2021-2022
= 05 2021&22

Subject: Advertising Sales Promotion and Management
fo"k; % foKkiu fod; lac/kZu vkSj izca/k

1 Course Title Sales Promotion (Paper 2)
ikB~;@de dk 'kh"kZzd fo@; lao/kZu Y4iz’u&i= 2>
2 Course type Elective
IkB~; e dk izdk| oSdfYid
3 Pre-requisite Open for all
iwokZis{kk ¥;fn dksbZ IHkh ds fy, miyC/k
gksY2
4 Course Learning Outcomes (CLO) | Students will be able to understand:-
ikB~:@e v/;;u dh ifjyfC/k;ka | The Meaning and Importance of Sales
1,dkslZ yfuzZy vkmVdeYs promotion. Types, tools and Programme of
Sales promotion, Sales Promotion- result to
increase sales of organization
bl fo"k; ds v/;;u Is folkFkhZ fuEukfdr
dks le>us ds ;ksX; gksaxs% fo@;
lao/kZu D;k gksrk gS vkSj blds D;k
ykHk gS] blds izdkj vkSj lk/ku dkSu
dkSu Is gS rFkk fo@; izpkj dk;zZQde
dSls fodflr fd;s tkrs @S] buds
ifi.kkeks dk ewY;kadu dj laLFkk dk
fod; dSls c<+k;k tkrk gS\
5 Credit Value 6
@stMV eku 6




6 Total Marks Max. Marks: 30+70 | Min. Passing Marks: 35

dqy vad vi/kdre vad% U;wure mUkh.kZ
30$70 vad % 35

Part B Content of Course
Hkkx c&ikB~;@e dh fo"k;oLrq

Total No of Lectures (in hours per week)- 3, Total Lectures: 90
O;K[;ku dh dqy la[;k & 90 ¥Yizfr lirkg 3 ?kaVs esa'

Unit
bdkbZ

Topic
fo"k

No. of

Lectures
O;Kk[;ku
dh la[;k

Historical Background of Sales Promotion in India. Nature and
importance of sales promotion — Definition, Functions and limitations,

Obijectives, Sales promotion Budget, Role in marketing.

Hkkjr esa fc@h lao/kZzu dh ,sfrgkfld i"BHkwfe] fod;
lao/kZzu dh iz—fr vkSj egRo iffHkk"kk] dk;Z ,oa Ihek,a]
mn~ns’;] fod; lao/kZu ctV] foi.ku esa HkwfedkA

15

Forms of sales promotion- Consumer Oriented, Trade Oriented, Sales

Force Oriented.

fod; lao/kZu ds :i & miHkksDrk mUeq[k] O;kikj mUeq[K]
fo@; foHkkx mUeq[kA

20

Major tools of sales promotion — Samples, Display and Demonstration,

Fashion Shows, Sales contest, lotteries, Gift Offers, Rebates, Rewards

fod; lao/kZu ds izeq[k Ik/ku & uewus] izn’kZu ,0a fd;kRed
izn’kZu] QS’ku 'kks] fod; izfr;ksfxrk] ykWVjh] migkj] NwV]
igjLdKkjA

20

Sales promotion — Requirement Identification, Designing of sales
Promotion Campaign, Involvement of Salesmen and Dealers,
Outsourcing Sales Promotion, National and International Promotion

Strategies, Coordination Within the Various promotion Techniques.

20




fod; lao/kZu & vko’;drk dh igpku] fod; lao/kZu vfHk;ku dh
fMtkbfuax] fodsrk o Mhyj dh Hkkxhnkjh] vkmV IksflZx
fo@; lao/kzZu] jk"Veh; ,oa varjkZ"Vveh; izpkj j.kuhfr;ki]
fofHkUu izpkj rduhdksa esa leUo;A

5 Developing Sales promotional Programme, Pre-testing Implementing, | 15

Evaluation of Results and Making Necessary Modifications.

fod; izpkj dk;Z@e fodflr djuk] ijh{k.k ds iwoZ
dk;kZUo;u]ifi.kkeksa dk ewY;kadu vkSj vko’;d la’kks/ku
djukA

Key words/ Tags: Sales Promotion, Forms of Sales promotion, Promotion Strategies,

Salesmen
lkj fcanq ¥adhoMZY2@V Sx% fod; lao/kZu] fod; lao/kZu ds :i] izpkj

J.kuhfr;ki] fodsrkA

Part C: Learning Resources

Suggested Readings:
Suggestive digital Platforms web links
1 Rosan- Management Sales Force — McGraw Hill
2 Anne Coughlan, Erin Anderson — Marketing Channels- Stern & Adel El-Ansary,
Pearson
Sachin Bert — Professional approach to modern salesmanship — McGgaw Hill
S H H Kazmi, Satish K Batra — Advertising And Sales Promotion — McGraw Hill
Sanjay — Advertising And Sales Promotion — SBPD Agra
Taylor, Joha (1978). How to start and succeed in a business of your own. P. 290

MkW:- , Ih tSu o uhjt flag fod; ,0a foKkiu & ,| ch ih Mh ifCyds’ku ,
vkxjk
Belch & Belch — Advertising & Promotion — Tata McGraw Hill

~N O 01 b~ W

9 Kaotler, Philip and Armstrong, Gary, principles of Marketing, Prentice Hall. 2.
Buskirk Selling: Principles and Practices, McGraw-Hill. 3 Futrell, Charles, Sales
Management, South-Western College.

10 Walker, Stanton, Pandit, Ajay, Marketing, McGraw-Hill

11 S.A. Chunawalla — Advertising, Sales and Promotion Management, Himalaya.

Suggested web links:

https://raventools.com/blog/8-link-marketing-techniques-for-smbs/




Suggested equivalent online courses:

1 https://www.classcentral.com/course/sales-marketing-alignment-9729

2 https://www.coursera.org/specializations/the-art-of -salesmastering-theselling-process

Part D-Assessment and Evaluation
Hkkx n&vuq’kaflr ewY;kdu fof/k;ka%

Suggested Continuous Evaluation Methods:

Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 marks External Exam: 70 marks
vug'kaflrlrr ewY;kadu fof/k;ka%

vi/kdre vad% 100

Irr O;kid ewY;kadu YacceY2 vad% 30 okf"kZd ijh{kk vad% 70

Internal Assessment: Continuous CCE-1 — Non Traditional 10 10
Comprehensive Evaluation (CCE): 30 |(Assignment/ Presentation)
Marks CCE-2 -
vkarfid ewY;kadu% Irr O;kid Class Test- (Traditional) 20 20
ewY:kadu 2 Short=2 x 4= 08
2 Long=2x6=12 dqgy vad
External Assessment: Section (A): Objective Questions(05) 05X02=10
Annual Exam Section: 70 Marks Section (B): Short questions(05) 05X06=30
Section (C): Long Questions(03) 03X10=30
Total 70



https://www.classcentral.com/course/sales-marketing-alignment-9729
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Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Second/ f}rh;

Subject/ fo"k;

Advertising, Sales Promotion and Sales
Management / fa=mos, s daea v fassa ueeq

Title of the paper/ ye=ua & M¥® Advertising Il / fa=musi|

Compulsory/ sIffad  Optional/ d%feas Optional/ d&feas Paper — |

Max. marks/ aifdeaq 3ie

70

Course outcomes:

Upon successful completion of this course students will be able to:

COL1.Describe the significance of advertising concepts- like branding ,products and services
promotion competitive selling .

CO2. Demonstrate the leadership and management attributes by starting an advertising agency .

CO3.Apply the knowledge of advertising in preparing effective advertisements for varied
products and services.

CO4.Recognize the futuristic and creative approach of the subject it is indeed a vocational and
job oriented program also career prospects are very high and rewarding .In sectors like
film, television ,radio, print media and electronic media advertising .

CO5. Know that Online and social media advertising are indispensable for present day business
and corporate needs.

CO6. Understand the structure and workings of advertising agencies.

Particulars/faa=or

Unit

Syllabus

(English)

Advertising agency-history in brief, their role and importance of
advertising. Functions and types of agencies, their organizational pattern,
advertising agency departments: account management, creative copy and
studio account planning, media planning.

Unit |

(fa=)

foKkiu ,tsUlh& la{ksi esa bfrgkl] Hkwfedk ,oa egRo] dk;Z]
tsUlh ds izdkj] laxBukRed <kWpk] foKkiu ,tsUlh ds foHkkx]
ys[kk izcU/k] I'tukRed izfr YadkWihY2 ,0a LVwiM;ksa ys[kk
fu;kstu] ehfM;kfu;kstuA

(English)

Advertising media- Types of media, print media (news paper, magazines,
pamphlet, poster and brochures). Electronic media (Radio, television,
audio-visuals, internet), other media (direct mail, outdoor media, transit
and special media) their characteristics, merits and limitations.

Unit 1

foKkiu ehfM;k& ehfM;k ds izdkj] eqfnzrehfM;k Yilekpkj i=]
if=dk,W] iSeQysV] iksLVj] czkskj’z] bySDV?ksfud ehfM;k
YajstM;ks] Vsyhfotu] n™’;&JO;] bUVjusV %] vU; ehfM;k Yalh/ks
Mkd }kjk VKAV Mksj ehfM;k] pfyr ,o0 fof'k"V ehfM;k ¥ budh
fo’ks"krk,W] xqg.k ,0a Ihek, WA

Unit I (English)

Media-present scenario in India. Problems of reaching rural audience and
market, exhibition, mela, etc.




Advertising agency- Selection and communication, Advertising agencies
in India, Present status and scenario.

=)

ehfM;k& orZeku Hkkjrh; ifin™’;] xzkeh.k miHkksDrk ,0a cktkj rd
iggqWpus esa leL;k,W] izn’kZuh ,0a esykA

foKkiu ,tsUlh& p;u ,0a IEizs"k.k] HKkjr esa foKkiu ,tsfUl;kW%
orZeku fLFkfr ,0a ifinz’;A

Unit IV

(English)

Media Planning-need and definition, classification of media, media
profile, selection of media category, their reach, frequency and impact,
cost and other factors influencing the choice of media.

=)

ehfM;k fu;kstu& vko’;drk ,oa ifjHkk"kk] ehfM;k dk oxhzZdj.k]
ehfM;k izksQkby] ehfM;k Js.kh dk p;u ,0a iggWp] vko fr;kW
,0a izHkko] ehfM;k p;u dks izHKkkfor djus okys ykxr ,oa vU;
rRoA

Unit v

(English)

Media planning-components and process, media objectives, media-
strategies and media scheduling techniques.
Determining the media mix, media budget, pre testing & post testing.

=)

ehfM;k fu;kstu& vax ,oa izf@;k] ehfM;k mn~ns’;] ehfM;k
O;wgjpuk,jA ehfM;k Iwfp;u rduhdsaAehfM;k fed.k dk fu/kkZj.k]
ehfM;k ctV] iwoZ ,0a IK'pkr VsfLVaxA

Suggested Readings:
1. S. A. Chunawala, K. C. Sethia- Foundation of Advertising theory and practice.
2. G. S. Sudha- Sales and Advertising Management
3. Sharma Sangeeta- Avertising and Implementation
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Personal Selling and Salesmanship / SafdaTa

Title of the paper/ yeu=x &1 fiN® Rra T R
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Max. marks/ 3ifdead 3ie

70

Course outcomes:
Upon successful completion of this course students will be able to:
CO1.Describe the importance of direct selling and door to door selling with the practical
approach.
CO2.Emerge as a trained sales professional and qualified sales manager.
CO3. Apply the knowledge of personal selling concepts while preparing sales operation report,
tour diary cash memo, order book, periodical reports etc.
CO4. Identify the problems of selling operations and suggesting appropriate solutions.
CO5. Understand the importance of relationship marketing and after sales services .
CO6. Understand the process of effective selling like prospecting presentation, demonstration,
handling of objections clinching the deal and post sale activities are of great utility.

Particulars/faeror

Unit

Syllabus

Unit |

(English)

Nature and importance of personal selling, types of selling. Effectiveness
of personal selling Vs. Advertising. Economics of advertising Vs.
Personal selling. Theories of personal selling.

=)

0S;fDrd fo@; dh iz—fr ,oa egRo] fod; ds izdkj] foKkiu cuke
oS;fDrd fod; dh izHkko’khyrk] oS;fDrd fod; cuke foKkiu dk
VFkZ'kkL=A 0S;fDrd fod; ds fl)karA

Unit 1

(English)

Types of sales persons, Buying motives, types of markets. Selling as a
career— Advantages and difficulties, Measures of making selling an
attractive career.

(fe=f)

fod;drkZ ds izdkj] OJ; izsj.kk,W] ckikj ds izdkj] fod;dyk&is’ks
ds :i esa ykHk ,0oa dfBukbZ;kW] foQ; dyk dks vkd"kZd is’kk
cukus gsrqg ekin.MA

Unit 111

(English)

Process of effective selling, Prospecting, pre approach, presentation and
demonstration, handling objections, closing of sale, post sale activities.




Types of sales calls, Management of call time.

izHkkoh fod; dyk dh izf@;k] [kkst] iwoZ rS;kfj;kW] izLrqfrdj.k
,0a izn’kZu] vkifRr;ksa dk fuiVkjk] fod; lekflr] fod; mijkUr
xfrfof/k;kW fo@; lacaf/kr dkWy ds izdkj] fc@h dkWy ds le;
izca/kuA

(English)

Qualities of successful sales person with particular reference to consumer
services. Sales operation reports and documents, sales manual order
book, cash memo, tour diary and periodical reports, problems in selling
operations.

Unit IV

=)

miHkksDrk Isokvksa ds |lUnHkZ esa IQy fo@; drkZ ds xq.k]
fod; lapkyu izfrosnu ,o0a izi=] fod; eSU;q;y vkns’k igfLrdk]
dS’k eSeks] VwjMk;jh ,oa Ikef;d izfrosnu] fo@; lapkyu dh
leL;k, WA

(English)

Distribution network, Traditional network and modern network,
e-business and e-commerce, other problems in selling and relationship
marketing, After sales service.

Unit vV
(=)

forj.k usVodZ] ikjEifijd ,0oa vk/kgfud usVodZ] bz&O;olk; ,oa
bz&okf.kT;] fod; ,oa foi.ku Is lacaf/kr vU; leL;k,i] fo@; mijkUr
Isok, WA

Suggested Readings:

1. Rustam S. Davar- Salesmanship and Publicity.

2. G. S. Sudha- Sales promotion and Sales Management.

3. Durrel- Fundamental of Selling, McGraw Hills Publication.

4. Rajhans Saxena- Marketing Management- McGraw Hills Publication.
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Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Third / r'rh;

Subject/ fo"k;

Advertising, Sales Promotion and Sales

Management / fa=ir, fasna wae vd fasma

e
Title of the paper/ ST BT HMéD Mgnagement of Sales Force / fdshg T &1
Compulsory/ df¥ard Optional/ d&feqs Optional/ 3®fead Paper — |
Max. marks/ Sifer&aH 3w 70

Course outcomes:

Upon successful completion of this course students will be able:
COL1.To know the distinction between the skills required for Selling and Sales Management.
CO2.To Evaluate Sales and Sales Management strategies in relation to current legal and
ethical standards of practice.
CO03.To Understand key principles in managing a sales team in today's business context.
COA4.To expose the students in field studies related to the field of Sales Management.

CO5.To develop a plan

for organizing, staffing and training a sales force.

Particulars/ fagwor

Unit

Syllabus

(English)

Nature and scope of sales management. Setting & formulating the
objectives of sales management. Qualities of a good sales manager.

Unit |
(=)

fo@; izca/lku dh iz—fr ,oa {ks=A fod; izca/ku ds mn~ns’;ksa
dk fu/kkZj.kA ,d vPNs fod; izca/kd ds xqg.kA

(English)

Functions of sales manager, Recruitment and selection, training and
direction, compensation and motivation of sales force. Performance
appraisal.

Unit |1
(fe=<)

fod; izca/kd ds dk;Z] HkrhZ ,oa p;u] izPk{k.k ,0a funsZ’'ku]
dk;Z fu'"iknu izfriwfrZ ,oa fod; ny gsrq vfHkizsj.kkA fu"iknu
ewY;kaduA

(English)

Sales force size and types. Sales planning and control; Importance,
process and uses of sales budget.

Unit 111
(=)

fo@; ny vkdkj ,0a izdkjA fod; fu;kstu ,o0a fu;a=.k % fod; ctV dk
egRo] izf@;k ,0a iz;ksxA

Unitty | (English)

Sales quota: objectives and types of sales quota. Administration of sales
quota. Uses of sales quota, sales and cost analysis: uses and methods.
Sales meetings and sales Contests for sales force.

=)

fod; dksVk& mn~ns’;] fod; ds fl)kUr] fo@; dksVk] fod; dksVk




dk iz’kklu] fod; dksVk ds iz;ksx] fod; ,oa ykxr fo'ys"k.k &
iz;ksx ,0a fof/k;kjA fo@; cSBdsa ,0a fod; ny gsrq izfr;ksfxrk,jA

Market analysis and sales forecasting, Methods of Sales Forecasting,

(English) | Territory Designing and management. Routing and scheduling of sales
Unit vV operations.
@) cktkj fo'ys"k.k ,0a fod; iwokZuqeku] fod; iwokZugeku dh

fof/k;kjA dk;Z{ks= fo@; dk;Z dh :fVax ,0a 'ksfM;wfyaxA

Suggested Readings:

1 Rosan — Management Sales Force — McGraw Hill.

2 Schlain Bert-Professional approach to modern salesmanship — McGraw Hill.
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Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Third / r'rh;

Subject/ fo"K;

Advertising, Sales Promotion and Sales

Management / fastos, fasra Hael| wd fawa

T&e
Title of the paper/ ¥&ud & M¥®H Online Marketing / 3ifaTga fagor
Compulsory/ f¥ard Optional/ d&feqs Optional/ 3®fead Paper — I
Max. marks/ Sifer&aH 3w 70

Course outcomes:

Upon successful completion of this course students will be able:
COL1.To provide an understanding of the ever evolving digital world and examines the

strategic role of dig
strategy.

ital marketing processes and tools in designing the overall marketing

CO2. Students can effectively run advertisements on search engines.
CO03.Through E-business and E-Commerce students are closely related to digital India which

is need of time.
CO4.To develop skills i

n main areas of digital marketing as Search Engine Marketing; Content

Marketing; Social Media marketing; Email marketing and Affiliate marketing.

CO5.To apply and u
functioning.

nderstand the most common online payment systems and their

CO06. To Understand mobile marketing measurement and analysis.

Particulars/ fagxor

Unit Syllabus
(English) Internet concepts and technologies. (_Zoncept a_nd evolution of E-
Commerce. Concept and methods of Online marketing.
Unit | bUVjusV dh vol/kkj.kk;sa ,0a rduhdsaA b&dkWelZ dh
(fa=) vo/kkj.kk ,0a izknqHkkZoA vkWuykbu foi.ku dh vo/kkj.kk ,oa
Nfr;kjA
, E-marketing: Retailing in E-Business. Internet Marketing, Advertising
(English) . .
Unit I1 and pro_ductdlsplays on internet. _ _ . .
@) bz&foi.ku % bzZ&O;olk; esa [kgnjk O;kikjA bUVjusV foi.ku]
bUVjusV ij foKkiu ,0a mRikn izn’kZA
Mobile Commerce (M-Commerce): Overview of M-Commerce. Wireless
. (English) | Application Protocols (WAP). Components of mobile commerce, mobile
Unit 111 Apps. etc.
(=) eksckbZy dkelZ& eksckbZy dkWelZ dk izkjafHkd Kku] ok;jysl




Jyhds’ku izksVksdkWy “aWAPY2- eksckbZy dkelZ ds vo;0]
eksckbZy Il vkfnA

(English)

Electronic Payment System: Special feature required in payment system
in E-Commerce. Types of E-Payment system: E-Cash, E-Wallets,
E-Cheques, Credit Card, Debits Cards, Smarts Cards etc.

Unit IV
(=)

bysfDVakfud Hkgxrku i)fr % bZ&dkWelZ esa Hkgxrku i)fr ds
fo’ks"k rRoA bZ&Hkagxrku i)fr ds izdkj % bZ&dS’k] bZ&okysV]
bZ&pSd] FstMV dkMZ] MsfCV dkMZ] LekVZ dkMZ vkfnA

(English)

Security aspects in E-Commerce: Security risks in E-Commerce, types of
threats, sources of threats, security tools & risk management approaches.

Unit V
=)

bz&dkWelZ ds Igj{kkRed igyw % bzZ&dkWelZ esa Iqj{kk
tksf[ke] tksflke ds izdkj] tksflke ds L=ksr ,0a Igj{kk VwYI rFkk
tksf[ke izca/ku dh fof/k;kjA

Suggested Readings:

1 Sanjay Mohapatra- E-Commerce Strategy.

2 | Josheph S. J. — E-Commerce- An Indian Perspective- PHI.
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B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

First/ izFke

Subject/ fo"k;

Advertising, Sales Promotion and Sales
Management / fa=mos, s daea v fassa ueeq

Title of the paper/ ye=ua & M¥® Advertising / fasma=

Compulsory/ sIffad  Optional/ d%feas Optional/ d&feas Paper — |

Max. marks/ aifdeaq 3ie

70

Particulars/ fagzor

Unit Syllabus
(English) Concept and Importance of advertising and advertising function. Types
Unit | g of advertising, commercial and non commercial advertising.
() foKkiu dh vo/kkj.kk ,0a egRo] foKkiu ds dk;ZA foKkiu ds izdkj]
O;kikfjd ,0a xSjO;kikfjd foKkiuA
(English) Advertising media, different types of media, Media planning impact of
Unit 11 g advertising agencies, role, relationship with clients.
") foKkiu ek/;e %.ehfM;k¥2] ek/;e ds fofHkUu izdkj] ek/;e fu;kstu]
foKkiu ,stsUlh dk izHkko] Hkwfedk] xzkgdksa dss IkFk laca/kA
(English) Advertising budget, factors affecting to advertising expenditure, Ethics
Unit 111 g and code of conduct in Advertising.
R foKkiu ctV] foKkiu O;; dks izHkkfor djus okys rRoA foKkiu dh
vkpkjlafgrk ,0a uSfrd igywA
Advertising:  Classified and display advertising. Comparative
(English) | advertising.Determing the objectives of Advertising, Regulatory agencies
Unit IV in Advertising (AAAI, ASSCI).
foKkiu oxhZ—r ,o0a IltkoV YifMllysyz foKkiu] rgyukRed foKkiu]
(=) foKkiu mn~ns’; fu/kkZfjr djukA foKkiu dh fu;ked laLFkk,j (AAAI,
ASSCI)
(English) Advertising message, preparation of a advertising message, elements:
Unit g print copy, broadcast copy, copy for direct mail.
") foKkiu lans’k] foKkiu lans’k rS;kj djuk] rRo % eqfnzr dkWih] izlkj.k
dkWih] izR;{k Mkd gsrg dkWihA

Suggested Reading

1 Aaker, David a. Advertising Management.
2 C. N. Sontakki. Advertising Management.
3 Mohan M. Advertising Management .
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B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

First/ izFke

Subject/ fo"k;

Advertising, Sales Promotion and Sales
Management / fagimos, e Saei= vd fasha ueeq

Title of the paper/ y&=ua & W¥® Marketing Communication/ faqor sy

Compulsory/ sIffad  Optional/ d%feas Optional/ d®feas Paper — I

Max. marks/ sifereaq sie

70

Particulars/ fagzeor

Unit

Syllabus

(English)
Unit |

Nature and importance of communication, functions of communication,
communication process and its elements, application of communication
process in marketing.

fe=d)

Lkaizs"k.k dh iz—fr ,0a egRo] laizs"k.k ds dk;Z] laizs"k.k izf@;k ,0a
blds rRo] foi.ku esa laizs"k.k izfd;k dk O;ogkfjd i{kA

(English)
Unit 1

Steps in Developing Effective marketing communication, Elements of
Promotion Mix: Personal selling, public relations, Advertising, publicity
and Sales promotion.

=)

izHkkoh foi.ku laizs"k.k fodflr djus gsrq fufgr voLFkk,i] lao/kZu
Ifed.k ds rRo% 0S;fDrd fod;] tu laidZ] foKkiu ,0a fod; lao/kZuA

(English)
Unit 1

Sales promotion-meaning, nature, objective and importance, Function
and limitation of sales promotion, Types of sales promotion schemes,
consumer and trader sales promotion.

fz=d)

fo@; lao/kZu&vFkZ] iz—fr] mn~ns’; ,0a egRoA fo@; lao/kZu ds dk;Z
,0a lhek,jA fod; lao/kZu ;kstukvksa ds izdkj] miHkksDrk ,oa O;kikjh
fod; lao/kZuA

(English)

Consumer oriented sales promotion: Free sample, Discounts, Gifts,
premium pack, Contests, Price and quantitative deal, rebates.

Unit IV
(=)

miHkksDrk mUeq[k fo@; lao/kZu% eqQ-~r uewuk] NwV] migkj]
izhfe;e iSd] izfr;ksfxrk,i] ewY; ,0a ek=k IkSns] ficsVA

(English)

Trade Oriented Sales Promotion: Discounts and Allowances, Plant Tours
Packages, Gifts, Contests, Training of Retailers/ Dealers and their staff.

Unit V
=)

O;kikj mUeq[k fo@; lao/kZu% NwV ,0a HkUks] la;= Hkze.k iSdst]
migkj miHkksDrk izfr;ksfxrk] QqVdj ,oa Fkksd fodsrkvksa rFkk
muds fodsrkvksa rFkk muds fod; dfeZ;ksa dk izf'k{k.kA

Suggested Reading

1 Neeraj kumar- Marketing Communication. — Himalaya Publishing.

2 Kirti Dutta- Integrated Marketing Communication- Oxford University Press.

3 Richa Gaur- Marketing Communication and Advertising- Vayu Education of India.

4 Kruti Shah- Advertising and Integrated Marketing Communication.- (McGraw Hill

Education.)
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Advertising, Sales Promotion and Sales
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70

Particulars/ fagzor

Syllabus

Advertising agency-history in brief, their role and importance of
advertising. Functions and types of agencies, their organizational pattern,
advertising agency departments: account management, creative copy and
studio account planning, media planning.

foKkiu ,tsUlh& lafksi esa bfrgkl] Hkwfedk ,0a egRo] dk;Z]
tsUlh ds izdkj] laxBukRed <kWpk] foKkiu ,tsUlh ds foHkkx]
ys[kk izcU/k] I'tukRed izfr %dkWihY2 ,oa LVwiM;ksa ys[kk
fu;kstu] ehfM;kfu;kstuA

Advertising media- Types of media, print media (news paper, magazines,
pamphlet, poster and brochures). Electronic media (Radio, television,
audio-visuals, internet), other media (direct mail, outdoor media, transit
and special media) their characteristics, merits and limitations.

foKkiu ehfM;k& ehfM;k ds izdkj] eqgfnzrehfM;k ¥Yilekpkj i=]
if=dk,W] iSeQysV] iksLVj] czks'kj’z] bySDV@ksfud ehfM;k
YajsfM;ks] Vsyhfotu] n”’;&JO;] bUVjusV %] vU; ehfM;k Vilh/ks
Mkd }kjk vkAV Mksj ehfM:k] pfyr ,o fof'k"V ehfM;k ¥ budh
fo’ks"krk,W] xq.k ,0a Ihek, WA

Media-present scenario in India. Problems of reaching rural audience and
market, exhibition, mela, etc.

Advertising agency- Selection and communication, Advertising agencies
in India, Present status and scenario.

ehfM;k& orZeku Hkkjrh; ifin"’;] xzkeh.k miHkksDrk ,o0a cktkj rd
iggWpus esa leL;k,W] izn’kZuh ,0a esykA

foKkiu ,tsUlh& p;u ,0a IEizs"k.k] Hkkjr esa foKkiu ,tsfUl;kW%
orZeku fLFkfr ,0a ifinz’;A

Unit

(English)
Unit |

=)

(English)
Unit 11

(fa=)

(English)
Unit I

=)
Unit IV (English)

Media Planning-need and definition, classification of media, media
profile, selection of media category, their reach, frequency and impact,
cost and other factors influencing the choice of media.




ehfM;k fu;kstu& vko’;drk ,oa ifjHkk"kk] ehfM;k dk oxhzdj.k]
ehfM;k izksQkby] ehfM;k Js.kh dk p;u ,0a iggWp] vko fr;kW
,0a izHkko] ehfM;k p;u dks izHKkkfor djus okys ykxr ,oa vU;
rROA

=)

Media planning-components and process, media objectives, media-
(English) | strategies and media scheduling techniques.
Determining the media mix, media budget, pre testing & post testing.

UnitV ehfM;k fukstu& vax ,0a izf@ik] ehfM;k mn~ns’;] ehfM;k

(=) O;wgjpuk,jA ehfM;k lwfp;u rduhdsaAehfM;k fed.k dk fu/kkZj.k]
ehfM;k ctV] iwoZ ,o0a Ik'pkr VsfLVaxA

Suggested Readings:

1. S. A. Chunawala, K. C. Sethia- Foundation of Advertising theory and practice.
2. G. S. Sudha- Sales and Advertising Management

3. Sharma Sangeeta- Avertising and Implementation
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As Recommended by the Board of Studies

Session —2020-21

Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Second/ f}rh;

Subject/ fo"k;

Advertising, Sales Promotion and Sales
Management / fagmos, faspa Saei a fasha uees

Personal Selling and Salesmanship / &fdaTd

Title of the paper/ ye=ua &1 e NS

Compulsory/ sifard Optional/ d&feasd Optional/ a®fa®d Paper — |

Max. marks/ sifereaq 3ie

70

Particulars/ fagor

Unit

Syllabus

(English)

Nature and importance of personal selling, types of selling. Effectiveness
of personal selling Vs. Advertising. Economics of advertising Vs.
Personal selling. Theories of personal selling.

Unit |
(fe=<)

0S;fDrd fo@; dh iz—fr ,0oa egRo] fod; ds izdkj] foKkiu cuke
0S;fDrd fod; dh izHkko’khyrk] oS;fDrd fod; cuke foKkiu dk
VFKZ'’kkL=A 0S;fDrd fod; ds fl)karA

(English)

Types of sales persons, Buying motives, types of markets. Selling as a
career— Advantages and difficulties, Measures of making selling an
attractive career.

Unit 11
fz=d)

fo@;drkZ ds izdkj] 9; izsj.kk,W] cktkj ds izdkj] fod;dyk&is’ks
ds :i esa ykHk ,oa dfBukbZ;kW] fo@; dyk dks vkd"kZd is’kk
cukus gsrg ekin.MA

(English)

Process of effective selling, Prospecting, pre approach, presentation and
demonstration, handling objections, closing of sale, post sale activities.
Types of sales calls, Management of call time.

Unit 111
=)

izHkkoh fo@; dyk dh izf@;k] [kkst] iwoZ rS;kfj;kW] izLrgfrdj.k
,0a izn’kZu] vkifRr;ksa dk fuiVkjk] fod; lekflr] fod; mijkUr
xfrfof/k;kW fo@; lacaf/kr dkWy ds izdkj] fc@h dkWy ds le;
izca/kuA

Unit IV (English)

Qualities of successful sales person with particular reference to consumer
services. Sales operation reports and documents, sales manual order
book, cash memo, tour diary and periodical reports, problems in selling
operations.




=)

miHkksDrk Isokvksa ds |lUnHkZ esa IQy fo@; drkZ ds xq.k]
fo@; lapkyu izfrosnu ,o0a izi=] fod; eSU;q;y vkns’k igfLrdk]
dS’k eSeks] VwjMk;jh ,oa Ikef;d izfrosnu] fo@; lapkyu dh
leL;k, WA

(English)

Distribution network, Traditional network and modern network,
e-business and e-commerce, other problems in selling and relationship
marketing, After sales service.

Unit V
(=)

forj.k usVodZ] ikjEifijd ,0oa vk/kgfud usVodZ] bz&O;olk; ,oa
bZ&okf.kT;] fod; ,oa foi.ku Is lacaflkr vU; leL;k,i] fod; mijkUr
Isok, WA

Suggested Reading

1. Rustam S. Davar- Salesmanship and Publicity.

2. G. S. Sudha- Sales promotion and Sales Management.

3. Durrel- Fundamental of Selling, McGraw Hills Publication.

4. Rajhans Saxena- Marketing Management- McGraw Hills Publication.
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Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Third / r'rh;

Subject/ fo"K;

Advertising, Sales Promotion and Sales

Management / fa=ir, fasna wae vd fasma

e
Title of the paper/ ST BT HMéD Mgnagement of Sales Force / fdshg T &1
Compulsory/ df¥ard Optional/ d&feqs Optional/ 3®fead Paper — |
Max. marks/ Sifer&aH 3w 70

Particulars/ fag=or

Unit

Syllabus

Unit |

(English)

Nature and scope of sales management. Setting & formulating the
objectives of sales management. Qualities of a good sales manager.

=)

fo@; izca/ku dh iz—fr ,0a {ks=A fod; izca/ku ds mn~ns’;ksa
dk fu/kkZj.kA ,d vPNs fo@; izca/kd ds xqg.kA

Unit Il

(English)

Functions of sales manager, Recruitment and selection, training and
direction, compensation and motivation of sales force. Performance
appraisal.

(fa=)

fo@; izca/kd ds dk;Z] HkrhZ ,oa p;u] izfk{k.k ,0a funsZ’'ku]
dk;Z fu'"iknu izfriwfrZ ,oa fod; ny gsrq vfHkizsj.kkA fu"iknu
ewY;kaduA

Unit 111

(English)

Sales force size and types. Sales planning and control; Importance,
process and uses of sales budget.

(fa=)

fod; ny vkdkj ,0a izdkjA fod; fu;kstu ,0a fu;a=.k % fod; ctV dk
egRo] izf@;k ,0a iz;ksxA

Unit IV

(English)

Sales quota: objectives and types of sales quota. Administration of sales
quota. Uses of sales quota, sales and cost analysis: uses and methods.
Sales meetings and sales Contests for sales force.

=)

fod; dksVk& mn~ns’;] fod; ds fl)kUr] fo@; dksVk] fod; dksVk
dk iz’kklu] fod; dksVk ds iz;ksx] fod; ,oa ykxr fo'ys"k.k &
iz;ksx ,0a fof/k;kjA fo@; cSBdsa ,0a fod; ny gsrq izfr;ksfxrk,jA

Unit vV

(English)

Market analysis and sales forecasting, Methods of Sales Forecasting,
Territory Designing and management. Routing and scheduling of sales
operations.

=)

cktkj fo'ys"k.k ,0a fod; iwokZugeku] fod; iwokZuqgeku dh
fof/k;kjA dk;Z{ks= fo@; dk;Z dh :fVax ,0a 'ksfM;wfyaxA

Suggested Reading




Rosan — Management Sales Force — McGraw Hill.

Schlain Bert-Professional approach to modern salesmanship — McGraw Hill.
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Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Third / r'rh;

Subject/ fo"k;

Advertising, Sales Promotion and Sales

Management / fasmu=, faspa Haeq vd fama

e
Title of the paper/ Y9a & N¥® Online Marketing / 3ifFemg= faue
Compulsory/ &ffart Optional/ I&feu®m Optional/ d&fead Paper — I
Max. marks/ 3ifread b 70

Particulars/ fagwor

Unit

Syllabus

(English)

Internet concepts and technologies. Concept and evolution of E-
Commerce. Concept and methods of Online marketing.

Unit |
(=)

bUVjusV dh vo/kkj.kk;sa ,0a rduhdsaA b&dkWelZ dh
vo/kkj.kk ,0a izknqHkkZoA vkWuykbu foi.ku dh vo/kkj.kk ,oa
Nfr;kjA

(English)

E-marketing: Retailing in E-Business. Internet Marketing, Advertising
and product displays on internet.

Unit |1
(=)

bz&foi.ku % bZ&O;o0lk; esa [kgnjk O;kikjA bUVjusV foi.ku]
bUVjusV ij foKkiu ,0a mRikn izn’kZA

(English)

Mobile Commerce (M-Commerce): Overview of M-Commerce. Wireless
Application Protocols (WAP). Components of mobile commerce, mobile
Apps. etc.

Unit 111
(=)

eksckbzy dkelZz& eksckbzZy dkWelZ dk izkjafHkd Kku] ok;jysl
Jyhds’ku izksVksdkWy VaWAPY2- eksckbZy dkelZ ds vo;0]
eksckbZy Il vkfinA

(English)

Electronic Payment System: Special feature required in payment system
in E-Commerce. Types of E-Payment system: E-Cash, E-Wallets,
E-Cheques, Credit Card, Debits Cards, Smarts Cards etc.

Unit IV
=)

bysfDVakfud Hkgxrku Dfr % bZ&dkWelZ esa Hkgxrku i)fr ds
fo'’ks"k rRoA bZ&Hkagxrku i)fr ds izdkj % bZ&dS’k] bZ&okysV]
bZ&pSd] FstMV dkMZ] MsfCV dkMZ] LekVZ dkMZ vkfnA

(English)

Security aspects in E-Commerce: Security risks in E-Commerce, types of
threats, sources of threats, security tools & risk management approaches.

Unit V
=)

bz&dkWelZ ds Igj{kkRed igyw % bzZ&dkWelZ esa Iqj{kk
tksf[ke] tksflke ds izdkj] tksf[ke ds L=ksr ,0a Igj{kk VwYI rFkk
tksflke izca/ku dh fof/k;kjA




Suggested Reading

1 Sanjay Mohapatra- E-Commerce Strategy.

2 | Josheph S. J. — E-Commerce- An Indian Perspective- PHI.
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Session —2017-18

Class B.Com./ B.A.
Semester i

. (English) Advertising, Sales Promotion and Sales
Subject Management

== fastma=, fasva dael= g9 fasha yeem

Title of the paper/ | (English) Advanced Advertising
YTYA BT D ) Jeaar fasme
Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&fea®
Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3ifbad 3id 150

Particulars/ fagwor

Unit

Syllabus

Unit |

(English)

Advertising agency-history in brief, their role and importance of
advertising. Functions and types of agencies, their organizational pattern,
advertising agency departments: account management, creative copy and
studio account planning, media planning.

(fa=)

fasiua vor=il— wetu # sfdsr, 4#Adl Ud dgd, R, Yol & UBR,
GGG o, e Todl & AW, Jm geey, goirdd Ui (i)
Ud Al oikal i, AIfSanfrae |

Unit 11

(English)

Advertising media- Types of media, print media (news paper, magazines,
pamphlet, poster and brochures). Electronic media (Radio, television,
audio-visuals), other media (direct mail, outdoor media, internet) their
characteristics, merits and limitations.

(fa=)

fasmue Aifea— Afear & yeR, gaaifsar (FHRR 93, U@, ke,
UReR, HITR), Soiagiive Aifear (fSFn, <olifded, gwa—se), /g Hifsan
(A1 TT6 T AMHT SR AIRSAT, TTI+Ie) @] [IRIvdIy, T[0T Td AN |

Unit 111

(English)

Media-present scenario in India. Problems of reaching rural audience and
market, exhibition, mela,

Advertising agency- Selection and communication, Advertising agencies
in India, Present status and scenario.

=)

AfGT— I AR URgeY, URNT SUFIG Td dIoiR ddb uga H
JERIY, YT U Hell |

fasmas Toiil— @ U9 gRINe, yRd § fasmua v, adae Refa ug
gRee |

Unit IV

(English)

Media Planning-need and definition, classification of media, media
profile, selection of media category their reach, frequency and impact,
cost and other factors influencing the choice of media.




NS RS- MaIHhar Ta gRATYT, WfSAT BT qEfThRor, HSAT Uhlsd,

(=) AIfSAT S0 BT =I99 Td Ugd, ATHRl Ud FHTE, HISAT T DI g B
qTel AN T4 31 Tcd |
Media planning-components and process, media objectives, media-
(English) | strategies and media scheduling techniques.
Unit Determining the media mix, media budget, pre testing & post testing.
AIfear RS- 3RT Ud Ufshar, Hifear Sgaed, WfSdr Jgeamng | At
(0] A a&S |

A fAsor o1 FeiRor, Mifear qoie, gd vd geana SReT |
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Class B.Com./ B.A.
Semester v
_ (English) Advertising, Sales Promotion and Sales
Subject Management
(=) fagme, fawma daxfw vd fassa ydem
Title of the paper/ | (English) Personal Selling and Salesmanship
ERERERCIINILG (=) AT Rwa Ta famawe

Compulsory/ f¥art ar

Optional/ d&feas Optional/ d&fea®

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 31fereaH id 150

Particulars/ fagwor

Unit

Syllabus

(English)
Unit |

Nature and importance of personal selling, Door to door selling.
Effectiveness of personal selling Vs. Advertising. Economics of
advertising Vs. Personal selling.

fa=d)

IfIdd [9epa & UPpla Ud Agw@, BR—eR 9oy, [asma 99m aafdae fasma

Pl gYTIeieTdl, dafddd fahya g9 fasmua &1 S7elem |

(English)
Unit I

Types of sales persons, Buying motives, types of markets. Selling as a
career. — Advantages and difficulties, Measures of making selling an
attractive career.

fa=d)

fasha—ahdl & UBR, HI IRV, dOIR & YbR, [AhIbd—Uy & wT H T
Ud HSASAl, [I9hT Hell DI 3MHYD UL I 7 AMIGTS |

(English)

Process of effective selling, Prospecting, pre approach, presentation and
demonstration, handling objections, closing of sale, post sale activities.

Unit 11
fa=d)

gaTdl fashd el DI Ufhan, WIS, gd qaATRAT, YfadRor Ud Uegi, it
BT FueRT, [Iha |HIt, [9ha U TidfafedT

(English)
Unit IV

Qualities of successful sales person with particular reference to consumer
services. Sales operation reports and documents, sales manual order
book, cash memo, tour diary and periodical reports, problems in selling
operations.

=)

IR HaRll & F=d H A%l [dshd &l & 0T, [ Fared gfadad
Td yuH, fashg HgAeT 3Masr YRA®T, b3 HAl, TISRINI Ud AR Uldded,
fdshd FeaTelTeh] T |

Unit \/ (English)

Distribution network, Traditional network and modern network,
e-business and e-commerce, other problems in selling and relationship
marketing, After sales service.

(=)

fIaRT Sead, URFR® Ud MMYFTH cdd, s—Fad Ud s—aiored, fdsha




Tqd fAuoe 3 A& o FHY, Aty SuRI=T 94Ty |
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Session —2017-18

Class/ o&T B.Com.B.A./§i®M 1. T.

Year/ 99 First/ ueM
Advertising, Sales Promotion and Sales

Subject/ fawa Management / fagima=, fasra Had= v fasma
e

Title of the paper/ Y&ua &1 M¥® Advertising / fasma=

Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — |

Max. marks/ 3f&idad 3 70

Particulars/ fagzor

Unit Syllabus
(English) Concept .ar_1d Importancg of advertising and _advertisipg_ function. Types
Unit | of advertising, comme_rmal and non commercial advertising. _
@ ﬁwﬁmwﬂﬁ,ﬁw$m|ﬁw$w,wﬁzﬁm
IRITR® A= |
(English) Advertising media, different types of media, Media planning impact of
Unit |1 advertising agencie’s role, relationship with clients _ _ _
@) fasmu= e (ﬁﬁ%m),_ ATeTH ?ﬁﬁﬁr—«r UpR, dAegH o, O vorl
BT Y@, YAP1, Bl & A1 A |
(English) Advertising budget, f_actors aff_egting to advertising expenditure, Ethics
Unit 111 ind code of cg\nduct in Advertising. _
@) fagmaT aote, fasmrs 2 DI YA R aTel dcd | 9= 31 raRstzar
uq Hfe use] |
Advertising: Classified and display advertising. Comparative advertising.
(English) | determining the objectives of advertising, Regulatory agencies in
Unit IV Advertising (AAAI, ASSCI).
@) ﬁwmﬁw@w(ﬁm@)ﬁw,mﬁw,ﬁwm
fReiRa &< | s @ fame dvemt (AAAL ASSCI)
(English) Advertising message, preparation of a advertising message, elements:
Unit \/ print copy, broadcast copy, copy for direct mail. _ _
= s Hew, fa9mus 999 R AT d@: Jfad Hidl, TERT Bidl, yue

STH B DU |

Suggested Reading
1 Aaker, David a. Advertising Management.
2 C. N. Sontakki. Advertising Management.
3 Mohan M. Advertising Management
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Class/ o&T B.Com.B.A./§i®M 1. T.
Year/ a9 First/ weM
Advertising, Sales Promotion and Sales
Subject/ fawg Management / fagima=, fasra Hads v fasma
e
Title of the paper/ Y&u= &1 M¥® Marketing Communication/ fagor duyor
Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — |
Max. marks/ 3ifreed b 70

Particulars/ fagzor

Unit Syllabus

Nature and importance of communication, functions of communication,
(English) | communication process and its elements, application of communication
Unit | process in marketmg

(R U DI Hfi?ld Ud HEd, HUYO D D é AU Yidha Ud SHD ded, CEEE!
H AU UfhAT BT AA-RIRG Y&t |

Steps in Developing Effective marketing communication, Elements of
(English) | Promotion Mix: Personal selling, public relations, Advertising, publicity
Unit 11 and Sales promotion.

"= guTdl fagore FUYoT faeiia $Re =g Mfed sfaRey, Had| Afsv & da

Jafdas fama, 59 Fus, asaq, fasma dael= |

Sales promotion-meaning, nature, objective and importance, Function
(English) | and limitation of sales promotion, Types of sales promotion schemes,
Unit 11 consumer and trader sales promotion.

=) I Haga—are, UPla, Igad Ud Hed | fashd Haed & H1I Ud AN |
fIspa FGada ISR & UhR, SULTHT Ud AT fIhd Gaeie |

Consumer oriented sales promotion: Free sample, Discount, Gifts,

(English) Premium Pack, Contest, price, quantities deals, rebates

unit vV =) QU I fashd Hagd: ghRd AL, e, S USR, WiH U,
iRy, ged vd A |ie, Rde |
(English) Trade Oriented Sales Promotion: Discounts and Allowances, Plant Tours
Packages Gifts, Contests, Training of Retailers/ Dealers and their staff.
Unit V AR IYE [dhd Faed: g Td W, U, 999 990 Udel, SUSR
=) WWMW@WW@H@WW@HW

WWWWWMl




Suggested Reading
1 Neeraj kumar- Marketing Communication. — Himalaya Publishing.
2 Kirti Dutta- Integrated Marketing Communication- Oxford University Press.
3 Richa Gaur- Marketing Communication and Advertising- Vayu Education of India.
4 Kruti Shah- Advertising and Integrated Marketing Communication.- (McGraw Hill
Education.)
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Class B.Com./ B.A.
Semester \%

. (English) Advertising, Sales Promotion and Sales
Subject Management

== fasE, faswa o= g9 g ydee

Title of the paper/ | (English) Management of Sales Force
YTYA BT D @=) fasra <& @1 yEEeE
Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&fea®
Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3ifbad 3id 150

Particulars/ fagwor

Unit

Syllabus

Unit |

(English)

Importance of the sales force and its management, Functions of sales
manager, Recruitment and selection, training and direction, motivation
and compensation, appraisal of performance.

fa=d)

fahT <1 &1 A8 Ud SHGT Uee, fdhd Yaed & rd, 9ol Ud oa-, HimeTor
Uq fder, SR g afayfd, freme e |

Unit Il

(English)

Sales force size, organization of the sales department. Geographic,
product wise, market based, sales planning and control; Importance,
process and uses of sales budget.

fa=d)

fasma feras ud foiaor, fasa a9 &1 98, Ufhar ud ganT |

Unit 11

(English)

Sales quota: objectives, principles of selling, sales quota, administration
of sales quota. Uses of sales quota, sales and cost analysis: uses and
methods. Market analysis and sales forecasting, methods of forecasting
sales.

=)

fama dle— Igcwy, fAwa & g, fawa @er, 9wa drer &1 TR,
f[aeha dleT & WM, f9d wd g fawever— ganr wd fafedr, e
faeeiyor ug fdepg gaigam, 9 gaigar @ fafear |

Unit IV

(English)

Nature and importance of sales promotion. Consumer oriented, trade
oriented and sales force oriented sales promotion. Role of sales
promotion in marketing.

=)

fIha aes @1 UPfa Ud Hed, IUMIad—g-dl, AR, fdmha ot IHE
fasha HaeH, fauoe 4 fasma daes @) Jffer |

Unit VvV

(English)

Major tools of sales promotion; samples, displays and demonstration
exhibitions and fashion show. Sales contests, lotterie, gifts, free goods
rebates, public relation. Meaning, importance, feature, advantage and




disadvantages, ethical and local aspects of sales promotion and public.

I Hade & W SUBRU— NS wdf e yaelH, yeeiHl ud
hed o, fasa ufernfiran, omedl, SuER, Mges TV, JUER, BT |
SERIUG— 3fe, Hewd, IR, @M e B, famy dads ud SHdus b

Afcr uq AT Uec] |
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Class B.Com./ B.A.
Semester VI
_ (English) Advertising, Sales Promotion and Sales
Subject Management
=) fasE, fasva dad= gd sy gdee
Title of the paper/ | (English) Entrepreneurship Development
YTYA BT D @=) fasra <& @1 yEEeE

Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&fea®

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferded 3 150
Particulars/ fdazor
Unit Syllabus
Introduction: The entrepreneur, definition, the entrepreneur and
economic development, role of entrepreneurs, characteristics of an
(English) | entrepreneur, theories of entrepreneurship, role of socio-economic
Unit | e?virqnment, leadership, risk taking, Decision making and business
planning.
SEHI—URATT, et Ud e fadwr, St &1 e, Sel &1 faRar
(=) AT & g, aisie feie ardaraRer &1 Y@A®), g, ST a8
&A1, FoE v g e |
Promotion of a venture: Opportunities analysis, External environmental
(English) anal)_/sis; Economic, Soc_ial and technological, c_ompetitiv_e _factors, Legal
requirements for establishment of a new unit and raising of funds;
Unit 11 Venture capital sources and documentation required.
qE TPIY BT Yaa-— ATWR AT, 18T GATaRoT ety e, AT,
(=) qbAdl Td URARTSS O, A5 Sdls & WUd &=+ 3g  fAf¥ds
JNTLIHAR, Yoil EAId, Al Yoll & S U4 aedd A |
: Enterpreneurial ~ Behaviour:  Innovation and  entrepreneur,
(English) . - . . o
Unit 11 Entrepreneurial behaviour a_nd psycho-theories, soua[ I’eSpOI’ISI{PHItIeS. '
= Sl FER— SHYddd Ud SeHl, SEHl AdER Ud AAdSTHG  Rigid,
ARG SRR |
, Entrepreneurial development Programmes EDP: There role relevance
(English) . . . ,
Unit IV and achievement. Role of government in organization EDUP S.
= STl e SREiHa— 70 Her ol Sudfer, Saffd faer
BRIHH B FTSAl H ATHT DI qHDT |
. , Role of Entrepreneur: Role of entrepreneur in economic growth.
Unit vV (English) . .. . :
Generation of employment opportunities. Role in export promotion and




import substitution. Bringing socio stability and balance of regional
development.

Sl o Yfe— anfdfe famrd § el @l YAd!, ISR aERI H gor,
fFafd daE wd emaa uftRermus # yfier, dmifoie Rerar wd wdford

gl fder o gffdr |




®

B.Com — Advertising, Sales Promotion and Sales Management
Course Structure & Scheme of Examination

Group Paper Name Theory Internal
marks Assessment
Marks
I 40 10
Accounting | II 40 10
1 40 10
Management | II 40 10
Advertising, |1 Advertising-1 - 40 10
Sales
Promotion 11 Marketing 40 10
and Sales Communication
Management
I 40 10
Accounting | II 40 10
I 40 10
Management | II 40 10
Advertising, | I Advertising-11 40 10
Sales
Promotion II Personal Selling and 40 10
and Sales Salesmanship
Management
I 40 10
Accounting | II 40 10
| 40 10
Management | II 40 10
Advertising, |1 Management of Sales 40 10
Sales Force
Promotion
and Sales il Online Marketing 40 10
Management

Note: papers of Accounting and
B.Com. (As approve

Management Groups will be taken from the Syllabus of
d by Central Board of Studies for B. Com.).
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B.Com.- First Year- (Advertising, Sales Promotion and Sales Management)
o A (Forw ad) fazmus, RAwa davv @ famy gdew

Session 2017-18
|4 2017—18
B.Com- I Year
o S (FeH Td¥)
Title of Subject Group Advertising, Sales Promotion and Sales Management
Title of the Paper (I) Advertising-I
geIud &1 NE (erH) fasmo=—yem
Max. Marks Theory Internal Assessment
50 40 10
Concept and Importance of advertising, Advertising objectives and advertising
Unit I function. Types of adYenising, commercial and non commercial advertising.
fSToe @7 STaUIROT U9 We<d, [Asoe ® SqawW U4 B | a9 @ YR, ARG
g ARAmRS fa=a |
Advertising media, different types of media, Media planning, Impact of
Unit II advertising agencie’s role, relationship with clients.
ﬁﬁmqw(ﬁ%m),ﬂmzkﬁﬁﬂw,wﬁtmﬂ,ﬁamw@aﬁ
AT BT JHTE, TTEDT & I W |
Advertising budget, factors affecting to advertising expenditure, Ethics and
Unit I code of conduct in Advertising. . .
RISToT qoic, [eae od @1 THIad @ dlel o | [aee @) SraNEied 9
CIGEARES
Advertising: Classified and display advertising. Comparative advertising.
Unit IV Regulatory agencigs in Advertising (AAAI, ASCI).
WW@W(W)W,WW,WW
iR o | Rsd @ Fame deend (AAAL ASCI).
Advertising message, preparation of an advertising message, elements: print
Unitv LCORY: brqadcast copy, Copy for direct mail.
e €29, faeod 9o% SR &R, O ¢ gad Sidl, TERY $l, YIE S1d
T Pl |
Suggested Reading 1. Aaker, David a. Advertising Management.

2. C.N. Sontakki. Advertising Management.
3. Mohan M. Advertising Management.
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B.Com.- First Year- (Advertising, Sales Promotion and Sales Management)
o A o af) R, g Faod= @ Ay ydem

Session 2017-18

|4 2017—18

B.Com-1I Year

o o (FerH av)

Title of Subject Group Advertising, Sales Promotion and Sales Management

Title of the Paper (II) Marketing Communication

yeus & Ave (@) faqur widwor

Max. Marks Theory Internal Assessment
50 40 10

Nature and importance of communication, functions of communication,
communication process and its elements, application of communication
Unit | process in marketing.
HIYYT YfHAT P AIEINSG U |
Steps in Developing Effective marketing communication, Elements of
Promotion Mix: Personal selling, public relations, Advertising, publicity and
Unit 1T Sales promotion .
T fAUUe Ol [P SR 8g Mied Javey, | |Haud 9 & e
afeae Ay, oF |us, g, e G|
Sales promotion-meaning, nature, objective and importance, Function and
limitation of sales promotion, Types of sales promotion schemes, consumer
Unit III | and trader sales promotion.
faa GadT—oid, UPla, 9ao¥d U4 Wed | (Hd Haud & Bl d WA | fasmd
Gau Aore B TR, SuHied Ud R fmd GaH |
Consumer oriented sales promotion: Free sample, discount, gifts, premium
Unit IV pack, Contests, price, q}lantities' deals, rebates.

SUHeRT S | Haeq : gBd -, Be, SUsR, NE Ue, Fagfa,
7o Ud A |ie, Reg|
Trade Oriented Sales Promotion: Discounts and Allowances, Plant Tours
Packages, Gifts, Contests, Training of Retailers/Dealers and their staff.

Unit V. FomaR o=@ famd e B 0@ o, Do, 60 #0 Jabol, SU8R Sawra
yreRfT s, Bed] Ud e Rl wr S9@ fama St o1 aiRerer |
Suggested Reading ‘1. Neeraj Kumar- Marketing Communication.-Himalaya
Publishing.
2. Kirti dutta- Integrated Marketing Communication- Oxford
University Press.
3. Richa Gaur- Marketing Communication and Advertising-
Vayu Education of India.

4. Kruti Shah- Advertising and Integrated Marketing
Communication.- (McGraw Hill Education.

A \
@)\/‘g\b QJ/ assaty
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B.Com.- Second Year- (Advertising, Sales Promotion and Sales Management)
o M @i o) Rere, g dai o fawa geem

Session 2017-18
g4 2017—18

B.Com-II Year
dio & (fgdh T¥)

Title of Subject Group
fava wag &1 Ave

Advertising, Sales Promotion and Sales Management

Title of the Paper (I)
ges BT e (Ferm)

Advertising-il
fasma=— 11

Max. Marks Theory Internal Assessment

50 40 10

Unit 1

Advertising agency-history in brief, their role and importance of advertising.
Functions and types of agencies, their organizational pattern, advertising
agency departments: account management, creative copy and studio account
planning, media planning.

O W § s, 4@l U4 Wed, BN, ol @ UK,
e St AT TRl @ T, o we, gorers gfd (@) T
el o FrieE, AR Ere |

Unit I

Advertising media- Types of media, print media (news paper, magazines,
pamphlet, poster and brochures). Electronic media (Radio, television, audio-
visuals, internet), other media (direct mail, outdoor media, transit,
especiality) their characteristics, merits and limitations.

WW—W%W,WWWW,W,
W,W),sﬁa;ﬁﬁwﬁ%m@m,mﬁaﬂ,m—&w,mﬁe),m
mmwm,mwm,m@mm)m
fadiyary, o1 7d WA |

Unit III

Media-present scenario in India. Problems of reaching rural audience and
market, exhibition, mela etc.

Advertising agency- Selection and communication, Advertising agencies in
India, Present status and scenario.

ﬁ%m—aénmweﬁavﬁqm,wﬁwwﬂw@wwqgﬁﬁmﬁ,
yeei Ug Jalr e | .
mm—www,wﬁm@mﬁ,wmw
aRged |

Unit IV

Media Planning-need and definition, classification of media, media profile,
selection of media category their reach, frequency and impact, cost and other

factors influencing the choice of media.

el AN U§ 3] | |

Unit V.

Media planning-components and process, media objectives, media-strategies
and media scheduling techniques.
Determining the media mix, media budget, pre testing & post testing.

m_mﬂ-mwm,mm,mmumw
TS |

Sifwar fsor 31 ke, A goe, g @ uwEn R

Suggested Reading 1. S.A. Chunawala, K. C. Sethia-Foundation of Advertising theory and

practice.
2. G.S. Sudha- Sales and Advertising Management
3. Sharma Sangeeta-Advertising and Implementation- PHI, Publication.

A
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|4 2017—18

B.Com- II Year
fo o (Fha Td)

Title of Subject Group
fiva wHg &1 fivs

sy, sy dad=

Advertising, Sales Promotion and Sales Management
wd faspa weud

Title of the Paper (II)
s &1 e (fEd)

wafara fasa vd R

Personal Selling and Salesmanship

Max. Marks
fdwHaH 3k

Theory
RCEURSED

Internal Assessment
R >

50 40 10

Unit I

Nature and importance of personal selling, types of selling. Effectiveness of
personal selling Vs. Advertising. Economics of advertising Vs. Personal
selling. Theories of Personal selling.

e [95a @ T 1@ Ao, [9pd & JoR | e W qufas 9w
aﬁwmﬁaar,ﬁaﬁaaﬁmmﬁwzmaﬁsm|ﬁuﬁﬂ?ﬁﬁm$
g |

Unit 11

Types of sales persons, Buying motives, types of markets. Selling as a
career. — Advantages and difficulties, Measures of making selling an
attractive career.

ot & TBR, Hd IRUTY, TR @ YR, [Ahahd—uy & B4 § oM @
ST, Ay w1 AHYH Y TN g AULTS |

Unit I

Process of effective selling, Prospecting, pre approach, presentation and
demonstration, handling objections, closing of sale, post sale activities.
Types of sales calls, Management of call Time.

TR [ el @Y Wi, e, Q8 SAIRa, RgeRYl T4 g, Jnafedl o
Wﬁmwﬁrﬁmmvﬁﬁﬁﬁtﬁmw@aaﬁazﬁwﬁﬁ
it @ THI BT G§9 |

Unit IV

Qualities of successful sales person with particular reference to consumer
services. Sales operation reports and documents, sales manual order book,
cash memo, tour diary and periodical reports, problems in selling operations.

ST QAT @ G S Ghd [ Sl @ U, [5d ddred yiaded g
AT qHEN | :

Unit V

Distribution network, Traditional network and modern network, e-business
and e-commerce, other problems in selling and relationship marketing, After
sales service.

TR Yoo, URERE GF oMY edd, s-dad gd g—anored, fawd w@
U ¥ G o T, sy Sw WAl |

Suggested Reading

Rustam S. Davar- Salesmanship and Publicity.

G.S. Sudha- Sales promotion and sales management.
Durrel-Fundamental of Selling. -McGraw Hills Publication.
Rajhans Saxena-Marketing Management- McGraw Hills
Publication.
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B.Com.- Third Year- (Advertising, Sales Promotion and Sales Management)

o @ (@ 3v) femm, fawg dalb ud fama gdeE

M

Session 2017-18
4 2017—18
B.Com- III Year
o B (i )
Title of Subject Group Advertising, Sales Promotion and Sales Management
Title of the Paper (I) Management of Sales Force
Yo 67 WHe () fama <& @1 ueEA
Max. Marks Theory Internal Assessment
50 40 10
Nature and scope of sales management. Setting & formulating the objectives of
Unit 1 sales management. Qua!ities ofa good‘sales manager.
ﬁmwaﬁwﬁr@aﬁlﬁmwzﬁmzﬂﬁumlwmﬁm
WeE b IO |
Functions of sales manager, Recruitment and selection, training and direction,
Unit 1T compensation and motivatior} of sales force. quformance appraisal.
fama ot og SIfHReN | e Jeie |
Sales force size and types. Sales planning and control; Importance, process and
Unit 111 uses of sales budgqt. _
fd < IR U3 YBR | [ FRTGH d (a0 : [ahd qoic BT Hewd, FfHar
g 9T |
Sales quota: objectives and types of sales quota. Administration of sales quota.
Uses of sales quota, sales and cost analysis: uses and methods. Sales meetings
Unit IV and sales Contests for sales force.
ﬁmaﬁa—aqﬁw,ﬁm%ﬁﬁﬁﬁ;ﬁaaﬂaﬁmaﬂamw,ﬁm
Fer @ W, i Ud o e s v At | fawa 5@ od fawa 3@
?g wiREfan |
Market analysis and sales forecasting, methods of sales forecasting. Territory
Designing and management. Routing and scheduling of sales operations.
UnitV | S/oiR T99e1S0l O3 [sd qargA, famd qargar @1 (aferl | srers
fama 1 & BT vd ARYAT|
Suggested Reading 1. Rosan- Management Sales Force- McGraw Hill.
2. SchlainBert-Professional approach to modern salesmanship-
McGrwa Hill.
o\ , )W\L/
IS
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B.Com- Third Year- (Advertising, Sales Promotion and Sales Management)
o & (T I¥) RemE, fwa dai+ @ 5 g6

Session 2017-18
A9 201718
B.Com- III Year
o o (I T9)
Title of Subject Group Advertising, Sales Promotion and Sales Management
Title of the Paper (II) Online Marketing
yga & Wne (fgia) Siereg fauoe
Max. Marks Theory Internal Assessment
50 40 10
Internet concepts and technologies. Concept and evolution of E-Commerce.
Unit 1 Concept and methods of Online marketing
gEIT Bl IJAURVT UG AdId | 3—HIY B JqURON Ud JTgHid | ez fauos
B IFFIRN T YT |
E-Marketing: Retailing in E-Business. Internet Marketing, Advertising and
Unit 11 product displays on int@met. .
q;mﬁumzé—wﬁwmmm%ﬁqm,wﬁewﬁwww
| :
Mobile Commerce (M-Commerce): Overview of M-Commerce. Wireless
Application Protocols (WAP). Components of mobile commerce, mobile-
Unit IIT | Apps.etc.
A S : AR BHY BT YRS FM, IR T wiedid (WAP).
AeEd S B IqUd, AGE oF i |
Electronic Payment System: Special feature required in payment system in E-
Commerce. Types of E-Payment system: E-Cash, E-Wallets, E-Cheques , credit
Unit IV | cards, debits cards, smarts cards etc.
TONAEI® I UG S—®rE ¥ 9N UE0 @ @98 ad | § g ugh @
TFR : P, I-aie, -39, BT T, AT FTE, WIS F1E 3 |
Security aspects in E-Commerce: Security risks in E-Commerce, types of threats,
Unit v LSources of threats, security tools & ris}c management approaches.
T PG & GRETHD US| S—DHHE § Y& G, WH B YBR, WIRgH @ °d
TG IRET <o T SIRGH ey B e |
Suggested Reading 1. Sanjay Mohapatra- E-Commerce Strategy.

2. Josheph S. J. — E- Commerce-An Indian Perspective- PHI.
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2018-19

Class B.Com./ B.A.
Semester \%
. (English) Advertising, Sales Promotion and Sales
Subject Management
YafgUnh%s foKkiu] fod; lao/kZu ,0a fo@; izca/ku
.Ti"[Ie. of the paper/ | (English) Management of Sales Force
fiﬁ.’;zddk YitgUnhvs fog; ny dks izca/ku

Compulsory/ vfuok;Z ;k Optional/

Optional/ 0SdfYid

oSdfYid

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ vf/kdre vad 150

Particulars/ f00j.k

Unit

Syllabus

(English)

Importance of the sales force and its management, Functions of sales
manager, Recruitment and selection, training and direction, motivation
and compensation, appraisal of performance.

Unit |
vafgUnhs

fod; ny dk egRo ,o0a bldk izca/k] fo@; izca/kd ds dk;Z] Hkrhz
,0a p;u] izPk{k.k ,0a funsZ’ku] vfHkizsj.kk ,0a {kfriwfrZ] fu"iknu
ewY:;kaduA

(English)

Sales force size, organization of the sales department. Geographic,
product wise, market based, sales planning and control; Importance,
process and uses of sales budget.

Unit 11
vifgUnhys

fo@d; ny vkdkj] fod; foHkkx dk laxBu] HkkSxksfyd] mRikn
vk/kkj] cktkj vk/kkj fod; fu;kstu ,0a fu;a=.k] fod; ctV dk egRo]
izfd:k ,0a iz;ksxA

(English)

Sales quota: objectives, principles of selling, sales quota, administration
of sales quota. Uses of sales quota, sales and cost analysis: uses and
methods. Market analysis and sales forecasting, methods of forecasting
sales.

Unit I

vifgUnhys

fo@; dksVk& mn~ns’;] fod; ds fl)kUr] fod; dksVk] fod; dksVk
dk iz’kklu] fod; dksVk ds iz;ksx] fod; ,0a ykxr fo'ys"k.k& iz;ksx
,0a foflk;kj] cktkj fo'ys"k.k ,oa fo@d; iwokZuqeku] fod;
iwokZugeku dh fof/k;kjA

Unit 1V (English)

Nature and importance of sales promotion. Consumer oriented, trade
oriented and sales force oriented sales promotion. Role of sales




promotion in marketing.

YafgUnhys

fod; lao/kzu dh iz—fr ,0a egRo] miHkksDrk&eq[kh]
O;kikjksUeq[kh] fo@; ny mUeq[kh fo@; lao/kZu] foi.ku esa
fo@; lao/kZu dh HkwfedkA

Unit V

(English)

Major tools of sales promotion; samples, displays and demonstration
exhibitions and fashion show. Sales contests, lotterie, gifts, free goods
rebates, public relation. Meaning, importance, feature, advantage and
disadvantages, ethical and local aspects of sales promotion and public.

YifgUnhs

fod; lao/kZu ds izeqlk midj.k& uewuk] IgITtk ,oaf @;kRed
izn’kZu] izn’kZuh ,0a QS’ku 'kks] fod; izfr;ksfxrk] ykVjh] migkj]
fu%’kqYd oLrg,sa] migkj] NwVA

tulaidZ& vFkZ] egRo] fo’ks"krk;sa] ykHk ,oa gkfu] fo@;
lao/kZu ,0a tulaidZ ds uSfrd ,0a 0S/kkfud igywA




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session —2018-19

Class B.Com./ B.A.
Semester Vi
. (English) Advertising, Sales Promotion and Sales
Subject Management
YafgUnhs foKkiu] fod; lao/kZu ,0a fo@; izca/ku
Tifle. of the paper/ | (English) Entrepreneurship Development
I VifgUnhys fod; ny dks izcalku
g%rg?$il(sjory/ vfuok;Z ;k Optional/ Optional/ 0SdfYid
Marks in CCE 50
Marks in Main Exam 100
Max. marks/ vf/kdre vad 150
Particulars/ fooj.k
Unit Syllabus
Introduction: The entrepreneur, definition, the entrepreneur and
economic development, role of entrepreneurs, characteristics of an
(English) | entrepreneur, theories of entrepreneurship, role of socio-economic
environment, leadership, risk taking, Decision making and business
Unit | planning.
m|eh&ifjHkk"kk] m|eh ,oa vkfFkZd fodkl] m|eh dh Hkwfedk]
YifgUnhvs m|eh dh fo’ks"krk;sa m|ferk ds fI)kUr]_ Ikekftd vkfFkZd okrkoj.k
dh Hkwfedk] usr'Ro] tksflke ogu djuk] fu.kZ;u ,oa O;olkf;d
fu:kstuA
Promotion of a venture: Opportunities analysis, External environmental
(English) anal;_/sis; Economic, Soc_ial and technological, qompetitiv_e _factors, Legal
Unit 11 requirements for establishment of a new unit and raising of funds;
Venture capital sources and documentation required.
YfgUnh%2 | ubZ bdkbZ dk izorZu& volj fo'ys"k.k] ckg~; i;kZoj.k fo’ys"k.K]




vkfFkZd] Ikekftd] rduhdh ,o0a izfr;ksxkRed rRo] ubZ bdkbZ dks
LFkkfir djus gsrq fof/kd vko’;drk;sa] iwath L=ksr] Ikglh iwath ds
L=ksr ,0a vko’;d nLrkostA

Unit 111

(English)

Enterpreneurial ~ Behaviour: Innovation  and  entrepreneur,
Entrepreneurial behaviour and psycho-theories, social responsibilities.

YsfgUnhys

m|eh O;ogkj& tuizorZu ,0a m|eh] mleh O;ogkj ,oa
euksoSKkfud fl)kar] Ikekftd mRrjnkf;RoA

Unit IV

(English)

Entrepreneurial development Programmes EDP: There role relevance
and achievement. Role of government in organization EDP’s.

YifgUnhs

miferk fodkl dk;Z@e& budh Hkwfedk] izklafxdrk]
miyfC/k;kW] miferk fodkl dk;Z@e ds laxBuksa esa 'kklu dh
HkwfedkA °

Unit V

(English)

Role of Entrepreneur: Role of entrepreneur in economic growth.
Generation of employment opportunities. Role in export promotion and
import substitution. Bringing socio stability and balance of regional
development.

YsfgUnhys

m|eh dh Hkwfedk& vkfFkZd fodkl esa m|eh dh Hkwfedk]
jkstxkj voljksa dk I'tu] fu;kZr lao/kZu ,0a vk;kr izfrLFkkiu esa
Hkwfedk] lkekftd fLFkjrk ,oa largfyr izknsfkd fodkl esa
Hkwfedk A
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Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Second / f}rh;

Subject/ fo"K;

Advertising, Sales Promotion and Sales
Management / foKKkiu] fo@; lao/kZu ,0a

fod; izca/ku
Title of the paper/ iz'ui= dk 'kh"kZd Advertising 11 / foKKiu 11
Compulsory/ vfuok;Z Optional/ 0SdfYid Optional/ 0SdfYid Paper - I
Max. marks/ vf/kdre vad 70

Particulars/ fooj.k

Syllabus

Advertising agency-history in brief, their role and importance of
advertising. Functions and types of agencies, their organizational pattern,
advertising agency departments: account management, creative copy and
studio account planning, media planning.

foKkiu ,tsUIh& la{ksi esa bfrgkl] Hkwfedk ,oa egRo] dk;Z]
,tsUlh ds izdkj] laxBukRed <kWpk] foKkiu ,tsUlh ds foHkkx]
ys[kk izcU/K] I'tukRed izfr ¥adkWihY2 ,0a LVwiM;ksa ys[kk
fu;kstu] ehfM;kfu;kstuA

Advertising media- Types of media, print media (news paper, magazines,
pamphlet, poster and brochures). Electronic media (Radio, television,
audio-visuals, Internet), other media (direct mail, outdoor media, transit,
especiality) their characteristics, merits and limitations.

foKkiu ehfM;k& ehfM;k ds izdkj] eqgfnzrehfM;k Yalekpkj i=]
if=dk,W] iSeQysV] iksLVj] czks’kj'z] bySDV?ksfud ehfM;k
YajsfM;ks] Vsyhfotu] n”’;&JO;] bUVjusVY2] vU; ehfM;k Yalh/ks
Mkd }kjk VKAV Mksj ehfM;k] pfyr ,oa fofk"V ehfM:k¥% budh
fo’ks"krk,W] xq.k ,0a lhek, WA

Media-present scenario in India. Problems of reaching rural audience and
market, exhibition, Mela etc.

Advertising agency- Selection and communication, Advertising agencies
in India, Present status and scenario.

ehfM;k& orZeku Hkkjrh; ifjin’;] xzkeh.k miHkksDrk ,0a cktkj rd
iggWpus esa lelL;k,W] izn'kZuh ,oa esyk vkfnA

foKkiu ,tsUlh& p;u ,0a IEizs"k.k] HKkjr esa foKkiu ,tsfUl;kW]
orZeku fLFkfr ,oa ifjnz’;A

Media Planning-need and definition, classification of media, media
profile, selection of media category their reach, frequency and impact,
cost and other factors influencing the choice of media.

ehfM;k fu;kstu& vko’;drk ,oa ifjHkk"kk] ehfM;k dk oxhZdj.k]
ehfM;k izksQkby] ehfM;k Js.kh dk p;u ,0a iggWp] vk—ifr;kW
,0a izHkko] ehfM;k p;u dks izHkkfor djus okys ykxr ,oa vU;
rROA

Unit

(English)
Unit |

vifgUnhs

(English)
Unit 11

vifgUnhs

(English)
Unit 11

vifgUnhys

(English)
Unit IV

v4fgUnh's
Unit V (English)

Media planning-components and process, media objectives, media-
strategies and media scheduling techniques.




Determining the media mix, media budget, pre testing & post testing.

ehfM;k fukstu& vax ,oa izf@;k] ehfM;k mn~ns’;] ehfM;k
ifgUnhs O;wgjpuk,iA ehfM;k lwfp;u rduhdsaA

ehfM;k fedJ.k dk fu/kkZj.k] ehfM;k ctV] iwoZ ,oa IK'pkr
VsfLVaxA

Suggested Reading
1 S. A Chunawala, K. C. Sethia-Foundation of Advertising theory and practice.

2 G. S. Sudha- Sales and Advertising Management
3 Sharma Sangeeta- Advertising and Implementation- PHI, Publication
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Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Second / f}rh;

Subject/ fo"kK;

Advertising, Sales Promotion and Sales
Management / foKkiu] fo@; lao/kZu ,0a
fod; izcal/ku

Title of the paper/ iz'ui= dk 'kh"kZd

Personal Selling and Salesmanship / O;fDrxr
fod; ,oa fo@d;dyk

Compulsory/ vfuok;Z Optional/ 0SdfYid Optional/ 0SdfYid Paper - 11

Max. marks/ vf/kdre vad 70

Particulars/ fooj.k

Unit

Syllabus

Unit |

(English)

Nature and importance of personal selling, types of selling. Effectiveness
of personal selling Vs. Advertising. Economics of advertising Vs.
Personal selling. Theories of Personal selling.

vifgUnhs

0S;fDrd fo@d; dh iz—fr ,0a egRo] fod; ds izdkj] foKkiu cuke
0S;fDrd fod; dh izHkko’khyrk] oS;fDrd fod; cuke foKkiu dk
VFKZ'’kkL=A 0S;fDrd fod; ds fl)kUrA

Unit 11

(English)

Types of sales persons, Buying motives, types of markets. Selling as a
career. — Advantages and difficulties, Measures of making selling an
attractive career.

vifgUnhys

fo@;&drkZ ds izdkj] G; izsj.kk,W] cktkj ds izdkj] fod;dyk&is’ks
ds :i esa ykHk ,oa dfBukbZ;kW] fo@; dyk dks vkd"kZd is’kk
cukus gsrqg ekin.MA

Unit I

(English)

Process of effective selling, Prospecting, pre approach, presentation and
demonstration, handling objections, closing of sale, post sale activities.
Types of sales calls, Management of call Time.

vifgUnhys

izHkkoh fo@; dyk dh izfd;k] [kkst] iwoZ rS;kfj;kW] izLrqfrdj.k
,0a izn’kZu] vkifRr;ksa dk fuiVkjk] fod; lekflr] fod; mijkUr
xfrfof/k;kWA fo@; lacaf/kr dkWy ds izdkj] fcdh dkWy ds le; dk
izca/kuA

Unit IV

(English)

Qualities of successful sales person with particular reference to consumer
services. Sales operation reports and documents, sales manual order
book, cash memo, tour diary and periodical reports, problems in selling
operations.

v4fgUnh'.

miHkksDrk Isokvksa ds IUnHkZ esa 1Qy fod; drkZ ds xq.K]
fo@; lapkyu izfrosnu ,oa izi=] fod; eSU;q;y vkns’k iqfLrdk]
dS’k eSeks] VwjMk;jh ,oa Ikef,d izfrosnu] fod; lapkyudh




leL:k, WA

Unit V

Distribution network, Traditional network and modern network,

(English) e-business and e-commerce, other problems in selling and relationship
marketing, After sales service.
forj.k usVodZ] ikjEifjd ,oa vk/kgfud usVodZ] bzZ&O;olk; ,oa
YufgUnh%z | bZ&O0kf.KT;] fod; ,0a foi.ku Is lacaf/kr vU; leL;k,i] fo@; mijkUr

Isok, WA

Suggested Reading
1 Rustam S. Davar_Salesmanship and Publicity.
2 G. S. Sudha-Sales promotion and sales management.
3 Durrel-Fundamental of Selling.- McGraw Hills Publication.
4 Rajhans Saxena-Marketing Management - McGraw hills Publication.
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Class/ d{kk B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ First/ izFke
Advertising, Sales Promotion and Sales

Subject/ fo"k; Management / foKKkiu] fod; lao/kZu ,0a
fod; izca/ku

Title of the paper/ iz'ui= dk 'kh"kzd Advertising / foKkiu

Compulsory/ vfuok;Z Optional/ 0SdfYid | Optional/ 0SdfYid Paper — |

Max. marks/ vf/kdre vad 70

Particulars/ f00j.k

Unit Syllabus
(English) Concept _apd Importancz_e of advertising and _advertisir)g_ function. Types
Unit 1 of ad\_/ertlsmg, commermal and non commermal advertising. _ .
ifgUnhs foKkiu dh vo/kkj.kk ,0a egRo] foKkiu ds dk;ZA foKkiu ds izdkj]
O;kikfjd ,0a xSjO;kikfjd foKkiuA
(English) Advertising media, different types of media, Media planning impact of
advertising agencie’s role, relationship with clients
Unit 11 foKkiu ek/;e YaehfM;kY2] ek/;e ds fofHkUu izdkj] ek/;e fu;kstul]
YufguUnhz | foKkiu ,stsUlh dk izHkko] Hkwfedk] xzkgdksa dss IkFk
laca/kA
(English) Advertising budget, f_actors aﬁ‘_e(_:ting to advertising expenditure, Ethics
Uniit 111 and cgde of conducf[ in Advertls!ng. . .
ifgUnhvs foKkiu ctV] foKkiu O;; dks izHkkfor djus okys rRoA foKkiu dh
vkpkjlafgrk ,oa uSfrd igywA
Advertising: Classified and display advertising. Comparative advertising.
(English) | determining the objectives of advertising, Regulatory agencies in
Unit IV Advertising (AAAI, ASSCI).
foKkiu oxhZ—r ,0a ItkoV Y4fMIlysyz foKkiu] rqyukRed foKkiu]
vafgUnh'z | foKkiu mn~ns’; fu/kkZfjr djukA foKku dh fu;ked laLFKkk,j
(AAAI, ASSCI)
(English) Advertising message, preparation of a advertising message, elements:
. print copy, broadcast copy, copy for direct mail.
Y Gns | TOKKiU lans'k] foKkiu lans’k rSikj djuk rRo% eqfnzr dkWih]
9 ’ izIkj.k dkWih] izR;{k Mkd gsrg dkWihA

Suggested Reading
1 Aaker, David a. Advertising Management.




2 C. N. Sontakki. Advertising Management.
3 Mohan M. Advertising Management .
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Class/ d{kk

B.Com. B.A./ ch-dkWe ch- ,-

Year/ 0"kZ

First/ izFke

Subject/ fo"K;

Advertising, Sales Promotion and Sales
Management / foKkiu] fod; lao/kZu ,0a

fod; izcal/ku
Title of the paper/ iz'ui= dk 'kh"kzd Marketing Communication/ foi.ku laizs"k.k
Compulsory/ vfuok;Z Optional/ 0SdfYid | Optional/ 0SdfYid Paper -1
Max. marks/ vf/kdre vad 70

Particulars/ f00j.k

Unit

Syllabus

Unit |

(English)

Nature and importance of communication, functions of communication,
communication process and its elements, application of communication
process in marketing.

vifgUnhs

Lkaizs"k.k dh iz—fr ,oa egRo] laizs"k.k ds dk;Z] laizs"k.k
1zf@;k ,0a blds rRo] foi.ku esa laizs"k.k izf@;k dk O;ogkfjd i{kA

Unit 11

(English)

Steps in Developing Effective marketing communication, Elements of
Promotion Mix: Personal selling, public relations, Advertising, publicity
and Sales promotion.

YafgUnhs

izHkkoh foi.ku laizs"k.k fodflr djus gsrq fufgr voLFKk,] lao/kZu
Ifed.k ds rRo% oS;fDrd fod;] tu laidZ] foKkiu] fo@; lao/kZuA

Unit I

(English)

Sales promotion-meaning, nature, objective and importance, Function
and limitation of sales promotion, Types of sales promotion schemes,
consumer and trader sales promotion.

vifgUnhys

fo@; lao/kZu&vFkZ] iz—fr] mn~ns’; ,0a egRoA fod; lao/kZu
ds dk;Z ,oa Ilhek,jA fod; lao/kZu ;kstukvksa ds izdkj]
miHkksDrk ,0a O;kikjh fo@; lao/kZuA

Unit IV

(English)

Consumer oriented sales promotion: Free sample, Discount, Gifts,
Premium Pack, Contest, price, quantities deals, rebates

vifgUnhys

miHkksDrk mUeq[k fod; lao/kZu% eqQ~r uewuk] NwV] m
igkj] izhfe;e iSd] izfr;ksfxrk,i] ewY; ,0a ek=k IkSns] ficsVA

Unit V

(English)

Trade Oriented Sales Promotion: Discounts and Allowances, Plant Tours
Packages, Gifts, Contests, Training of Retailers/ Dealers and their staff.

vafgUnh's

O;kikj mUeq[k fod; lao/kZu% NwV ,oa HkUks] izhfe;e] la;=
Hkze.k iSdst] migkj miHkksDrk izfr;ksfxrk ykWVjh] QqVdj ,oa




Fkksd fodsrkvksa rFkk muds fo@srkvksa rFkk muds fod:
dfeZ;ksa dk izfk{k.kA

Suggested Reading

1

2
3
4

Neeraj kumar- Marketing Communication. — Himalaya Publishing.

Kirti Dutta- Integrated Marketing Communication- Oxford University Press.

Richa Gaur- Marketing Communication and Advertising- Vayu Education of India.

Kruti Shah- Advertising and Integrated Marketing Communication.- (McGraw Hill

Education.)
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Class B.Com./ B.A.
Semester \%

. (English) Advertising, Sales Promotion and Sales
Subject Management

== fasE, faswa o= g9 g ydee

Title of the paper/ | (English) Management of Sales Force
YTYA BT D @=) fasra <& @1 yEEeE
Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&fea®
Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3ifbad 3id 150

Particulars/ fagwor

Unit

Syllabus

Unit |

(English)

Importance of the sales force and its management, Functions of sales
manager, Recruitment and selection, training and direction, motivation
and compensation, appraisal of performance.

fa=d)

fahT <1 &1 A8 Ud SHGT Uee, fdhd Yaed & rd, 9ol Ud oa-, HimeTor
Uq fder, SR g afayfd, freme e |

Unit Il

(English)

Sales force size, organization of the sales department. Geographic,
product wise, market based, sales planning and control; Importance,
process and uses of sales budget.

fa=d)

fasma feras ud foiaor, fasa a9 &1 98, Ufhar ud ganT |

Unit 11

(English)

Sales quota: objectives, principles of selling, sales quota, administration
of sales quota. Uses of sales quota, sales and cost analysis: uses and
methods. Market analysis and sales forecasting, methods of forecasting
sales.

=)

fama dle— Igcwy, fAwa & g, fawa @er, 9wa drer &1 TR,
f[aeha dleT & WM, f9d wd g fawever— ganr wd fafedr, e
faeeiyor ug fdepg gaigam, 9 gaigar @ fafear |

Unit IV

(English)

Nature and importance of sales promotion. Consumer oriented, trade
oriented and sales force oriented sales promotion. Role of sales
promotion in marketing.

=)

fIha aes @1 UPfa Ud Hed, IUMIad—g-dl, AR, fdmha ot IHE
fasha HaeH, fauoe 4 fasma daes @) Jffer |

Unit VvV

(English)

Major tools of sales promotion; samples, displays and demonstration
exhibitions and fashion show. Sales contests, lotterie, gifts, free goods
rebates, public relation. Meaning, importance, feature, advantage and




disadvantages, ethical and local aspects of sales promotion and public.

I Hade & W SUBRU— NS wdf e yaelH, yeeiHl ud
hed o, fasa ufernfiran, omedl, SuER, Mges TV, JUER, BT |
SERIUG— 3fe, Hewd, IR, @M e B, famy dads ud SHdus b

Afcr uq AT Uec] |
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Class B.Com./ B.A.
Semester VI
_ (English) Advertising, Sales Promotion and Sales
Subject Management
=) fasE, fasva dad= gd sy gdee
Title of the paper/ | (English) Entrepreneurship Development
YTYA BT D @=) fasra <& @1 yEEeE

Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&fea®

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferded 3 150
Particulars/ fdazor
Unit Syllabus
Introduction: The entrepreneur, definition, the entrepreneur and
economic development, role of entrepreneurs, characteristics of an
(English) | entrepreneur, theories of entrepreneurship, role of socio-economic
Unit | e?virqnment, leadership, risk taking, Decision making and business
planning.
SEHI—URATT, et Ud e fadwr, St &1 e, Sel &1 faRar
(=) AT & g, aisie feie ardaraRer &1 Y@A®), g, ST a8
&A1, FoE v g e |
Promotion of a venture: Opportunities analysis, External environmental
(English) anal)_/sis; Economic, Soc_ial and technological, c_ompetitiv_e _factors, Legal
requirements for establishment of a new unit and raising of funds;
Unit 11 Venture capital sources and documentation required.
qE TPIY BT Yaa-— ATWR AT, 18T GATaRoT ety e, AT,
(=) qbAdl Td URARTSS O, A5 Sdls & WUd &=+ 3g  fAf¥ds
JNTLIHAR, Yoil EAId, Al Yoll & S U4 aedd A |
: Enterpreneurial ~ Behaviour:  Innovation and  entrepreneur,
(English) . - . . o
Unit 11 Entrepreneurial behaviour a_nd psycho-theories, soua[ I’eSpOI’ISI{PHItIeS. '
= Sl FER— SHYddd Ud SeHl, SEHl AdER Ud AAdSTHG  Rigid,
ARG SRR |
, Entrepreneurial development Programmes EDP: There role relevance
(English) . . . ,
Unit IV and achievement. Role of government in organization EDUP S.
= STl e SREiHa— 70 Her ol Sudfer, Saffd faer
BRIHH B FTSAl H ATHT DI qHDT |
. , Role of Entrepreneur: Role of entrepreneur in economic growth.
Unit vV (English) . .. . :
Generation of employment opportunities. Role in export promotion and




import substitution. Bringing socio stability and balance of regional
development.

Sl o Yfe— anfdfe famrd § el @l YAd!, ISR aERI H gor,
fFafd daE wd emaa uftRermus # yfier, dmifoie Rerar wd wdford

gl fder o gffdr |
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Class/ o&T B.Com.B.A./§i®M 1. T.

Year/ 99 First/ ueM
Advertising, Sales Promotion and Sales

Subject/ fawa Management / fagima=, fasra Had= v fasma
e

Title of the paper/ Y&ua &1 M¥® Advertising / fasma=

Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — |

Max. marks/ 3f&idad 3 70

Particulars/ fagzor

Unit Syllabus
(English) Concept .ar_1d Importancg of advertising and _advertisipg_ function. Types
Unit | of advertising, comme_rmal and non commercial advertising. _
@ ﬁwﬁmwﬂﬁ,ﬁw$m|ﬁw$w,wﬁzﬁm
IRITR® A= |
(English) Advertising media, different types of media, Media planning impact of
Unit |1 advertising agencie’s role, relationship with clients _ _ _
@) fasmu= e (ﬁﬁ%m),_ ATeTH ?ﬁﬁﬁr—«r UpR, dAegH o, O vorl
BT Y@, YAP1, Bl & A1 A |
(English) Advertising budget, f_actors aff_egting to advertising expenditure, Ethics
Unit 111 ind code of cg\nduct in Advertising. _
@) fagmaT aote, fasmrs 2 DI YA R aTel dcd | 9= 31 raRstzar
uq Hfe use] |
Advertising: Classified and display advertising. Comparative advertising.
(English) | determining the objectives of advertising, Regulatory agencies in
Unit IV Advertising (AAAI, ASSCI).
@) ﬁwmﬁw@w(ﬁm@)ﬁw,mﬁw,ﬁwm
fReiRa &< | s @ fame dvemt (AAAL ASSCI)
(English) Advertising message, preparation of a advertising message, elements:
Unit \/ print copy, broadcast copy, copy for direct mail. _ _
= s Hew, fa9mus 999 R AT d@: Jfad Hidl, TERT Bidl, yue

STH B DU |

Suggested Reading
1 Aaker, David a. Advertising Management.
2 C. N. Sontakki. Advertising Management.
3 Mohan M. Advertising Management .
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Class/ o&T B.Com.B.A./§i®M 1. T.
Year/ 99 First/ ueM
Advertising, Sales Promotion and Sales
Subject/ fawa Management / fagima=, fasra Had= v fasma
e
Title of the paper/ Y&ua &1 M¥® Marketing Communication/ fagqor dugor
Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — I
Max. marks/ 3ifrded b 70

Particulars/ fagzor

Unit

Syllabus

Unit |

(English)

Nature and importance of communication, functions of communication,
communication process and its elements, application of communication
process in marketing.

(=)

HUYY BT YHid Td A8cd, FUNUT & BRI, QYUY YfhAT Ud $HS dcd, [qu0r
H FUYT UihAT BT FaEIRG UL |

Unit Il

(English)

Steps in Developing Effective marketing communication, Elements of
Promotion Mix: Personal selling, public relations, Advertising, publicity
and Sales promotion.

fa=d)

guTdl fagore FUYoT fadia $Re =g Mfed sfaRey, Had| Afsv & daw

Jafdae fama, 59 Fus, asaq, fasma dael= |

Unit 111

(English)

Sales promotion-meaning, nature, objective and importance, Function
and limitation of sales promotion, Types of sales promotion schemes,
consumer and trader sales promotion.

fa=d)

fasha Haee—ared, UBid, I3 Ud AT | Iy Faue & drd Ud HH |
fIspa FGada ISR & UhR, SULTHT Ud AT fIhd Gaeie |

Unit IV

(English)

Consumer oriented sales promotion: Free sample, Discount, Gifts,
Premium Pack, Contest, price, quantities deals, rebates

fa=d)

U Id  fasha Haed: J®d T, e, S USSR, UIHIH U,
UicRIATETg, Jed vd 4131 dig, Ree |

(English)

Trade Oriented Sales Promotion: Discounts and Allowances, Plant Tours
Packages, Gifts, Contests, Training of Retailers/ Dealers and their staff.

Unit vV

=)

AR G [Iha Haed: e g 9d, UIHH, 9939 999 Uabel, SUSR
IO YRIAIRET dies], hedr Ud offd fashdrell dm S9a fasarsll der
IS A BHAT BT URIET |

Suggested Reading




A wWDN PR

Neeraj kumar- Marketing Communication. — Himalaya Publishing.

Kirti Dutta- Integrated Marketing Communication- Oxford University Press.

Richa Gaur- Marketing Communication and Advertising- Vayu Education of India.

Kruti Shah- Advertising and Integrated Marketing Communication.- (McGraw Hill
Education.)
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Class/ &el B.Com. B.A. /¥ ®iF §1. T.

Year/ 99 Second / fgd
Advertising, Sales Promotion and Sales

Subject/ fawa Management / fasiio, fasea dael= vd fasg
e

Title of the paper/ Y&ua &1 M¥® Advertising Il / fa=ma= I

Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — |

Max. marks/ 3ifreed b 70

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Advertising agency-history in brief, their role and importance of
advertising. Functions and types of agencies, their organizational pattern,
advertising agency departments: account management, creative copy and
studio account planning, media plannmg

fa=d)

fIgmua gori— derg H '.%ICISIH YHHT Td HEed, BRI, ToIRil & UBR,
G S efdl, fIemu= Yol & f39RT, ol gawe, gorHad Ui (i)
U feAl o v, JifSIirre |

(English)

Advertising media- Types of media, print media (news paper, magazines,
pamphlet, poster and brochures). Electronic media (Radio, television,
audio-visuals, Internet), other media (direct mail, outdoor media, transit,
especiality) their characteristics, merits and limitations.

Unit 11

fasmu difea— AN & yadR, Jraaiifsar (FHER uz, dfE¥en, tHwee,
URER, JRR), Soiagle Aifsar (A, Tolfde, Se—91d, gevc),
ﬁ%m(ﬁﬁwmmﬁﬁ@,aﬁﬁwﬁmﬁ%m}m
faeIyamy, o1 vd AN |

Unit 111

(English)

Media-present scenario in India. Problems of reaching rural audience and
market, exhibition, Mela etc.

Advertising agency- Selection and communication, Advertising agencies
in India, Present status and scenario.

=)

AfST— T AR URged, THIOT IUFIHRIT Td ok ddb ugdd d
[, UGeHl Ud HWall 3Mfe |

fIsTe To=il— =09 Ud 98I, 9RT § fasmue voifeadt, aaae Refa ud
qREey |

Unit IV

(English)

Media Planning-need and definition, classification of media, media
profile, selection of media category their reach, frequency and impact,
cost and other factors influencing the choice of media.

=)

NI AST— 3mazghar vd gRymeT, MSAT &1 v, Jifedr WhIsd,
Aifear 2ol &7 =999 Ud ugd, ARl Td UHTE, JIRSAT 99+ $I gTiad Hd
qrel T T4 31T o< |

Unit vV

(English)

Media planning-components and process, media objectives, media-
strategies and media scheduling techniques.
Determining the media mix, media budget, pre testing & post testing.

(=)

AIfeAr FRISH— 3T Ud Uishan, HIfSAT Sqawd, WISIT JeRddn | Hiisam
o daia |
A fAsor &1 FMeiRor, Mifear qoie, gd vd geama SRET |




Suggested Reading
1 S. A. Chunawala, K. C. Sethia-Foundation of Advertising theory and practice.
2 G. S. Sudha- Sales and Advertising Management
3 Sharma Sangeeta- Advertising and Implementation- PHI, Publication
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Class/ o&T B.Com.B.A. /i@ §. T.

Year/ 9§ Second / fgd
Advertising, Sales Promotion and Sales

Subject/ fawa Management / fagiTa=, fasea daels va fasea
e

. Personal Selling and Salesmanship / &faaTa

Title of the paper/ U&= &1 M¥® R T

Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — I

Max. marks/ 3ifreed b 70

Particulars/ faaor

Unit

Syllabus

Unit |

(English)

Nature and importance of personal selling, types of selling. Effectiveness
of personal selling Vs. Advertising. Economics of advertising Vs.
Personal selling. Theories of Personal selling.

fa=d)

Jufdde f[asa o Uit Td d5d, [a%ha & UaR, A5 a9m dufdas [am

P gTaeiierdT, dAfdae Ay 9™ A= &1 srivrs | dufdas Asa &
Rrgr= |

Unit 11

(English)

Types of sales persons, Buying motives, types of markets. Selling as a
career. — Advantages and difficulties, Measures of making selling an
attractive career.

(fa=)

fIsha—Hdl & UBHR, HI WRUMY, IR & GHR, [AhIba—uel & wY § o4
Ud HSATLAl, AT Hell DI 3MMPHND UL g9 8 HAMULUS |

Unit 111

(English)

Process of effective selling, Prospecting, pre approach, presentation and
demonstration, handling objections, closing of sale, post sale activities.
Types of sales calls, Management of call Time.

=)

gaTdl fashd el DI Ufhar, @iol, qd JATRAT, YRfaedRor Ud UeRi, el
&1 Fuert, fapy gafa, fasy Swa wfafafe:t | sy d&6foa ofa &
UhR, T4 didt & 9 BT Y |

Unit IV

(English)

Quialities of successful sales person with particular reference to consumer
services. Sales operation reports and documents, sales manual order
book, cash memo, tour diary and periodical reports, problems in selling
operations.

=)

IUHIERT HaRll & F<d H G%hdl [dshd &l & ol [dha Fared giadad
Ud yuH, 9y HgAeT ez RGP, b3 HAl, ISR Td Wi Ulde,
EERIREISECIIENIN

Unit VvV

(English)

Distribution network, Traditional network and modern network,
e-business and e-commerce, other problems in selling and relationship
marketing, After sales service.

=)

fIaR0T Sead, URARe Ud AP Acdd, s—FIA™ Ud s—dNord, fdsa
vd fauoe & H&fod = 9any, Iy SR HaTy |

Suggested Reading
1 Rustam S. Davar_Salesmanship and Publicity.
2 G. S. Sudha-Sales promotion and sales management.
3 Durrel-Fundamental of Selling.- McGraw Hills Publication.




4 Rajhans Saxena-Marketing Management - McGraw hills Publication.
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Class B.Com./ B.A.
Semester \%
. (English) Advertising, Sales Promotion and Sales
Subject Management
YafgUnh%s foKkiu] fod; lao/kZu ,0a fo@; izca/ku
.Ti"[Ie. of the paper/ | (English) Management of Sales Force
fiﬁ.’;zddk YitgUnhvs fog; ny dks izca/ku

Compulsory/ vfuok;Z ;k Optional/

Optional/ 0SdfYid

oSdfYid

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ vf/kdre vad 150

Particulars/ f00j.k

Unit

Syllabus

(English)

Importance of the sales force and its management, Functions of sales
manager, Recruitment and selection, training and direction, motivation
and compensation, appraisal of performance.

Unit |
vafgUnhs

fod; ny dk egRo ,o0a bldk izca/k] fo@; izca/kd ds dk;Z] Hkrhz
,0a p;u] izPk{k.k ,0a funsZ’ku] vfHkizsj.kk ,0a {kfriwfrZ] fu"iknu
ewY:;kaduA

(English)

Sales force size, organization of the sales department. Geographic,
product wise, market based, sales planning and control; Importance,
process and uses of sales budget.

Unit 11
vifgUnhys

fo@d; ny vkdkj] fod; foHkkx dk laxBu] HkkSxksfyd] mRikn
vk/kkj] cktkj vk/kkj fod; fu;kstu ,0a fu;a=.k] fod; ctV dk egRo]
izfd:k ,0a iz;ksxA

(English)

Sales quota: objectives, principles of selling, sales quota, administration
of sales quota. Uses of sales quota, sales and cost analysis: uses and
methods. Market analysis and sales forecasting, methods of forecasting
sales.

Unit I

vifgUnhys

fo@; dksVk& mn~ns’;] fod; ds fl)kUr] fod; dksVk] fod; dksVk
dk iz’kklu] fod; dksVk ds iz;ksx] fod; ,0a ykxr fo'ys"k.k& iz;ksx
,0a foflk;kj] cktkj fo'ys"k.k ,oa fo@d; iwokZuqeku] fod;
iwokZugeku dh fof/k;kjA

Unit 1V (English)

Nature and importance of sales promotion. Consumer oriented, trade
oriented and sales force oriented sales promotion. Role of sales




promotion in marketing.

YafgUnhys

fod; lao/kzu dh iz—fr ,0a egRo] miHkksDrk&eq[kh]
O;kikjksUeq[kh] fo@; ny mUeq[kh fo@; lao/kZu] foi.ku esa
fo@; lao/kZu dh HkwfedkA

Unit V

(English)

Major tools of sales promotion; samples, displays and demonstration
exhibitions and fashion show. Sales contests, lotterie, gifts, free goods
rebates, public relation. Meaning, importance, feature, advantage and
disadvantages, ethical and local aspects of sales promotion and public.

YifgUnhs

fod; lao/kZu ds izeqlk midj.k& uewuk] IgITtk ,oaf @;kRed
izn’kZu] izn’kZuh ,0a QS’ku 'kks] fod; izfr;ksfxrk] ykVjh] migkj]
fu%’kqYd oLrg,sa] migkj] NwVA

tulaidZ& vFkZ] egRo] fo’ks"krk;sa] ykHk ,oa gkfu] fo@;
lao/kZu ,0a tulaidZ ds uSfrd ,0a 0S/kkfud igywA
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Class B.Com./ B.A.
Semester Vi
. (English) Advertising, Sales Promotion and Sales
Subject Management
YafgUnhs foKkiu] fod; lao/kZu ,0a fo@; izca/ku
Tifle. of the paper/ | (English) Entrepreneurship Development
I VifgUnhys fod; ny dks izcalku
g%rg?$il(sjory/ vfuok;Z ;k Optional/ Optional/ 0SdfYid
Marks in CCE 50
Marks in Main Exam 100
Max. marks/ vf/kdre vad 150
Particulars/ fooj.k
Unit Syllabus
Introduction: The entrepreneur, definition, the entrepreneur and
economic development, role of entrepreneurs, characteristics of an
(English) | entrepreneur, theories of entrepreneurship, role of socio-economic
environment, leadership, risk taking, Decision making and business
Unit | planning.
m|eh&ifjHkk"kk] m|eh ,oa vkfFkZd fodkl] m|eh dh Hkwfedk]
YifgUnhvs m|eh dh fo’ks"krk;sa m|ferk ds fI)kUr]_ Ikekftd vkfFkZd okrkoj.k
dh Hkwfedk] usr'Ro] tksflke ogu djuk] fu.kZ;u ,oa O;olkf;d
fu:kstuA
Promotion of a venture: Opportunities analysis, External environmental
(English) anal;_/sis; Economic, Soc_ial and technological, qompetitiv_e _factors, Legal
Unit 11 requirements for establishment of a new unit and raising of funds;
Venture capital sources and documentation required.
YfgUnh%2 | ubZ bdkbZ dk izorZu& volj fo'ys"k.k] ckg~; i;kZoj.k fo’ys"k.K]




vkfFkZd] Ikekftd] rduhdh ,o0a izfr;ksxkRed rRo] ubZ bdkbZ dks
LFkkfir djus gsrq fof/kd vko’;drk;sa] iwath L=ksr] Ikglh iwath ds
L=ksr ,0a vko’;d nLrkostA

Unit 111

(English)

Enterpreneurial ~ Behaviour: Innovation  and  entrepreneur,
Entrepreneurial behaviour and psycho-theories, social responsibilities.

YsfgUnhys

m|eh O;ogkj& tuizorZu ,0a m|eh] mleh O;ogkj ,oa
euksoSKkfud fl)kar] Ikekftd mRrjnkf;RoA

Unit IV

(English)

Entrepreneurial development Programmes EDP: There role relevance
and achievement. Role of government in organization EDP’s.

YifgUnhs

miferk fodkl dk;Z@e& budh Hkwfedk] izklafxdrk]
miyfC/k;kW] miferk fodkl dk;Z@e ds laxBuksa esa 'kklu dh
HkwfedkA °

Unit V

(English)

Role of Entrepreneur: Role of entrepreneur in economic growth.
Generation of employment opportunities. Role in export promotion and
import substitution. Bringing socio stability and balance of regional
development.

YsfgUnhys

m|eh dh Hkwfedk& vkfFkZd fodkl esa m|eh dh Hkwfedk]
jkstxkj voljksa dk I'tu] fu;kZr lao/kZu ,0a vk;kr izfrLFkkiu esa
Hkwfedk] lkekftd fLFkjrk ,oa largfyr izknsfkd fodkl esa
Hkwfedk A
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Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Second / f}rh;

Subject/ fo"K;

Advertising, Sales Promotion and Sales
Management / foKKkiu] fo@; lao/kZu ,0a

fod; izca/ku
Title of the paper/ iz'ui= dk 'kh"kZd Advertising 11 / foKKiu 11
Compulsory/ vfuok;Z Optional/ 0SdfYid Optional/ 0SdfYid Paper - I
Max. marks/ vf/kdre vad 70

Particulars/ fooj.k

Syllabus

Advertising agency-history in brief, their role and importance of
advertising. Functions and types of agencies, their organizational pattern,
advertising agency departments: account management, creative copy and
studio account planning, media planning.

foKkiu ,tsUIh& la{ksi esa bfrgkl] Hkwfedk ,oa egRo] dk;Z]
,tsUlh ds izdkj] laxBukRed <kWpk] foKkiu ,tsUlh ds foHkkx]
ys[kk izcU/K] I'tukRed izfr ¥adkWihY2 ,0a LVwiM;ksa ys[kk
fu;kstu] ehfM;kfu;kstuA

Advertising media- Types of media, print media (news paper, magazines,
pamphlet, poster and brochures). Electronic media (Radio, television,
audio-visuals, Internet), other media (direct mail, outdoor media, transit,
especiality) their characteristics, merits and limitations.

foKkiu ehfM;k& ehfM;k ds izdkj] eqgfnzrehfM;k Yalekpkj i=]
if=dk,W] iSeQysV] iksLVj] czks’kj'z] bySDV?ksfud ehfM;k
YajsfM;ks] Vsyhfotu] n”’;&JO;] bUVjusVY2] vU; ehfM;k Yalh/ks
Mkd }kjk VKAV Mksj ehfM;k] pfyr ,oa fofk"V ehfM:k¥% budh
fo’ks"krk,W] xq.k ,0a lhek, WA

Media-present scenario in India. Problems of reaching rural audience and
market, exhibition, Mela etc.

Advertising agency- Selection and communication, Advertising agencies
in India, Present status and scenario.

ehfM;k& orZeku Hkkjrh; ifjin’;] xzkeh.k miHkksDrk ,0a cktkj rd
iggWpus esa lelL;k,W] izn'kZuh ,oa esyk vkfnA

foKkiu ,tsUlh& p;u ,0a IEizs"k.k] HKkjr esa foKkiu ,tsfUl;kW]
orZeku fLFkfr ,oa ifjnz’;A

Media Planning-need and definition, classification of media, media
profile, selection of media category their reach, frequency and impact,
cost and other factors influencing the choice of media.

ehfM;k fu;kstu& vko’;drk ,oa ifjHkk"kk] ehfM;k dk oxhZdj.k]
ehfM;k izksQkby] ehfM;k Js.kh dk p;u ,0a iggWp] vk—ifr;kW
,0a izHkko] ehfM;k p;u dks izHkkfor djus okys ykxr ,oa vU;
rROA

Unit

(English)
Unit |

vifgUnhs

(English)
Unit 11

vifgUnhs

(English)
Unit 11

vifgUnhys

(English)
Unit IV

v4fgUnh's
Unit V (English)

Media planning-components and process, media objectives, media-
strategies and media scheduling techniques.




Determining the media mix, media budget, pre testing & post testing.

ehfM;k fukstu& vax ,oa izf@;k] ehfM;k mn~ns’;] ehfM;k
ifgUnhs O;wgjpuk,iA ehfM;k lwfp;u rduhdsaA

ehfM;k fedJ.k dk fu/kkZj.k] ehfM;k ctV] iwoZ ,oa IK'pkr
VsfLVaxA

Suggested Reading
1 S. A Chunawala, K. C. Sethia-Foundation of Advertising theory and practice.

2 G. S. Sudha- Sales and Advertising Management
3 Sharma Sangeeta- Advertising and Implementation- PHI, Publication
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Class/ d{kk

B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ

Second / f}rh;

Subject/ fo"kK;

Advertising, Sales Promotion and Sales
Management / foKkiu] fo@; lao/kZu ,0a
fod; izcal/ku

Title of the paper/ iz'ui= dk 'kh"kZd

Personal Selling and Salesmanship / O;fDrxr
fod; ,oa fo@d;dyk

Compulsory/ vfuok;Z Optional/ 0SdfYid Optional/ 0SdfYid Paper - 11

Max. marks/ vf/kdre vad 70

Particulars/ fooj.k

Unit

Syllabus

Unit |

(English)

Nature and importance of personal selling, types of selling. Effectiveness
of personal selling Vs. Advertising. Economics of advertising Vs.
Personal selling. Theories of Personal selling.

vifgUnhs

0S;fDrd fo@d; dh iz—fr ,0a egRo] fod; ds izdkj] foKkiu cuke
0S;fDrd fod; dh izHkko’khyrk] oS;fDrd fod; cuke foKkiu dk
VFKZ'’kkL=A 0S;fDrd fod; ds fl)kUrA

Unit 11

(English)

Types of sales persons, Buying motives, types of markets. Selling as a
career. — Advantages and difficulties, Measures of making selling an
attractive career.

vifgUnhys

fo@;&drkZ ds izdkj] G; izsj.kk,W] cktkj ds izdkj] fod;dyk&is’ks
ds :i esa ykHk ,oa dfBukbZ;kW] fo@; dyk dks vkd"kZd is’kk
cukus gsrqg ekin.MA

Unit I

(English)

Process of effective selling, Prospecting, pre approach, presentation and
demonstration, handling objections, closing of sale, post sale activities.
Types of sales calls, Management of call Time.

vifgUnhys

izHkkoh fo@; dyk dh izfd;k] [kkst] iwoZ rS;kfj;kW] izLrqfrdj.k
,0a izn’kZu] vkifRr;ksa dk fuiVkjk] fod; lekflr] fod; mijkUr
xfrfof/k;kWA fo@; lacaf/kr dkWy ds izdkj] fcdh dkWy ds le; dk
izca/kuA

Unit IV

(English)

Qualities of successful sales person with particular reference to consumer
services. Sales operation reports and documents, sales manual order
book, cash memo, tour diary and periodical reports, problems in selling
operations.

v4fgUnh'.

miHkksDrk Isokvksa ds IUnHkZ esa 1Qy fod; drkZ ds xq.K]
fo@; lapkyu izfrosnu ,oa izi=] fod; eSU;q;y vkns’k iqfLrdk]
dS’k eSeks] VwjMk;jh ,oa Ikef,d izfrosnu] fod; lapkyudh




leL:k, WA

Unit V

Distribution network, Traditional network and modern network,

(English) e-business and e-commerce, other problems in selling and relationship
marketing, After sales service.
forj.k usVodZ] ikjEifjd ,oa vk/kgfud usVodZ] bzZ&O;olk; ,oa
YufgUnh%z | bZ&O0kf.KT;] fod; ,0a foi.ku Is lacaf/kr vU; leL;k,i] fo@; mijkUr

Isok, WA

Suggested Reading
1 Rustam S. Davar_Salesmanship and Publicity.
2 G. S. Sudha-Sales promotion and sales management.
3 Durrel-Fundamental of Selling.- McGraw Hills Publication.
4 Rajhans Saxena-Marketing Management - McGraw hills Publication.
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Class/ d{kk B.Com. B.A./ch-dkWe ch- ,-

Year/ 0"kZ First/ izFke
Advertising, Sales Promotion and Sales

Subject/ fo"k; Management / foKKkiu] fod; lao/kZu ,0a
fod; izca/ku

Title of the paper/ iz'ui= dk 'kh"kzd Advertising / foKkiu

Compulsory/ vfuok;Z Optional/ 0SdfYid | Optional/ 0SdfYid Paper — |

Max. marks/ vf/kdre vad 70

Particulars/ f00j.k

Unit Syllabus
(English) Concept _apd Importancz_e of advertising and _advertisir)g_ function. Types
Unit 1 of ad\_/ertlsmg, commermal and non commermal advertising. _ .
ifgUnhs foKkiu dh vo/kkj.kk ,0a egRo] foKkiu ds dk;ZA foKkiu ds izdkj]
O;kikfjd ,0a xSjO;kikfjd foKkiuA
(English) Advertising media, different types of media, Media planning impact of
advertising agencie’s role, relationship with clients
Unit 11 foKkiu ek/;e YaehfM;kY2] ek/;e ds fofHkUu izdkj] ek/;e fu;kstul]
YufguUnhz | foKkiu ,stsUlh dk izHkko] Hkwfedk] xzkgdksa dss IkFk
laca/kA
(English) Advertising budget, f_actors aﬁ‘_e(_:ting to advertising expenditure, Ethics
Uniit 111 and cgde of conducf[ in Advertls!ng. . .
ifgUnhvs foKkiu ctV] foKkiu O;; dks izHkkfor djus okys rRoA foKkiu dh
vkpkjlafgrk ,oa uSfrd igywA
Advertising: Classified and display advertising. Comparative advertising.
(English) | determining the objectives of advertising, Regulatory agencies in
Unit IV Advertising (AAAI, ASSCI).
foKkiu oxhZ—r ,0a ItkoV Y4fMIlysyz foKkiu] rqyukRed foKkiu]
vafgUnh'z | foKkiu mn~ns’; fu/kkZfjr djukA foKku dh fu;ked laLFKkk,j
(AAAI, ASSCI)
(English) Advertising message, preparation of a advertising message, elements:
. print copy, broadcast copy, copy for direct mail.
Y Gns | TOKKiU lans'k] foKkiu lans’k rSikj djuk rRo% eqfnzr dkWih]
9 ’ izIkj.k dkWih] izR;{k Mkd gsrg dkWihA

Suggested Reading
1 Aaker, David a. Advertising Management.




2 C. N. Sontakki. Advertising Management.
3 Mohan M. Advertising Management .
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Class/ d{kk

B.Com. B.A./ ch-dkWe ch- ,-

Year/ 0"kZ

First/ izFke

Subject/ fo"K;

Advertising, Sales Promotion and Sales
Management / foKkiu] fod; lao/kZu ,0a

fod; izcal/ku
Title of the paper/ iz'ui= dk 'kh"kzd Marketing Communication/ foi.ku laizs"k.k
Compulsory/ vfuok;Z Optional/ 0SdfYid | Optional/ 0SdfYid Paper -1
Max. marks/ vf/kdre vad 70

Particulars/ f00j.k

Unit

Syllabus

Unit |

(English)

Nature and importance of communication, functions of communication,
communication process and its elements, application of communication
process in marketing.

vifgUnhs

Lkaizs"k.k dh iz—fr ,oa egRo] laizs"k.k ds dk;Z] laizs"k.k
1zf@;k ,0a blds rRo] foi.ku esa laizs"k.k izf@;k dk O;ogkfjd i{kA

Unit 11

(English)

Steps in Developing Effective marketing communication, Elements of
Promotion Mix: Personal selling, public relations, Advertising, publicity
and Sales promotion.

YafgUnhs

izHkkoh foi.ku laizs"k.k fodflr djus gsrq fufgr voLFKk,] lao/kZu
Ifed.k ds rRo% oS;fDrd fod;] tu laidZ] foKkiu] fo@; lao/kZuA

Unit I

(English)

Sales promotion-meaning, nature, objective and importance, Function
and limitation of sales promotion, Types of sales promotion schemes,
consumer and trader sales promotion.

vifgUnhys

fo@; lao/kZu&vFkZ] iz—fr] mn~ns’; ,0a egRoA fod; lao/kZu
ds dk;Z ,oa Ilhek,jA fod; lao/kZu ;kstukvksa ds izdkj]
miHkksDrk ,0a O;kikjh fo@; lao/kZuA

Unit IV

(English)

Consumer oriented sales promotion: Free sample, Discount, Gifts,
Premium Pack, Contest, price, quantities deals, rebates

vifgUnhys

miHkksDrk mUeq[k fod; lao/kZu% eqQ~r uewuk] NwV] m
igkj] izhfe;e iSd] izfr;ksfxrk,i] ewY; ,0a ek=k IkSns] ficsVA

Unit V

(English)

Trade Oriented Sales Promotion: Discounts and Allowances, Plant Tours
Packages, Gifts, Contests, Training of Retailers/ Dealers and their staff.

vafgUnh's

O;kikj mUeq[k fod; lao/kZu% NwV ,oa HkUks] izhfe;e] la;=
Hkze.k iSdst] migkj miHkksDrk izfr;ksfxrk ykWVjh] QqVdj ,oa




Fkksd fodsrkvksa rFkk muds fo@srkvksa rFkk muds fod:
dfeZ;ksa dk izfk{k.kA

Suggested Reading

1

2
3
4

Neeraj kumar- Marketing Communication. — Himalaya Publishing.

Kirti Dutta- Integrated Marketing Communication- Oxford University Press.

Richa Gaur- Marketing Communication and Advertising- Vayu Education of India.

Kruti Shah- Advertising and Integrated Marketing Communication.- (McGraw Hill

Education.)
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Class B.Com./ B.A.
Semester \%

. (English) Advertising, Sales Promotion and Sales
Subject Management

== fasE, faswa o= g9 g ydee

Title of the paper/ | (English) Management of Sales Force
YTYA BT D @=) fasra <& @1 yEEeE
Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&fea®
Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3ifbad 3id 150

Particulars/ fagwor

Unit

Syllabus

Unit |

(English)

Importance of the sales force and its management, Functions of sales
manager, Recruitment and selection, training and direction, motivation
and compensation, appraisal of performance.

fa=d)

fahT <1 &1 A8 Ud SHGT Uee, fdhd Yaed & rd, 9ol Ud oa-, HimeTor
Uq fder, SR g afayfd, freme e |

Unit Il

(English)

Sales force size, organization of the sales department. Geographic,
product wise, market based, sales planning and control; Importance,
process and uses of sales budget.

fa=d)

fasma feras ud foiaor, fasa a9 &1 98, Ufhar ud ganT |

Unit 11

(English)

Sales quota: objectives, principles of selling, sales quota, administration
of sales quota. Uses of sales quota, sales and cost analysis: uses and
methods. Market analysis and sales forecasting, methods of forecasting
sales.

=)

fama dle— Igcwy, fAwa & g, fawa @er, 9wa drer &1 TR,
f[aeha dleT & WM, f9d wd g fawever— ganr wd fafedr, e
faeeiyor ug fdepg gaigam, 9 gaigar @ fafear |

Unit IV

(English)

Nature and importance of sales promotion. Consumer oriented, trade
oriented and sales force oriented sales promotion. Role of sales
promotion in marketing.

=)

fIha aes @1 UPfa Ud Hed, IUMIad—g-dl, AR, fdmha ot IHE
fasha HaeH, fauoe 4 fasma daes @) Jffer |

Unit VvV

(English)

Major tools of sales promotion; samples, displays and demonstration
exhibitions and fashion show. Sales contests, lotterie, gifts, free goods
rebates, public relation. Meaning, importance, feature, advantage and




disadvantages, ethical and local aspects of sales promotion and public.

I Hade & W SUBRU— NS wdf e yaelH, yeeiHl ud
hed o, fasa ufernfiran, omedl, SuER, Mges TV, JUER, BT |
SERIUG— 3fe, Hewd, IR, @M e B, famy dads ud SHdus b

Afcr uq AT Uec] |
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Class B.Com./ B.A.
Semester VI
_ (English) Advertising, Sales Promotion and Sales
Subject Management
=) fasE, fasva dad= gd sy gdee
Title of the paper/ | (English) Entrepreneurship Development
YTYA BT D @=) fasra <& @1 yEEeE

Compulsory/ f¥art a1 Optional/ d®feu® Optional/ d&fea®

Marks in CCE 50
Marks in Main Exam 100
Max. marks/ 3iferded 3 150
Particulars/ fdazor
Unit Syllabus
Introduction: The entrepreneur, definition, the entrepreneur and
economic development, role of entrepreneurs, characteristics of an
(English) | entrepreneur, theories of entrepreneurship, role of socio-economic
Unit | e?virqnment, leadership, risk taking, Decision making and business
planning.
SEHI—URATT, et Ud e fadwr, St &1 e, Sel &1 faRar
(=) AT & g, aisie feie ardaraRer &1 Y@A®), g, ST a8
&A1, FoE v g e |
Promotion of a venture: Opportunities analysis, External environmental
(English) anal)_/sis; Economic, Soc_ial and technological, c_ompetitiv_e _factors, Legal
requirements for establishment of a new unit and raising of funds;
Unit 11 Venture capital sources and documentation required.
qE TPIY BT Yaa-— ATWR AT, 18T GATaRoT ety e, AT,
(=) qbAdl Td URARTSS O, A5 Sdls & WUd &=+ 3g  fAf¥ds
JNTLIHAR, Yoil EAId, Al Yoll & S U4 aedd A |
: Enterpreneurial ~ Behaviour:  Innovation and  entrepreneur,
(English) . - . . o
Unit 11 Entrepreneurial behaviour a_nd psycho-theories, soua[ I’eSpOI’ISI{PHItIeS. '
= Sl FER— SHYddd Ud SeHl, SEHl AdER Ud AAdSTHG  Rigid,
ARG SRR |
, Entrepreneurial development Programmes EDP: There role relevance
(English) . . . ,
Unit IV and achievement. Role of government in organization EDUP S.
= STl e SREiHa— 70 Her ol Sudfer, Saffd faer
BRIHH B FTSAl H ATHT DI qHDT |
. , Role of Entrepreneur: Role of entrepreneur in economic growth.
Unit vV (English) . .. . :
Generation of employment opportunities. Role in export promotion and




import substitution. Bringing socio stability and balance of regional
development.

Sl o Yfe— anfdfe famrd § el @l YAd!, ISR aERI H gor,
fFafd daE wd emaa uftRermus # yfier, dmifoie Rerar wd wdford

gl fder o gffdr |
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As Recommended by the Board of Studies

Session —2018-19

Class/ o&T B.Com.B.A./§i®M 1. T.

Year/ 99 First/ ueM
Advertising, Sales Promotion and Sales

Subject/ fawa Management / fagima=, fasra Had= v fasma
e

Title of the paper/ Y&ua &1 M¥® Advertising / fasma=

Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — |

Max. marks/ 3f&idad 3 70

Particulars/ fagzor

Unit Syllabus
(English) Concept .ar_1d Importancg of advertising and _advertisipg_ function. Types
Unit | of advertising, comme_rmal and non commercial advertising. _
@ ﬁwﬁmwﬂﬁ,ﬁw$m|ﬁw$w,wﬁzﬁm
IRITR® A= |
(English) Advertising media, different types of media, Media planning impact of
Unit |1 advertising agencie’s role, relationship with clients _ _ _
@) fasmu= e (ﬁﬁ%m),_ ATeTH ?ﬁﬁﬁr—«r UpR, dAegH o, O vorl
BT Y@, YAP1, Bl & A1 A |
(English) Advertising budget, f_actors aff_egting to advertising expenditure, Ethics
Unit 111 ind code of cg\nduct in Advertising. _
@) fagmaT aote, fasmrs 2 DI YA R aTel dcd | 9= 31 raRstzar
uq Hfe use] |
Advertising: Classified and display advertising. Comparative advertising.
(English) | determining the objectives of advertising, Regulatory agencies in
Unit IV Advertising (AAAI, ASSCI).
@) ﬁwmﬁw@w(ﬁm@)ﬁw,mﬁw,ﬁwm
fReiRa &< | s @ fame dvemt (AAAL ASSCI)
(English) Advertising message, preparation of a advertising message, elements:
Unit \/ print copy, broadcast copy, copy for direct mail. _ _
= s Hew, fa9mus 999 R AT d@: Jfad Hidl, TERT Bidl, yue

STH B DU |

Suggested Reading
1 Aaker, David a. Advertising Management.
2 C. N. Sontakki. Advertising Management.
3 Mohan M. Advertising Management .
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As Recommended by the Board of Studies

Session —2018-19

Class/ o&T B.Com.B.A./§i®M 1. T.
Year/ 99 First/ ueM
Advertising, Sales Promotion and Sales
Subject/ fawa Management / fagima=, fasra Had= v fasma
e
Title of the paper/ Y&ua &1 M¥® Marketing Communication/ fagqor dugor
Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — I
Max. marks/ 3ifrded b 70

Particulars/ fagzor

Unit

Syllabus

Unit |

(English)

Nature and importance of communication, functions of communication,
communication process and its elements, application of communication
process in marketing.

(=)

HUYY BT YHid Td A8cd, FUNUT & BRI, QYUY YfhAT Ud $HS dcd, [qu0r
H FUYT UihAT BT FaEIRG UL |

Unit Il

(English)

Steps in Developing Effective marketing communication, Elements of
Promotion Mix: Personal selling, public relations, Advertising, publicity
and Sales promotion.

fa=d)

guTdl fagore FUYoT fadia $Re =g Mfed sfaRey, Had| Afsv & daw

Jafdae fama, 59 Fus, asaq, fasma dael= |

Unit 111

(English)

Sales promotion-meaning, nature, objective and importance, Function
and limitation of sales promotion, Types of sales promotion schemes,
consumer and trader sales promotion.

fa=d)

fasha Haee—ared, UBid, I3 Ud AT | Iy Faue & drd Ud HH |
fIspa FGada ISR & UhR, SULTHT Ud AT fIhd Gaeie |

Unit IV

(English)

Consumer oriented sales promotion: Free sample, Discount, Gifts,
Premium Pack, Contest, price, quantities deals, rebates

fa=d)

U Id  fasha Haed: J®d T, e, S USSR, UIHIH U,
UicRIATETg, Jed vd 4131 dig, Ree |

(English)

Trade Oriented Sales Promotion: Discounts and Allowances, Plant Tours
Packages, Gifts, Contests, Training of Retailers/ Dealers and their staff.

Unit vV

=)

AR G [Iha Haed: e g 9d, UIHH, 9939 999 Uabel, SUSR
IO YRIAIRET dies], hedr Ud offd fashdrell dm S9a fasarsll der
IS A BHAT BT URIET |

Suggested Reading




A wWDN PR

Neeraj kumar- Marketing Communication. — Himalaya Publishing.

Kirti Dutta- Integrated Marketing Communication- Oxford University Press.

Richa Gaur- Marketing Communication and Advertising- Vayu Education of India.

Kruti Shah- Advertising and Integrated Marketing Communication.- (McGraw Hill
Education.)
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Class/ &el B.Com. B.A. /¥ ®iF §1. T.

Year/ 99 Second / fgd
Advertising, Sales Promotion and Sales

Subject/ fawa Management / fasiio, fasea dael= vd fasg
e

Title of the paper/ Y&ua &1 M¥® Advertising Il / fa=ma= I

Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — |

Max. marks/ 3ifreed b 70

Particulars/ faazor

Unit

Syllabus

Unit |

(English)

Advertising agency-history in brief, their role and importance of
advertising. Functions and types of agencies, their organizational pattern,
advertising agency departments: account management, creative copy and
studio account planning, media plannmg

fa=d)

fIgmua gori— derg H '.%ICISIH YHHT Td HEed, BRI, ToIRil & UBR,
G S efdl, fIemu= Yol & f39RT, ol gawe, gorHad Ui (i)
U feAl o v, JifSIirre |

(English)

Advertising media- Types of media, print media (news paper, magazines,
pamphlet, poster and brochures). Electronic media (Radio, television,
audio-visuals, Internet), other media (direct mail, outdoor media, transit,
especiality) their characteristics, merits and limitations.

Unit 11

fasmu difea— AN & yadR, Jraaiifsar (FHER uz, dfE¥en, tHwee,
URER, JRR), Soiagle Aifsar (A, Tolfde, Se—91d, gevc),
ﬁ%m(ﬁﬁwmmﬁﬁ@,aﬁﬁwﬁmﬁ%m}m
faeIyamy, o1 vd AN |

Unit 111

(English)

Media-present scenario in India. Problems of reaching rural audience and
market, exhibition, Mela etc.

Advertising agency- Selection and communication, Advertising agencies
in India, Present status and scenario.

=)

AfST— T AR URged, THIOT IUFIHRIT Td ok ddb ugdd d
[, UGeHl Ud HWall 3Mfe |

fIsTe To=il— =09 Ud 98I, 9RT § fasmue voifeadt, aaae Refa ud
qREey |

Unit IV

(English)

Media Planning-need and definition, classification of media, media
profile, selection of media category their reach, frequency and impact,
cost and other factors influencing the choice of media.

=)

NI AST— 3mazghar vd gRymeT, MSAT &1 v, Jifedr WhIsd,
Aifear 2ol &7 =999 Ud ugd, ARl Td UHTE, JIRSAT 99+ $I gTiad Hd
qrel T T4 31T o< |

Unit vV

(English)

Media planning-components and process, media objectives, media-
strategies and media scheduling techniques.
Determining the media mix, media budget, pre testing & post testing.

(=)

AIfeAr FRISH— 3T Ud Uishan, HIfSAT Sqawd, WISIT JeRddn | Hiisam
o daia |
A fAsor &1 FMeiRor, Mifear qoie, gd vd geama SRET |




Suggested Reading
1 S. A. Chunawala, K. C. Sethia-Foundation of Advertising theory and practice.
2 G. S. Sudha- Sales and Advertising Management
3 Sharma Sangeeta- Advertising and Implementation- PHI, Publication
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Class/ o&T B.Com.B.A. /i@ §. T.

Year/ 9§ Second / fgd
Advertising, Sales Promotion and Sales

Subject/ fawa Management / fagiTa=, fasea daels va fasea
e

. Personal Selling and Salesmanship / &faaTa

Title of the paper/ U&= &1 M¥® R T

Compulsory/ aiffart Optional/ I&feu®m Optional/ d&fead Paper — I

Max. marks/ 3ifreed b 70

Particulars/ faaor

Unit

Syllabus

Unit |

(English)

Nature and importance of personal selling, types of selling. Effectiveness
of personal selling Vs. Advertising. Economics of advertising Vs.
Personal selling. Theories of Personal selling.

fa=d)

Jufdde f[asa o Uit Td d5d, [a%ha & UaR, A5 a9m dufdas [am

P gTaeiierdT, dAfdae Ay 9™ A= &1 srivrs | dufdas Asa &
Rrgr= |

Unit 11

(English)

Types of sales persons, Buying motives, types of markets. Selling as a
career. — Advantages and difficulties, Measures of making selling an
attractive career.

(fa=)

fIsha—Hdl & UBHR, HI WRUMY, IR & GHR, [AhIba—uel & wY § o4
Ud HSATLAl, AT Hell DI 3MMPHND UL g9 8 HAMULUS |

Unit 111

(English)

Process of effective selling, Prospecting, pre approach, presentation and
demonstration, handling objections, closing of sale, post sale activities.
Types of sales calls, Management of call Time.

=)

gaTdl fashd el DI Ufhar, @iol, qd JATRAT, YRfaedRor Ud UeRi, el
&1 Fuert, fapy gafa, fasy Swa wfafafe:t | sy d&6foa ofa &
UhR, T4 didt & 9 BT Y |

Unit IV

(English)

Quialities of successful sales person with particular reference to consumer
services. Sales operation reports and documents, sales manual order
book, cash memo, tour diary and periodical reports, problems in selling
operations.

=)

IUHIERT HaRll & F<d H G%hdl [dshd &l & ol [dha Fared giadad
Ud yuH, 9y HgAeT ez RGP, b3 HAl, ISR Td Wi Ulde,
EERIREISECIIENIN

Unit VvV

(English)

Distribution network, Traditional network and modern network,
e-business and e-commerce, other problems in selling and relationship
marketing, After sales service.

=)

fIaR0T Sead, URARe Ud AP Acdd, s—FIA™ Ud s—dNord, fdsa
vd fauoe & H&fod = 9any, Iy SR HaTy |

Suggested Reading
1 Rustam S. Davar_Salesmanship and Publicity.
2 G. S. Sudha-Sales promotion and sales management.
3 Durrel-Fundamental of Selling.- McGraw Hills Publication.




4 Rajhans Saxena-Marketing Management - McGraw hills Publication.
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Class@d{kk M.Com.
Semester@lsesLVj I
Subject@fo"k; A- 101

Title of the paper@iz'ui= dk 'kh"kzd

Management Concepts

izca/k dh vo/kkj.kk,sa

Paper No./ iz'ui= Jekad |

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

e Define properly management principles like planning/ organizing/ budgeting/ coordination/
control etc.

e Emerge as a team player.

e Identify the challenges in business.

e Develop the capabilities to sustain pressure & to handle or deal with people under stressful
situations.

e Create better job opportunities aids in career progression & development.

e Knowledge of sound communication skills.

e Evaluate the probable solutions.

e Fosters employability qualities to become an asset for the organization also trained professional to
face competition in public & private sector.

Syllabus

Unit |

(English)

Introduction: Concept of Management, Scope and Nature of Management,
Approaches to Management, Human Relation, Behavioural and System
approach.

YafgUnhY2

ifjp;&izca/k dh vo/kkj.k] {ks= ,0a izca/k dh izNfr] izca/k dk nf"Vdks.K]
ekuoh; IEcU/K] O;kogkfjd ,o0a iz.kkyh n*f"Vdks.k

Unit Il

(English)

Planning: Concept of Planning, Objectives and components of Planning,
Nature and Process of Planning, determination of Objectives. Management
by objectives, Management by Exception, Concepts, Nature and Process of
decision-making. theories of decision-making.

YafgUnh¥2

fu;kstu&fu;kstu dh vo/kkj.kk] fu;kstu ds mn~ns'; ,oa ?kVd] fu;kstu dh
izNfr ,0a izf@d;k mn~ns'ksa dk fu/kkzj.k] mn~ns';ksa fufgr izca/k] miokn
fufgr izca/k] fu.kZ;u dh vo/kkj.kk izNfr ,oa izf@;k] fu.kZ;u ds fl)karA

Unit Il

(English)

Organization: Concept, objectives and element of organization, process and
principles of organization. Organization Structure and Charts,Span of
Management, Delegation of Authority, Centralization and Decentralization.

YafgUnh¥2

laxBu% laxBu dh vo/kkj.kk] mn~ns'; ,0a rRo] laxBu ds izf@;k ,oa fl)kar]




laxBu lajpuk ,0a pkVZ] izca/k dk foLrkj vf/kdkjksa dk HKKkjkiZ.k
dsUnzh;dj.k ,oa fodsUnzh;dj.kA

Unit IV

(English)

Direction: Concept, Nature,Scope, Principles and Techniques of Direction.
Communication: Concept, Process. Channel and Media of Communication.
Barriers toeffective communication, Building effective communication
system.

YifgUnh's

funsZ'ku% funsZ'ku dh vo/kkj.kk] izNfr] {ks=] funsZ'ku ds fl)kar ,oa
rdundA leizs"k.k  Yalaoknokgu¥2%  vo/kkj.kk] izfd;kA  IEizs"k.k
Yalaoknokguz ds ek/;e ,0a psuy] izHkkoh IEizs"k.k dh ck/kk;sa] izHkkoh
IEizs"k.k i)fr dk fuekZ.kA

Unit V

(English)

Control: Concept, objectives, nature and process of control. levels and areas
of control. Various control techniques. Z- Principles of Management.
Management Education in India: Objectives, Present position and difficulties

YsfgUnhYz

fu;a=.k% fu;a=.k dh vo/kkj.kk] mn~ns';] izNfr ,oa izfd;kA fu;a=.k ds Lrj
,0a {ks=] fu;a=.k dh fofHkUu rduhd] izca/k dk tsM&fl)karA Hkkjr esa
izca/k f'k{kk% mn~ns'; orZeku fLFkfr ,oa dfBukb;kaA

Suggested Readings:

PWNPE

Marketing Management-Sontaka
Marketing Management-R.L. Vashney
Marketing Management-Bhadada & Porwal
Marketing Management-Jain J.K.

dsUnzh; v/;;u e . My&v/;{k% MKW- vkj-,I- lksgus] tcyiqj

InL;x.k&

1- izks- vkj-ds- tSu lruk

2-
3-
4-
5-
6-
7-

MKW- ,u-lh- usek] ujflagiqj
MKW:-ih-ds- tSu] Hkksiky
MKW:-Ih-ds cqV~Vu Hkksiky
MKkW- ,e-ds- 0S| Xokfy;j
MkW- eqds'k tSu] tcyiqj
MKW- ukxs'oj vxzoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Session- 2022-23

Class@d{kk M.Com
Semester@lsesLVj I
Subject@fo"k; A -102

Title of the paper@iz'ui= dk 'kh"kzd

Business Environment

O;kolkf;d i;kZoj.k

Paper No./ iz'ui= Jekad I

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:
After completing this course students will be able to-
e Explain various internal & external, national and international environmental factors affecting

business.

e Assess business opportunities globally.
e Formulating business strategies to meet global competition.
e Discuss & explain the concepts of Liberalization, Globalization & Privatization.
e |dentify uncertainties/ risks/ problems & crisis in business.
o Apply the knowledge of factor affecting business political/social/culture/to promote business.
e Comparison of various laws (legal environment).
o Develop as better corporate citizen by applying corporate social responsibility programmes.

Syllabus

Unit |

(English)

Theoretical Framework of Business Environment: Concept, Significance and
nature of business environment; Elements of environment-internal and
external, Changing dimensions of business environment. Liberalisation,
Privatisation, Privatisation and Globalisation.

YafgUnhYz

O;kolkf;d i;kZoj.k dh IS)kafrd lajpuk% O;kolkf;d i;kZoj.k] vo/kkj.kk] egRo
,0a izNfrA i:kZoj.k ds rRo&vkUrfid ,oa ckg~;] O;olk; i;kZoj.k ds
ifjorZu'khy vk;keA mnkjhdj.k] futhdj.k ,0a 0S'ohdj.kA

Unit Il

(English)

Economic Environment of Business; Significance and elements of economic
Environment, economic systems and business environment, Economic
Planning in India, Government Policies-Industrial Policy, licensing Policy, fiscal
policy, Monetary policy and EXIM policy.

YafgUnh¥2

O;0lk; dk vkfFkzd i;kZoj.k% vkfFkZd i;kZoj.kdk egRo ,0a rRo] vkfFkZd
iz.kkfy;ka ,0a O;olk; i;kZoj.k] hkkjr esa vkfFkZd fu;kstuA ljdkjh uhfr;ka&
vkS|ksfxd uhfr] vugKki= uhfr iz’kqYd uhfr] ekSfnzd uhfr ,0a vk;kr&fu;kZr
Y,,fDteVs uhfr

Unit Il

(English)

Political and Legal Environment of Business: Monopoly and Restrictive Trade
Practices (MRTP) Act, Foreign Exchange Management Act. (FEMA), Consumer
Protection Act, Patent Laws.




0O;0lk; dk jktuSfrd ,oa oS/kkfud i;kZoj.k% ,dkf/kdkj ,oa izfrca/kkRed
vafgUnhvz O;kikj O;ogkj vf/kfu;e ¥a,e-vkj-Vh-ih-¥2 fons'kh fofue; izca/k vf/kfu;e
14Qsek2] miHkksDrk laj{k.k vf/kfu;e] isVsaV dkuwuA

Unit IV

Socio, Cultural & International Environment: Social responsibility of business,
characteristics, components, scope relationship between society and
(English) business, Socio-cultural business Environment, Social Groups, World Trade
Organisation (WTO), International Monetary Fund (IMF), Foreign Investment
in India.

Ikekftd] IkaLNfrd ,0oa vUrjkZ"V2h; i:kZoj.k% O;olk; dk Ikekftd nkf;Ro lekt
,0a O;0lk; ds y{k.k] rRo] {ks= ,0a nksuksa esa IECU/KA Ikekftd&lkaLNfrd
O;kolkf;d i;kZoj.k&lkekftd lewg] fo'o O;kikj laxBu YsMCyw-Vh-vks-V2]
vUrjkz"veh; ekSfnzd dks"k YavkbZ-,e-,QY2 Hkkjr esa fons'kh fofue;A

YafgUnh's

Unit V

Technological Environment: Concept, Online Channels, Online Services,
(English) Advantage of Online services, E-commerce, Indian conditions of E-commerce,
Electronic Banking, Franchise Business.

rduhdh i;kZoj.k& vo/kkj.kk] vkWu ykbZu pSuY! vkWu ykbZu Isok ykHKA
YafgUnhY2 bysDVakfud dkWelZ] Hkkjrh; n'’kkvksa esa bysfDVakfud dkWelzZ O;olk;]
bysDVakfud cSfdax] YsUpkbth O;olk;A

Suggested Readings:

PNV R WN R

Adhikary, M: Economic Environment of Business, SultanChand & Sons, New Delhi.

Ahluwalia, I.J.: Industrial Growth in India, Oxford University Press Delhi.

Alagh,Yoginder K: IndianDevelopment Planning and Policy, Vikas Publication, N ew Delhi.
Aswathappa, K: Legal environment of Business, Himalaya Publication, Delhi.

Chakravarty, S.: Development Planning. Oxford University Press,Delhi.

Ghosh, Biswanath: Economic Survey, various issues.

Govt.of India: Economic Survey, various issues.

Raj Agrawal and Parag Diwan, Business Environment; Excell Books, New Delhi.

Ramaswamy, V.S. and Nama Kumari: Strategic Planning for Corporate Success, Macmilan, Delhi.
Sengupta, N.K. Government and Business in India, Vikas Publication, New Delhi.

tSu MkW- ftusUnz dgekj "O;kolkf;d i;kZoj.k** e/;izns'k fgUnh xzUFk vdkneh] HkksikyA
vkj-,I- Iksgkus] O;kolkf;d okrkoj.k

mik/;k; 'kekZ ,0a gy&O;kolfk;d okrkoj.k

xqlrk] fnus'k ,0a ikBd] vhk;&O;kolkf;d okrkoj.k

dsUnzh; v/;;u e . My&v/;{k% MKW- vkj-,I- [ksgus] tcyiq]

InL;x.k&

1- izks- vkj-ds- tSu Iruk

2- MKW- ,u-lh- usek] ujflagiqj
3- MKW:-ih-ds- tSu] Hkksiky

4- MKW:-Ih-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2022-23

Class@d{kk M.Com
Semester@lsesLVj I
Subject@fo"k; A-103

Title of the paper@iz'ui= dk 'kh"kZzd

Advanced Accounting

mPprj ys[kkadu

Paper No./ iz'ui= Jekad n

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain problems pertaining to final accounts.

e Compute Accounting from Incomplete records.

e Evaluate insurance claim.

e Compare various Accounts like investment A/C insolvency & voyage A/C.

e Analyze how dissolution of partnership from is conducted.

e |dentify the problems associated with accounting from incomplete records & problems with Bank
reconciliation.

e Prepare Account for non profit organization.

o Describe methods for the rectification of errors.

Syllabus
Unit | (English) Advanced problems of Final Accounts
YafgUnhY2 vafre ys[ks ds mPprj iz'u
(English) Advance.d Problems of B.ank Rec.onc.iliation Statement, Rectification of Errors,
Unit I Accounting for Non Profit Organisation.
YfgUnhve cSad lek/kku fooj.k ds mUuriz'u] =qfV;ksa dk lg/kkj] xSj ykhklaxBuksa
dk ys[kkadu
Unit i (English) Accounting from Incomplete Records, Accounting for Insurance Claim
YafgUnh%2 viw.kZ vfHkys[kksa Is ys[kkadu] cheknkoksa dk ys[kkadu
Unit IV (English) Investment A/c. Voyage A/c. Insolvency A/c.
vifgUnhYz fofu;ksx ys[ksa] tgkth ys[ks] fnokfy;ka ys[ksaA
Unit V (English) Dissolution of partnership firm including sales of Firm and Amalgamation
YafgUnh¥2 Ik>snkjh Qez dk fo?kVu] QeZ ds fod; ,0a ,dhdj.k IfgrA

Suggested Readings:

1.
2.

Gupta R.L., Radhaswamy M: Company Accounts; SultanChand and Sons, New Delhi.
Maheshwari S.N.: Corporate Accounting: Vikas Publishing House, New Delhi.




0 oo N

11.
12.

Monga J.R., Ahuja, Girish,and Sehgal Ashok: Financial Accounting: Mayur Paper Backs,
Noida.

Shukla M.C., Grewal T.S. and Gupta S.C.: Advanced Accounts: S. Chand & Co.New Delhi,
Moore C.L. and Jacdicke R.K.: Managerial Accounting: South Western Publishing Co.,
Cincinnati, Ohio.

Modi, Oswal & S.K. Khatik; Corporate Accounting in Hindi & English (both) College Book
House, Jaipur.

Jain, Pareek & Khandewal: Company A/c. RameshBook Depot, Jaipur

Jain & Narang: Financial A/c. Kalyani Pub.Delhi.

MKW- jes'k eaxy&mUur ys[kkadu Advanced Accounting.

R.L. Gupta: Advanced Accounting

A.K.Sehgal: Advanced Accounting

Shukla Grewal: Advanced Accounting.



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
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Class@d{kk M.Com
Semester@lsesLVj I
Subject@fo"k; A-104

Title of the paper@iz'ui= dk 'kh"kZzd

Cost Analysis and Control

ykxr fo'ys"k.k ,0a fu;a=.k

Paper No./ iz'ui= Jekad \Y;
Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain various concepts of costs and analyze various costing methods.
e Compare costing for sound business decision making.

e Discuss methods & teachings of costing.

e Assess methods of controlling Inventory.

e Determine operating cost and compute marginal cost

e Analyze breakeven point.

e Prepare functional budget.

e Conduct cost audit.

e To identify methods of controlling budget.

Syllabus

Various cost concepts, Cost centre and cost unit, Methods and techniques of

(English) Costing. Installation of costing system, Methods of inventory control,
Unit | Overheads Accounting.
YfgUnhvs fofHkUu ykx.r vo/kkj.kk,.sa] ykxr dsUnz ,oa bdkbZ ykxr] y.k.xr dh i)fr;ka ,0a
rduhd] ykxr i)fr dh LFkkiuk] Ikexzh fu;a=.k dh fof/k;ka] mifjO;; ys[kkaduA
) Process Accounting Joint product and Bye product, Equivalent Production
(English) . .
Unit I and Inter Process Profit, Operating Cost.
yifgUnhya izfd:;k .y's[kkadu] la;gDr mRikn ,0 amiksRikn] leksRiknu ,oa vUr% izf@;k
ykHK] ifjpkyu ykxrA
(English) Marginal Costing: Concepts, Break Even Analysis, Uniform costing and Inter
Unit I firm comparision. Use of ManagerialCosting in busimiss Decision.
yfgUnhve IhekUr ykxr% vo/kkj.kk] IefqPNsn fo'ys"k.K] ,_thr ykxr ,0a vUr% Qez
rqyuk] O;kolkf;d fu.kZ;u esa izca/kdh; ykxr dk iz;ksx
(English) Budgetary Control: Basic concepts, Preparation of functional budget: Cost
Unit IV Audit: Objectives and Advantages.

Y4fgUnhY.

ctVjh fu;a=.k% ewy vo/kkj.kk;sa] fd;kRed ctV dh rS;kjh] ykxr vads{k.k%




mn-~ns'; ,0a ykHkA

(English) Standard Costing and Variance Analysis

Unit V

vafgUnhvz ekud ykxr ,o0a fopj.k fo'ys"k.k

Suggested Readings:

- MKW- 'kekZ eaxy ,0a fI?kbZ&ykxr ys[kkadu
Oswal Maheshwari-Cost Accounting.

M. Agarwal & M Jain-Cost Accounting

Jain & Narang-Cost Accounting

S.N. Mahehswari-Cost Accounting

M.C. Agarwal-Cost Accounting

Jawaharlal-Cost Accounting

NouswN e




M.Com (lI"? Semester)



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2022-23

Class@d{kk M.Com
Semester@lsesLVj [1-201
Subject@fo"k; B-201

. N I-Corporate Legal Frame work
Title of the paper@iz'ui= dk 'kh"kzd

fuxeh; fof/kd lajpuk

Paper No./ iz'ui= Jekad [

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;zZ
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

e Discuss the relevance & various provisions of the companies Act. 1956.

o Applying knowledge of memorandum of (Association understanding) (MoU) & article of association
in running company.

e Management of company with legal compliance.

e Determining legal ways to wind up & dissolve the company or business.

e Explain the negotiable instrument Act (1881) and knowledge of monopolies & restrictive trade
practices; ways to avoid unfair trade practices; ( MRTP Act 1962).

e Qutline the rights of consumers (consumer protection Act 1986) and process of grievance redressal
& forums available.

e Compare & evaluate the regulatory environment for international business.

e Role of agencies like W.T.O.

e Settlement of disputes & removing the barriers.

Syllabus

The Companies Act, 1956 (Relevant Provisions): Definition, types of
companies, Memorandum of association, Articles of association, Prospectus,
(English) Share Capital and Membership, Meetings and Resolutions, Company
Management, Managerial Remuneration, Winding up and dissolution of
Unit | companies.

Hkkjrh; dEiuh vf/kfu,e v41956% YilEcfU/kr izko/kku%2% ifjHK"KK]
dEifu;ksa ds izdkj] ik"kZn Ihek fu;e] ik"kzn vUrZfu;e] izfooj.k] va'k iwath

VitgUnhe ,0a InL;rk] IHkk,sa ,0a izLrko] dEiuh izca/k] izca/kdh; ikfjJfed] dEifu;ksa
dk ifjlekiu ,0a fo?kVUA
The Negotiable Instruments Act, 1881: Definition, Types of Negotiable
(English) Instruments, Negotiation Holder and holder in due course, Payment in due
Unit Il course; Endorsement and Crossing of cheque; Presentation of negotiable

instruments.

vfgUnhvs | ik@KE;foysk vikfuie] 1881& ifjHkk'kk] ijK@KE; foys[kksa ds izdkj]




ijkDKE; /kkjd vkSj ;Fkkfof/k/kkjd] ;Fkkfof/k Hkgxrku% psd dk js[kkadu
,0a i "Bkadu] ijdKE; foys[kksa dk izLrgrhdj.kA

MRTP Act 1969: Monopolistic trade practices; Restrictive trade practices;

(English) ) )
Unfair trade practices.

Unit Il

,dkf/kdkj izfrca/kkRed O;kikj O;ogkj vi/kfu;e 1969% ,dkf/kdkjkRed O;kikj

1 1
7HQUNNY2 | . ogk] izfrearkkRed O:kikj O:ogkj] vugfpr O:kikj O:0gkiA

] The consumer protection Act, 1986: Salient features; Definition of Consumer,

(English) ) . .

Unit IV Right of consumer, Grievance Redressal Machinery.
ni

miHkksxrk laj{k.k vi/kfu:e] 1986% fof'k"V y{k.k] miHkksDrk dh ifjHkk"kk]

1 1
AfQUNNY | iHkksDrk ds vifkdki] Fkdkir fuoki.k ra= Yae'khujhvzA

Regulatory Environment for International Business: FEMA, WTO: Regulatory
framework of WTO, basic principles and its character, WTO provisions relating
(English) to preferential treatment to developing countries; regional groupings,
technical standard, anti-dumping duties and other Non Tariff Barriers.
Customer valuation and dispute settlement, TRIP and TRIMS.

varjkZ"Vvah; O;kikj ds fy, i;kZoj.k fu;ked% fons'kh fofu;e izca/k vi/kfu;e
Y4Qsek2] fo'o O;kikj laxBu (W.T.0.): fo'o O;kikj laxBu dh fu;ked lajpuk]
vk/kkjHkwr fl)kar vkSj blds y{k.k] fo'o O;kikj laxBu Is fodkl'khy ns'kksa ds
YafgUnhY2 fy, vilkekU;rk laca/kh O;ogkj ds izko/kku] {ks=h; lewghdj.k] rduhdh izeki]
HkaMkKj.k izfriks/kh izHkkj vkSj vU; xSj iz’kgYd laca/kh vojks/kA lhek
'kgYd ewY;kadu vkSj fooknksa dk fuiVku] ckSf)d laink laca/kh O;kik]
vi/kdkj] (TRIPS) fofu;ksx laca/kh O;kikj O;ogkj (TRIMS)A

Unit V

Suggested Readings:

1. Singh, Avtar: Law Relating to Monopolies, Restrictive and Unfair Trade Practices, Eastern
Book Co., Lucknow.

TheCompanies Act, 1956

The Negotiable Instruments Act, 1881

SEBI Act, 1992, Nabhi Publication, Delhi.

Amarchand D, government and Business,Tata McGraw Hill, New Delhi.

Securities (Contract and Regulation) Act. 1956

Jain Narang-Corporate Legal Framework

Rastogi U.S. and Shukla-Corporate Legal Framework

PNV R WN

dsUnzh; v/;;u e . My&v/;{k% MKW:- vkj-,I- [ksgus] tcyiqj

InL;x.k&
1- izks- vkj-ds- tSu lruk
2- MKW- ,u-lh- usek] ujflagiqj

3- MkW-ih-ds- tSu] Hkksiky

4- MKW:-Ih-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2022-23

Class@d{kk M.Com
Semester@lsesLVj Il
Subject@fo"k; B-202

Title of the paper@iz'ui= dk 'kh"kzd

Organizational Behaviour

laxBukRed O;0gKj

Paper No./ iz'ui= @ekad I

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;zZ
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

Define & explain behavioural concepts like personality & perception.

Prepare themselves to manage change and utilize managerial skills.

Discuss the need for sound organizational culture.

Outline interpersonal effectiveness like persuasion/ coaching/ counseling/ mentoring negotiation
and handling stress & creative use of emotions.

Apply the knowledge for conflict resolution.

Demonstrating skills like & for Self Development and Personality Development
Critically evaluate ethical perspective & human values.

Building cordial organizational relations.

Create motivating climate (Boosting morale).

Deriving Job satisfaction by Human Resource Management.

Syllabus

Unit |

(English)

Organization: Concept, Types and significance, Organization Goal and its
determinants. Organization Behaviour: Concept, Nature and Significance,
Organizational Behaviour models.

YafgUnh%2

laxBu% vo/kkj.kk] izdkj o egRo] laxBukRed y{; ,oa mlds fu/kkzZjdA
laxBukRed O;ogkj% vo/kkj.kk] izNfr vkSj egRo] laxBukRed O;0gkj
vfhkdyiA

Unit Il

(English)

Personality: Concept, Theories, Determinants and importance, Perception:
Concept, Process andTheories, Learning: Concept, Components, affecting
factors and theories.

YafgUnhY2

O;fDrRo% vo/kkj.kk fofHkUu fl)kar] fu/kkzZjd ,oa egRoA n'f"Vdks.k%
vo/kkj.kk izf@;k ,0a fofHkUu fl)karA Ih[kuk% vo/kkj.kk] rRo] izHkkfor




djusokys ?kVvd vkSj fl)karA

(English) Motivation: Meaning, types and important elements, theories of Motivation,

nglis

Unit i & Attitudes and Values: Concept, factors,significance and Theories
ni

vfHkizsj.k% VFkZ] izdkj] vkSj egRoiw.kZ rRo] viHkizsj.k ds fofHkUu

1 1
ARQUNNY | fkarA ewy: 0a O:0gki% vorkki.kk] 2kvd] egRo vkSj fofHkUu fikarA

(English) Interpersonal Behaviour: Nature, Transactional Analysis, Concept of Group,
nglis
8 Theories of group formation, Group cohesiveness, Power and Authority.

Unit IV -
varZoS;fDrd O;o0gkj% izNfr] varZf@d;kRed fo'ys"k.k] lewg dh vo/kkj.kk]

1 1
/afgUnhY2 lewg fuekZ.k ds fl)kar] leku lewg 'kfDr vkSjvf/kdkjA

Organizational Conflicts: Causes and suggestions. Developing sound
(English) Organizational Climate, Management of Change, Concept and Process of
Unit V Organizational Development.

laxBukRed fojks/k% dkj.kvkSj lg>ko] LoLFk laxBukRed okrkoj.k dk

1 1
7fgUnh?2 fodkl] ifjorZu dk izca/k] laxBukRed fodkl dh vo/kkj.kk vkSj izf@;kA

Suggested Readings:

L.M. Prasad-OrganizationalBehavior
C.V. Gupta-Organizational Behavior
G.S.Sudha-Organizational Behavior

P.C. jain-Organizational Behavior
SareenSandeep-Organizational Behavior
icfai-OrganizationalBehavior

ok wnpeE

dsUnzh; v/;;u e . My&v/;{k% MKW:- vkj-,I- [ksgus] tcyiqj

InL;x.k&

1- izks- vkj-ds- tSu Iruk
2- MKW- ,u-lh- usek] ujflagiq]

3- MkW-ih-ds- tSu] Hkksiky

4- MKW-lh-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2022-23

Class@d{kk M.Com
Semester@lsesLVj 1
Subject@fo"k; B-203

Title of the paper@iz'ui= dk 'kh"kZzd

llI-Advanced Statistical Analysis

mPprj Ikaf[;dh; fo'ys"k.k

Paper No./ iz'ui= Jekad i

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:
After completing this course students will be able to-

e Explain theories of probability & probability distributions and sampling.

e Data collection & interpretation in order to uncover patterns & trends.

e Designing surveys & conducting studies.

e Applying knowledge of statistics for Business Decisions & Management and minimizing the risk &
uncertainties with the tool of statistical analysis.

e Collection/ organizing/ analysis/ evaluation & presentation of data for correct Interpretation in
making Managerial decisions.

Syllabus
( ) Theory of Probability-Probability Distributions, Binomial, Poisson and Normal
English
Unit | distribution
YafgUnhY2 izkf;drk ds fl)kar&izkf;drkforj.k] f}in] ik;lu ,0a IkekU; forj.kA
(English) Theory of Sampling and Test of Significance
Unit 1l
YafgUnhY2 U;kn'kZ ds fl)kar vkSjlkFkZdrkdh tkapA
Analysis of Variance (including one way and two way classification), Chi-
(English)
square Test.
Unit 1l
fopj.k fo'ys"k.k va,dkaxh vkSj flekaxhZ oxhzdj.k ds IkFkY2] dkbzZ oxZ
YafgUnh%2 -
ijh{k.kA
(English) Interpolation and Extrapolation. Association of Attributes
Unit IV
YafgUnh%2 vUrjx.ku ,0e~ ckg~;x.ku] xg.k IEcU/k
Regression Analysis,Statistical decision Theory:- Decision under Risk and
(English)
Unit Vv uncertainty, Decision Tree Analysis.
YafgUnhY2 izrhixeu fo'ys"k.k] lkaff;dh; fu.kZ;fl)kar&tksflkd vkSj vfu'prrk dh fLFkfr




esa fu.kz;] fu.kz; o'{k fo'ys"k.kA

Suggested Readings:

Shukla & Shai-Advanced StatisticalAnalysis.
Gupta C.B.-Advanced Statistical Analysis

Gupta B.N. Advanced Statistical Analysis
Elhance D.N.-Advanced Statistical Analysis
Pathak & Shashtri-Advanced Statistical Analysis
Singh U.N.-Advanced Statistical Analysis

Nagar K.N.-Advanced Statistical Analysis

NoukwnNe

dsUnzh; v/;;u e.My&v/;{k% MKW- vkj-,I- [ksgus] tcyiq]

InL;x.k&
1- izks- vkj-ds- tSu lruk
2- MKW- ,u-lh- usek] ujflagiqj

3- MKW-ih-ds- tSu] Hkksiky

4- MKW:-Ih-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2022-23

Class@d{kk M.Com
Semester@lsesLVj Il
Subject@fo"k; B-204

IV-Functional Management

Title of th iz'ui= dk 'kh"kZ
itle of the paper@iz'ui=d d dk kZRed izcalk

Paper No./ iz'ui= @ekad v
Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;zZ
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

e Preparation of a sound financial plan.

e Explain capitalization & capital structure concepts.

e Determining the functions of financial managers including training & manpower planning.

o Applying knowledge of marketing management for expansion of business & exploring newer
avenues.

e Designing advertising & sales promotion strategies.

e Using methods & techniques of sales promotion to face competitor.

e Analyze the significance of personnel & Human Resource Management.

Syllabus

Financial Management: Concept, Nature and Objectives,Functions of Financial
(English) Manager,Financial  Planning-Nature, Need and influencing factors,

Unit | Characteristics of a sound financial plan.
ni

foRrh; izca/k% vo/kkj.kk izNfr ,0a mn~ns';] foRrh; izca/kd ds dk;Z] foRrh;
YafgUnhYz fu;kstu&izNfr vko';drk vkSj izHkkfor djus okys ?kVd] LoLFk foRrh; ;kstuk
ds y{k.kA

Capitalization: Concept and Theories, Over and Under Capitalization, Capital
(English) structure, Balanced CapitalStructure, Trading on Equity, Leverage: Financial
and Operating Leverage.

Unit Il
iwathdj.k% vo/kkj.kk ,0a fofo/k flykar vir vkSj vYi iwathdj.k] iwath lajpuk]

YafgUnh¥2 largfyr iwath lajpuk] lerk ij O;kikj] nkarhdj.k ¥ayhojst¥2% foRrh;,o0a ifjpkyu
laca/kh nkarhdj.k Yayhojst2A

Marketing Management: Concept Nature and Scope of marketing, Functions of
marketing management, Marketing mix. Advertising Management: Meaning
Unit 1l (English) Objectives, functions and scope, Media of advertising, Selecting an advertising
media Essential of a good advertising copy, Meaning of Sales Promotion,

Importance, Limitations and Methods of sales promotion.




YafgUnh%2

foi.ku izca/k% foi.ku dh vo/kkj.kk] izNfr vkSj {ks=] foi.ku izca/k ds dk;Z]
foi.ku fed.k foKkiu izca/lk&mn~ns';] dk;Z vkSj {ks=] foi.ku ds ek/;e] ,d
foKkiu ek/;e dk pquko vPNh foKkiu izfr dh vko';drk,i] fod; izorZu dk vFkZ]
egRo] Ihek,sa vkSj fo@; izorZu dh fof/k;kaA

Unit IV

(English)

PersonnelManagement: Concept, Functions, Scope and Importance,
Signification of Man-Power planning,Sources of Recruitment, Characteristics of
a Good Recruitment Policy, Concept of Selection, Selection procedure,
Importance of employee Training, Methods of Training.

YifgUnh's

dkfezd izca/k dh vo/kkj.kk% vo/kkj.k] dk;Z] {ks= vkSj egRo] ekuo 'kfDr
fu;kstu dk egRo] HkrhZ ds L=ksr] vPnh Hkrhzuhfr ds y[k.kA p;u dh
vo/kkj.kK] p;u izfof/k] deZpkjhizf'k{k.k dk egRo] izf'k{k.k dh fof/k;kaA

Unit vV

(English)

Production Management: Concept, Importance, Scope and functions. Types of
production systems, Concept of production planning. objectives, elements and
steps Procedure of production control, Process of New Product Development,
Concept of Product Diversification, Standardization, Simplification and
Specialization.

YafgUnh¥2

mRiknu izca/k% vo/kkj.kk] egRo {ks=] vkSj dk;Z] mRiknu iz.kkyh ds
izdkjA mRiknu fu;kstu dh vo/kkj.kk] mn~ns'; rRo vkSj pj.k] mRiknu fu;a=.k
izfof/k] uo mRikn fodkl izfd;k] mRikn fofo/khdj.k] izekihdj.k] lijyhdj.k vkSj
fof'k"Vhdj.k dh vo/kkj.kkA

Suggested Readings:

1.
2.
3.

Mothihar M-Functional Management
tSu] ftusUnz dgekj& foi.ku izca/k e-iz- fguUnh xzUFkvdkneh] Hkksiky
tSu] ts-ds-& dk;kZRed izca/k] izrhd izdk'ku bykgkckn

dsUnzh; v/;;u e My&v/;{k% MKW- vkj-,I- Iksgus] tcyiq]

InL;x.k&

1- izks- vkj-ds- tSu Iruk

2- izks- mes'k gksykuh] Xokfy;j

3- izks- ,u-lh- tSu Hkksiky

4- MKW- ,u-lh- usek] ujflagiqgj

5- MkW- oh-,I- JhokLro

6- MKW- I-ih- xqlrk] tcyigj

7- MKW- eqds'k tSu] tcyig]

8- MKW- ukxs'oj vxzoky] Iruk
9- MKW- ,e-ds- 0S|] Xokfy;j




M.Com (1lI"" Semester)



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies
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Class@d{kk M.Com
Semester@lsesLVj "
Subject@fo"k; C-301

Title of the paper@iz'ui= dk 'kh"kZzd

Managerial Economics

izcaskdh; vFkZ'kkL=

Paper No./ iz'ui= Jekad |

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain the concept of managerial economics. It’s a practical aspect of eco.

e Determining the role & responsibilities of managerial economist.

o Applying theories like profit maximization in business and the theories of consumer choice &
revealed preference theory

e Analysis of demand and elasticity of demand.

e Qutline business cycle various phases of business & how theories can be applied to give effective
results.

e Knowledge regarding uncertainties & risk.

e Measurement of profit.

e Applying knowledge of economics for balanced socio economic development.

Syllabus

Meaning of Managerial economics: Nature and Scope of Managerial

(English) economics, Managerial Economist: Role and Responsibilities, fundamental
Unit | economic concepts Profit Maximization Theory.
izca/kdh; vFkZ'kkL= dk vk'k;% izca/kdh; vFkZ'kkL= dh izNfr] {ks=]
vifgUnh's izcU/kdh; vFkZ'kkL=h] Hkwfedk ,0a mRrjnkf;Ro] vk/kkjHkwr vkfFkzZd
vo/kkj.kkA ykHk vi/kdrehdj.k fl)kar
(English) Demand Analysis: Elasticity of Demand, Introduction Explanation Theory of
Unit I Consumer Choice, Indifference Approach, Revealed Preference Theory
yfgUnhve ekax fo'ys"k.k% ekax dh yk'sp&ifjp.;kRed foospuA xzkgd ilUnxh dk fl)kar]
mnklhurk fo'ys"k.k] vi/keku izdVhdj.k fl)karA
Unit i (English) Production Function: Law of Variable Proportions, Law of Returns to Scale.
YafgUnh%2 mRiknu Qyu% ifjorZu'khy vuqikr fu;e] iSekus ds izfrQy dk fu;e fu.kZ;A
Unit IV (English) Business Cycles:: Nature and Phases, theories of Business Cycles.
YafgUnh¥2 O;kikj p@% izNfr ,0a pj.k] O;olk; pd ds fl)karA
Unit v (English) Profit Management: Measurement of Profit, Concept of Risk and Uncertainty.

vafgUnhvz

ykHk izca/k% ykHk dk ekiu] tksf[ke ,0a vfuf'prrk dh vo/kkj.kkA




Suggested Readings:

1. Chopra, O.P. Managerial Economics, Tata McGraw Hill, Delhi

2. Dean, Joel: ManagerialEconomics, Prentice Hall, Delhi.

3. Varian, H.R. International Micro Economics: A Moderm Approach,East West Press, New
Delhi.

4, Varshney, RL and Maheshwari, KL Managerial Economics; Sultan Chand and Sons New Delhi.

5. Dwivedi D.N.: Managerial Economics, Vikas Publishing House, New Delhi.

6. Sinha V.C.-Managerial Economics



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
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Class@d{kk M.Com
Semester@lsesLVj "
Subject@fo"k; C-302

Title of the paper@iz'ui= dk 'kh"kZzd

Tax Planning and Tax Management

dj fu;kstu ,oaizca/k

Paper No./ iz'ui= Jekad I

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

e To recognize tax planning opportunities.

e Designing tax saving strategies.

e Explain how to comply with the provisions of Income tax laws and its allied rules.

e Identify the role of tax planning in setting up of a new business.

o Applying knowledge of taxation for smooth functioning of business and assessment of Tax.
e Management of Tax to avoid penalties & prosecution.

e Analyze various tax deductions available.

e Recognize the significance of tax planning during mergers & amalgamations.

e Applying practical judicial pronouncements with the major & latest provisions of Indian tax laws.
e Determine the appellate tribunals for grievances related to taxes.

Syllabus
(English) Concept of Tax Planning: Meaning, Scope, Importance, Objectives of Tax
Unit | Planning.
vifgUnh's dj fu;kstu dh vokkj.kk% vFkZ] {ks=] egRo] dj fu;kstu ds mn~ns";A
. Areas of Tax Planning: Ownership Aspect, Activity Aspects & Locational
(English) . )
Unit I Aspects, nature of the Business & tax Planning.
ifgUnhys dj fu;kstu.dNS {ks=% LokfeRo igyw] f@;k'khyrk igyw LFkkuh;dj.k igyw]
O;0lk; dh izNfr ,0a dj fu;kstuA
Tax Planning and Setting up New Business: Deductions Available toNew
(English) Industrial Undertakings, Amalgamation, Merger and Tax Planning. Special tax
Provisions-Tax Provisions Relating to Free Trade Zones, Infrastructure Sector
Unit Il & Backward Areas.
u;s O;olk; dh LFKkkiuk ,0a dj fu;kstu% ubZ vkS|ksfxd bdkbZ;ksa dks izklr
Y4fgUnhY. NwVs] ,dhdj.k] Ifofy;u ,oa dj fu;kstuA fo'ks"k dj izko/kku&eqDr O;kikj
{ks=] lajpukRed {ks= ,o0a fiNM+s {ks= IEcU/kh d] izko/kkuA
) ) Tax Planning and Financial Decisions: Capital Structure Decision, Dividend,
Unit IV (English)

Inter Corporate Dividend, Bonus Shares.




dj fu;kstu ,0a foRrh; fu.kZ;u% iwith lajpuk fu.kZ;] ykHkka'k] vUrZdEiuh

1 1
/,figUnhYs ykHKkka'k] cksul va'’kA

Tax Assessment: Introduction, Difference between Tax Planning and Tax
(English) Management, Areas of Tax Management, Return of Income and Assessment,
Unit vV Penalties and Prosecutions, Appeals and Revisions

dj fu/kkZzj.k% ifjp;] dj fu;kstu ,0a dj izcU/k esa vUrj] dj izcU/k ds {ks=]

1 1
fgUnh2 vk;dk fooj.k ,0a dj fu/kkZj.k] vFkZn.M ,o0a vfHk;ksx] vihy ,0a iqufoZpkjA

Suggested Readings:

1. Ahuja G.K. and Ravi Gupta: Systematic Approachto Income Tax and CentralSales Tax; Bharat
Law House, New Delhi.

2. Lakhotia, R.N.; Corporate Tax Planning; Vision Publication, Delhi.

3. Singhania, V.K. Direct Taxes: Law and Practice; Taxman's Publication, Delhi.

4, Sainghania, Vinod K; Direct Tax Planning and Management; taxman's Publication,Delhi-tax
Planning and Management.

5. Mehrotra S-Tax Planning and Management.

6. Lakhotia-Tax Planning and Management

7. Saklecha Shripal-Tax Planning and Management

8. Goyal R.S.-Tax Planning and Management

dsUnzh; v/;;u e My&v/;{k% MKW- vkj-,I- [ksgus] tcyiq]

InL;x.k&
1- izks- vkj-ds- tSu lruk
2- MKW- ,u-lh- usek] ujflagiq]

3- MKW-ih-ds- tSu] Hkksiky

4- MKW-lh-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk
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Class@d{kk M.Com
Semester@lsesLVj "
Subject@fo"k; C-303

Title of the paper@iz'ui= dk 'kh"kZzd

Entrepreneurship Skill Development

m|ferk dkS'ky fodkl

Paper No./ iz'ui= Jekad n

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-
e Explain the concept of entrepreneurship apply the knowledge of theories of entrepreneurship to

practical problems.

e Discuss the emergence of entrepreneurial class.

e |dentify opportunities to start new venture.

e Design marketing & promotional strategies to promote the ventures.

e Evaluate various internal & external environment factors affecting business.

e Realizing the importance of social responsibilities (corporate social responsibility).

e Evaluate various schemes of Government/ initiatives/ programmes for our own benefit skill India/
start up India/ Make in India etc.

e Knowledge of Entrepreneurship Development programmes.

Syllabus
(English) Entrepreneur: Definition, emergence of Entrepreneurial class; Theories of
Unit | Entrepreneurship, Socio-economic Environment and Entrepreneur.
YifgUnhvs m|ei'1&ifijk"kk] mje oxZ dk mnHko] m|ferk ds fl)kar] Ikekftd&vkfFkzd
ifjos'’k ,0a m|ehA
Promotion of a venture: Opportunity analysis, External Environmental forces,
(English) economic, Social, Technological and Competitive factors, Establishment of a
Unit Il new unit.
lkglh ¥2sm|eh¥z ds fy;s izorZu% volj fo'ys'k.k] ckg; i;kZoj.kh; 'kfDr;ka]
vaifguUnhYz | vkfFkzd] Ikekftd] rduhdh ,oa izfr;ksfx;kRed dkjd] ,d uibZ bdkbZ dh
LFKkkiukA
(English) Enterpreneurial Behaviour: Innovation and Entrepreneurship,
Unit NI Entrepreneurial Bhaviour Social Responsibilitity.
Y4fgUnhY. m|eh O;0gkj% uokpkj ,0a m|ferk] m|eh O;ogkj] Ikekftd mRrjnkf;RoA
Entrepreneurial Development Programme: Enterpreneurial Development
Unit IV (English) Programme relevance and achievements, role of Governmennt in organising

such programmes.




miferk fodkl dk;Z@e% mi|ferk fodkl dk;Z@e dh izklafxdrk ,ola miyfC/k;ka]

1 1
AQUNNY | b dk:z@eksa ds vkckstu esa lidkj dh HkwfedkA
Entrepreneurship and Industrial Development: Planning and growth of
(English) industrial activities through industrial Policy of the Government, Role of
UnitV Industrial Estates,Role of Central and State level Promotional Services.
lidkj dh vkS|ksf hfr }kjk HkkSxksfyd f@;kvk k fu;kst fodkl
YifgUnhve jdkj dh vkS|ksfxd uhfr }Kj Sxksfyd fd;kvksa dk fu;kstu ,0oa fodkl]

vkS|ksfxd ifi{ks=ksa dh Hkwfedk dsUnz ,oa jkT; Lrjh; izksRIkgu Isok;saA

Suggested Readings:

NoukrwnNeE

Kenneth R Van Voorthis: Entrepreneurship and small business management.

Hass School hammer & Arthur Kuri: Entrepreneurship and small

Sharma RA: Entrepreneurial Change in Indian Industries.

Dhar P.N. and Lydall H.F. The role of small enterprises in Indian Economic Development.
Shukla M.B. Enterprenurship Development

tSu] MkW- ftusUnz dgekj] m|ferk&fodkl] e-iz- fgUnh xzUFk vdkneh] HkksikyA
MkW:- jes'k eaxy] m|ferk&fodkl




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
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As Recommended by the Board of Studies
Session- 2022-23

Class@d{kk M.Com
Semester@lsesLVj i
Subject@fo"k; C-304

Accounting for Managerial Decisions

Title of th iz'ui= dk 'kh"kZd
itle of the paper @iz ui izcalkdh: fu.kZ;u ds fy, ys[kkadu

Paper No./ iz'ui= @ekad \Y;
Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;zZ
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain how accounting can be used in long & short term decisions involving the financial health &
stability of the business.

e Identify the opportunities for Investment.

e Prepare students to make operational decisions intended to help to increase the company’s
financial efficiency.

o Appling knowledge of accounting to solve practical problems in business.

Evaluating various alternative solutions and analyzing ways to maximize profit & minimize losses.

e Comparing various investment proposals with help of Fund Flow & Cash Flow.
e Preparing various reports.
e Controlling the business with the tool of Budgeting (Financial control).
Syllabus
: ) Management Accounting: Its meaning, nature and importance, Difference of
English
Management accounting with Cost Accounting and Financial Accounting.
Unit |
izca/kdh; ys[kkadu% vFkZ] izNfr ,oa egRo] izcU/kdh; ys[kkadu] ykxr
YafgUnhY2 .
ys[kkadu ,0a foRrh; ys[kkadu esa vUrjA
Nature and Limitations of Financial Statements: Needs and objectives of
(English)
financial Analysis.
Unit Il _
foRrh; fooj.kksa dh izNfr ,oa lhek,sa% foRrh; fo'ys"k.k dh vko';drk ,oa
Y4fgUnhY.
mn~ns';A
Unit 1l (English) Fund Flow Analysis and Cash Flow Analysis (Application of A.S.-3)




YafgUnhY2 dks"k izokg fo'ys"k.k ,0a jksd izokg fo'ys"k.k (A.S.-3 dk iz;ksx¥2
(English) Capital Budgeting: Nature and Characteristics of Long Terms Investment
Englis
Decision, Methods of Ranking Investment Proposals.
Unit IV _
iwjth ctVu% nh?kZdkyhu fuos'k fu.kZ;ksa dh izNfr ,oa fo'ks"krk,sa]
YafgUnhY2 .
fuos'k izLrkoksa dh Js.kh;u dh fof/kA
(English) Management Reporting System: Types of Reports, Responsibility Accounting.
Unit Vv
YafgUnh's izcU/k izfrosnu i)fr% izfrosnu ds izdkj mRrjnkf;Ro ys[kkaduA

Suggested Readings:

AWM PRE

M.R. Agarwal-Accounting for Managers
Agarwal & Agarwal- Accounting for Managers
Agarwal, Jain & Jain-Management Accounting
vxzoky ,0a tSu&izca/kdh; ys[kkadu

xqlrk ,l-ih-&izcU/kdh; ys[kkadu

dsUnzh; v/;;u e My&v/;{k% MKW- vkj-,I- [ksgus] tcyiq]

InL;x.k&

1- izks- vkj-ds- tSu Iruk

2- MKW- ,u-lh- usek] ujflagiqj

3- MkW-ih-ds- tSu] Hkksiky

4- MKW:-Ih-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk




M.Com (IV*" Semester)



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2022-23

Class@d{kk M.Com
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Title of the paper@iz'ui= dk 'kh"kzd

I-Advertising and Sales Management

foKkiu ,0a fod; izca/k

Paper No./ iz'ui= @ekad |

Compulsory@vfuok;Z ;k Optional@oSdfYid Optional@oSdfYid
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain Advertising process.

o Apply the knowledge of Legal & ethical aspect of advertising and the role of regulatory agencies
monitoring advertising.

e Utilizing Advertising techniques for business development & social change.

e Comprising various components of marketing mix like personal selling/ publicity/ sales promotion.

e Determining target audience towards whom the advertising is directed.

e Preparing Advertising Copy/ Layout/ message and creatively Designing Advertising Appeal.

e Planning Advertising media/ media choice.

e Running and advertising agency.

e Effectively manage sales force (Team/ Territory).

e Conduct door to door selling.

Syllabus

Unit |

(English)

Introduction: Concept, Scope, Objectives and functions of advertising. Role of
advertising in marketing mix and the advertising process. Legal, ethical and
social aspect of advertising.

YafgUnh%2

ifip;% foKkiu dh vo/kkj.kk] {ks=] mn~ns'; ,0a dk;Z] foKkiu esa foi.ku feJd.k
,0a foKkiu izf@d;k dh Hkwfedk] foKkiu ds uSfrd] fof/kd ,oa lkekftd igywA

Unit Il

(English)

Pre-launch Advertising Decision: Determination of target audience,
Advertising media and their choice. Advertising measures, Layout of
advertisement and advertising appeal, Advertising copy.

YafgUnh%2

foKkiu fu.kZ;u iwoZ izn'kZu% yf{kr Jksrk] xzkgdksa dk fu/kkzj.k] foKkiu
ek/;e YaehfM;k¥2 ,0a mudk p;u] foKkiu mik; foKkiu vihy ,oa foKkiu foU;kl]
foKkiu izfrA

Unit Il

(English)

Promotional Management: Advertising department, Role of advertising
agencies and their selection, Advertising budget, Evaluation of Advertising
effectiveness.




vafgUnhyz

izorZuh; izca/k% foKkiu foHkkx] foKkiu ,tsUlh dk ;ksxnku ,oa midk p;u]
foKkiu ctV] foKkiu dh izHkko'khyrk dk ewY;kaduA

Unit IV

(English)

Personal Selling: Meaning and Importance of personal selling,- Difference
between personal selling, Advertising and sales promotion. Methods and
procedure of personal selling.

YafgUnh's

0S;fDrd fo@;% oS;fDrd fod; dk vFkZ ,0a egRo] O;fDrd fod;] foKkiu ,0a
fo@; izorZu esa vUrj] 0S;fDrd fod; dh fof/k;ka vkSj izfd;kA

Unit V

(English)

Sales Management: Concept of sales management, Objectives and Functions
of sales managements. Sales organization, Management of sales force and
Sales force objectives, Sales force recruitment, selection, training,
compensation and evaluation.

YafgUnhY2

fo@; izca/k% fo@; izca/k dh vo/kkj.k mn~ns'; ,0a dk;Z] fod; laxBu] fod;
'kfDr;ksa dk izca/k ,0a fo@; 'kfDr ds mn~ns';] fod; 'kfDr;ksa dh HkrhZ]
p;u] izf'k{k.k] {kfriwfrZ ,oa ewY;kaduA

Suggested Readings:

uhwnNRE

Philip Kotler- Marketing Management

Sontaka-Marketing Management

P.C. Tripathi-Marketing Management

Bhadad & Porwal-Marketing Management

tSu] MkW- ftusUnz dgekj] foi.ku ds fl)kaUr] e-iz- fgUnh xzUFk vdkneh] HkksikyA

dsUnzh; v/;;u e . My&v/;{k% MKW- vkj-,I- [ksgus] tcyiqj

InL;x.k&

1- izks- vkj-ds- tSu lruk

2- MKW- ,u-lh- usek] ujflagiqj

3- MKW-ih-ds- tSu] Hkksiky

4- MKW:-Ih-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] tcyigj

7- MKW- ukxs'oj vxzoky] Iruk
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Class@d{kk M.Com
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Subject@fo"k; D-402

Title of the paper@iz'ui= dk 'kh"kzd

II-Consumer Behaviour

miHkksDrk O;ogkj

Paper No./ iz'ui= @ekad I

Compulsory@vfuok;Z ;k Optional@oSdfYid Optional@oSdfYid
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

After completing this course the students will be able to

e Explain various factors affecting consumer behavior (economical/ social/ anthropological/
psychological/ personal need).

e To identify consumer needs & wants and to analyze Buying motives.

e Explain consumer buying pattern.

e Prepare market segmentation & classification and design strategies to attain consumer satisfaction.

e Qutline ways for New Product development and to evaluate the feedback from consumers.

e Apply consumer behavior concepts in reviewing psychological, motivational & behavioral reasons
for making purchase.

Syllabus

Unit |

(English)

Introduction: Meaning and Significance of consumer behaviour,
Determinants of consumer behaviour, Consumer behaviour Vs. buyers
behaviour, Consumer buying process and consumer movement in India.

YafgUnhY2

ifip;% miHkksDrk O;ogkj dkvFkZ ,0a egRo] miHkksDrk O;ogkj ds
fu/kkZjd rRo] miHkksDrk O;ogkj cuke @srk O;ogkj] miHkksDrkdh &; i)fr
,0a Hkkjr esa miHkksDrk vkUnksyuA

Unit Il

(English)

Organisational Buying Behaviour and Consumer Research: Characteristics and
Process of organizational buying behaviour Determinant of organizational
buying behaviour. History of consumer research and Consumer research
process.

YafgUnh¥2

@srk dk laxBukRed O;ogkj ,0a miHkksDrk vugla/kku% fo'ks"krk,sa ,0a
laxBukRed @; O;ogkj dh izf@;k] laxBukRed O;ogkj ds fu/kkZjd rRo]
miHkksDrk vugla/kku dk bfrgkl ,0a miHkksDrk vugla/kku dh izfd;kA

Unit Il

(English)

Consumer Needs and Motivations: Meaning of motivation, Needs and Goals,
Dynamic nature of consumer motivation, Types and systems of consumer
needs, measurement of motives and Development of motivational research.

YafgUnhY2

miHkksDrk dh vko';drk ,oa vfHkizsj.k% vfHkisj.kk dk vFkZ] vko';drk ,0a




y{;] miHkksDrk vfHkizsj.k dh xfrkhyrk ,oa LoHkkoA miHkksDrk dh
vko';drkvksa ds izdkj ,0a i)fr;ka] vfHkizsj.kkvksa ds mik; ,0a vfHkizsj.k
vugla’kku dk fodkIA

Personality & Consumer Behaviour: Concept of personality, theories of

(English) personality, Personality and understanding, consumer diversity, Self and Self-
Unit IV images
H . . 0 . H .
yifgUnhya miHkksDrk O;fDrRo ,0a O;ogkj% O;fDrRo dh vo/kkj.kk] O;fDrRo ds

fl)kaUr] O;fDrRo vkSj le>] miHkksDrk fofo/krk] Lo;a vkSj Lo;a dk izfrfcEc

Social Class and Consumer Behaviour: Meaning of social class, Measurement
of social class, Lifestyle profiles of the social class, Social-class mobility,

(English) Affluent and Non-affluen consumer, Selected consumers behaviour,
Unit V applications of social class.
Ikekftd oxZ ,oa miHkksDrk O;ogkj% lkekftd oxZ dk vFkZ] lkekftdoxZ
L faUnhy: ekiu] lkekftd oxksZ dh thou 'kSyh dk Lo:i] Ikekftd oxZ dh xfr'khyrk] le")
19 2 ,0a xSj le”) miHkksDrk] miHkksDrkvksa ds pqus gq;s oxZ esa O;kogkfjd
vuqiz;ksxA
Suggested Readings:
1. Philip Kotler-Marketing Management.
2. Jain, Jinendrakumar-Marketing Management

dsUnzh; v/;;u e . My&v/;{k% MKW- vkj-,I- [ksgus] tcyiqj

InL;x.k&
1- izks- vkj-ds- tSu Iruk
2- MKW- ,u-lh- usek] ujflagiqj

3- MKW-ih-ds- tSu] Hkksiky

4- MKW:-Ih-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] tcyigj

7- MKW- ukxs'oj vxzoky] Iruk
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Class@d{kk M.Com
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Subject@fo"k; D-403

Title of the paper@iz'ui= dk 'kh"kZzd

llI-Rulral & Agricultural Marketing

xzkeh.k ,0a Nf"k foi.ku

Paper No./ iz'ui= Jekad n

Compulsory@vfuok;Z ;k Optional@oSdfYid Optional@oSdfYid
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

At the end of this course students will be able to-
e Discuss the Dimensions & Components of rural market.
e To identify the need for improved rural infrastructure.
e To apply marketing theory and directing marketing efforts to create & satisfy the needs & wants of

rural markets.

e Compare & classify rural market viz. village market/ primary/ secondary/ terminal market.
e Identify the ways for optimum utilization of rural untapped resources.

e Explain the marketing channels & distribution network in rural areas.

e Apply agricultural marketing concepts to generate employment & Improved living standard.
e Design strategies for Development of agro-based industries & solve problems.

e Contribute for overall balanced economic & social development of rural areas.

Syllabus

(English)

Unit |

Rural Marketing: Position of Indian rural marketing and Approach to rural
markets of India, Rural consumer and demand dimensions and Market
segmentations, Channels of distribution and physical distribution product
management, marketing communication and sales force tasks.

YafgUnh¥2

xzkeh.k foi.ku Yacktkj2% Hkkjrh; xzkeh.k foi.ku dh fLFkfr ,oa Hkkjr ds
xzkeh.kcktkjksa ds izfr n'f'Vdks.k] xzkeh.k miHkksDrk vkSj ekax ds
vk;ke ,0a cktkj foHkfDrdj.k] forj.k okfgdk,j vkSj HkkSfrd forj.k mRikn
izca/k] foi.ku lapkj vkSj fod; 'kfDr ?kVdA

(English)

Unit Il

Agricultural Marketing: Concept, Nature, Scope and Subject matter,
Classification of agricultural products and their difference with
manufactured, goods. Agriculture market: Meaning, Components,
Dimensions and Classification. Market structure: Dynamics of market
structure, Components of market, structure and Market forces.

YafgUnhY2

Nf'k foi.ku& vo/kkj.kk] izNfr] {ks= vkSj fo"k; lkexzh] Nf'k mU;knksa dk
oxhZdj.k vkSj mudk fufeZr eky Is vUrj] Nf'k cktkj&vFkZ ?kVd vk;ke vkS;
oxhzdj.kA

cktkj lajpuk&cktkj lajpuk dh fd;k'khyrkcktkj ds ?kVd] cktkj lajpuk dh




'kfDr;kjA

Market Management and Channel Strategy: Modern marketing management
and agricultural products, Structured organized markets-commodity
Unit Il (English) exchange and produce exchange, Cash market, Forward dealing,Exchange
market, Speculative market, Channels of distribution for consumer goods,
Agricultural consumer goods and Agricultural raw materials.

cktkj izca/k ,0a okfgdk O;wg jpuk% vk/kgfud foi.ku izca/k vkSj Nf'k
mRikn] lajpukRed laxfBr cktkj oLrgfofue; vkSj mRikn fofue; udn cktkj
vxzsf'kr O;ogkj fofue; cktkj] IV~Vk cktkj miHkksDrk eky ds fy, forj.k
ofgdk, Nf'kdh; miHkksDrk eky Nf'kdh; dPpk eky

YafgUnhY2

Rural Market in India: Regulated market, Genesis of regulated market
(English) Limitations in present marketing regulation, Advantages and Limitation of
nglis
& regular market oranization of regulated market, Future of regulated and

Unit IV regulated markets in India

HKkjr esa xzkeh.k cktkj% cktkjksa dk fu;eu] fu;fer cktkj] Hkkjr esa fu;fer
YsfgUnhYz ckjksa dh lajpuk] orZeku foi.ku fu;eu Ihek,sa] fu;fer cktkj ds ykHk vkSj
Ihek,sa fu;fer cktkjksa dk laxBu ,0a Hkkjr esa fu;fer cktkjksa dk Hkfo";A

Marketing of Farm Products: Packaging-Packing and Packaging, Packing
material. Transportation Advantages, Means of transport and Transportation

(English) cost. Grading and Standardization-Meaning, Type,
Unit V Criteria, Labeling and specification,storage, Warehousing, Processing and
Selling.
Nf'k mRiknksa dk foi.ku% laos"Bu&laos"Bu vkSj iSfdax] Isos"Bu] Ikexh]
YifgUnhvs Nf'k mRiknu foi.ku ;krk;kr ykHk ;krk;kr ds ek/;e vkSj ;krk;kr ykxrA

Jsfkki@xzsfMax ,0a izekihdj.k&vFkZ] izdkj] dlkSvh] yscfyax ,oa
fof'k"Vhdj.k] laxzg.k izf@;.k vkSj fod;A

Suggested Readings:
1. Philip Kotler-Marketing Management

2. Jain, Jinendrakumar-Marketing Management

dsUnzh; v/;;u e . My&v/;{k% MKW- vkj-,I- lksgus] tcyiqj

InL;x.k&
1- izks- vkj-ds- tSu lruk
2- MKW- ,u-lh- usek] ujflagiq]

3- MkW-ih-ds- tSu] Hkksiky

4- MkW:-lh-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk
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Class@d{kk M.Com
Semester@lsesLVj v
Subject@fo"k; D-404

IV-International Marketing

Title of the paper@iz'ui= dk 'kh"kzd
' paper@iz'ui vUrjkZ"Vah; foi ku

Paper No./ iz'ui= Ddekad \Y;
Compulsory@vfuok;Z ;k Optional@oSdfYid Optional@oSdfYid
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Course Outcomes:

At the end of this course students will be able to-

e Explain the concept of international marketing.

e Explain the concepts of direct & indirect trading/ mode of payment.
e Identification & selection of foreign market.

e Strategies for International market & export promotion.

e Devising pricing strategies to meet the competition (Price quotations).
SWOT analysis to survive internationally.

Assess various export credits available.

Procedure for export & import & preparation of Documents.
Comparison between bilateral & multilateral agreement.

e Knowledge about International trade & Monetary Organizations.

Syllabus

International Marketing: Meaning, Scope, Nature and Significance.
(English) International Marketing Environment-Internal and External Environment,
nglis
8 International Market, Orientation, Identification and Selection of foreign

Unit | market, Functions and qualities of an Export Manager.

vUrjkz"venh; foiku% vFkZ {ks=] izNfr] egRo varjkZ"veh; ckik]
YafgUnh%2 okrkoj.k&vkarfjd ,0a ckg~; okrkoj.kA varjkZ"V2h; cktkj] fons'kh cktkj ds
p;u vkSj ifjp;] viHkeq[khdj.kA ,d fu;kZr izca/kd ds xq.k vkSj dk;ZA

Export Organization: Meaning, affecting factors and types, Overseas Product
Unit Il (English) Development: It's concept and methods, princing and its factors, Methods, of

Princing, Price quotation.




vafgUnhvz

fukZr laxBu% vFkZ] izHkkfor djus okys ?kVd vkSj izdkj] legnzikjh;
mRikn fodkl% bldh vo/kkj.kk ,oa fof/k;kjA ewY; fu/kkzZj.k vkSj blds
?kVdA ewY; fu/kkzj.k dh fof/k;ka] ewY; fufonkA

Unit Il

(English)

Direct Trading and Indirect Trading: Meaning and Methods, Methods of
Payment in international Marketing.

YafgUnhY2

izR;{k O;kikj vkSj vizR;{k O;kikj% vFkZ vkSj fof/k;ka] varjkZ"Vv@h; cktkj
esa Hkgxrku dh i)fr;kjA

Unit IV

(English)

Export Credit: Meaning,Nature, Influencing factors and significance, Methods
of Export Credit,Export Credit and Finance in India. Risk in Export Trade, Role
of the Export Credit guarantee Corporation of India Limited, the Export-
Import Bank of India.

YafgUnh's

fu;kZr Ik[k% vFkZ izNfr egRo vkSj izHkkfor] djus okyk ?kvd fu;kzr Ik[k
dh fof/k;kaA Hkkjr esa fu;kZr Ik[k vkSj foRrA fu;kZr O;kikj esa tksflkeA
fu;kZr Ik[k xkjuVh dkjiksjs'ku dh Hkwfedk HKkKjr dk vk;kr fu;kZr cSadA

Unit V

(English)

Export and Import Procedure: Documentation in foreign trade, Bilateral and
Multilateral Trade Agreements, Its meaning, objective types and significance,
SAARC, Role of WTO in ForeignTrade.

YafgUnh¥2

fu;kZr ,0a vk;kr izfd;k% fons'kh O;kikj esa layXu nLrkost] f}i{kh; ,oa
cgqi{kh; O;kikj le>kSrs&budk vFkZ] mn~ns'] izdkj ,0a vkSfpR;] lkdZ]
fons'kh O;kikj esa WTO dh HkwfedkA

Suggested Readings:

P.K. Jain : International Marketing.

Sharma & Sharma: International Marketing.
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com.
Semester@IseiVj I
Subject@fo'k; A-101

Title of the paper@i'ui= dk kh'd

Management Concepts

icik di vo/ij .k,

Paper No./ i'ui= Qelad |

Compulsory@vfuok? ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vflkdre vad 100

Course Outcomes:
After completing this course students will be able to-

Define properly management principles like planning/ organizing/ budgeting/ coordination/
control etc.

Emerge as a team player.

Identify the challenges in business.

Develop the capabilities to sustain pressure & to handle or deal with people under stressful
situations.

Create better job opportunities aids in career progression & development.

Knowledge of sound communication skills.

Evaluate the probable solutions.

Fosters employability qualities to become an asset for the organization also trained professional to
face competition in public & private sector.

Syllabus
Introduction: Concept of Management, Scope and Nature of Management,
(English) Approaches to Management, Human Relation, Behavioural and System
Unit | approach.
ifijp;&ick d di iNfr] ick di nf'vdiskl ekuoh; IEcU/k
igUnhi ifjp;&ic .k = ,0 dcik iNfr] ick d disk] ekuoh; [EcU/K

0;kogkfjd ,0 |.kk h nf"de.k

Planning: Concept of Planning, Objectives and components of Planning,

(English) Nature and Process of Planning, determination of Objectives. Management
nglis
& by objectives, Management by Exception, Concepts, Nature and Process of

Unit Il decision-making. theories of decision-making.

fu;kstu&fu;kstu dh M fuslstu d mnns'; o0 kvd] fu;kstu db iNfr ,0 if@;k
VifgUnhla mnns'; i dk fu/kj.K mnns, i fufgr icikl miokn fufgr icik] fu.kZu db vo/lkj.k iNfr ,o
if@;k fu.kzu d kA

Organization: Concept, objectives and element of organization, process and
(English) principles of organization. Organization Structure and Charts,Span of

Unit 11l Management, Delegation of Authority, Centralization and Decentralization.

WalUnhy laxBuf IaxBu dh vo/lkj.l] mnns'; ;0 rRo] laxBu d if@;k ,0o Fka laxBu lajpuk ,0
Hgonne okV] icik dlk foLrkj vf/kdkk dk Hkjki.k dinh:dj.k ,o fodinh;dj.k




Unit IV

(English)

Direction: Concept, Nature,Scope, Principles and Techniques of Direction.
Communication: Concept, Process. Channel and Media of Communication.
Barriers toeffective communication, Building effective communication
system.

JifgUnhlz

fun'kus fun'ku dh vo/j.K iNFr] {kss] fun'ku d FDkr ,0 rduhdA leisk.k Jaoknokgul
vollkj.K] if@;kA IEiskk Yaoknokguh d ek/;e ,o0 psuy] ifkkoh IEiskk dh ckjkk;] iHkoh
[Eiskk i) fr dk fuek.kA

Unit VvV

(English)

Control: Concept, objectives, nature and process of control. levels and areas
of control. Various control techniques. Z- Principles of Management.
Management Education in India: Objectives, Present position and difficulties

JifgUnhlz

fupa=.f fusa=.k db vo/lkj.l] mnns;] iNfr ,o0 if@;kA fusa=.k d Lrj ,o {k] fuja=.k db
fotkUu rduhd] ick db tM&FI)krA Hkjr e ick fk{é mnns'; oreku fLFkfr ,o
dfBukb; et

Suggested Readings:

PO NPE

Marketing Management-Sontaka
Marketing Management-R.L. Vashney
Marketing Management-Bhadada & Porwal
Marketing Management-Jain J.K.

dinh; v/;;u e.My&v/;{fi MI- vkj-, I- Iksqui tcyij

InL;x. k&

|-

il- vkj-ds- tu lTruk

Mi- ,u-lh- usekl ujflagij

Mi-ih-ds- tu] Hksiky

Mi-th-d cVWu Hisiky
Mi- ,e-ds- o Xokfy;j
M- edsk tu] teyij

Mi- ukxs'oj vxoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Session- 2021-22

Class@d{lk M.Com
Semester@IseiVj I
Subject@fo'k; A-102

Title of the paper@i'ui= dk kh'kd

Business Environment

0;kolkf;d i ;kooj .k

Paper No./ i'ui= Qelad I

Compulsory@vfuok? ;k Optional@odfYid

Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre vad 100

Course Outcomes:
After completing this course students will be able to-

Explain various internal & external, national and international environmental factors affecting

business.

Assess business opportunities globally.

Formulating business strategies to meet global competition.

Discuss & explain the concepts of Liberalization, Globalization & Privatization.

Compulsory@vfuokz

e |dentify uncertainties/ risks/ problems & crisis in business.

e Apply the knowledge of factor affecting business political/social/culture/to promote business.
e Comparison of various laws (legal environment).

e Develop as better corporate citizen by applying corporate social responsibility programmes.

Syllabus

Unit |

(English)

Theoretical Framework of Business Environment: Concept, Significance and
nature of business environment; Elements of environment-internal and
external, Changing dimensions of business environment. Liberalisation,
Privatisation, Privatisation and Globalisation.

VifgUnhla

0;kolkf:d i;khj.k di ISkfrd lajpult 0;kolkf;d i;l0j. vo/lj. eqRo ,0 iNfrA
i;lj.k d rRo&vkurfid ,o0 ckg;] 0;0lk; i;koj.k d ifjorukhy vkkeA mnkjhdj.k
futhdj.k ,0 o"ohdj.kA

Unit Il

(English)

Economic Environment of Business; Significance and elements of economic
Environment, economic systems and business environment, Economic
Planning in India, Government Policies-Industrial Policy, licensing Policy, fiscal
policy, Monetary policy and EXIM policy.

VifgUnhla

0;0lk; dk vikfFid i ;koj.l¢ vkfFkd i;lo0j.kdk egRo ,0 rRo] VkfFkid i.lkfy;k ,0 0;0lk;
i5koj.k tkjr e wAfFkzd fu;kstuA 1jdkih ubfr;ké wvilksfxd ubfr] vuKki= ubfr ikYd
uhfr] ekfnd uhfr ,o0 vk;kr&fu;kir %4,fDteh ubfr

Unit Il

(English)

Political and Legal Environment of Business: Monopoly and Restrictive Trade
Practices (MRTP) Act, Foreign Exchange Management Act. (FEMA), Consumer
Protection Act, Patent Laws.

VifgUnhla

0;0lk; dk jktufrd ,o o/fud i;knj.k ,dk/kdkj ,o0 ifrciiRed 0;kikj 0;00kj vf/kfu;e
Yh,e-vkj-Vhih fonskh fofue; icik vifkfu;e %Qsel] mitlkdrk laj{k.k vi/kfu;e] isW dkumA




(English)

Unit IV

Socio, Cultural & International Environment: Social responsibility of business,
characteristics, components, scope relationship between society and
business, Socio-cultural business Environment, Social Groups, World Trade
Organisation (WTO), International Monetary Fund (IMF), Foreign Investment
in India.

JifgUnhlz

Ikekftd] IkalNfrd ,0 vUrfZ'Vh; i;loj.li 0;0lk; dk Ikekitd nkf;Ro lekt ,o 0;olk;
d y{kk rRo] {k= ,0 nkui e IEcU/kA Ikektd&lkaLNfrd 0; kolkfd i ;0oj. k&lkekftd
lew fo'o 0;kikj IaxBu IMy-Vh-vicl] VUriZ'Vh; elfnd disk Yavkb-,e-,Qt Hikjr e fonsl
fofue; A

(English)
UnitV

Technological Environment: Concept, Online Channels, Online Services,
Advantage of Online services, E-commerce, Indian conditions of E-commerce,
Electronic Banking, Franchise Business.

JifgUnhlz

rduhdn i;ij.k& vollij. viu ykbu pSuYl wiu ykbu lIsok yitkA bysdvifud dielZ]
Hkjrh; n'kkve e bysVkud diel 0;olk;] bydVkfud cfday] Yipkbth 0;0lk;A

Suggested Readings:

1. Adhikary, M: Economic Environment of Business, SultanChand & Sons, New Delhi.

2. Ahluwalia, I.J.: Industrial Growth in India, Oxford University Press Delhi.

3. Alagh,Yoginder K: IndianDevelopment Planning and Policy, Vikas Publication, N ew Delhi.

4, Aswathappa, K: Legal environment of Business, Himalaya Publication, Delhi.

5. Chakravarty, S.: Development Planning. Oxford University Press,Delhi.

6. Ghosh, Biswanath: Economic Survey, various issues.

7. Govt.of India: Economic Survey, various issues.

8. Raj Agrawal and Parag Diwan, Business Environment; Excell Books, New Delhi.

9. Ramaswamy, V.S. and Nama Kumari: Strategic Planning for Corporate Success, Macmilan, Delhi.
10. Sengupta, N.K. Government and Business in India, Vikas Publication, New Delhi.

11- tu M- ftuin dekj 10;kolkf;d i;khj.k* ef;insk fgUnh xalFk vdkneh] HisikyA

12- vkj-, I- Iksgkuy 0; kolkfd okrko A
¥ mik/>k; kel ,0 gy&0;kolfk; d okrkoj .k

It qurk] fausk ,o0 ikBd] wi ,&O,kolkf,d okrkoj .k

dinh; v/;;u e.My&v/;{i M- vkj-, I- lksqu] tcyij

InL;x.k&
il vkjds- tu Truk

Mi-  u-lh- usekl ujflagij
Mi-ih-ds- tu] Hiksiky
Mi-lh-d cVVu Hidsiky
Mi- ,e-ds- o Xokfy;j
M- edsk tu] tcyij

Mi- ukxs'oj vxoky] lruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@IseiVj I
Subject@fo'k; A-103

Ad dA ti
Title of the paper@i'ui= dk kh'kd vanced Accounting

miprj ys[adu

Paper No./ i'ui= Qelad n

Compulsory@vfuok? ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vflkdre vad 100

Course Outcomes:
After completing this course students will be able to-
e Explain problems pertaining to final accounts.
e Compute Accounting from Incomplete records.
e Evaluate insurance claim.
e Compare various Accounts like investment A/C insolvency & voyage A/C.
e Analyze how dissolution of partnership from is conducted.
e Identify the problems associated with accounting from incomplete records & problems with Bank
reconciliation.
e Prepare Account for non profit organization.
e Describe methods for the rectification of errors.

Syllabus
Unit | (English) Advanced problems of Final Accounts
JifgUnhlz vafre yslk d miprj i'u
(English) Advanced Problems of Bank Reconciliation Statement, Rectification of Errors,
Unit Il Accounting for Non Profit Organisation.
VifgUnhla cad lekku fooj.k d mUuri‘u] =fV;e dk T/Kj] x5 yitklaxBuk dk ysliadu
Unit Il (English) Accounting from Incomplete Records, Accounting for Insurance Claim
VifgUnhla vinl vitkys[ik Is ys[ikadu] cheknkok dk ys[iadu
Unit IV (English) Investment A/c. Voyage A/c. Insolvency A/c.
VifgUnhla fofu;ksx sl tgkth ysi fnokfy ;i [l
Unit V (English) Dissolution of partnership firm including sales of Firm and Amalgamation
VifgUnhl lk>snkih Qe dk fokVu] Qe d fo@; ,0 ,dhdj.k IfgrA

Suggested Readings:

1. Gupta R.L., Radhaswamy M: Company Accounts; SultanChand and Sons, New Delhi.
2. Maheshwari S.N.: Corporate Accounting: Vikas Publishing House, New Delhi.




Monga J.R., Ahuja, Girish,and Sehgal Ashok: Financial Accounting: Mayur Paper Backs,
Noida.

Shukla M.C., Grewal T.S. and Gupta S.C.: Advanced Accounts: S. Chand & Co.New Delhi,
Moore C.L. and Jacdicke R.K.: Managerial Accounting: South Western Publishing Co.,
Cincinnati, Ohio.

Modi, Oswal & S.K. Khatik; Corporate Accounting in Hindi & English (both) College Book
House, Jaipur.

Jain, Pareek & Khandewal: Company A/c. RameshBook Depot, Jaipur

Jain & Narang: Financial A/c. Kalyani Pub.Delhi.

Mi- jesk eaxy&mlur yslladu Advanced Accounting.

R.L. Gupta: Advanced Accounting

A.K.Sehgal: Advanced Accounting

Shukla Grewal: Advanced Accounting.



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@lseslVj I
Subject@fo'k; A-104

Title of the paper@i'ui= dk %h'id

Cost Analysis and Control

ykxr fo'yskk o0 fu;a.k

Paper No./ i'ui= Jelad v
Compulsory@vfuokZ ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vflkdre vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain various concepts of costs and analyze various costing methods.
e Compare costing for sound business decision making.

e Discuss methods & teachings of costing.

e Assess methods of controlling Inventory.

e Determine operating cost and compute marginal cost

e Analyze breakeven point.

e Prepare functional budget.

e Conduct cost audit.

e To identify methods of controlling budget.

Syllabus

Various cost concepts, Cost centre and cost unit, Methods and techniques of

(English) Costing. Installation of costing system, Methods of inventory control,
Unit | Overheads Accounting.
igUnta f_ofHkUu yer_vo/kkj.kk,] ykxr din o bdkb]l kaxr] ykxr db i)fr;t ,0 rduhd] ykxr
i) fr dh LFkiuk] Ikexat fuje=.k dn fof/kk mifi0;; ys[kaduA
(English) Process Accounting Joint product and Bye product, Equivalent Production
Unit Il and Inter Process Profit, Operating Cost.
VifgUnhlz if@;k yslkkadu] a;Dr mRikn ,o amidikn] leiknu ,o viri if@;k yikl ifjpkyu ykxrA
(English) Marginal Costing: Concepts, Break Even Analysis, Uniform costing and Inter
Unit Il firm comparision. Use of ManagerialCosting in business Decision.
WigUnhs [hekUr yk_xr‘}ﬁ vo/kkj .k IengNsn fo'yikk ,dhNr ykxr 0 viri Qe ryuk] 0;kolkf;d
fu.k;u e icikdh; ykxr dk i;ks
(English) Budgetary Control: Basic concepts, Preparation of functional budget: Cost
Unit IV Audit: Objectives and Advantages.
VifgUnhlz ctVih fu;e=l8 ewy vo/lkj.k;] f@;kRed ctV db r;kh] ykxr vadik.i mnns'; o yiHkA
Unit V (English) Standard Costing and Variance Analysis

VifgUnhla

ekud ykxr ,0 fopj.k fo"ysk.k




Suggested Readings:

M- 'kek eaxy ,0 fl?kb&ykxr yslkadu
Oswal Maheshwari-Cost Accounting.
M. Agarwal & M Jain-Cost Accounting
Jain & Narang-Cost Accounting

S.N. Mahehswari-Cost Accounting
M.C. Agarwal-Cost Accounting
Jawaharlal-Cost Accounting

NouaswN -
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2021-22

Class@d{lk M.Com
Semester@IseiVj 11-201
Subject@fo’k; B-201

Title of the paper@i'ui= dk %h'id

I-Corporate Legal Frame work

fuxeh; fof/kd lajpuk

Paper No./ i'ui= Qelad

Compulsory@vfuok? ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vfl/kdre vad 100

Course Outcomes:

After completing this course students will be able to-
Discuss the relevance & various provisions of the companies Act. 1956.
Applying knowledge of memorandum of (Association understanding) (MoU) & article of association

in running company.

Management of company with legal compliance.

Determining legal ways to wind up & dissolve the company or business.

Explain the negotiable instrument Act (1881) and knowledge of monopolies & restrictive trade
practices; ways to avoid unfair trade practices; ( MRTP Act 1962).

Outline the rights of consumers (consumer protection Act 1986) and process of grievance redressal

& forums available.

Compare & evaluate the regulatory environment for international business.
Role of agencies like W.T.O.
Settlement of disputes & removing the barriers.

Syllabus

Unit |

(English)

The Companies Act, 1956 (Relevant Provisions): Definition, types of
companies, Memorandum of association, Articles of association, Prospectus,
Share Capital and Membership, Meetings and Resolutions, Company
Management, Managerial Remuneration, Winding up and dissolution of
companies.

VifgUnhla

Hkjrh; dEiub vikfu;e %1956% JlEcfUfkr iko/Mult ifiHklk] dEifu;e d idkj] ik [hek
fu;e] ikkn virfu;e] ifooj.k vak ith ,o InL;rk IHK, ,0 iLrke dEiub ick] icikdh;
ilfjJfed] dtifu;k dk ifjlekiu ,0 fokVuA

Unit Il

(English)

The Negotiable Instruments Act, 1881: Definition, Types of Negotiable
Instruments, Negotiation Holder and holder in due course, Payment in due
course; Endorsement and Crossing of cheque; Presentation of negotiable
instruments.

VifgUnhlz

ijk@KE; foysk wifkfu;e] 1881& ifiHK'W] ijk@ke; foyslkk d idkj] ijk@ke; Mjd vij
; Flkfof/k/kkjd] ; Fikfof [k Hkourkut psd dk js[iadu ,o i"Bkadu] ij@KE; foyskk dk iLrrhdj.kA




(English)
Unit 1l

MRTP Act 1969: Monopolistic trade practices; Restrictive trade practices;
Unfair trade practices.

VifgUnhla

Jdiflkdkj ifrcikiRed 0;kikj 0;00kj wflkfu;e 1969 ,dif/kdkkRed 0;kikj 0;ogkj]
ifrcikiked 0;kikj 0;09kj] vufpr 0;kikj 0; ogkjA

(English)
Unit IV

The consumer protection Act, 1986: Salient features; Definition of Consumer,
Right of consumer, Grievance Redressal Machinery.

JifgUnhlz

mitksxrk laj{k.k v/kfu;e] 19864 fofk'V y{kK mildsdrk db ifjHK'] mitkdrk d wf/kdkj]
fkdk;r fuokj.k ra= JekhujhiA

(English)

Regulatory Environment for International Business: FEMA, WTO: Regulatory
framework of WTO, basic principles and its character, WTO provisions relating
to preferential treatment to developing countries; regional groupings,
technical standard, anti-dumping duties and other Non Tariff Barriers.
Customer valuation and dispute settlement, TRIP and TRIMS.

Unit V

VifgUnhla

varl'Vh; 0;kikj d fy, i;loj.k fu;kedt fonsih fofu;e ick vf/kiu;e %Qsed] fo'o 0;kikj
laxBu (W.T.0.): fo'o 0;kikj laxBu dh fu;ked Najpuk] vk/kjHkr F1)kar vij bld y{kK
fo'o 0;kikj laxBu Is fodkl'khy nsk d fy, wvflkekU;rk lacilh 0;09kj d iko/iku] {ks=h;
lewghdj.k| rduhdh ieki] Halkj.k ifrjs/h iHhj vij wvi; xS ikYd lacikh wojks/kA Thek
koYd el;kadu viij fookni dk fuiVku] cif)d laink lacikh 0;kikj vi/kdkj] (TRIPS) fofu;ksx
lacilh 0; kikj 0;0gkj (TRIMS)A

Suggested Readings:

1. Singh, Avtar: Law Relating to Monopolies, Restrictive and Unfair Trade Practices, Eastern
Book Co., Lucknow.

©® N~ WN

TheCompanies Act, 1956

The Negotiable Instruments Act, 1881
SEBI Act, 1992, Nabhi Publication, Delhi.
Amarchand D,
Securities (Contract and Regulation) Act. 1956

Jain Narang-Corporate Legal Framework

Rastogi U.S. and Shukla-Corporate Legal Framework

government and Business,Tata McGraw Hill, New Delhi.

dinh; v/;;u e.My&v/;{ M- vkj-, I- lksqu] tcyij

InL;x.k&
il vkjds tu Truk
Lo M u-lh- usek] ujflagij

Mi-ih-ds- tu] Hiksiky
Mi-lh-d cVVu Hisiky

Mi- ,e-ds- o Xokfy;j
M- edsk tu] tcyij

Mi- ukxsoj wxoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@lsesVj Il
Subject@fo'k; B-202

Title of the paper@i'ui= dk %h'id

Organizational Behaviour

laxBukRed 0; ogkj

Paper No./ i'ui= Jelad I

Compulsory@vfuokZ ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre vad 100

Course Outcomes:
After completing this course students will be able to-

Define & explain behavioural concepts like personality & perception.

Prepare themselves to manage change and utilize managerial skills.

Discuss the need for sound organizational culture.

Outline interpersonal effectiveness like persuasion/ coaching/ counseling/ mentoring negotiation
and handling stress & creative use of emotions.

Apply the knowledge for conflict resolution.

Demonstrating skills like & for Self Development and Personality Development
Critically evaluate ethical perspective & human values.

Building cordial organizational relations.

Create motivating climate (Boosting morale).

Deriving Job satisfaction by Human Resource Management.

Syllabus
Organization: Concept, Types and significance, Organization Goal and its
(English) determinants. Organization Behaviour: Concept, Nature and Significance,
Unit | Organizational Behaviour models.
Walnhy laxBut vo/Kkj.kk] idkj o egqRo] laxBukked y{; ,0 mld fu/kjdA laxBulked 0;ogkj%
Hgunnz vo/lkj.K] iNfr vij egRo] laxBulked 0;ogkj vhkdyiA
Personality: Concept, Theories, Determinants and importance, Perception:
(English) Concept, Process andTheories, Learning: Concept, Components, affecting
Unit Il factors and theories.
ol 0;frRot vo/lkj.k fofklu FDkr fu/lijd ,0 egRoA nf'Vdkski vo/lkj.k if@;k ,o foftklu
gunnz F1)krA Th[kut vollkj.k) rio] iHfor djusoky kvd vij F1)irA
(English) Motivation: Meaning, types and important elements, theories of Motivation,
Unit Il ngis Attitudes and Values: Concept, factors,significance and Theories
igUnhi vitkisi.b VR idkj] vij egRoiwl rRo] wfHkis.k d foftklu FDkrA eil; ,0 0;o0k%

vo/lkj K] %kvd] egRo viij foftklUu F1)karA

Unit IV (English)

Interpersonal Behaviour: Nature, Transactional Analysis, Concept of Group,

Theories of group formation, Group cohesiveness, Power and Authority.




fqUnhi varo; fDrd (; ogkj% _iNfr] yarf@;kRed fo'yskk lew db vo/lkj.l] lew fuelk d £k
leku lew 'kfDr vijvf/kdkjA
Organizational Conflicts: Causes and suggestions. Developing sound
(English) Organizational Climate, Management of Change, Concept and Process of
UnitV Organizational Development.
fgUnhi laxBukRed fojs/it dkj.kka_|q>ko]_ L_oLFk laxBukked okrkoj.k dk fodkl] ifjoru dk icik
laxBukked fodkl dh vo/lkj.kk vij if@;k

Suggested Readings:

ok wnN e

L.M. Prasad-OrganizationalBehavior
C.V. Gupta-Organizational Behavior
G.S.Sudha-Organizational Behavior

P.C. jain-Organizational Behavior
SareenSandeep-Organizational Behavior
icfai-OrganizationalBehavior

dinh; v/;;u e.My&v/;{fi MI- vkj-, I- Iksqui tcyij

InL;x. k&

- il vkjds- tu lTruk
Lo M u-lh- usek] ujflagij

Mi-ih-ds- tu] Hiksiky
Mi-th-d cVWu Hisiky

Mi- ,e-ds- o Xokfy;j
M- edsk tu] tcyij

Mi- ukxs'oj vxoky] lruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@IseiVj 1
Subject@fo'k; B-203

IlI-Advanced Statistical Analysis

Title of the paper@i'ui= dk kh'd miprj Tkail; dn; fo'y ik

Paper No./ i'ui= Qelad n

Compulsory@vfuok? ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vflkdre vad 100

Course Outcomes:
After completing this course students will be able to-

e Explain theories of probability & probability distributions and sampling.

e Data collection & interpretation in order to uncover patterns & trends.

e Designing surveys & conducting studies.

e Applying knowledge of statistics for Business Decisions & Management and minimizing the risk &
uncertainties with the tool of statistical analysis.

e Collection/ organizing/ analysis/ evaluation & presentation of data for correct Interpretation in
making Managerial decisions.

Syllabus
Theory of Probability-Probability Distributions, Binomial, Poisson and Normal
(English)
Unit | distribution
VifgUnhlz ikf;drk d fDkar&ikf; drkforj.k f}in] ik;lu ,0 IkekU; forj.kA
(English) Theory of Sampling and Test of Significance
Unit 1l
VifgUnhla UsknkZ d F)kar viij IkFkZdrkdh tkapA
Analysis of Variance (including one way and two way classification), Chi-
(English)
Unit Il square Test.
VifgUnhla fopj.k fo"ysk.k Ja,dkaxh wiij flelatl oxidj.k d IkFUE] dkb ox ijh{k.kA
(English) Interpolation and Extrapolation. Association of Attributes
Unit IV
VifgUnhla virjx.ku ,0e ckg;x.ku] xq.k 1ECU/k
Regression Analysis,Statistical decision Theory:- Decision under Risk and
(English)
) uncertainty, Decision Tree Analysis.
UnitV
irhixeu fo'yikk Ikaf(;dh; fu.k; FDlr&tksfkd vij viu'prr db fLFkfr e fu.kz] fu.k;
JifgUnhla .
ofk fo"yrk.k




Suggested Readings:

Shukla & Shai-Advanced StatisticalAnalysis.
Gupta C.B.-Advanced Statistical Analysis

Gupta B.N. Advanced Statistical Analysis
Elhance D.N.-Advanced Statistical Analysis
Pathak & Shashtri-Advanced Statistical Analysis
Singh U.N.-Advanced Statistical Analysis

Nagar K.N.-Advanced Statistical Analysis

NouswN e

dinh; v/;;u e.My&v/;{i MI- vkj-, I- lksqu] tcyij

InL;x. k&
il vkjds tu Truk
Lo M ,u-lh- usek] ujflagij

Mi-ih-ds- tu] Hksiky
Mi-lh-d cVVu Hisiky

Mi- ,e-ds- o Xokfy;j
M- edsk tu] teyij

Mi- ukxs'oj vxoky] lruk



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@lseslVj Il
Subject@fo’k; B-204

IV-Functional Management

Title of the paper@i'ui= dk %h'id dided ich

Paper No./ i'ui= Jelad v
Compulsory@vfuokZ ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre vad 100

Course Outcomes:
After completing this course students will be able to-
e Preparation of a sound financial plan.
e Explain capitalization & capital structure concepts.
e Determining the functions of financial managers including training & manpower planning.
o Applying knowledge of marketing management for expansion of business & exploring newer
avenues.
e Designing advertising & sales promotion strategies.
e Using methods & techniques of sales promotion to face competitor.
e Analyze the significance of personnel & Human Resource Management.

Syllabus
Financial Management: Concept, Nature and Objectives,Functions of Financial
(English) Manager,Financial  Planning-Nature, Need and influencing factors,
Unit | Characteristics of a sound financial plan.
alnti fokrh; il voMj.le iNfr ,o mnns;] fokrh; ickd d dkz forh; fu;kstu&iNfr
Hgunne vko';drk vij iHfor dju oky kvd] LoLFt forrh; ;kstut d y{k.kA
Capitalization: Concept and Theories, Over and Under Capitalization, Capital
(English) structure, Balanced CapitalStructure, Trading on Equity, Leverage: Financial
Unit 1l and Operating Leverage.
ithdj.li vollij.lk ,o0 fofo/k FDkar vfr vij vYi ithdj.k iath lajpuk] larfyr ith lajpuk]
VifgUnhla

lerk ij 0;kikj] nkarhdj.k Yayhojstit fokrh;,o ifjpkyu lacilh nkarhdj.k YayhojstiA

Marketing Management: Concept Nature and Scope of marketing, Functions of
marketing management, Marketing mix. Advertising Management: Meaning
(English) Objectives, functions and scope, Media of advertising, Selecting an advertising
media Essential of a good advertising copy, Meaning of Sales Promotion,

Unit 1l
Importance, Limitations and Methods of sales promotion.

foi.ku icl foi.ku db vo/lij.i] iNfr vij {kss] foi.ku ick d dkZ] foi.ku feJ.k foKkiu
VifgUnhla ictkémnns';] dk; vij {ks<] foi.ku d ek/;e] ,d foKkiu ek/;e dk pquko wiNh foKkiu ifr
dh vko";drk,) fo@; ioru dk vFi egRo] lhek, vij fo@; ioru dh fof/kkaA




(English)
Unit IV

PersonnelManagement: Concept, Functions, Scope and Importance,
Signification of Man-Power planning,Sources of Recruitment, Characteristics of
a Good Recruitment Policy, Concept of Selection, Selection procedure,
Importance of employee Training, Methods of Training.

JifgUnhlz

difed ick dh vo/lkj.k .k dkz] {ks= J egRo] ekuo 'kfOr fu;kstu dk egRo] fkri d
L=ks] winh Rkrhohfr d y[kkA p;u di vollij.l p;u ifof/k] depkjhn‘k{kk k egho]
if'k{k.k dn fof/kkaA

(English)

Unit VvV

Production Management: Concept, Importance, Scope and functions. Types of
production systems, Concept of production planning. objectives, elements and
steps Procedure of production control, Process of New Product Development,
Concept of Product Diversification, Standardization, Simplification and
Specialization

JifgUnhlz

mRiknu icili vo/kkj .M egRo {ksf] vij dkz] leknu iyt d idkjA mRiknu fu;kstu dh
vo/kkj.k] mnns'; rRo vij pj.K mRiknu fu;a=.k ifof/k uo mRikn fodkl if@;k mRikn
fofo/lidj .k iekihdj.K Ljyhdj.k vij fofk"Vhdj.k dh vo/kj.IA

Suggested Readings:

1. Mothihar M-Functional Management
2. tu] ftuin dekj& foi.ku icik ez foUnh xalFkvdkneh] Hisiky
3. tu] tds-& dkkRed icik| irhd idkku bykgkckn

dinh; v/;;u e.My&v/;{ M- vkj-, I- lksqu] tcyij

InL;x.k&

il vkjds tu Truk

Lo il mesk gksykuh] Xokfy ; j
3 il ,u-lh- tu Hisiky

4 Mk ,u-lh- usek] ujflagij
5 M- oh-, I- JhokLro

6 Mk, l-ih- xqlrk teyij
7- Ml edsk tu] teyij

b M ukxsoj vxoky] Truk

9 Mk ,eds of] Xokfy;j




M.Com (11I"Y Semester)



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@IseiVj "
Subject@fo'k; C-301

Title of the paper@i'ui= dk kh'd

Managerial Economics

i cakdh; VHIKL=

Paper No./ i'ui= Qelad |

Compulsory@vfuok? ;k Optional@odfYid

Compulsory@vfuokz

Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain the concept of managerial economics. It’s a practical aspect of eco.

e Determining the role & responsibilities of managerial economist.

e Applying theories like profit maximization in business and the theories of consumer choice &
revealed preference theory

e Analysis of demand and elasticity of demand.

e Qutline business cycle various phases of business & how theories can be applied to give effective
results.

e Knowledge regarding uncertainties & risk.

e Measurement of profit.

e Applying knowledge of economics for balanced socio economic development.

Syllabus

Meaning of Managerial economics: Nature and Scope of Managerial

(English) economics, Managerial Economist: Role and Responsibilities, fundamental
Unit | economic concepts Profit Maximization Theory.
gt icas‘kdh;‘ VKL= dl.( vkk;t i‘cafkdh;.kaZ'kkLz dh iNfr] .{ks:] icl/kdh; VFZKL=f] Hfedk
,0 MRrjnkf;Ro]l wk/kjHkr WAfFkZd vo/lkj KA yillk vf/kdrehdj.k f1)kar
(English) Demand Analysis: Elasticity of Demand, Introduction Explanation Theory of
Unit 1 Consumer Choice, Indifference Approach, Revealed Preference Theory
igUnhi ekar fo"ysk.l eka_x db _yksp&ifjp;kRed foospuA xzkgd ilUnxh dk f1)kar] mnklhurk
fo'yskkl vflkeku idVhdj.k F1)karA
Unit Il (English) Production Function: Law of Variable Proportions, Law of Returns to Scale.
VifgUnhla mRiknu Qyut ifjorukhy vuikr fu;e] ieku d ifrQy dk fu;e fu.k;A
Unit IV (English) Business Cycles: Nature and Phases, theories of Business Cycles.
VifgUnhla 0;kikj p@t iNfr ,0 pj.K 0;0lk; p@ d FIkrA
Unit V (English) Profit Management: Measurement of Profit, Concept of Risk and Uncertainty.

VifgUnhlz

yik icilt yitk dk ekiu] thsflke ,0 viuf'prrk dh vo/lj. kA




Suggested Readings:

1. Chopra, O.P. Managerial Economics, Tata McGraw Hill, Delhi

2. Dean, Joel: ManagerialEconomics, Prentice Hall, Delhi.

3. Varian, H.R. International Micro Economics: A Moderm Approach,East West Press, New
Delhi.

4, Varshney, RL and Maheshwari, KL Managerial Economics; Sultan Chand and Sons New Delhi.

5. Dwivedi D.N.: Managerial Economics, Vikas Publishing House, New Delhi.

6. Sinha V.C.-Managerial Economics



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@IseiVj "
Subject@fo'k; C-302

Title of the paper@i'ui= dk kh'd

Tax Planning and Tax Management

dj fu;kstu ,0 icak

Paper No./ i'ui= Qelad

Compulsory@vfuok? ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vflkdre vad 100

Course Outcomes:

After completing this course students will be able to-

e Torecognize tax planning opportunities.

e Designing tax saving strategies.

e Explain how to comply with the provisions of Income tax laws and its allied rules.

e |dentify the role of tax planning in setting up of a new business.

e Applying knowledge of taxation for smooth functioning of business and assessment of Tax.
e Management of Tax to avoid penalties & prosecution.

e Analyze various tax deductions available.

e Recognize the significance of tax planning during mergers & amalgamations.

e Applying practical judicial pronouncements with the major & latest provisions of Indian tax laws.
e Determine the appellate tribunals for grievances related to taxes.

Syllabus
(English) Concept of Tax Planning: Meaning, Scope, Importance, Objectives of Tax
i
Unit | & Planning.
VifgUnhla dj fu;kstu dh volkj.ki vFi] {k=] egRo] dj fu;kstu d mnns';A
. Areas of Tax Planning: Ownership Aspect, Activity Aspects & Locational
(English) . .
Unit Il Aspects, nature of the Business & tax Planning.
dj fuskstu d {is= LokfeRo igyi f@;Kkhyrk igy LFkuh:dj.k igyi 0;0lk; db iNfr ,o0
VifgUnhla .
dj fu;kstuA
Tax Planning and Setting up New Business: Deductions Available toNew
(English) Industrial Undertakings, Amalgamation, Merger and Tax Planning. Special tax
8 Provisions-Tax Provisions Relating to Free Trade Zones, Infrastructure Sector
Unit Il & Backward Areas.
u; 0;olk; db LRkiuk ,o dj fu;kstub ub wilksfxd bdkb;i di ikir Nk ,dhdj.k
VifgUnhla Ifofy;u ,0 dj fu;kstuA foks'k dj iko/ku&eDr 0;kikj {ks<] lajpukked {k= ,0 fiNM {k-
[EcU/k dj iko/luA
(English) Tax Planning and Financial Decisions: Capital Structure Decision, Dividend,
Unit IV nets Inter Corporate Dividend, Bonus Shares.
VifgUnhla dj fu;kstu ,o0 fokrh; fu.k;uf ith lajpuk fu.k;] yiHkakl virdEiuh yifkak] cksul wvalA




Unit V

Tax Assessment: Introduction, Difference between Tax Planning and Tax

(English) Management, Areas of Tax Management, Return of Income and Assessment,
Penalties and Prosecutions, Appeals and Revisions
igUnta dj fullkj.l& ifjp;] dj fu;kstu ,o dj iclk e virj] dj iclk d {k] vk;dk fooj.k ,0

dj fu/lkj.K vFZ.M o vitkksx] vihy ,0 iufopkjA

Suggested Readings:

1.

P w

© N WU

Ahuja G.K. and Ravi Gupta: Systematic Approachto Income Tax and CentralSales Tax; Bharat
Law House, New Delhi.

Lakhotia, R.N.; Corporate Tax Planning; Vision Publication, Delhi.

Singhania, V.K. Direct Taxes: Law and Practice; Taxman's Publication, Delhi.

Sainghania, Vinod K; Direct Tax Planning and Management; taxman's Publication,Delhi-tax
Planning and Management.

Mehrotra S-Tax Planning and Management.

Lakhotia-Tax Planning and Management

Saklecha Shripal-Tax Planning and Management

Goyal R.S.-Tax Planning and Management

dinh; v/;;u e.My&v/;{fi MI- vkj-, I- Iksqui tcyij

InL;x.k&
- il vkjds- tu lTruk

L Mk ,u-lh- usek] ujflagij

Mi-ih-ds- tu] Hiksiky
Mi-lh-d cVVu Hisiky

Mi- ,e-ds- o Xokfy;j
Mi- edsk tu] tcyij

Mi- ukxs'oj vxoky] lruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@IseiVj "
Subject@fo'k; C-303

. I Entrepreneurship Skill Development
Title of the paper@i'ui= dk kh'd P P P

miferk di'’ky fodkl

Paper No./ i'ui= Qelad n

Compulsory@vfuok? ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vflkdre vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain the concept of entrepreneurship apply the knowledge of theories of entrepreneurship to
practical problems.

e Discuss the emergence of entrepreneurial class.

e |dentify opportunities to start new venture.

e Design marketing & promotional strategies to promote the ventures.

e Evaluate various internal & external environment factors affecting business.

e Realizing the importance of social responsibilities (corporate social responsibility).

e Evaluate various schemes of Government/ initiatives/ programmes for our own benefit skill India/
start up India/ Make in India etc.

e Knowledge of Entrepreneurship Development programmes.

Syllabus
(English) Entrepreneur: Definition, emergence of Entrepreneurial class; Theories of
Unit | Entrepreneurship, Socio-economic Environment and Entrepreneur.
VifgUnhla m|eh&ifiHk'kl mle oxZ dk mntko] m|ferk d FDka Ikekftd&vkfFkzd ifjosk ,0 m|ehA
Promotion of a venture: Opportunity analysis, External Environmental forces,
(English) economic, Social, Technological and Competitive factors, Establishment of a
Unit Il new unit.
fgUnta lkglh %mleh_‘/z d fy; ior‘u%_vol_j fo_'ys'k.k} ;kg; i;_kZoj.kh; 'kfDr; i vikfFid] Ikekftd]
rduhdh ,o ifr;ksfxiRed dkjd] ,d uib bdkb dh LFkiukA
(English) Enterpreneurial Behaviour: Innovation and Entrepreneurship,
Unit Il Entrepreneurial Bhaviour Social Responsibilitity.
VifgUnhla m|eh 0;ogki% uokpkj ,0 m|ferkl m|eh 0;ogkj] Ikekitd mRrjnkf;RoA
Entrepreneurial Development Programme: Enterpreneurial Development
(English) Programme relevance and achievements, role of Governmennt in organising
Unit IV such programmes.
fgUnta m|ferk fodkl _dk;ZQe% miferk fodkl dkz@e db iklafxdrk ,ola miyf(/kki bu dkI@ek
d vkkstu e Ljdkj dh HfedkA




Entrepreneurship and Industrial Development: Planning and growth of
(English) industrial activities through industrial Policy of the Government, Role of
UnitV Industrial Estates,Role of Central and State level Promotional Services.

Ljdkj db vikstxd uhfr 3kjk Hkxksfyd f@;kwvi dk fu;kstu ,o0 fodkl] wiksfxd ifjfksks dh

fgUnhla Hufedk din ,0 KT; Lrjh; illlkgu lIsok:si

Suggested Readings:

Kenneth R Van Voorthis: Entrepreneurship and small business management.

Hass School hammer & Arthur Kuri: Entrepreneurship and small

Sharma RA: Entrepreneurial Change in Indian Industries.

Dhar P.N. and Lydall H.F. The role of small enterprises in Indian Economic Development.
Shukla M.B. Enterprenurship Development

tu] Mi- ftuin dekj] m|ferk&fodkl] e-iz- fgUnh xzlFk vdkneh] HisikyA

M- jesk eaxy] miferk&fodkl

No s wNe




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@IseiVj "
Subject@fo'k; C-304

Title of the paper@i'ui= dk kh'd

Accounting for Managerial Decisions

icdkdh; fu.kzu d fy, ys[iadu

Paper No./ i'ui= Qelad v
Compulsory@vfuokZ ;k Optional@odfYid Compulsory@vfuokz
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vflkdre vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain how accounting can be used in long & short term decisions involving the financial health &
stability of the business.

e |dentify the opportunities for Investment.

e Prepare students to make operational decisions intended to help to increase the company’s

financial efficiency.

e Appling knowledge of accounting to solve practical problems in business.

e Evaluating various alternative solutions and analyzing ways to maximize profit & minimize losses.
e Comparing various investment proposals with help of Fund Flow & Cash Flow.

e Preparing various reports.

e Controlling the business with the tool of Budgeting (Financial control).

Syllabus
(English) Management Accounting: Its meaning, nature and importance, Difference of
Englis
Unit | Management accounting with Cost Accounting and Financial Accounting.
ni
ickdh: yslladui vl iNfr ,o0 eqRo] icl/kdh; ysladu] ykxr yslkadu ,0 fokrh;
VifgUnhla ,
yslkadu e virjA
Nature and Limitations of Financial Statements: Needs and objectives of
(English)
Unit Il financial Analysis.
VifgUnhla fokrh; fooj.lk di iNfr ,o Ihek, fokrh; fo"yskk dh vko';drk ,0 mnns';A
(English) Fund Flow Analysis and Cash Flow Analysis (Application of A.S.-3)
Unit 1l
JifgUnhl disk iokg fo"ysk.k ,0 jksd iokg fo"yskk (A.S.-3 dk i;ksxh
Capital Budgeting: Nature and Characteristics of Long Terms Investment
Unit IV (English)

Decision, Methods of Ranking Investment Proposals.




ith ctVul nikidkyhu fuosk fu.k;i di iNfr ,o foks'krk,) fuosk iLrko: dh Jski;u db
VifgUnhla
fof /kA
(English) Management Reporting System: Types of Reports, Responsibility Accounting.
UnitV
JifgUnhlz icl/k ifrosnu i) fri ifrosnu d idkj mRrjnkf;Ro ys[laduA

Suggested Readings:

LA o o

M.R. Agarwal-Accounting for Managers
Agarwal & Agarwal- Accounting for Managers
Agarwal, Jain & Jain-Management Accounting
vxzoky ,0 tu&icikdh; yslikadu

xglrk , I-ih-&icl/kdh; ys[ikadu

dinh; v/;;u e.My&v/;{fi M- vkj-, I- Iksqui tcyij

InL;x.k&

ik vkjds tu Truk

Lo M u-lh- usek] ujflagij

Mi-ih-ds- tu] Hksiky
Mi-th-d cVWu Hisiky

Mi- ,e-ds- o Xokfy;j
M- edsk tu] teyij

Mi- ukxs'oj vxoky] Iruk




M.Com (IV" Semester)



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2021-22

Class@d{lk M.Com
Semester@lseslVj v
Subject@fo’k; D-401

Title of the paper@i'ui= dk %h'id

I-Advertising and Sales Management

fokkiu ,o0 fod; ic#k

Paper No./ i'ui= Jelad

Compulsory@vfuok? ;k Optional@odfYid Optional@odfYid
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre vad 100

Course Outcomes:

After completing this course students will be able to-

e Explain Advertising process.

o Apply the knowledge of Legal & ethical aspect of advertising and the role of regulatory agencies
monitoring advertising.

e Utilizing Advertising techniques for business development & social change.

e Comprising various components of marketing mix like personal selling/ publicity/ sales promotion.

e Determining target audience towards whom the advertising is directed.

e Preparing Advertising Copy/ Layout/ message and creatively Designing Advertising Appeal.

e Planning Advertising media/ media choice.

e Running and advertising agency.

e Effectively manage sales force (Team/ Territory).

e Conduct door to door selling.

Syllabus

Introduction: Concept, Scope, Objectives and functions of advertising. Role of

(English) advertising in marketing mix and the advertising process. Legal, ethical and
Unit | social aspect of advertising.
igUnhi ifjp;% fokkiu dh V(_)/kkj.kk] {kss] mnns'; ,o0 dki] fo_Kkiu e foi.ku feJ.k ,o foKkiu
if@;k dh Hufedk] foKkiu d ufrd] fof/kd ,o0 Ikekftd igyw
Pre-launch Advertising Decision: Determination of target audience,
(English) Advertising media and their choice. Advertising measures, Layout of
Unit Il advertisement and advertising appeal, Advertising copy.
fgUnta foKkiu fu._kZ;u i_wo in'kZu.% yf{_kr_]ksrk] xkg_dua dk fu/kj . f_oKlfiu ek/;e YehtM;kh 0 mudk
p;u] foKkiu mik; foKkiu vihy ,o fokkiu fol;kl] foKkiu ifrA
Promotional Management: Advertising department, Role of advertising
(English) agencies and their selection, Advertising budget, Evaluation of Advertising
Unit 1l effectiveness.
fgUnhi ioruh; icilt fokkiu foHkx] foKkiu ,tlUlh dk ;ksxnku ,0 mldk p;u] foKkiu ctV]

foKkiu db itkokhyrk dk eil;kaduA




Personal Selling: Meaning and Importance of personal selling,- Difference

(English) between personal selling, Advertising and sales promotion. Methods and
Unit IV procedure of personal selling.
igUnta o;fprd fo@;! o;f0rd fod; dk _vF_kZ ,0 egRo] 0;fDrd fod@;] foKkiu ,o0 fo@; ioru e
virj] o;fDrd fo@; dh fof/kka wvij if@;kA
Sales Management: Concept of sales management, Objectives and Functions
(English) of sales managements. Sales organization, Management of sales force and
Unit V Sales force objectives, Sales force recruitment, selection, training,
compensation and evaluation.
fo@; icilt fod; icik db vollij.k mnns'; ;o dkZ] fo@; laxBu] fo@; 'kfDr;k dk icik
JifgUnhlz

,0 fo@; 'kfDr d mnns';] fo@; 'kDr;k dh tkril p;u] if'k{k.k {kriwir ,o el;kaduA

Suggested Readings:

vk wnN e

Philip Kotler- Marketing Management
Sontaka-Marketing Management

P.C. Tripathi-Marketing Management
Bhadad & Porwal-Marketing Management

tu] M- ftuin dekj] foi.ku d £kl e-iz- fgUnh xaUFk vdkneh] HiksikyA

dinh; v/;;u e.My&v/;{ M- vkj-, I- lksqu] tcyij

InL;x. k&

il vkjds tu Truk

Lo M u-lh- usek] ujflagij

Mi-ih-ds-
Mi-lh-d cVVu Hisiky
Mi- ,e-ds- o Xokfy;j
M- edsk tu] tcyij
Mi- ukxs'oj vxoky] Iruk

tu] fsiky




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@lseslVj v
Subject@fo’k; D-402

Title of the paper@i'ui= dk %h'id

II-Consumer Behaviour

mitsdrk 0; ogkj

Paper No./ i'ui= Jelad

Compulsory@vfuok? ;k Optional@odfYid Optional@odfYid
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre vad 100

Course Outcomes:

After completing this course the students will be able to

e Explain various factors affecting consumer behavior (economical/ social/ anthropological/
psychological/ personal need).

e Toidentify consumer needs & wants and to analyze Buying motives.

e Explain consumer buying pattern.

e Prepare market segmentation & classification and design strategies to attain consumer satisfaction.

e QOutline ways for New Product development and to evaluate the feedback from consumers.

o Apply consumer behavior concepts in reviewing psychological, motivational & behavioral reasons
for making purchase.

Syllabus

Unit |

(English)

Introduction: Meaning and Significance of consumer behaviour,
Determinants of consumer behaviour, Consumer behaviour Vs. buyers
behaviour, Consumer buying process and consumer movement in India.

VifgUnhla

ifjp;% milkdrk 0;00kj dkvFl ,0 egRo] mitkisdrk 0;00kj d fu/ljd rRo] mikdsdrk 0;ogkj
cuke @stk 0;ogkj] milkdrkdh @; i)fr ,o Hkjr e mikksdrk vkUnksyuA

Unit Il

(English)

Organisational Buying Behaviour and Consumer Research: Characteristics and
Process of organizational buying behaviour Determinant of organizational
buying behaviour. History of consumer research and Consumer research
process.

VifgUnhl

@stk dk laxBulked 0;00kj ,0 mitkdrk vula/ub fo'kskrk, ,o0 laxBulked @; 0;o0kj db
ifd;k laxBukked 0;okj d fu/Mjd rRo] mikdrk wvulafu dk bfrgkl ;0 miHkdr
vula/ku dh if@;kA

Unit Il

(English)

Consumer Needs and Motivations: Meaning of motivation, Needs and Goals,
Dynamic nature of consumer motivation, Types and systems of consumer
needs, measurement of motives and Development of motivational research.

VifgUnhla

mitlkdrk dh vko";drk ,o wikisi.b wikis.k dk vl vko';drk ,0 y{;] miHkdrk
vitkisi.k dh xfrkhyrk ,0 LotkoA mitkkdrk dh vke';drivi d idkj ,0 i)fr;l

vilkisi.kvi d mik; ,o0 vikisj.k vula/ku dk fodkIA




Personality & Consumer Behaviour: Concept of personality, theories of
(English) personality, Personality and understanding, consumer diversity, Self and Self-
Unit IV images
igUnta m?HkksDrk 0;fDrko ,o0 0;og_|kj% O;fDer) dh vo/lkj.l] 0;fDrko d FIDKIr] 0;DrRo vij le>]
milkdrk fofo/krk] Lo; wij Lo; dk ifrfckc
Social Class and Consumer Behaviour: Meaning of social class, Measurement
(English) of social class, Lifestyle profiles of the social class, Social-class mobility,
Affluent and Non-affluen consumer, Selected consumers behaviour,
UnitV applications of social class.
Ikekftd o ,0 mikkDrk 0;ogki% Ikekitd oxZ dk vk lkekitdoxl ekiu] Ikekftd oxk
VifgUnhla dh thou Syt dk Lo:i] lkekitd oxZ dh xfrkhyrk 1e) ,o0 1§ le)d mikkdrk
milkdrkvi d pau g3; oxZ e 0;kogkfjd vui ;ksxh

Suggested Readings:

1. Philip Kotler-Marketing Management.
2. Jain, Jinendrakumar-Marketing Management

dinh; v/;;u e.My&v/;{fi M- vkj-, I- Iksqui tcyij

InL;x.k&
- il vkjds- tu lTruk
L Mk ,u-lh- usek] ujflagij

Mi-ih-ds- tu] Hiksiky
Mi-lh-d cVVu Hisiky

Mi- ,e-ds- o Xokfy;j
Mi- edsk tu] tcyij

Mi- ukxs'oj vxoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@IseiVj v
Subject@fo'k; D-403

Title of the paper@i'ui= dk kh'd

lllI-Rulral & Agricultural Marketing

xkehk ,0 NI'k foi.ku

Paper No./ i'ui= Qelad

Compulsory@vfuok? ;k Optional@odfYid Optional@odfYid
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vflkdre vad 100

Course Outcomes:

At the end of this course students will be able to-

e Discuss the Dimensions & Components of rural market.

e Toidentify the need for improved rural infrastructure.

e To apply marketing theory and directing marketing efforts to create & satisfy the needs & wants of
rural markets.

e Compare & classify rural market viz. village market/ primary/ secondary/ terminal market.

e Identify the ways for optimum utilization of rural untapped resources.

e Explain the marketing channels & distribution network in rural areas.

e Apply agricultural marketing concepts to generate employment & Improved living standard.

e Design strategies for Development of agro-based industries & solve problems.

e Contribute for overall balanced economic & social development of rural areas.

Syllabus

Unit |

(English)

Rural Marketing: Position of Indian rural marketing and Approach to rural
markets of India, Rural consumer and demand dimensions and Market
segmentations, Channels of distribution and physical distribution product
management, marketing communication and sales force tasks.

VifgUnhl

xzkehk foi.ku Ycktkid Hijrh; xkehk foi.ku dh fLFkfr ,o Hkjr d xkehkcktis d ifr
nf'Vdisk xzkehk millddrk vij ekx d vkike ,o cktkj fotkiDrdj.k forj.k okigdk, wij
Hkfrd forj.k mRikn icik foi.ku lapkj vij fo@; 'kfDr %kVdA

Unit Il

(English)

Agricultural Marketing: Concept, Nature, Scope and Subject matter,
Classification of agricultural products and their difference with
manufactured, goods. Agriculture market: Meaning, Components,
Dimensions and Classification. Market structure: Dynamics of market
structure, Components of market, structure and Market forces.

VifgUnhlz

Nfk foi.ku& vo/lij. iNFr] {i= vij fo'k; Ikexa] Nft mU:knk dk oxidj.k vij mudk
fufer eky Is virj] Nk cktkj&vFl kvd vk:ke vij oxiidj.kA
cktkj lajpukdcktkj lajpuk dh f@;kkhyrkcktkj d %kvd] cktkj lajpuk dh 'kfDr ;A

Unit Il

(English)

Market Management and Channel Strategy: Modern marketing management
and agricultural products, Structured organized markets-commodity




exchange and produce exchange, Cash market, Forward dealing,Exchange
market, Speculative market, Channels of distribution for consumer goods,
Agricultural consumer goods and Agricultural raw materials.

cktkj icik ,0 okfgdk 0;m jpult vk/kdfud foi.ku icik vij NFk mRikn] lajpulted laxfBr
cktkj oLrfofue; wij mRikn fofue; udn cktkj wxzfkr 0;00kj fofue; cktkj] IVVK cktk|
miflisdrk eky d fy, forj.k ofgdk, Nf'kdh: mitidrk eky Nfkdh; diipk eky

Rural Market in India: Regulated market, Genesis of regulated market
Limitations in present marketing regulation, Advantages and Limitation of
regular market oranization of regulated market, Future of regulated and
regulated markets in India

Hkjr e xkehk cktk cktiq dk fu;eu] fu;fer cktkj Hijr e fu;fer dje db lajpuk
oreku foi.ku fu;eu lhek,] fu;fer cktkj d yik vij lhek, fu;fer cktkjk dk laxBu ,o0
Hkjr e fu;fer cktijs dk Hfo"; A

Marketing of Farm Products: Packaging-Packing and Packaging, Packing
material. Transportation Advantages, Means of transport and Transportation
cost. Grading and Standardization-Meaning, Type,

Criteria, Labeling and specification,storage, Warehousing, Processing and
Selling.

JifgUnhlz

(English)
Unit IV

JifgUnhlz

(English)
UnitV

VifgUnhla

Nfk mRiknk dk foi.kut lao/Bu&laosBu wiij ifdax] IsosBu] Ikexh] Nt mRiknu foi.ku
skrkckr oyt skrkckr doek/;e wij krkkr ykxrA Jstkki@xzstlax 0 iekihdj.k&vFi
idkj] dikSvi] yscfyax ,0 fofk"Vhdj.kK laxzg.k if@;.k vij fod;A

Suggested Readings:

1. Philip Kotler-Marketing Management

2. Jain, Jinendrakumar-Marketing Management

dinh; v/;;u e.My&v/;{i M- vkj-, I- lksqu] tcyij

InL;x.k&
il vkjds tu Truk
L Mk ,u-lh- usek] ujflagij

Mi-ih-ds- tu] Hksiky
Mi-lh-d cVVu Hisiky

Mi- ,e-ds- o Xokfy;j
M- edsk tu] tceyij

Mi- ukxs'oj vxoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2021-22

Class@d{lk M.Com
Semester@lsesVj v
Subject@fo'k; D-404

Title of the paper@i'ui= dk %h'id

IV-International Marketing

vUrjk'Vh; foi .ku

Paper No./ i'ui= Jelad v
Compulsory@vfuok? ;k Optional@odfYid Optional@odfYid
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre vad 100

Course Outcomes:

At the end of this course students will be able to-

e Explain the concept of international marketing.

e Explain the concepts of direct & indirect trading/ mode of payment.
e |dentification & selection of foreign market.

e Strategies for International market & export promotion.

e Devising pricing strategies to meet the competition (Price quotations).
e SWOT analysis to survive internationally.

e Assess various export credits available.

e Procedure for export & import & preparation of Documents.

e Comparison between bilateral & multilateral agreement.

e Knowledge about International trade & Monetary Organizations.

Syllabus

International Marketing: Meaning, Scope, Nature and Significance.
International Marketing Environment-Internal and External Environment,

(English) International Market, Orientation, Identification and Selection of foreign
Unit | market, Functions and qualities of an Export Manager.
virj'Vh: foi.kut vl {k] iNfr] eqRo waill'Vh; cktkj okrkoj.k&vkafjd ,0 ckg;
VifgUnhla okrkoj.kA vari'Vh; cktkj] fonsk cktkj d p;u vij ifjp;] vitke[idj.kA ,d fu;kz
ickd d xg.k vij dkZA
Export Organization: Meaning, affecting factors and types, Overseas Product
(English) Development: It's concept and methods, princing and its factors, Methods, of
Unit Il Princing, Price quotation.
fgUnta fu;er' laBul VFI itikfor d_ju o!<y kvd wvij idkj I_enikjh; mRikn fodkl% bldh
vollkj.kk ,o fof/kkiA ell; fu/j.k vij bld kVdA eil; fu/lkj.k db fof/kkal enl; fufonkA
(English) Direct Trading and Indirect Trading: Meaning and Methods, Methods of
Unit 11l Payment in international Marketing.
VifgUnhla iR;{k 05 kikj vkj viR;{k 0;kikis VL vij fof/kka] varkl'Vh; cktkj e Hkoxrku dh i) fr;lA
Unit IV (English) Export Credit: Meaning,Nature, Influencing factors and significance, Methods

of Export Credit,Export Credit and Finance in India. Risk in Export Trade, Role




of the Export Credit guarantee Corporation of India Limited, the Export-
Import Bank of India.

fuskir Ik[6 vFl iNfr egRo vij iflkfor] dju okyk &kvd fu;kr Tk[k dh fof/kké Hijr e

JifgUnhlz fu;kir Tk[k wij foRrA fu;kir 0;kikj e tksflkeA fu;kir Ik[k xkjUvh dkjikjsku dh Hofedlk
Hkjr dk vik;kr fu;kr cadA
Export and Import Procedure: Documentation in foreign trade, Bilateral and
(English) Multilateral Trade Agreements, Its meaning, objective types and significance,
UnitV SAARC, Role of WTO in ForeignTrade.
fu;kir ;o vkkr if@;l fonsih 0;kikj e layku nLrkot] f}iflt; ,o0 cyifit; 0;Kkikj
JifgUnhlz

le>Srstbudk vl mnns';] idkj ,0 vifpR;] Ikd] fonsih 0;kikj e WTO dh HufedkA

Suggested Readings:

P.K. Jain : International Marketing.

Sharma & Sharma: International Marketing.
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Session- 2020-21

Class@d{kk M.Com.
Semester@lsesLVj I
Subject@fo"k; A- 101

Title of the paper@iz'ui= dk 'kh"kzd

Management Concepts

izca/k dh vo/kkj.kk,sa

Paper No./ iz'ui= Jekad |

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus

Unit |

(English)

Introduction: Concept of Management, Scope and Nature of Management,
Approaches to Management, Human Relation, Behavioural and System
approach.

YafgUnh¥2

ifip;&izca/k dh vo/kkj.k] {ks= ,0a izca/k dh izNfr] izca/k dk n'f'Vdks.K]
ekuoh; IEcU/K] O;kogkfjd ,0a iz.kkyh n*f"Vdks.k

Unit Il

(English)

Planning: Concept of Planning, Objectives and components of Planning,
Nature and Process of Planning, determination of Objectives. Management
by objectives, Management by Exception, Concepts, Nature and Process of
decision-making. theories of decision-making.

YafgUnhY2

fu;kstu&fu;kstu dh vo/kkj.kk] fu;kstu ds mn~ns'; ,oa ?kVvd] fu;kstu dh
izNfr ,0a izf@d;k mn~ns'ksa dk fu/kkzj.k] mn~ns';ksa fufgr izca/k] miokn
fufgr izca/k] fu.kZ;u dh vo/kkj.kk izNfr ,oa izf@;k] fu.kZ;u ds fl)karA

Unit Il

(English)

Organization: Concept, objectives and element of organization, process and
principles of organization. Organization Structure and Charts,Span of
Management, Delegation of Authority, Centralization and Decentralization.

YafgUnhYz

laxBu% laxBu dh vo/kkj.kk] mn~ns'; ,0a rRo] laxBu ds izf@;k ,oa fl)kar]
laxBu lajpuk ,0a pkVZ] izca/k dk folLrkj vf/kdkjksa dk HkkjkiZ.k
dsUnzh;dj.k ,oa fodsUnzh;dj.kA

Unit IV

(English)

Direction: Concept, Nature,Scope, Principles and Techniques of Direction.
Communication: Concept, Process. Channel and Media of Communication.
Barriers toeffective communication, Building effective communication
system.

YafgUnh¥2

funsZ'ku% funsZ'ku dh vo/kkj.kk] izNfr] {ks=] funsZ'’ku ds fl)kar ,oa
rdundA leizs"k.k  Yalaoknokgu¥2%  vo/kkj.kk] izf@d;kA  IEizs"k.k
Yalaoknokgu'z ds ek/;e ,0a psuy] izHkkoh IEizs"k.k dh ck/kk;sa] izHkkoh
[Eizs"k.k i)fr dk fuekZ.kA

Unit V

(English)

Control: Concept, objectives, nature and process of control. levels and areas
of control. Various control techniques. Z- Principles of Management.
Management Education in India: Objectives, Present position and difficulties

YafgUnhY2

fu;a=.k% fu;a=.k dh vo/kkj.kk] mn~ns';] izNfr ,0a izf@;kA fu;a=.k ds Lrj




,0a {ks=] fu;a=.k dh fofHkUu rduhd] izca/k dk tsM&fl)karA Hkkjr esa
izca/k f'k{kk% mn~ns'; orZeku fLFkfr ,0a dfBukb;kaA

Suggested Readings:

1. Marketing Management-Sontaka
2. Marketing Management-R.L. Vashney
3. Marketing Management-Bhadada & Porwal

Marketing Management-Jain J.K.

dsUnzh; v/;;u e My&v/;{k% MKW- vkj-,I- Iksgus] tcyiq]

InL;x.k&

1- izks- vkj-ds- tSu lruk

2- MKW- ,u-lh- usek] ujflagiqj
3- MkW-ih-ds- tSu] Hkksiky

4- MKW-lh-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk
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Class@d{kk M.Com
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Title of the paper@iz'ui= dk 'kh"kzd

Business Environment

O;kolkf;d i;kZoj.k

Paper No./ iz'ui= Jekad I

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Syllabus

Unit |

(English)

Theoretical Framework of Business Environment: Concept, Significance and
nature of business environment; Elements of environment-internal and
external, Changing dimensions of business environment. Liberalisation,
Privatisation, Privatisation and Globalisation.

YafgUnh¥2

O;kolkf;d i;kZoj.k dh IS)kafrd lajpuk% O;kolkf;d i;kZoj.k] vo/kkj.kk] egRo
,0a izNfrA i:kZoj.k ds rRo&vkUrfid ,oa ckg~;] O;olk; i;kZoj.k ds
ifjorZu'khy vk;keA mnkjhdj.k] futhdj.k ,0a 0S'ohdj.kA

Unit Il

(English)

Economic Environment of Business; Significance and elements of economic
Environment, economic systems and business environment, Economic
Planning in India, Government Policies-Industrial Policy, licensing Policy, fiscal
policy, Monetary policy and EXIM policy.

YafgUnhY2

O;olk; dk vkfFkZd i;kZoj.k% vkfFkzZd i;kZoj.kdk egRo ,0a rRo] vkfFkzd
iz.kkfy;ka ,0a O;olk; i;kZoj.k] hkkjr esa vkfFkZd fu;kstuA ljdkjh uhfr;ka&
vkS|ksfxd uhfr] vugKki= uhfr iz’kqYd uhfr] ekSfnzd uhfr ,oa vk;kr&fu;kzZr
Y4,fDteY2 uhfr

Unit Il

(English)

Political and Legal Environment of Business: Monopoly and Restrictive Trade
Practices (MRTP) Act, Foreign Exchange Management Act. (FEMA), Consumer
Protection Act, Patent Laws.

YafgUnhY2

O;olk; dk jktuSfrd ,0oa o0S/kkfud i;kZoj.k% ,dkf/kdkj ,oa izfrca/kkRed
O;kikj O;ogkj vfikfu;e Y¥a,e-vkj-Vh-in-¥2 fons'kh fofue; izca/k vf/kfu;e
Y4QsekY2] miHkksDrk laj{k.k vf/kfu;e] isVsaV dkuwuA

Unit IV

(English)

Socio, Cultural & International Environment: Social responsibility of business,
characteristics, components, scope relationship between society and
business, Socio-cultural business Environment, Social Groups, World Trade
Organisation (WTO), International Monetary Fund (IMF), Foreign Investment
in India.

YafgUnhY2

Ikekftd] IkaLNfrd ,0a vUrjkz"veh; i;kZoj.k% O;olk; dk Ikekftd nkf;Ro lekt
,0a O;0lk; ds y{k.k] rRo] {ks= ,0a nksuksa esa IEcU/kA Ikekftd&lkaL Nfrd
O;kolkf;d i;kZoj.k&lkekftd lewg] fo'o O;kikj laxBu YsMCyw-Vh-vks-%]
vUrjkz"veh; ekSfnzd dks"k YavkbZ-,e-,QY2 Hkkjr esa fons'kh fofue;A




Technological Environment: Concept, Online Channels, Online Services,
(English) Advantage of Online services, E-commerce, Indian conditions of E-commerce,

. Electronic Banking, Franchise Business.
Unit vV

rduhdh i;kZoj.k& vo/kkj.kk] vkWu ykbZu pSuYl vkWu ykbZu Isok ykHKA
Yv4fgUnhYs bysDVakfud dkWelZ] Hkkjrh; n'kkvksa esa bysfDVakfud dkWelzZ O;olk;]
bysDVakfud cSfdax] YsUpkbth O;olk;A

Suggested Readings:

Adhikary, M: Economic Environment of Business, SultanChand & Sons, New Delhi.

Ahluwalia, I.).: Industrial Growth in India, Oxford University Press Delhi.

Alagh,Yoginder K: IndianDevelopment Planning and Policy, Vikas Publication, N ew Delhi.
Aswathappa, K: Legal environment of Business, Himalaya Publication, Delhi.

Chakravarty, S.: Development Planning. Oxford University Press,Delhi.

Ghosh, Biswanath: Economic Survey, various issues.

Govt.of India: Economic Survey, various issues.

Raj Agrawal and Parag Diwan, Business Environment; Excell Books, New Delhi.

9. Ramaswamy, V.S. and Nama Kumari: Strategic Planning for Corporate Success, Macmilan, Delhi.
10. Sengupta, N.K. Government and Business in India, Vikas Publication, New Delhi.

11- tSu MKW- ftusUnz dgekj MO;kolkf;d i;kZoj.k** ef;izns'k fgUnh xzUFk vdkneh] HkksikyA
12- vkj-,I- Iksgkus] O;kolkf;d okrkoj.k

13- mik/;k; 'kekZ ,0a gy&O;kolfk;d okrkoj.k

14- xqlrk] fnus'k ,0a ikBd] vhk;&O;kolkf;d okrkoj.k

PN A WNE

dsUnzh; v/;;u e My&v/;{k% MKW- vkj-,I- Iksgus] tcyiq]

InL;x.k&

1- izks- vkj-ds- tSu Iruk

2- MKW- ,u-lh- usek] ujflagiqj
3- MkW-ih-ds- tSu] Hkksiky

4- MKW-lh-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2020-21

Class@d{kk M.Com
Semester@lsesLVj I
Subject@fo"k; A-103

. L Advanced Accounting
Title of the paper@iz'ui= dk 'kh"kZzd

mPprj ys[kkadu

Paper No./ iz'ui= Jekad n

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus
Unit | (English) Advanced problems of Final Accounts
YafgUnh¥2 vafre ys[ks ds mPprj iz'u
(English) Advance.d Problems of B.ank Rec.onc.iliation Statement, Rectification of Errors,
Unit I Accounting for Non Profit Organisation.
YfgUnhve cSad lek/kku fooj.k ds mUuriz'u] =qfV;ksa dk lg/kkj] xSj ykhklaxBuksa
dk ys[kkadu
Unit i (English) Accounting from Incomplete Records, Accounting for Insurance Claim
YsfgUnhYz viw.kZ vfHkys[kksa Is ys[kkadu] cheknkoksa dk ys[kkadu
Unit IV (English) Investment A/c. Voyage A/c. Insolvency A/c.
YafgUnhYz fofu;ksx ys[ksa] tgkth ys[ks] fnokfy;ka ys[ksaA
Unit v (English) Dissolution of partnership firm including sales of Firm and Amalgamation
vifgUnh's Ik>snkjh QeZ dk fo?kVu] QeZ ds fo@; ,oa ,dhdj.k IfgrA

Suggested Readings:

1. Gupta R.L., Radhaswamy M: Company Accounts; SultanChand and Sons, New Delhi.

2. Maheshwari S.N.: Corporate Accounting: Vikas Publishing House, New Delhi.

3. Monga J.R., Ahuja, Girish,and Sehgal Ashok: Financial Accounting: Mayur Paper Backs,
Noida.

4, Shukla M.C., Grewal T.S. and Gupta S.C.: Advanced Accounts: S. Chand & Co.New Delhi,

5. Moore C.L. and Jacdicke R.K.: Managerial Accounting: South Western Publishing Co.,
Cincinnati, Ohio.

6. Modi, Oswal & S.K. Khatik; Corporate Accounting in Hindi & English (both) College Book

House, Jaipur.

Jain, Pareek & Khandewal: Company A/c. RameshBook Depot, Jaipur
Jain & Narang: Financial A/c. Kalyani Pub.Delhi.

MKW- jes'k eaxy&mUur ys[kkadu Advanced Accounting.

10. R.L. Gupta: Advanced Accounting

11. A.K.Sehgal: Advanced Accounting

12. Shukla Grewal: Advanced Accounting.

w0, N
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Class@d{kk M.Com
Semester@lsesLVj I
Subject@fo"k; A-104

Title of the paper@iz'ui= dk 'kh"kZzd

Cost Analysis and Control

ykxr fo'ys"k.k ,0a fu;a=.k

Paper No./ iz'ui= Jekad \Y;
Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100

Syllabus

Various cost concepts, Cost centre and cost unit, Methods and techniques of

(English) Costing. Installation of costing system, Methods of inventory control,
Unit | Overheads Accounting.
fgUnhve fofHkUu ykx.r vo/kkj.kk,§a] ykxr dsUnz ,0a bdkbZ ykxr] y.k.xr dhi)fr;ka ,0a
rduhd] ykxr i)fr dh LFkkiuk] Ikexzh fu;a=.k dh fof/k;ka] mifjO;; ys[kkaduA
(English) Process Accounting Joint product and Bye product, Equivalent Production
Unit I and Inter Process Profit, Operating Cost.
YfgUnhvs izfd;k Xs[kkadu] la;gDr mRikn ,0 amiksRikn] leksRiknu ,0a vUr% izf@;k
ykHK] ifjpkyu ykxrA
(English) Marginal Costing: Concepts, Break Even Analysis, Uniform costing and Inter
Unit II firm comparision. Use of ManagerialCosting in busin(iss Decision.
YfgUnhvs IhekUr ykxr% vo/kkj.kk] IefqPNsn fo'ys"k.K] ,.thr ykxr ,0a vUr% Qez
rqyuk] O;kolkf;d fu.kZ;u esa izca/kdh; ykxr dk iz;ksx
(English) Budgetary Control: Basic concepts, Preparation of functional budget: Cost
Unit IV Audit: Objectives and Advantages.
N L ctVjh fu;a=.k% ewy vo/kkj.kk;sa] fd;kRed ctV dh rS;kjh] ykxr vads{k.k%
7fgUnhe mn~ns'; ,0a ykHkA
) (English) Standard Costing and Variance Analysis
onieV YafgUnh%2 ekud ykxr ,0a fopj.k fo'ys"k.k

Suggested Readings:

NOU s WwNE

MKW- 'kekZ eaxy ,oa fI?kbZ&ykxr ys[kkadu
Oswal Maheshwari-Cost Accounting.

M. Agarwal & M Jain-Cost Accounting

Jain & Narang-Cost Accounting

S.N. Mahehswari-Cost Accounting

M.C. Agarwal-Cost Accounting

Jawaharlal-Cost Accounting
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Class@d{kk M.Com
Semester@lsesLVj 11-201
Subject@fo"k; B-201

Title of the paper@iz'ui= dk 'kh"kZzd

I-Corporate Legal Frame work

fuxeh; fof/kd lajpuk

Paper No./ iz'ui= Jekad |

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus
The Companies Act, 1956 (Relevant Provisions): Definition, types of
companies, Memorandum of association, Articles of association, Prospectus,
(English) Share Capital and Membership, Meetings and Resolutions, Company
Management, Managerial Remuneration, Winding up and dissolution of
Unit | companies.
Hkkjrh; dEiuh vf/kfu,e v41956% YilEcfU/kr izko/kku%2% ifjHK"KK]
YfgUnhvs dEifu;ksa ds izdkj] ik"k;n lhek fu;.e] il.<"an vperu;e] i;fqoj.k] va'K iwath
,0a InL;rk] IHkk,sa ,o0a izLrko] dEiuh izca/K] izca/kdh; ikfjJfed] dEifu;ksa
dk ifjlekiu ,0a fo?kVUA
The Negotiable Instruments Act, 1881: Definition, Types of Negotiable
(English) Instruments, Negotiation Holder and holder in due course, Payment in due
course; Endorsement and Crossing of cheque; Presentation of negotiable
Unit Il instruments.
ijkdKE;foys'k vf/kfu;e] 1881& ifjHKkk"kK] ijkDKE; foys[kksa ds izdkj]
YafgUnhYz ijkDKE; /kkjd vkSj ;Fkkfof/k/kkjd] ;Fkkfof/k Hkgxrku% psd dk js[kkadu
,0a i "Bkadu] ijgKE; foys[kksa dk izLrgrhdj.kA
(English) MRTP Act 1969: Monopolistic trade practices; Restrictive trade practices;
Unit Il Unfair trade practices.
YfgUnh¥e ,dkf/kgkj: izfrca/kkRed O;.ki.kj O;ogkj vilkfu;e 1?9(_59% ,dIff/kdkijed O;kikj
0;00kj] izfrca/kkRed O;kikj O;ogkj] vuqgfpr O;kikj O;ogkjA
) The consumer protection Act, 1986: Salient features; Definition of Consumer,
(English) . . )
Unit IV Right of consumer, Grievance Redressal Machinery.
YfgUnh¥e miHkksxrk laj{k.k vf/kfu;e] 1986% fof'k"V y{k.k] miHkksDrk dh ifjHkk"kk]
miHkksDrk ds vi/kdkj] f'kdk;r fuokj.k ra= %e'khujh¥2A




Unit vV

(English)

Regulatory Environment for International Business: FEMA, WTO: Regulatory
framework of WTO, basic principles and its character, WTO provisions
relating to preferential treatment to developing countries; regional
groupings, technical standard, anti-dumping duties and other Non Tariff
Barriers. Customer valuation and dispute settlement, TRIP and TRIMS.

YafgUnhY2

varjkZ"Vveh; O;kikj ds fy, i;kZoj.k fu;ked% fons'kh fofu;e izca/k vif/kfu;e
4Qsek¥s] fo'o O;kikj laxBu (W.T.0.): fo'o O;kikj laxBu dh fu;ked lajpuk]
vk/kkjHkwr fl)kar vkSj blds y{k.k] fo'o O;kikj laxBu Is fodkl'’khy ns'kksa ds
fy, vilkekU;rk laca/kh O;ogkj ds izko/kku] {ks=h; lewghdj.k] rduhdh izeki]
HkaMkKj.k izfriks/kh izHkkj vkSj vU; xSj iz’kgYd laca/kh vojks/kA lhek
'kgYd ewY;kadu vkSj fooknksa dk fuiVku] ckSf)d laink laca/kh O;kik]
vi/kdkj] (TRIPS) fofu;ksx laca/kh O;kikj O;ogkj (TRIMS)A

Suggested Readings:

PNV R WN

Singh, Avtar: Law Relating to Monopolies, Restrictive and Unfair Trade Practices, Eastern
Book Co., Lucknow.

TheCompanies Act, 1956

The Negotiable Instruments Act, 1881

SEBI Act, 1992, Nabhi Publication, Delhi.

Amarchand D, government and Business,Tata McGraw Hill, New Delhi.

Securities (Contract and Regulation) Act. 1956

Jain Narang-Corporate Legal Framework

Rastogi U.S. and Shukla-Corporate Legal Framework

dsUnzh; v/;;u e . My&v/;{k% MKW- vkj-,I- [ksgus] tcyiqj

InL;x.k&

izks- vkj-ds- tSu Iruk

MKW- ,u-lh- usek] ujflagiqj

MKW:-ih-ds- tSu] Hkksiky
MkW-Ih-ds cqV~Vu Hkksiky
MKkW- ,e-ds- 0S| Xokfy;]
MKW- eqds'k tSu] teyiqj
MKW- ukxs'oj vxzoky] Iruk
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Class@d{kk M.Com
Semester@lsesLVj Il
Subject@fo"k; B-202

Title of the paper@iz'ui= dk 'kh"kzd

Organizational Behaviour

laxBukRed O;0gkj

Paper No./ iz'ui= @ekad I

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;zZ
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus

Unit |

(English)

Organization: Concept, Types and significance, Organization Goal and its
determinants. Organization Behaviour: Concept, Nature and Significance,
Organizational Behaviour models.

YafgUnh¥2

laxBu% vo/kkj.kk] izdkj o egRo] laxBukRed y{; ,oa mlds fu/kkZjdA
laxBukRed O;ogkj% vo/kkj.kk] izNfr vkSj egRo] laxBukRed O;ogKki
vfhkdyiA

Unit Il

(English)

Personality: Concept, Theories, Determinants and importance, Perception:
Concept, Process andTheories, Learning: Concept, Components, affecting
factors and theories.

YafgUnhYz

O;fDrRo% vo/kkj.kk fofHkUu fl)kar] fu/kkZjd ,0oa egRoA n'f"Vdks.k%
vo/kkj.kk izf@;k ,oa fofHkUu fl)karA Ih[kuk% vo/kkj.kk] rRo] izHkkfor
djusokys ?kvd vkSj fl)karA

Unit Il

(English)

Motivation: Meaning, types and important elements, theories of Motivation,
Attitudes and Values: Concept, factors,significance and Theories

YafgUnhYz

viHkizsj.k% vFkZ] izdkj] vkSj egRoiw.kZ rRo] vfHkizsj.k ds fofHkUu
fl)karA ewY; ,0a O;0gkj% vo/kkj.kk] ?kVd] egRo vkSj fofHkUu fl)karA

Unit IV

(English)

Interpersonal Behaviour: Nature, Transactional Analysis, Concept of Group,
Theories of group formation, Group cohesiveness, Power and Authority.

YafgUnh%2

varZoS;fDrd O;o0gkj% izNfr] varZf@;kRed fo'ys"k.k] lewg dh vo/kkj.kk]
lewg fuekZ.k ds fl)kar] leku lewg 'kfDr vkSjvi/kdkjA

Unit V

(English)

Organizational Conflicts: Causes and suggestions. Developing sound
Organizational Climate, Management of Change, Concept and Process of
Organizational Development.

Y4fgUnhY.

laxBukRed fojks/k% dkj.kvkSj lg>ko] LoLFk laxBukRed okrkoj.k dk
fodkl] ifjorZu dk izca/k] laxBukRed fodkl dh vo/kkj.kk vkSj izf@;kA




Suggested Readings:

L.M. Prasad-OrganizationalBehavior
C.V. Gupta-Organizational Behavior
G.S.Sudha-Organizational Behavior

P.C. jain-Organizational Behavior
SareenSandeep-Organizational Behavior
icfai-OrganizationalBehavior

ok wneE

dsUnzh; v/;;u e My&v/;{k% MKW- vkj-,I- Iksgus] tcyiq]

InL;x.k&

1- izks- vkj-ds- tSu lruk
2- MKW- ,u-lh- usek] ujflagiqj

3- MKW-ih-ds- tSu] Hkksiky

4- MKW:-Ih-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] tcyigj

7- MKW- ukxs'oj vxzoky] Iruk
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Class@d{kk M.Com
Semester@lsesLVj 1
Subject@fo"k; B-203

Title of the paper@iz'ui= dk 'kh"kZzd

llI-Advanced Statistical Analysis

mPprj Ikaf[;dh; fo'ys"k.k

Paper No./ iz'ui= Jekad i

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus
( ) Theory of Probability-Probability Distributions, Binomial, Poisson and Normal
English
Unit | distribution
YafgUnhY2 izkf;drk ds fl)kar&izkf;drkforj.k] f}in] ik;lu ,0a IkekU; forj.kA
(English) Theory of Sampling and Test of Significance
Unit Il
YafgUnhY2 U;kn'kZ ds fl)kar vkSjlkFkzdrkdh tkapA
Analysis of Variance (including one way and two way classification), Chi-
(English)
square Test.
Unit Il
fopj.k fo'ys"k.k ¥,dkaxh vkSj flekaxhZ oxhzdj.k ds IkFk¥,] dkbZ oxZ
YafgUnhY2 B
ijh{k.kA
(English) Interpolation and Extrapolation. Association of Attributes
Unit IV
YafgUnhY2 vUrjx.ku ,0e~ ckg~;x.ku] xq.k [EcU/k
Regression Analysis,Statistical decision Theory:- Decision under Risk and
(English)
uncertainty, Decision Tree Analysis.
Unit Vv
izrhixeu fo'ys"k.K] lkaf[;dh; fu.kzZ;fl)kar&tksflkd vkSj vfu'prrk dh fLFkfr
YafgUnh¥2

esa fu.kz;] fu.kz; o'{k fo'ys"k.kA

Suggested Readings:

ok wNE

Shukla & Shai-Advanced StatisticalAnalysis.
Gupta C.B.-Advanced Statistical Analysis

Gupta B.N. Advanced Statistical Analysis
Elhance D.N.-Advanced Statistical Analysis
Pathak & Shashtri-Advanced Statistical Analysis
Singh U.N.-Advanced Statistical Analysis




7. Nagar K.N.-Advanced Statistical Analysis

dsUnzh; v/;;u e.My&v/;{k% MKW- vkj-,I- [ksgus] tcyiq]

InL;x.k&

1- izks- vkj-ds- tSu lruk
2- MKW- ,u-lh- usek] ujflagiq]

3- MKW-ih-ds- tSu] Hkksiky

4- MKW-lh-ds cqV~Vu Hkksiky
5- MKW- ,e-ds- 0S| Xokfy;j

6- MKW- eqds'k tSu] teyiqj

7- MKW- ukxs'oj vxzoky] Iruk
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Class@d{kk M.Com
Semester@lsesLVj 1
Subject@fo"k; B-204

IV-Functional Management
dk;kZRed izca/k

Title of the paper@iz'ui= dk 'kh"kZzd

Paper No./ iz'ui= Jekad v
Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus
Financial Management: Concept, Nature and Objectives,Functions of Financial
(English) Manager,Financial Planning-Nature, Need and influencing factors,
Unit | Characteristics of a sound financial plan.
foRrh; izca/k% vo/kkj.kk izNfr ,0a mn~ns';] foRrh; izca/kd ds dk;Z] foRrh;
vifgUnhYs fu;kstu&izNfr vko':drk vkSj izHkkfor djus okys ?kVd] LoLFk foRrh; ;kstuk
ds y{k.kA
Capitalization: Concept and Theories, Over and Under Capitalization, Capital
(English) structure, Balanced CapitalStructure, Trading on Equity, Leverage: Financial
Unit Il and Operating Leverage.
iwathdj.k% vo/kkj.kk ,0a fofo/k fl)kar vfr vkSj vYi iwathdj.k] iwath lajpuk]
YafgUnhY2 largfyr iwath lajpuk] lerk ij O;kikj] nkarhdj.k ¥ayhojst¥2% foRrh;,o0a ifjpkyu
laca’kh nkarhdj.k Yayhojst%2A
Marketing Management: Concept Nature and Scope of marketing, Functions of
marketing management, Marketing mix. Advertising Management: Meaning
(English) Objectives, functions and scope, Media of advertising, Selecting an advertising
media Essential of a good advertising copy, Meaning of Sales Promotion,
Unit I Importance, Limitations and Methods of sales promotion.
foi.ku izca/k% foi.ku dh vo/kkj.kk] izNfr vkSj {ks=] foi.ku izca/k ds dk;Z]
ifgUnhys foi.kg fed.k foKkiu izca/k&mn~n§';1 dk;Z vkSj {ks=] foi.l.<u ds ek/;e] ,d
foKkiu ek/;e dk pquko vPNh foKkiu izfr dh vko';drk,i] fod; izorZu dk vFkZ]
egRo] Ihek,sa vkSj fo@; izorZu dh fof/k;kaA
PersonnelManagement: Concept, Functions, Scope and Importance,
(English) Signification of Man-Power planning,Sources of Recruitment, Characteristics of
a Good Recruitment Policy, Concept of Selection, Selection procedure,
Unit IV Importance of employee Training, Methods of Training.
dkfezd izca/k dh vo/kkj.kk% vo/kkj.k] dk;Z] {ks= vkSj egRo] ekuo 'kfDr
YvifgUnhYs fu;kstu dk egRo] HkrhZ ds L=ksr] vPnh Hkrhzuhfr ds y[k.kA p;u dh
vo/kkj.kK] p;u izfof/k] deZpkjhizf'k{k.k dk egRo] izf'k{k.k dh fof/k;kaA




Production Management: Concept, Importance, Scope and functions. Types of
production systems, Concept of production planning. objectives, elements and
(English) steps Procedure of production control, Process of New Product Development,
Concept of Product Diversification, Standardization, Simplification and
Unit V Specialization.

mRiknu izca/k% vo/kkj.kk] egRo {ks=] vkSj dk;Z] mRiknu iz.kkyh ds
izdkjA mRiknu fu;kstu dh vo/kkj.kk] mn~ns'; rRo vkSj pj.k] mRiknu fu;a=.k
izfof/k] uo mRikn fodkl izfd;k] mRikn fofo/khdj.k] izekihdj.k] ljyhdj.k vkSj
fof'k"Vhdj.k dh vo/kkj.kkA

YafgUnhY2

Suggested Readings:

1. Mothihar M-Functional Management
2. tSu] ftusUnz dgekj& foi.ku izca/k e-iz- fguUnh xzUFkvdkneh] Hkksiky
3. tSu] ts-ds-& dk;kZRed izca/k] izrhd izdk'ku bykgkckn

dsUnzh; v/;;u e . My&v/;{k% MKW- vkj-,I- [ksgus] tcyiqj

InL;x.k&

1- izks- vkj-ds- tSu Iruk

2- izks- mes'k gksykuh] Xokfy;j
3- izks- ,u-lh- tSu Hkksiky

4- MKW- ,u-lIh- usek] ujflagiqgj
5- MKW- oh-,I- JhokLro

6- MKW- l-ih- xqlrk] tcyiqj

7- MKW- eqds'k tSu] teyiqj

8- MkW- ukxs'oj vxzoky] Iruk
9- MKW- ,e-ds- 0S|] Xokfy;j
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Class@d{kk M.Com
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Subject@fo"k; C-301

Title of the paper@iz'ui= dk 'kh"kZzd

Managerial Economics

izcaskdh; vFkZ'kkL=

Paper No./ iz'ui= Jekad |

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus

Meaning of Managerial economics: Nature and Scope of Managerial

(English) economics, Managerial Economist: Role and Responsibilities, fundamental
Unit | economic concepts Profit Maximization Theory.
izca/kdh; vFkZ'kkL= dk vk'k;% izca/kdh; vFkZ'kkL= dh izNfr] {ks=]
vifgUnhYs izcU/kdh; vFkZ'kkL=h] Hkwfedk ,0a mRrjnkf;Ro] vk/kkjHkwr vkfFkzZd
vo/kkj.kkA ykHk vi/kdrehdj.k fl)kar
(English) Demand Analy.sis: Ela.sticity of Demand, Introduction Explanation Theory of
Unit I Consumer Choice, Indifference Approach, Revealed Preference Theory
YfgUnhve ekax fo'ys"k.k% ekax dh yk.sp&ifjp.;kRed foospuA xzkgd ilUnxh dk fl)kar]
mnklhurk fo'ys"k.k] vi/keku izdVhdj.k fl)karA
Unit i (English) Production Function: Law of Variable Proportions, Law of Returns to Scale.
YafgUnhYz mRiknu Qyu% ifjorZu'khy vuqikr fu;e] iSekus ds izfrQy dk fu;e fu.kzZ;A
Unit IV (English) Business Cyclei: Nature and Phases, theories of Business Cycles.
YafgUnhY2 O;kikj p@% izNfr ,0a pj.k] O;olk; pd ds fl)karA
Unit v (English) Profit Management: Measurement of Profit, Concept of Risk and Uncertainty.
YafgUnhY2 ykHk izca/k% ykHk dk ekiu] tksf[ke ,0a vfuf'prrk dh vo/kkj.kkA

Suggested Readings:

N

o

Chopra, O.P. Managerial Economics, Tata McGraw Hill, Delhi
Dean, Joel: ManagerialEconomics, Prentice Hall, Delhi.
Varian, H.R. International Micro Economics: A Moderm Approach,East West Press, New

Delhi.

Varshney, RL and Maheshwari, KL Managerial Economics; Sultan Chand and Sons New Delhi.
Dwivedi D.N.: Managerial Economics, Vikas Publishing House, New Delhi.
Sinha V.C.-Managerial Economics
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Class@d{kk M.Com
Semester@lsesLVj "
Subject@fo"k; C-302

Title of the paper@iz'ui= dk 'kh"kZzd

Tax Planning and Tax Management

dj fu;kstu ,oaizca/k

Paper No./ iz'ui= Jekad I

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus
(English) Concept of Tax Planning: Meaning, Scope, Importance, Objectives of Tax
Unit | Planning.
YsfgUnhYz dj fu;kstu dh vokkj.kk% vFkZ] {ks=] egRo] dj fu;kstu ds mn~ns";A
. Areas of Tax Planning: Ownership Aspect, Activity Aspects & Locational
(English) . i
Unit I Aspects, nature of the Business & tax Planning.
. L dj fu;kstu ds {ks=% LokfeRo igyw] f@;k'khyrk igyw LFkkuh;dj.k igyw]
/ifgUnhyz e .
O;0lk; dh izNfr ,0a dj fu;kstuA
Tax Planning and Setting up New Business: Deductions Available toNew
(English) Industrial Undertakings, Amalgamation, Merger and Tax Planning. Special tax
Provisions-Tax Provisions Relating to Free Trade Zones, Infrastructure Sector
Unit Il & Backward Areas.
u;s O;olk; dh LFkkiuk ,0a dj fu;kstu% ubZ vkS|ksfxd bdkbZ;ksa dks izkir
YafgUnhYz NwVs] ,dhdj.k] Ifofy;u ,0oa dj fu;kstuA fo'ks"k dj izko/kku&eqDr O;kikj
{ks=] lajpukRed {ks=,o0a fiNM+s {ks= |IEcU/kh d] izko/kkuA
(English) Tax Planning and Financial Decisions: Capital Structure Decision, Dividend,
Unit IV Inter Corporate Dividend, Bonus Shares.
YfgUnhve dj fu;ks:tu ,0a foRr'h; fu.kZ;u% iwijth lajpuk fu.kZ;] ykHkka'k] vUrZdEiuh
ykHkka'k] cksul va'’kA
Tax Assessment: Introduction, Difference between Tax Planning and Tax
(English) Management, Areas of Tax Management, Return of Income and Assessment,
Unit VvV Penalties and Prosecutions, Appeals and Revisions
YifgUnhvs dj fu/kaj..k% ifjp.;] dj fu;.kstu ,0a dj izcU/k esa vUer dj ich/k ds {l.<s=]
vk;dk fooj.k ,0a dj fu/kkzj.k] vFkZn.M ,o0a vfHk;ksx] vihy ,0a iqufoZpkjA




Suggested Readings:

1. Ahuja G.K. and Ravi Gupta: Systematic Approachto Income Tax and CentralSales Tax; Bharat
Law House, New Delhi.

2. Lakhotia, R.N.; Corporate Tax Planning; Vision Publication, Delhi.

3. Singhania, V.K. Direct Taxes: Law and Practice; Taxman's Publication, Delhi.

s

Sainghania, Vinod K; Direct Tax Planning and Management; taxman's Publication,Delhi-tax
Planning and Management.

Mehrotra S-Tax Planning and Management.

Lakhotia-Tax Planning and Management

Saklecha Shripal-Tax Planning and Management

Goyal R.S.-Tax Planning and Management
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Class@d{kk M.Com
Semester@lsesLVj "
Subject@fo"k; C-303

Title of the paper@iz'ui= dk 'kh"kZzd

Entrepreneurship Skill Development

m|ferk dkS'ky fodkl

Paper No./ iz'ui= Jekad n

Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;Z
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus
(English) Entrepreneur: Definition, emergence of Entrepreneurial class; Theories of
Unit | Entrepreneurship, Socio-economic Environment and Entrepreneur.
YfgUnhve m|eh&|fJHkk"kk] ml|e oxZ dk mnHko] miferk ds fl)kar] Ikekftd&vkfFkzd
ifjos'k ,0a m|ehA
Promotion of a venture: Opportunity analysis, External Environmental forces,
(English) economic, Social, Technological and Competitive factors, Establishment of a
Unit I new unit.
lkglh ¥amleh%2 ds fy;s izorZu% volj fo'ys'k.k] ckg; i;kZoj.kh; 'kfDr;ka]
vaifiguUnhYz | vkfFkZd] Ikekftd] rduhdh ,oa izfr;ksfx;kRed dkjd] ,d uibZ bdkbZ dh
LFKkkiukA
(English) Enterpreneurial Behaviour: Innovation and Entrepreneurship,
Unit 1l Entrepreneurial Bhaviour Social Responsibilitity.
YafgUnhYz m|eh O;ogkj% uokpkj ,0a miferk] m|eh O;ogkj] Ikekftd mRrjnkf;Ro0A
Entrepreneurial Development Programme: Enterpreneurial Development
(English) Programme relevance and achievements, role of Governmennt in organising
Unit IV such programmes.
YfgUnhve m|ferk fodkl dk;Z&de% mi|ferk fpdlfl dk;Zde dh izklafxdrk ,ola miyfC/k;ka]
bu dk;Z@eksa ds vk;kstu esa ljdkj dh HkwfedkA
Entrepreneurship and Industrial Development: Planning and growth of
(English) industrial activities through industrial Policy of the Government, Role of
Unit V Industrial Estates,Role of Central and State level Promotional Services.
YifgUnhvs lidkj dh vkS|ksfxd uhfr }kjk HkkSxksfyd f@;kvksa dk fu;kstu ,0a fodkl]

vkS|ksfxd ifi{ks=ksa dh Hkwfedk dsUnz ,oa jKkT; Lrjh; izksRIkgu Isok;saA

Suggested Readings:

ok wWwNE

Kenneth R Van Voorthis: Entrepreneurship and small business management.

Hass School hammer & Arthur Kuri: Entrepreneurship and small

Sharma RA: Entrepreneurial Change in Indian Industries.

Dhar P.N. and Lydall H.F. The role of small enterprises in Indian Economic Development.
Shukla M.B. Enterprenurship Development

tSu] MKW- ftusUnz dgekj] m|ferk&fodkl] e-iz- fgUnh xzUFk vdkneh] HkksikyA




7. MKW:- jes'k eaxy] m|ferk&fodkl
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Class@d{kk M.Com
Semester@lsesLVj "
Subject@fo"k; C-304

Title of the paper@iz'ui= dk 'kh"kzd

Accounting for Managerial Decisions

izca/kdh; fu.kZ;u ds fy, ys[kkadu

Paper No./ iz'ui= Jekad v
Compulsory@vfuok;Z ;k Optional@oSdfYid Compulsory@vfuok;zZ
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus
(English) Management Accounting: Its meaning, nature and importance, Difference of
Englis
Management accounting with Cost Accounting and Financial Accounting.
Unit |
izca/kdh; ys[kkadu% vFkZ] izNfr ,oa egRo] izcU/kdh; ys[kkadu] ykxr
YafgUnhY2 _
ys[kkadu ,o0a foRrh; ys[kkadu esa vUrjA
Nature and Limitations of Financial Statements: Needs and objectives of
(English)
financial Analysis.
Unit Il _
foRrh; fooj.kksa dh izNfr ,0oa lhek,sa% foRrh; fo'ys"k.k dh vko';drk ,0a
YafgUnhY2
mn~ns';A
(English) Fund Flow Analysis and Cash Flow Analysis (Application of A.S.-3)
Unit 1l
vifgUnh's dks"k izokg fo'ys"k.k ,0a jksd izokg fo'ys"k.k (A.S.-3 dk iz;ksx¥2
(English) Capital Budgeting: Nature and Characteristics of Long Terms Investment
Englis
Decision, Methods of Ranking Investment Proposals.
Unit IV _
iwjth ctVu% nh?kZdkyhu fuos'k fu.kZ;ksa dh izNfr ,oa fo'ks"krk,sa]
YafgUnhY2 .
fuos'k izLrkoksa dh Js.kh;u dh fof/kA
(English) Management Reporting System: Types of Reports, Responsibility Accounting.
Unit v
YafgUnh¥2 izcU/k izfrosnu i)fr% izfrosnu ds izdkj mRrjnkf;Ro ys[kkaduA




Suggested Readings:

M.R. Agarwal-Accounting for Managers
Agarwal & Agarwal- Accounting for Managers
Agarwal, Jain & Jain-Management Accounting
vxzoky ,oa tSu&izca/kdh; ys[kkadu

xqlrk ,l-ih-&izcU/kdh; ys[kkadu

ok wnNE
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Class@d{kk M.Com
Semester@lsesLVj v
Subject@fo"k; D-401

Title of the paper@iz'ui= dk 'kh"kZzd

I-Advertising and Sales Management

foKkiu ,0a fod; izca/k

Paper No./ iz'ui= Jekad |

Compulsory@vfuok;Z ;k Optional@oSdfYid Optional@oSdfYid
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus

Unit |

(English)

Introduction: Concept, Scope, Objectives and functions of advertising. Role of
advertising in marketing mix and the advertising process. Legal, ethical and
social aspect of advertising.

YafgUnh¥2

ifip;% foKkiu dh vo/kkj.kk] {ks=] mn~ns'"; ,0a dk;Z] foKkiu esa foi.ku feJ.k
,0a foKkiu izfd;k dh Hkwfedk] foKkiu ds uSfrd] fof/kd ,oa lkekftd igywA

Unit Il

(English)

Pre-launch Advertising Decision: Determination of target audience,
Advertising media and their choice. Advertising measures, Layout of
advertisement and advertising appeal, Advertising copy.

YafgUnhYz

foKkiu fu.kZ;u iwoZ izn'kZu% yf{kr Jksrk] xzkgdksa dk fu/kkZzZj.k] foKkiu
ek/;e YaehfM;k¥2 ,0a mudk p;u] foKkiu mik; foKkiu vihy ,0a foKkiu foU;kl]
foKkiu izfrA

Unit Il

(English)

Promotional Management: Advertising department, Role of advertising
agencies and their selection, Advertising budget, Evaluation of Advertising
effectiveness.

YafgUnhYz

izorZuh; izca/k% foKkiu foHkkx] foKkiu ,tsUlh dk ;ksxnku ,0a midk p;u]
foKkiu ctV] foKkiu dh izHkko'khyrk dk ewY;kaduA

Unit IV

(English)

Personal Selling: Meaning and Importance of personal selling,- Difference
between personal selling, Advertising and sales promotion. Methods and
procedure of personal selling.

YafgUnh¥2

0S;fDrd fo@;% oS;fDrd fod; dk vFkZ ,0a egRo] O;fDrd fod;] foKkiu ,0a
fo@; izorZu esa vUrj] 0S;fDrd fod; dh fof/k;ka vkSj izfd;kA

Unit V

(English)

Sales Management: Concept of sales management, Objectives and Functions
of sales managements. Sales organization, Management of sales force and
Sales force objectives, Sales force recruitment, selection, training,
compensation and evaluation.

Y4fgUnhY.

fo@; izca/k% fo@; izca/k dh vo/kkj.k mn~ns'; ,0a dk;Z] fod; laxBu] fod;
'kfDr;ksa dk izca/k ,0a fo@; 'kfDr ds mn~ns';] fod; 'kfDr;ksa dh HkrhZ]
p;u] izf'k{k.k] {kfriwfrZ ,oa ewY;kaduA




Suggested Readings:

Philip Kotler- Marketing Management

Sontaka-Marketing Management

P.C. Tripathi-Marketing Management

Bhadad & Porwal-Marketing Management

tSu] MKW- ftusUnz dgekj] foi.ku ds fl)kaUr] e-iz- fgUnh xzUFk vdkneh] HkksikyA
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Class@d{kk M.Com
Semester@lsesLVj v
Subject@fo"k; D-402

Title of the paper@iz'ui= dk 'kh"kZzd

II-Consumer Behaviour

miHkksDrk O;ogkj

Paper No./ iz'ui= Jekad I

Compulsory@vfuok;Z ;k Optional@oSdfYid Optional@oSdfYid
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100
Syllabus

Unit |

(English)

Introduction: Meaning and Significance of consumer behaviour,
Determinants of consumer behaviour, Consumer behaviour Vs. buyers
behaviour, Consumer buying process and consumer movement in India.

YafgUnh¥2

ifip;% miHkksDrk O;ogkj dkvFkzZ ,0a egRo] miHkksDrk O;ogkj ds
fu/kkzjd rRo] miHkksDrk O;ogkj cuke @srk O;ogkj] miHkksDrkdh &; i)fr
,0a Hkkjr esa miHkksDrk vkUnksyuA

Unit Il

(English)

Organisational Buying Behaviour and Consumer Research: Characteristics and
Process of organizational buying behaviour Determinant of organizational
buying behaviour. History of consumer research and Consumer research
process.

YafgUnhYz

@srk dk laxBukRed O;ogkj ,0a miHkksDrk vugla/kku% fo'ks"krk,sa ,0a
laxBukRed @; O;ogkj dh izfd;k] laxBukRed O;ogkj ds fu/kkzZjd rRo]
miHkksDrk vugla/kku dk bfrgkl ,0a miHkksDrk vugla/kku dh izfd;kA

Unit Il

(English)

Consumer Needs and Motivations: Meaning of motivation, Needs and Goals,
Dynamic nature of consumer motivation, Types and systems of consumer
needs, measurement of motives and Development of motivational research.

YafgUnhYz

miHkksDrk dh vko';drk ,oa vfHkizsj.k% vfHkisj.kk dk vFkZ] vko';drk ,oa
y{;] miHkksDrk vfHkizsj.k dh xfr'khyrk ,oa LoHkkoA miHkksDrk dh
vko';drkvksa ds izdkj ,oa i)fr;ka] vfHkizsj.kkvksa ds mik; ,0a vfHkizsj.k
vugla/kku dk fodkIA

Unit IV

(English)

Personality & Consumer Behaviour: Concept of personality, theories of
personality, Personality and understanding, consumer diversity, Self and Self-
images

YafgUnh¥2

miHkksDrk O;fDrRo ,0a O;ogkj% O;fDrRo dh vo/kkj.kk] O;fDrRo ds
fl)kaUr] O;fDrRo vkSj le>] miHkksDrk fofo/krk] Lo;a vkSj Lo;a dk izfrfcEc

Unit VvV

(English)

Social Class and Consumer Behaviour: Meaning of social class, Measurement
of social class, Lifestyle profiles of the social class, Social-class mobility,
Affluent and Non-affluen consumer, Selected consumers behaviour,
applications of social class.

vafgUnhvz

Ikekftd oxZ ,0a miHkksDrk O;ogkj% lkekftd oxZ dk vFkZ] lkekftdoxZ




ekiu] lkekftd oxksZ dh thou 'kSyh dk Lo:i] lkekftd oxZ dh xfr'khyrk] le")
,0a xSj le") miHkksDrk] miHkksDrkvksa ds pqus gq;s oxZ esa O;kogkfjd

vuqiz;ksxA
Suggested Readings:
1. Philip Kotler-Marketing Management.
2. Jain, Jinendrakumar-Marketing Management
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Class@d{kk M.Com
Semester@lsesLVj v
Subject@fo"k; D-403

. L lll-Rulral & Agricultural Marketing
Title of the paper@iz'ui= dk 'kh"kZzd

xzkeh.k ,0a Nf"k foi.ku

Paper No./ iz'ui= Jekad n

Compulsory@vfuok;Z ;k Optional@oSdfYid Optional@oSdfYid

Marks in CCE 30

Marks in Main Exam 70

Max. Marks @vf/kdre~ vad 100

Syllabus

Rural Marketing: Position of Indian rural marketing and Approach to rural

(English) markets of India, Rural consumer and demand dimensions and Market
nglis
& segmentations, Channels of distribution and physical distribution product

Unit | management, marketing communication and sales force tasks.
i

xzkeh.k foi.ku %acktkj%2% Hkkjrh; xzkeh.k foi.ku dh fLFkfr ,oa Hkkjr ds
xzkeh.kcktkjksa ds izfr n'f'Vdks.k] xzkeh.k miHkksDrk vkSj ekax ds
vk;ke ,0a cktkj foHkfDrdj.k] forj.k okfgdk,j vkSj HkkSfrd forj.k mRikn
izca/k] foi.ku lapkj vkSj fo@; 'kfDr ?kVdA

YafgUnh¥2

Agricultural Marketing: Concept, Nature, Scope and Subject matter,
Classification of agricultural products and their difference with
(English) manufactured, goods. Agriculture market: Meaning, Components,
Dimensions and Classification. Market structure: Dynamics of market

Unit II structure, Components of market, structure and Market forces.

Nf'k foi.ku& vo/kkj.kk] izNfr] {ks= vkSj fo"k; Ikexzh] Nf'k mU:knksa dk
oxhzdj.k vkSj mudk fufeZr eky Is vUrj] Nf'k cktkj&vFkZ ?kVvd vk:ke vkS;j
YafgUnhYz oxhzdj.kA

cktkj lajpuk&cktkj lajpuk dh f@;k'khyrkcktkj ds ?kvd] cktkj lajpuk dh
'kfDr;kiA

Market Management and Channel Strategy: Modern marketing management
and agricultural products, Structured organized markets-commodity
Unit Il (English) exchange and produce exchange, Cash market, Forward dealing,Exchange
market, Speculative market, Channels of distribution for consumer goods,
Agricultural consumer goods and Agricultural raw materials.

cktkj izca/k ,0a okfgdk O;wg jpuk% vk/kgfud foi.ku izca/k vkSj Nf'k
mRikn] lajpukRed laxfBr cktkj oLrgfofue; vkSj mRikn fofue; udn cktkj
vxzsf'kr O;ogkj fofue; cktkj] IV~Vk cktkj miHkksDrk eky ds fy, forj.k
ofgdk, Nf'kdh; miHkksDrk eky Nf"kdh; dPpk eky

YafgUnh%2

Rural Market in India: Regulated market, Genesis of regulated market
Unit IV (English) Limitations in present marketing regulation, Advantages and Limitation of
regular market oranization of regulated market, Future of regulated and




regulated markets in India

vafgUnhyz

Hkkjr esa xzkeh.k cktkj% cktkjksa dk fu;eu] fu;fer cktkj] Hkkjr esa fu;fer
ckjksa dh lajpuk] orZeku foi.ku fu;eu lhek,sa] fu;fer cktkj ds ykHk vkS;j
Ihek,sa fu;fer cktkjksa dk laxBu ,0a Hkkjr esa fu;fer cktkjksa dk Hkfo";A




Marketing of Farm Products: Packaging-Packing and Packaging, Packing
(English) material. Transportation Advantages, Means of transport and Transportation
cost. Grading and Standardization-Meaning, Type,

Unit V Criteria, Labeling and specification,storage, Warehousing, Processing and

Selling.

Nf'k mRiknksa dk foi.ku% laos"Bu&laos"Bu vkSj iSfdax] Isos"Bul] lkexh]
Nf'k mRiknu foi.ku ;krk:kr ykHk :krk;kr ds ek/;e vkSj :krk:kr ykxrA
Jsf.kki@xzsfMax ,oa izekihdj.k&vFkZ] izdkj] dlkSVh] yscfyax ,oa
fof'k"Vhdj.k] laxzg.k izf@;.k vkSj fod; A

YafgUnhY2

Suggested Readings:

1. Philip Kotler-Marketing Management

2. Jain, Jinendrakumar-Marketing Management
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Class@d{kk M.Com
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Subject@fo"k; D-404

Title of the paper@iz'ui= dk 'kh"kZzd

IV-International Marketing

vUrjkZ"Vvah; foi.ku

Paper No./ iz'ui= Jekad \Y;
Compulsory@vfuok;Z ;k Optional@oSdfYid Optional@oSdfYid
Marks in CCE 30
Marks in Main Exam 70
Max. Marks @vf/kdre~ vad 100

Syllabus

Unit |

(English)

International Marketing: Meaning, Scope, Nature and Significance.
International Marketing Environment-Internal and External Environment,
International Market, Orientation, Identification and Selection of foreign
market, Functions and qualities of an Export Manager.

YafgUnhY2

vUrjkz"veh; foiku% vFkZ {ks=] izNfr] egRo varjkZ"veh; ckikj
okrkoj.k&vkarfjd ,0a ckg~; okrkoj.kA varjkz"Vvah; cktkj] fons'kh cktkj ds
p;u vkSj ifip;] vfHkeq[khdj.kA ,d fu;kZr izca/kd ds xq.k vkSj dk;ZA

Unit Il

(English)

Export Organization: Meaning, affecting factors and types, Overseas Product
Development: It's concept and methods, princing and its factors, Methods, of
Princing, Price quotation.

YafgUnhY2

fu;kZr laxBu% vFkZ] izHkkfor djus okys ?kVd vkSj izdkj] legnzikjh;
mRikn fodkl% bldh vo/kkj.kk ,oa fof/lk;kiA ewY; fu/kkZj.k vkSj blds
?kVdA ewY; fu/kkZj.k dh fof/k;ka] ewY; fufonkA

Unit Il

(English)

Direct Trading and Indirect Trading: Meaning and Methods, Methods of
Payment in international Marketing.

YafgUnhYz

izR;{k O;kikj vkSj vizR;{k O;kikj% VvFkZ vkSj fof/k;ka] varjkZz"Vah; ckitkj
esa Hkgxrku dh i)fr;kjA

Unit IV

(English)

Export Credit: Meaning,Nature, Influencing factors and significance, Methods
of Export Credit,Export Credit and Finance in India. Risk in Export Trade, Role
of the Export Credit guarantee Corporation of India Limited, the Export-
Import Bank of India.

YafgUnh¥2

fu;kZr Ik[k% VvFkZ izNfr egRo vkSj izHkkfor] djus okyk ?kvd fu;kZr Ik[k
dh fof/k;kaA Hkkjr esa fu;kZr Ik[k vkSj foRrA fu;kZr O;kikj esa tksflkeA
fu;kZr Ik[k xkjUVh dkjiksjs'ku dh Hkwfedk Hkkjr dk vk;kr fu;kZr cSadA

Unit V

(English)

Export and Import Procedure: Documentation in foreign trade, Bilateral and
Multilateral Trade Agreements, Its meaning, objective types and significance,
SAARC, Role of WTO in ForeignTrade.

Y4fgUnhY.

fu;kZr ,0a vk;kr izfd;k% fons'’kh O;kikj esa layXu nLrkost] fli{kh; ,oa
cgqi{kh; O;kikj le>kSrs&budk vFkZ] mn~ns';] izdkj ,0a VvkSfpR;] kdZ]
fons'kh O;kikj esa WTO dh HkwfedkA




Suggested Readings:
P.K. Jain: International Marketing.

Sharma & Sharma: International Marketing.
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Class /@& M.Com.
Semester /39w I
Subject /fawa A-101

Management Concepts

Title of the paper /we 1z 1 ¥ivs

Y& Y IJFEROMY
Paper No./ yeux &Hi® |
Compulsory /3iffard ar Optional /d&feas Compulsory /3if¥ard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
Introduction: Concept of Management, Scope and Nature of Management,
(English) Approaches to Management, Human Relation, Behavioural and System
Unit | approach.
=) GRFI—Yeer .Eﬁ JIURY, &3 U UEY B UPHM, UG BT GRCHIV, A FHE,
ATETRS UG YoTTell gieaior
Planning: Concept of Planning, Objectives and components of Planning,
(English) Nature and Process of Planning, determination of Objectives. Management
by objectives, Management by Exception, Concepts, Nature and Process of
Unit I decision-making. theories of decision-making.
PRS- @1 erguRo, FEeE & Sqevd Ud ", e & afa wd ufdar
(f&=) Il 1 FaRvr, Igawdl Mfzd udy, Svare Mg wdy, Foia @1 s@uRen uafa ga@
yfshan, Fofles & Rigid |
Organization: Concept, objectives and element of organization, process and
(English) principles of organization. Organization Structure and Charts,Span of
Unit I Management, Delegation of Authority, Centralization and Decentralization.
=) TS WIS &Y AGURYN, IG4¥T U9 dcd, e & Ufhar vd Rigla, e aRa-r gd

e, Uee bl AR SIYPRT BT AR B1IHR0T Td fAb-a g |

Direction: Concept, Nature,Scope, Principles and Techniques of Direction.

) ) Communication: Concept, Process. Channel and Media of Communication.
Unit IV (English) . . o o ) o
Barriers toeffective communication, Building effective communication

system.

fde: e &1 srauRen, uefa, eF, idee & Rigla 1d daiie | §9uNT (Haradre):
(fa=) STAIROT, UfehaT | ARl (HATedTe) & ARG UG o, THTdT ARl I arem, prd

AR UGy o1 T |

Control: Concept, objectives, nature and process of control. levels and areas
(English) of control. Various control techniques. Z- Principles of Management.

Unit V Management Education in India: Objectives, Present position and difficulties

FRIFOT:. FRIF0T @ SEURYN, I§eed, UPHa Ud Ulhar | FRIF0 & ®R U4 e, FRar &
(=) fafr=r dedie, udy &1 Se-Rigid | YRa # udy Rrm Sgevw ganm Rafa wd
DS |




Suggested Readings:

1. Marketing Management-Sontaka
2. Marketing Management-R.L. Vashney
3. Marketing Management-Bhadada & Porwal

Marketing Management-Jain J.K.

DL ATTT AU S, MR, AE, TIAGR

No oo DN



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Session- 2019-20

Class /@& M.Com
Semester /39X I
Subject /fawa A-102

. Business Environment
Title of the paper /v&=uz o1 diie p—————
Paper No./ y&ux ®wHi® I
Compulsory /3@t ar Optional /d&feds Compulsory /afard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

Theoretical Framework of Business Environment: Concept, Significance and
nature of business environment; Elements of environment-internal and
external, Changing dimensions of business environment. Liberalisation,
Privatisation, Privatisation and Globalisation.

AAYS GART B HGifad FaT: ARG GATERvl, TR0, Fgd Ud UPid |
TRV & TA@—ARE Yd 9183, AqAR YR & GRINe A | SERISR,

BEIEEURCRCECIEEUT

Unit Il

(English)

Economic Environment of Business; Significance and elements of economic
Environment, economic systems and business environment, Economic
Planning in India, Government Policies-Industrial Policy, licensing Policy, fiscal
policy, Monetary policy and EXIM policy.

(fe=)

AR BT NfAh vataror: e yaiaRveT d8@ vd dw, onfdie yonferai vd wuas
wfeRer, TRA H o o | wRery iftai— ofeifie N, s/gems i uge®
Afq, wifgs Ao vd smara—frafa ©fesm) Hifa

Unit Il

(English)

Political and Legal Environment of Business: Monopoly and Restrictive Trade
Practices (MRTP) Act, Foreign Exchange Management Act. (FEMA), Consumer
Protection Act, Patent Laws.

(fe=)

FTATT BT oI Td Jef~h TR THIHR Ud YfAdeTeie AUR JderR AfRf~aq

(TrIREIY) faeeh fafa yay sifafeas (%), STsTadT EReT0T ST, Ude & |

Unit IV

(English)

Socio, Cultural & International Environment: Social responsibility of business,
characteristics, components, scope relationship between society and
business, Socio-cultural business Environment, Social Groups, World Trade
Organisation (WTO), International Monetary Fund (IMF), Foreign Investment
in India.

AT, ARPIID Td ARG TAERYT: IqHRI B AHIGS I TSl Ud aad
® eI, T, &F Td qEI H G| AT —dgiad ATaET S TaaRo— TG
A, fIva @UR A6 (S 1L, MRS Aifad Y (3MS.YAYH) YRa ¥ faqeh
faferra |




Technological Environment: Concept, Online Channels, Online Services,
(English) Advantage of Online services, E-commerce, Indian conditions of E-commerce,
Unit Vv Electronic Banking, Franchise Business.

=) Th-Th! JATaRU— IR, 3 89 I 3AH g WdT A | Soldgi=ih BIFv,

YRA MR H SolfdeT=ih BIA FIA, SAdST-idh ST, Hrarsoil awry |

Suggested Readings:

1. Adhikary, M: Economic Environment of Business, SultanChand & Sons, New Delhi.

2. Ahluwalia, I.).: Industrial Growth in India, Oxford University Press Delhi.

3. Alagh,Yoginder K: IndianDevelopment Planning and Policy, Vikas Publication, N ew Delhi.
4, Aswathappa, K: Legal environment of Business, Himalaya Publication, Delhi.

5. Chakravarty, S.: Development Planning. Oxford University Press,Delhi.

6. Ghosh, Biswanath: Economic Survey, various issues.

7. Govt.of India: Economic Survey, various issues.

8. Raj Agrawal and Parag Diwan, Business Environment; Excell Books, New Delhi.

9. Ramaswamy, V.S. and Nama Kumari: Strategic Planning for Corporate Success, Macmilan, Delhi.
10. Sengupta, N.K. Government and Business in India, Vikas Publication, New Delhi.

11. S Sf. R gAR ‘ium«n'hcb RO FeUCR Rl Ieer SThraHl, HiuTd |

12. 3R.UH. AIEM, IIaATADh ITTaxol

13. JURATRT IMT UG gel—ATIH (18 aTTa=o]

14. e, f1eT gd ured, SfiT—aTa™Tiid araraRol

PR T AUSA—3TeTe: Sf. IR, HIed, TIAYR
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w I
Subject /fawa A-103
. Advanced Accounting
Title of the paper /v&us o1 diie S SEi
Paper No./ y&ua &Hi® n
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /aiff&as si® 100
Syllabus
Unit | (English) Advanced problems of Final Accounts
(f2=) Jfer oY & STEaR U
| (English) Advance.d Problems of B.ank Rec.onc.iliation Statement, Rectification of Errors,
Unit Il Accounting for Non Profit Organisation.
(fB=<) 9% TR [JaRer & I=aued, FeAl B GUR, IR ANEITSH! B oEid
Unit II (English) Accounting from Incomplete Records, Accounting for Insurance Claim
(f2=) Iyt 3rfAerEl ¥ oldidhd, dIHTRTdl &7 oldid
Unit IV (English) Investment A/c. Voyage A/c. Insolvency A/c.
(r2=<) fafrarT o, SteToll o, feanfera ord |
Unit (English) Dissolution of partnership firm including sales of Firm and Amalgamation
(f2=) AN BH BT fAges, 1 & fAwa vd yaHiasor afRq |

Suggested Readings:

N

Gupta R.L., Radhaswamy M: Company Accounts; SultanChand and Sons, New Delhi.
Maheshwari S.N.: Corporate Accounting: Vikas Publishing House, New Delhi.

Monga J.R., Ahuja, Girish,and Sehgal Ashok: Financial Accounting: Mayur Paper Backs,
Noida.

Shukla M.C., Grewal T.S. and Gupta S.C.: Advanced Accounts: S. Chand & Co.New Delhi,
Moore C.L. and Jacdicke R.K.: Managerial Accounting: South Western Publishing Co.,
Cincinnati, Ohio.

Modi, Oswal & S.K. Khatik; Corporate Accounting in Hindi & English (both) College Book
House, Jaipur.

Jain, Pareek & Khandewal: Company A/c. RameshBook Depot, Jaipur

Jain & Narang: Financial A/c. Kalyani Pub.Delhi.

ST, Y A Ta—s~a o@ied Advanced Accounting.

R.L. Gupta: Advanced Accounting

A.K.Sehgal: Advanced Accounting

Shukla Grewal: Advanced Accounting.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w I
Subject /fawa A-104

. Cost Analysis and Control
Title of the paper /we Tz o1 ¥ivs e =
Paper No./ yeua &Hi® v
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Various cost concepts, Cost centre and cost unit, Methods and techniques of

(English) Costing. Installation of costing system, Methods of inventory control,
Unit | Overheads Accounting.
=) fafr=1 @mTa SR, ST &% Tl \;cmé ST, AT B gl Ud T, AN
g &1 vemuen, arnft R @ fafdai, SuRer orgia |
(English) Process Accounting Joint product and Bye product, Equivalent Production
Unit Il and Inter Process Profit, Operating Cost.
(=) UfshdT @i, Wgad IcTe Ud SUIaTe, FHIATE Ud 3 Ufhar o™, aiRare o |
(English) Marginal Costing: Concepts, Break Even Analysis, Uniform costing and Inter
Unit Il firm comparision. Use of ManagerialCosting in business Decision.
R ﬁwm:m,wﬁ%@aﬁ@w,qﬁww@m:ww,amwﬁm
fAoiae # yEudr AT & U
(English) Budgetary Control: Basic concepts, Preparation of functional budget: Cost
Unit IV Audit: Objectives and Advantages.
(f2=) goTe)] FRIF: ol SaeRUIR, fShdTcdd goic @l ddRI, dRTd ADHeET: Igad Yd oM |
Unit (English) Standard Costing and Variance Analysis
(f2=) AG AR Td faaRor fageryor

Suggested Readings:

NouswN e

Sf. ol Hd Ud RIEs—arTd ofaid=
Oswal Maheshwari-Cost Accounting.
M. Agarwal & M Jain-Cost Accounting
Jain & Narang-Cost Accounting

S.N. Mahehswari-Cost Accounting
M.C. Agarwal-Cost Accounting
Jawaharlal-Cost Accounting
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /W8 [1-201
Subject /fawa B-201
i I-Corporate Legal Frame work
Title of the paper /weuz o1 ¥iv® A i T
Paper No./ y&ua &Hi®
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

The Companies Act, 1956 (Relevant Provisions): Definition, types of
companies, Memorandum of association, Articles of association, Prospectus,
Share Capital and Membership, Meetings and Resolutions, Company
Management, Managerial Remuneration, Winding up and dissolution of
companies.

YRAT B AT (1956) (FHIfRIT waem=): gR¥YT, SHfhl @& YeR, urve dE
7, uTg ST, ufdaRer, 3 Yol Ud AawidT, 99N Ud Uk, BRI UEY, gy
TR e1fHe, HFfrIl HT aREAY Ud faeed |

Unit Il

(English)

The Negotiable Instruments Act, 1881: Definition, Types of Negotiable
Instruments, Negotiation Holder and holder in due course, Payment in due
course; Endorsement and Crossing of cheque; Presentation of negotiable
instruments.

(fe=)

RIGTAAT  SAfaE, 1881— IRV, Wiprg fdokdl & UPR, WHR 9REG AR
TR, TfAfr YIdm: =% &1 X@iHT Td Joidd, W fderal BT IRHRT |

Unit Il

(English)

MRTP Act 1969: Monopolistic trade practices; Restrictive trade practices;
Unfair trade practices.

(fe=)

THIPR  UfeeTeid AUR SaeR A ad 1969 THIRIGRIHS SUR  IIER,
GfeeTHS AR AR, T AR AIER |

Unit IV

(English)

The consumer protection Act, 1986: Salient features; Definition of Consumer,
Right of consumer, Grievance Redressal Machinery.

(fe=)

SUYRTaT WReToT SrfSfey, 1986 fafdre oferor, SuMiRT Y uRWTyT, SUHTRT B ARBR,
Rrera Fare @3 @) |




(English)

Regulatory Environment for International Business: FEMA, WTO: Regulatory
framework of WTO, basic principles and its character, WTO provisions
relating to preferential treatment to developing countries; regional
groupings, technical standard, anti-dumping duties and other Non Tariff
Barriers. Customer valuation and dispute settlement, TRIP and TRIMS.

Unit V

I R & forg gaiaRvr ame: fageh fafew vey sfafrm (@), fIeg aur
e (W.T.0.): fava =R w7ed &) e e, smadd Rl ok gaa defor,
favg @R e | fAerefia <uf @ o ftm=rar deeft aer & waemE, e
ARG, THId! UMY, HSRUT URREN U9R 3R oI IR Uyed Al sravier | dwr
Yb e AR fdarei &1 AueH, difgs duar eel R sfer, (TRIPS) faf=mr
Wl MR @agrR (TRIMS) |

Suggested Readings:

1. Singh, Avtar: Law Relating to Monopolies, Restrictive and Unfair Trade Practices, Eastern
Book Co., Lucknow.

PNV~ WN

TheCompanies Act, 1956

The Negotiable Instruments Act, 1881
SEBI Act, 1992, Nabhi Publication, Delhi.
Amarchand D,
Securities (Contract and Regulation) Act. 1956

Jain Narang-Corporate Legal Framework

Rastogi U.S. and Shukla-Corporate Legal Framework

government and Business,Tata McGraw Hill, New Delhi.

DAY T AUSA—INeTer: . STRYW. WIS, TIAYR

N o o~ w
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w I
Subject /fawa B-202

Title of the paper /weuz o1 ¥iv®

Organizational Behaviour

HISAHD IR

Paper No./ y&ua &Hi®

Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30

Marks in Main Exam 70

Max. Marks /3ifereay si® 100

Syllabus

Organization: Concept, Types and significance, Organization Goal and its

(English) determinants. Organization Behaviour: Concept, Nature and Significance,
Unit | Organizational Behaviour models.
TIST: AAYURYN, TR d Hewd, SATHE el Ud S MERG | FoAHd IagR:
(=) SR, Tpfer 3R ' IrMdbera
, Uit Hgcd, HAITGIcHD HaER [
Personality: Concept, Theories, Determinants and importance, Perception:
(English) Concept, Process andTheories, Learning: Concept, Components, affecting
Unit Il factors and theories.
=) fdeeg: suRen A= Rigid, FoRe vd 78 | gRedIon sfaarRom ufihar ga faf=
Rigid | AT RN, T, Y9Ifdd dHR-arel ged IR Rigid |
(English) Motivation: Meaning, types and important elements, theories of Motivation,
i
Unit Il & Attitudes and Values: Concept, factors,significance and Theories
=) JWAURL: 3, UBR, AR Hew@QUl de@, SRV & M= RIgd| 4o vd asr:
IRV, Teh, Azd iR a1 Rigid |
. Interpersonal Behaviour: Nature, Transactional Analysis, Concept of Group,
(English) . . : .
Unit IV Theories of group formation, Group cohesiveness, Power and Authority.
=) JATITFTS FIBR: UG, 3icifharces fagelyor, WE @1 @uRom, W o & figid,
A FHE QTR SRIIEPR |
Organizational Conflicts: Causes and suggestions. Developing sound
(English) Organizational Climate, Management of Change, Concept and Process of
Unit V Organizational Development.
=) TGS foRRr: HRURIR G3iTa, W@l AMe-IHd ardraRe] &1 fae, gRads &1 udy,

Ao d fABRT &Y STaeRom iR ufhar |




Suggested Readings:

L.M. Prasad-OrganizationalBehavior
C.V. Gupta-Organizational Behavior
G.S.Sudha-Organizational Behavior

P.C. jain-Organizational Behavior
SareenSandeep-Organizational Behavior
icfai-OrganizationalBehavior

ok wWwNRE

DR I AUSA—3TeTel: Sf. IR.UH. HIed, STIAYR

No o ko

. ANRIR AUdTe, HdT



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w I
Subject /fawa B-203
Title of the paper llI-Advanced Statistical Analysis
i Yo o7 e -
paper/ SR Hikegerg faemor
Paper No./ y&ua &Hi® i
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
Theory of Probability-Probability Distributions, Binomial, Poisson and Normal
(English)
Unit | distribution
(=) uiRiedr & Rigid—uTiRiedifadrer, fgue, o= T A= fadRor |
(English) Theory of Sampling and Test of Significance
Unit Il
(f2=) et & Rigid siRariedares i |
Analysis of Variance (including one way and two way classification), Chi-
(English)
Unit Il square Test.
(r2=<) faaRor faveiyor (Taih iR ARt axffaxoer @ @), &8 o a-ieror |
(English) Interpolation and Extrapolation. Association of Attributes
Unit IV
(r2=<) IR0 QaH TGO, T[0T
Regression Analysis,Statistical decision Theory:- Decision under Risk and
(English)
) uncertainty, Decision Tree Analysis.
Unit V
=) T fageryer, wiemara fAvfafigia—siRas &R eifeadar @1 Reafa & fAvig, ot

g1 fageror |

Suggested Readings:

Nou,swnNe

Shukla & Shai-Advanced StatisticalAnalysis.
Gupta C.B.-Advanced Statistical Analysis

Gupta B.N. Advanced Statistical Analysis
Elhance D.N.-Advanced Statistical Analysis
Pathak & Shashtri-Advanced Statistical Analysis
Singh U.N.-Advanced Statistical Analysis

Nagar K.N.-Advanced Statistical Analysis
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w I
Subject /fawa B-204
i IV-Functional Management
Title of the paper /v&us o1 diie ——
Paper No./ y&ua &Hi® v
Compulsory /«ffar ar Optional / I&feusms Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
Financial Management: Concept, Nature and Objectives,Functions of Financial
(English) Manager,Financial  Planning-Nature, Need and influencing factors,
Unit | Characteristics of a sound financial plan.
R i yee: J@eRen Upfd vd Sgew, iy ueus & o, iy FcH-—ush
JMATIHAT R YHIAT B Tl Ted, eI A IISHT & Feqor |
Capitalization: Concept and Theories, Over and Under Capitalization, Capital
(English) structure, Balanced CapitalStructure, Trading on Equity, Leverage: Financial
Unit Il and Operating Leverage.
) Goftavor: mwrrgzr WAW Ffa 3ﬁ’\’ e W‘chgl.u, tigfﬁ“ H%dﬂl,{\ﬂgl’?dd PEIREECRIE
HAAT TR AR, BT (eflavsl): fawigd gRare Fdel Jiciapror (cflavs) |
Marketing Management: Concept Nature and Scope of marketing, Functions of
marketing management, Marketing mix. Advertising Management: Meaning
(English) Objectives, functions and scope, Media of advertising, Selecting an advertising
Unit Il media Essential of a good advertising copy, Meaning of Sales Promotion,
Importance, Limitations and Methods of sales promotion.
fquoe yey: fauord @ raeRen, Udhia IR &5, faure yey & o, fagoe fHsror e
(r2=<) JdI—Igaw, B 3R &F, fuvE & #wrem, Ue faeos weem &1 gae o) fasmus ufd
Y TN, [Aha gad &1 1ef, Fgc, HN R Ay gad= @ fafdar |
PersonnelManagement: Concept, Functions, Scope and Importance,
(English) Signification of Man-Power planning,Sources of Recruitment, Characteristics of
a Good Recruitment Policy, Concept of Selection, Selection procedure,
Unit IV Importance of employee Training, Methods of Training.
P S YaeT B TR ARV, BT, & MR Fged, g A RIS BT Hgd, il b
(fB=) I, 3redl HHNT & G| I B GURT, FIE U, HHaNmfieer w1 Agd,

ufdreror &7 fafer |




Production Management: Concept, Importance, Scope and functions. Types of
production systems, Concept of production planning. objectives, elements and
(English) steps Procedure of production control, Process of New Product Development,
Concept of Product Diversification, Standardization, Simplification and
Specialization.

Unit vV

IUTeT Y ORI, Hecd &4, 3R PBrd, Icured YUl & YbR | Sared FrIe @
(=) YR, IEeY dd MR =RUT, Ired gmer ufafdy, 99 Sare e ufbar, sae
fafaefiepxor, garfieRvr, TRefIHERUT 3R RARTEIHR &) SrauRon |

Suggested Readings:

1. Mothihar M-Functional Management
2. S, R GAR— fauor yeer /Y. 2= geererdred], wrrd
3. SH, SB— BRITHS U6, Wiid UHrH SAEE

PR I AUSA—3TeTe: Sf. IR, A, TIAYR

1. T RSB, ST AT

2. UL SHY B, TafeRR

ANRAY 3TUdTe], Al

TP, de, TaIforN
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w i
Subject /fawa C-301
i Managerial Economics
Title of the paper /v&us o1 diie e T
Paper No./ y&=u= ®His |
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Meaning of Managerial economics: Nature and Scope of Managerial

(English) economics, Managerial Economist: Role and Responsibilities, fundamental
Unit | economic concepts Profit Maximization Theory.
R q‘e{%mﬁﬂ JJTTE BT M JAIDHI AWRA &1 UPfa, &7, ua‘ru"crﬁa SreferEN, f¥aT
Td IR, MR 3N qerRon | o rfddaHiaxr Rigia
(English) Demand Analysis: Elasticity of Demand, Introduction Explanation Theory of
Unit II Consumer Choice, Indifference Approach, Revealed Preference Theory
=) AT fagemor AT @) aﬁa—qf?ﬂulvw fAded | Ied =il &1 g, Serian
fargeryor, SferT uddieRor Rigid |
Unit Ii (English) Production Function: Law of Variable Proportions, Law of Returns to Scale.
(r2=<) STEd Herd: IR U M, 399 & ufawe &1 fm i |
Unit IV (English) Business Cycles: Nature and Phases, theories of Business Cycles.
(f2=) IR ash: YT Yd aR0T, A9ETd I B g |
Unit V (English) Profit Management: Measurement of Profit, Concept of Risk and Uncertainty.
(r2=<) A YEE: A BT AU, SIREA Ud AREaar &I SaeRor |

Suggested Readings:

N

g

Chopra, O.P. Managerial Economics, Tata McGraw Hill, Delhi
Dean, Joel: ManagerialEconomics, Prentice Hall, Delhi.
Varian, H.R. International Micro Economics: A Moderm Approach,East West Press, New

Delhi.

Varshney, RL and Maheshwari, KL Managerial Economics; Sultan Chand and Sons New Delhi.
Dwivedi D.N.: Managerial Economics, Vikas Publishing House, New Delhi.
Sinha V.C.-Managerial Economics




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w i
Subject /fawa C-302
. Tax Planning and Tax Management
Title of the paper /weuz o1 ¥iv® T e o
Paper No./ y&ua &Hi® I
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
(English) Concept of Tax Planning: Meaning, Scope, Importance, Objectives of Tax
Unit | Planning.
(") PR A H AR 37, &7, FEd, IR AN & Sqaed |
. Areas of Tax Planning: Ownership Aspect, Activity Aspects & Locational
(English) . .
Unit Il Aspects, nature of the Business & tax Planning.
TR RS & &= W@ yge), fhareiiear uge RSN Uge, a9 & Udhfa gd
(&) FR e |
Tax Planning and Setting up New Business: Deductions Available toNew
(English) Industrial Undertakings, Amalgamation, Merger and Tax Planning. Special tax
Provisions-Tax Provisions Relating to Free Trade Zones, Infrastructure Sector
Unit [l & Backward Areas.
T FIER B WUAT UG HR e 5 e SERal B U ge, UHiaIU,
(=) Afferem vd ax e | R aR Jau-9ad @R &, EEAds 89 Ud s &
T R U |
(English) Tax Planning and Financial Decisions: Capital Structure Decision, Dividend,
Unit IV Inter Corporate Dividend, Bonus Shares.
(f2=) PR R e fawi Fofe: 4ol S (o, i, Siidmas amieT, aa i |
Tax Assessment: Introduction, Difference between Tax Planning and Tax
(English) Management, Areas of Tax Management, Return of Income and Assessment,
UnitV Penalties and Prosecutions, Appeals and Revisions
R PR uRer aRe™, wR RIS Ud &R Uawr # SR, R U & &, SMId! fdaRvr vd

PR iRor, sreigvs wd ifd, ol gd gAafda |




Suggested Readings:

1. Ahuja G.K. and Ravi Gupta: Systematic Approachto Income Tax and CentralSales Tax; Bharat
Law House, New Delhi.

2. Lakhotia, R.N.; Corporate Tax Planning; Vision Publication, Delhi.

3. Singhania, V.K. Direct Taxes: Law and Practice; Taxman's Publication, Delhi.

4, Sainghania, Vinod K; Direct Tax Planning and Management; taxman's Publication,Delhi-tax
Planning and Management.

5. Mehrotra S-Tax Planning and Management.

6. Lakhotia-Tax Planning and Management

7. Saklecha Shripal-Tax Planning and Management

8. Goyal R.S.-Tax Planning and Management

PR T AUSH—3TeTel: Sf. IR, HIed, IR

N o o~

4 e de A
5l J
o



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w i
Subject /fawa C-303
i Entrepreneurship Skill Development
Title of the paper /weuz o1 ¥iv® el S
Paper No./ y&ua &Hi® n
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
(English) Entrepreneur: Definition, emergence of Entrepreneurial class; Theories of
Unit | Entrepreneurship, Socio-economic Environment and Entrepreneur.
(") SEH—aRHT, ST 9 BT Sevd, ST & Rigia, amivie—anfie uRawr vd Serl |
Promotion of a venture: Opportunity analysis, External Environmental forces,
(English) economic, Social, Technological and Competitive factors, Establishment of a
Unit Il new unit.
) W(@)$WW:WW,WWW,W,W,
Th-1d Td YT S BRB, Th Us Shls Bl AT |
(English) Enterpreneurial Behaviour: Innovation and Entrepreneurship,
Unit 1l Entrepreneurial Bhaviour Social Responsibilitity.
(r2=<) ST FAER: AR Ud SHdl, STHl aeR, AMIS SaREIId |
Entrepreneurial Development Programme: Enterpreneurial Development
(English) Programme relevance and achievements, role of Governmennt in organising
Unit IV such programmes.
=) wﬁmﬁmmwﬁmﬁmwﬁwﬁwﬁwwwmﬁm
B AT H AHR B AT |
Entrepreneurship and Industrial Development: Planning and growth of
(English) industrial activities through industrial Policy of the Government, Role of
UnitV Industrial Estates,Role of Central and State level Promotional Services.
R WRER 1 Aenfire A gRT Wimfers fhami &1 e vd faem, sienfire aRkesl o

AP D5 Td I WG WA Hard |

Suggested Readings:

NoukwnNpE

Kenneth R Van Voorthis: Entrepreneurship and small business management.

Hass School hammer & Arthur Kuri: Entrepreneurship and small

Sharma RA: Entrepreneurial Change in Indian Industries.

Dhar P.N. and Lydall H.F. The role of small enterprises in Indian Economic Development.
Shukla M.B. Enterprenurship Development

S, ©f. = |AR, Said—faem, 9y, R J71 srbreH], Wi |
<. W He, SeHa—faer




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w i
Subject /fawa C-304
Title of the paper s Accounting for Managerial Decisions
i UTAUH DT ; ;
paper/ yegeg vies & fog ogied
Paper No./ yeua &Hi® v
Compulsory /«ffar ar Optional /I&feus Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /aiff&as si® 100
Syllabus
Management Accounting: Its meaning, nature and importance, Difference of
(English)
Unit | Management accounting with Cost Accounting and Financial Accounting.
ni
=) TSI e A, TP Ud WE@, YSHH oRdied, @Nd odidd U Ay
EIHA H R |
Nature and Limitations of Financial Statements: Needs and objectives of
(English)
Unit Il financial Analysis.
(fe=) faciia fqavon 1 upfa gd A facfia fAzeryor @1 srawrsdr vd Sgaw |
(English) Fund Flow Analysis and Cash Flow Analysis (Application of A.S.-3)
Unit 1l
(=) PN YqT8 fATelvor Ud U yare faversor (A.S.-3 &7 g1)
Capital Budgeting: Nature and Characteristics of Long Terms Investment
(English)
Unit IV Decision, Methods of Ranking Investment Proposals.
ni
=) ISl gotes: SrddretE e FoRl @7 upfa wd faRman, Faer uaEl @1 s a
fafer |
(English) Management Reporting System: Types of Reports, Responsibility Accounting.
UnitV

(fe=)

9= Ufded ugfa: UfdeT & PR SciReldd oaih |




Suggested Readings:

M.R. Agarwal-Accounting for Managers
Agarwal & Agarwal- Accounting for Managers
Agarwal, Jain & Jain-Management Accounting
AT UG SI-—VEedI ofdid=

A QG —TGHI kI

vk wn e

DL ATTT AU S, IR, AIE, TIAGR

N o o b~ w
o ol g alc ¢
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w v
Subject /fawa D-401
i I-Advertising and Sales Management
Title of the paper /weuz o1 ¥iv® e
Paper No./ y&=u= ®His |
Compulsory /«ffar ar Optional / I&feusms Optional / 3&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

Introduction: Concept, Scope, Objectives and functions of advertising. Role of
advertising in marketing mix and the advertising process. Legal, ethical and
social aspect of advertising.

(fe=)

gRer: fIsmua @) SrauRon, &, S Ud &r, fagmus # fauve fsvor wd s
gfshar &1 qfier, fasme & wfds, fafde vd amifoe uge |

Unit Il

(English)

Pre-launch Advertising Decision: Determination of target audience,
Advertising media and their choice. Advertising measures, Layout of
advertisement and advertising appeal, Advertising copy.

(fe=)

fa== ol 4 yeeie: offerd Siian, uredl &1 iR, s A (@ifsan) S
o+, fasmu= Sur == erfier va fasmus faw=am, fasimos ufa |

Unit Il

(English)

Promotional Management: Advertising department, Role of advertising
agencies and their selection, Advertising budget, Evaluation of Advertising
effectiveness.

(fe=)

yaa-a ee: fasmod fovrT, fasmas T &1 AN Ud S9eT |, s e,
fa=I= 1 gTerRietdT &1 Jedidh |

Unit IV

(English)

Personal Selling: Meaning and Importance of personal selling,- Difference
between personal selling, Advertising and sales promotion. Methods and
procedure of personal selling.

(fe=)

Jafaas fama: dafaas fama o1 aref vd 95w, afdae fasy, fasmos v fasy yaaq «

IR, Jafade Oy &1 fafr sk ufhar |

Unit V

(English)

Sales Management: Concept of sales management, Objectives and Functions
of sales managements. Sales organization, Management of sales force and
Sales force objectives, Sales force recruitment, selection, training,
compensation and evaluation.

(fe=)

faspa gder: fasha yder @1 SMaURYT Igaw U4 wrd, g e, fawma wfiadl &1 uey
wd fea wfed & Igewy, fawa wfadal &1 vl ==, gl afgil wd qeaie |




Suggested Readings:

Philip Kotler- Marketing Management

Sontaka-Marketing Management

P.C. Tripathi-Marketing Management

Bhadad & Porwal-Marketing Management

S, ©f. R GAR, fauos & Rigiw, 9.9, &= T7er srreH, |iret |

vk wNRE

DL ATTT AU S, IR, AE, TIAGR
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w v
Subject /fawa D-402
i lI-Consumer Behaviour
Title of the paper /v&us o1 diie S R
Paper No./ y&ua &Hi® I
Compulsory /3@t ar Optional /d&feds Optional /d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

Introduction: Meaning and Significance of consumer behaviour,
Determinants of consumer behaviour, Consumer behaviour Vs. buyers
behaviour, Consumer buying process and consumer movement in India.

(fe=)

IR ST FaeR HIie} Td A, SUHHT FdeR & (ke dad, ST Fa8R
M Al FIER, SIS hd UgT Ud YRT H SYATHRIT 3Tl |

Unit Il

(English)

Organisational Buying Behaviour and Consumer Research: Characteristics and
Process of organizational buying behaviour Determinant of organizational
buying behaviour. History of consumer research and Consumer research
process.

(fe=)

HAT BT WSS ISR Td I IHeT: [IRman 1d A e-ris Hd JaeR B
i, AMeAIH® WAER & [UR® O, SUHIIT ST BT SfIer Ud SuHIaT

T BT ufchar |

Unit Il

(English)

Consumer Needs and Motivations: Meaning of motivation, Needs and Goals,
Dynamic nature of consumer motivation, Types and systems of consumer
needs, measurement of motives and Development of motivational research.

(fe=)

SO &1 SMIIPhal Ud SIFYUROE: JFAUROT w7 37, Mawddpal Ud oed, SUTaT
SJRURTT @ fINieaT Ud WWd | SUWieR] Pl AgIudhdel ® UhN UG Ugiod,
JAAUROTIST & U UG AMURTT SIJHE BT [ |

Unit IV

(English)

Personality & Consumer Behaviour: Concept of personality, theories of
personality, Personality and understanding, consumer diversity, Self and Self-
images

(fe=)

o~ -

U Ffddd Ud IdeR: Afdded BT IqURON, Afddd & Rigi—, Sfdded 3R =T,

Unit VvV

(English)

Social Class and Consumer Behaviour: Meaning of social class, Measurement
of social class, Lifestyle profiles of the social class, Social-class mobility,
Affluent and Non-affluen consumer, Selected consumers behaviour,
applications of social class.

1T 9 UG SUWIedT FagR: ATETNTD aif T 37f, ATESThad #19=, AHIfTh v
P Mg AN BT wwu, ARG T @) Ao, g vd IR Agg Sy,
ITIERT & g g o H @magiRae ST |




Suggested Readings:

1. Philip Kotler-Marketing Management.
2. Jain, Jinendrakumar-Marketing Management

DL AeTTT AU S, MR, AIE, TIAGR

N o o~

4 G S de
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39w v
Subject /fawa D-403
. llI-Rulral & Agricultural Marketing
Title of the paper /weuz o1 ¥iv® g e
Paper No./ y&ua &Hi® n
Compulsory /«ffar ar Optional / I&feusms Optional /d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
Rural Marketing: Position of Indian rural marketing and Approach to rural
(English) markets of India, Rural consumer and demand dimensions and Market
segmentations, Channels of distribution and physical distribution product
Unit | management, marketing communication and sales force tasks.
I RAgoE (@OIR): ARG I v @ Rafa td IRTG @& aeivEeIRE @ Ui
(f2=) gftearor, T IudadT iR AT @ oMM Td aroiR fufadaver, faaver afferd &k
Wifde faarer Sare yey, fauoe weR iR fama oifdd aea |
Agricultural Marketing: Concept, Nature, Scope and Subject matter,
Classification of agricultural products and their difference with
(English) manufactured, goods. Agriculture market: Meaning, Components,
Unit I Dimensions and Classification. Market structure: Dynamics of market
structure, Components of market, structure and Market forces.
P fuor— sr@eRen, gefa, &5 IR fvg aml, S S=El $1 aFfieser R S9@
(fa=<) T A1 9 R, P ITR—3M TS AT SR IHIT |
JIoTR ARA—4ToTR XA &1 hariedeoiR @ gedh, iR axadT & fdadr |
Market Management and Channel Strategy: Modern marketing management
and agricultural products, Structured organized markets-commodity
Unit 1l (English) exchange and produce exchange, Cash market, Forward dealing,Exchange
market, Speculative market, Channels of distribution for consumer goods,
Agricultural consumer goods and Agricultural raw materials.
IR Y UG Aledl g T AMYFd [Auoe gdy ok $iY Ieure, ARe s e
(f2=) IR aRGATT 3R Swre fafra Foe aoiR RIfYa @aeR fafra IR, ¥eer IR
I AT & forg faaror affey sier Iwiadr a1d $ReR dedr A1
Rural Market in India: Regulated market, Genesis of regulated market
(English) Limitations in present marketing regulation, Advantages and Limitation of
regular market oranization of regulated market, Future of regulated and
Unit IV regulated markets in India
aRd H 0T IR 9OIRI @1 e, Fefid aeiR, Ra # fafta aR @ S)e,
(r2=) oA fauo faae e, afid aoR @ @ ik M frafia aroRt @1 e ud
RT # Fafid IRt @1 wfas |




Marketing of Farm Products: Packaging-Packing and Packaging, Packing
(English) material. Transportation Advantages, Means of transport and Transportation
Unit V cost. Grading and Standardization-Meaning, Type,

Criteria, Labeling and specification,storage, Warehousing, Processing and
Selling.

PR IR w1 fuvE: daea—dasd ok U, dowd, 9l $fY Sared o
(=) AR o I & ARgH SR IIarad T | SRl /AT vd geTdieRo—ared,
UBR, BAIC!, dfeiT vd faRr<iaxor, dugor ufhaor iR fama |

Suggested Readings:

1. Philip Kotler-Marketing Management

2. Jain, Jinendrakumar-Marketing Management

DL AeTTT AU S, MR, AIE, TIAGR

N o o rw

. ANIRIY AUdTed, HJdT




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2019-20

Class /@& M.Com
Semester /39X v
Subject /fawa D-404
i IV-International Marketing
Title of the paper /v&uz &1 ¥ A —
Paper No./ yeux ®Hi® v
Compulsory /3@t ar Optional /d&feds Optional /d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

International Marketing: Meaning, Scope, Nature and Significance.
International Marketing Environment-Internal and External Environment,
International Market, Orientation, Identification and Selection of foreign
market, Functions and qualities of an Export Manager.

(fe=)

IR fquors: a1 &, UPfd, A8@ RIS IR IAERv—3dR® Td dIgd
AR | FRE aoR, e a6k & o9 R aRem, sfgEiieRer | ve
gderds @ T R HT |

Unit Il

(English)

Export Organization: Meaning, affecting factors and types, Overseas Product
Development: It's concept and methods, princing and its factors, Methods, of
Princing, Price quotation.

(fe=)

frafg wrem: oef, gwifdd &R 9l Uedh iR YR, AYEURIY SE AP gddl
e vd fafdrdt | qeu fufkoer ok g9 wew | o fufRor @ fafden, qoa Mfaer

Unit Il

(English)

Direct Trading and Indirect Trading: Meaning and Methods, Methods of
Payment in international Marketing.

(fe=)

e MR 3R el ATaR: 3fef iR fafdwr, iaRisia iR # 7ra= & ugfodf |

Unit IV

(English)

Export Credit: Meaning,Nature, Influencing factors and significance, Methods
of Export Credit,Export Credit and Finance in India. Risk in Export Trade, Role
of the Export Credit guarantee Corporation of India Limited, the Export-
Import Bank of India.

(fe=)

FRIfT ArE: o1ef U Hed SR UMIfad, SR+ dTell " MR AR @ At | wRa #
g w &R i | Ffd =R 4 SiRew | Fa 9 TR SRURTE &1 i
ART o1 3mard fafd § |

Unit V

(English)

Export and Import Procedure: Documentation in foreign trade, Bilateral and
Multilateral Trade Agreements, Its meaning, objective types and significance,
SAARC, Role of WTO in ForeignTrade.

(fe=)

g ud o ufdar el @R # Ao Ty, fguelia Ud agueiy @R
ASid—saT 31, I3, UBR T4 A, |, faeel @R § WTO @1 e |

Suggested Readings:

P.K. Jain:

International Marketing.

Sharma & Sharma: International Marketing.
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com.
Semester /39w I
Subject /fawa A-101

Management Concepts

Title of the paper /we 1z 1 ¥ivs

Y& Y IJFEROMY
Paper No./ yeux &Hi® |
Compulsory /3iffard ar Optional /d&feas Compulsory /3if¥ard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
Introduction: Concept of Management, Scope and Nature of Management,
(English) Approaches to Management, Human Relation, Behavioural and System
Unit | approach.
=) GRFI—Yeer .Eﬁ JIURY, &3 U UEY B UPHM, UG BT GRCHIV, A FHE,
ATETRS UG YoTTell gieaior
Planning: Concept of Planning, Objectives and components of Planning,
(English) Nature and Process of Planning, determination of Objectives. Management
by objectives, Management by Exception, Concepts, Nature and Process of
Unit I decision-making. theories of decision-making.
PRS- @1 erguRo, FEeE & Sqevd Ud ", e & afa wd ufdar
(f&=) Il 1 FaRvr, Igawdl Mfzd udy, Svare Mg wdy, Foia @1 s@uRen uafa ga@
yfshan, Fofles & Rigid |
Organization: Concept, objectives and element of organization, process and
(English) principles of organization. Organization Structure and Charts,Span of
Unit I Management, Delegation of Authority, Centralization and Decentralization.
=) TS WIS &Y AGURYN, IG4¥T U9 dcd, e & Ufhar vd Rigla, e aRa-r gd

e, Uee bl AR SIYPRT BT AR B1IHR0T Td fAb-a g |

Direction: Concept, Nature,Scope, Principles and Techniques of Direction.

) ) Communication: Concept, Process. Channel and Media of Communication.
Unit IV (English) . . o o ) o
Barriers toeffective communication, Building effective communication

system.

fde: e &1 srauRen, uefa, eF, idee & Rigla 1d daiie | §9uNT (Haradre):
(fa=) STAIROT, UfehaT | ARl (HATedTe) & ARG UG o, THTdT ARl I arem, prd

AR UGy o1 T |

Control: Concept, objectives, nature and process of control. levels and areas
(English) of control. Various control techniques. Z- Principles of Management.

Unit V Management Education in India: Objectives, Present position and difficulties

FRIFOT:. FRIF0T @ SEURYN, I§eed, UPHa Ud Ulhar | FRIF0 & ®R U4 e, FRar &
(=) fafr=r dedie, udy &1 Se-Rigid | YRa # udy Rrm Sgevw ganm Rafa wd
DS |




Suggested Readings:

1. Marketing Management-Sontaka
2. Marketing Management-R.L. Vashney
3. Marketing Management-Bhadada & Porwal

Marketing Management-Jain J.K.

DL ATTT AU S, MR, AE, TIAGR

No oo DN



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Session- 2018-19

Class /@& M.Com
Semester /39X I
Subject /fawa A-102

. Business Environment
Title of the paper /v&=uz o1 diie p—————
Paper No./ y&ux ®wHi® I
Compulsory /3@t ar Optional /d&feds Compulsory /afard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

Theoretical Framework of Business Environment: Concept, Significance and
nature of business environment; Elements of environment-internal and
external, Changing dimensions of business environment. Liberalisation,
Privatisation, Privatisation and Globalisation.

AAYS GART B HGifad FaT: ARG GATERvl, TR0, Fgd Ud UPid |
TRV & TA@—ARE Yd 9183, AqAR YR & GRINe A | SERISR,

BEIEEURCRCECIEEUT

Unit Il

(English)

Economic Environment of Business; Significance and elements of economic
Environment, economic systems and business environment, Economic
Planning in India, Government Policies-Industrial Policy, licensing Policy, fiscal
policy, Monetary policy and EXIM policy.

(fe=)

AR BT NfAh vataror: e yaiaRveT d8@ vd dw, onfdie yonferai vd wuas
wfeRer, TRA H o o | wRery iftai— ofeifie N, s/gems i uge®
Afq, wifgs Ao vd smara—frafa ©fesm) Hifa

Unit Il

(English)

Political and Legal Environment of Business: Monopoly and Restrictive Trade
Practices (MRTP) Act, Foreign Exchange Management Act. (FEMA), Consumer
Protection Act, Patent Laws.

(fe=)

FTATT BT oI Td Jef~h TR THIHR Ud YfAdeTeie AUR JderR AfRf~aq

(TrIREIY) faeeh fafa yay sifafeas (%), STsTadT EReT0T ST, Ude & |

Unit IV

(English)

Socio, Cultural & International Environment: Social responsibility of business,
characteristics, components, scope relationship between society and
business, Socio-cultural business Environment, Social Groups, World Trade
Organisation (WTO), International Monetary Fund (IMF), Foreign Investment
in India.

AT, ARPIID Td ARG TAERYT: IqHRI B AHIGS I TSl Ud aad
® eI, T, &F Td qEI H G| AT —dgiad ATaET S TaaRo— TG
A, fIva @UR A6 (S 1L, MRS Aifad Y (3MS.YAYH) YRa ¥ faqeh
faferra |




Technological Environment: Concept, Online Channels, Online Services,
(English) Advantage of Online services, E-commerce, Indian conditions of E-commerce,
Unit Vv Electronic Banking, Franchise Business.

=) Th-Th! JATaRU— IR, 3 89 I 3AH g WdT A | Soldgi=ih BIFv,

YRA MR H SolfdeT=ih BIA FIA, SAdST-idh ST, Hrarsoil awry |

Suggested Readings:

1. Adhikary, M: Economic Environment of Business, SultanChand & Sons, New Delhi.

2. Ahluwalia, I.).: Industrial Growth in India, Oxford University Press Delhi.

3. Alagh,Yoginder K: IndianDevelopment Planning and Policy, Vikas Publication, N ew Delhi.
4, Aswathappa, K: Legal environment of Business, Himalaya Publication, Delhi.

5. Chakravarty, S.: Development Planning. Oxford University Press,Delhi.

6. Ghosh, Biswanath: Economic Survey, various issues.

7. Govt.of India: Economic Survey, various issues.

8. Raj Agrawal and Parag Diwan, Business Environment; Excell Books, New Delhi.

9. Ramaswamy, V.S. and Nama Kumari: Strategic Planning for Corporate Success, Macmilan, Delhi.
10. Sengupta, N.K. Government and Business in India, Vikas Publication, New Delhi.

11. S Sf. R gAR ‘ium«n'hcb RO FeUCR Rl Ieer SThraHl, HiuTd |

12. 3R.UH. AIEM, IIaATADh ITTaxol

13. JURATRT IMT UG gel—ATIH (18 aTTa=o]

14. e, f1eT gd ured, SfiT—aTa™Tiid araraRol

PR T AUSA—3TeTe: Sf. IR, HIed, TIAYR

No okl oN




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w I
Subject /fawa A-103
. Advanced Accounting
Title of the paper /v&us o1 diie S SEi
Paper No./ y&ua &Hi® n
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /aiff&as si® 100
Syllabus
Unit | (English) Advanced problems of Final Accounts
(f2=) Jfer oY & STEaR U
| (English) Advance.d Problems of B.ank Rec.onc.iliation Statement, Rectification of Errors,
Unit Il Accounting for Non Profit Organisation.
(fB=<) 9% TR [JaRer & I=aued, FeAl B GUR, IR ANEITSH! B oEid
Unit II (English) Accounting from Incomplete Records, Accounting for Insurance Claim
(f2=) Iyt 3rfAerEl ¥ oldidhd, dIHTRTdl &7 oldid
Unit IV (English) Investment A/c. Voyage A/c. Insolvency A/c.
(r2=<) fafrarT o, SteToll o, feanfera ord |
Unit (English) Dissolution of partnership firm including sales of Firm and Amalgamation
(f2=) AN BH BT fAges, 1 & fAwa vd yaHiasor afRq |

Suggested Readings:

N

Gupta R.L., Radhaswamy M: Company Accounts; SultanChand and Sons, New Delhi.
Maheshwari S.N.: Corporate Accounting: Vikas Publishing House, New Delhi.

Monga J.R., Ahuja, Girish,and Sehgal Ashok: Financial Accounting: Mayur Paper Backs,
Noida.

Shukla M.C., Grewal T.S. and Gupta S.C.: Advanced Accounts: S. Chand & Co.New Delhi,
Moore C.L. and Jacdicke R.K.: Managerial Accounting: South Western Publishing Co.,
Cincinnati, Ohio.

Modi, Oswal & S.K. Khatik; Corporate Accounting in Hindi & English (both) College Book
House, Jaipur.

Jain, Pareek & Khandewal: Company A/c. RameshBook Depot, Jaipur

Jain & Narang: Financial A/c. Kalyani Pub.Delhi.

ST, Y A Ta—s~a o@ied Advanced Accounting.

R.L. Gupta: Advanced Accounting

A.K.Sehgal: Advanced Accounting

Shukla Grewal: Advanced Accounting.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w I
Subject /fawa A-104

. Cost Analysis and Control
Title of the paper /we Tz o1 ¥ivs e =
Paper No./ yeua &Hi® v
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Various cost concepts, Cost centre and cost unit, Methods and techniques of

(English) Costing. Installation of costing system, Methods of inventory control,
Unit | Overheads Accounting.
=) fafr=1 @mTa SR, ST &% Tl \;cmé ST, AT B gl Ud T, AN
g &1 vemuen, arnft R @ fafdai, SuRer orgia |
(English) Process Accounting Joint product and Bye product, Equivalent Production
Unit Il and Inter Process Profit, Operating Cost.
(=) UfshdT @i, Wgad IcTe Ud SUIaTe, FHIATE Ud 3 Ufhar o™, aiRare o |
(English) Marginal Costing: Concepts, Break Even Analysis, Uniform costing and Inter
Unit Il firm comparision. Use of ManagerialCosting in business Decision.
R ﬁwm:m,wﬁ%@aﬁ@w,qﬁww@m:ww,amwﬁm
fAoiae # yEudr AT & U
(English) Budgetary Control: Basic concepts, Preparation of functional budget: Cost
Unit IV Audit: Objectives and Advantages.
(f2=) goTe)] FRIF: ol SaeRUIR, fShdTcdd goic @l ddRI, dRTd ADHeET: Igad Yd oM |
Unit (English) Standard Costing and Variance Analysis
(f2=) AG AR Td faaRor fageryor

Suggested Readings:

NouswN e

Sf. ol Hd Ud RIEs—arTd ofaid=
Oswal Maheshwari-Cost Accounting.
M. Agarwal & M Jain-Cost Accounting
Jain & Narang-Cost Accounting

S.N. Mahehswari-Cost Accounting
M.C. Agarwal-Cost Accounting
Jawaharlal-Cost Accounting
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /W8 [1-201
Subject /fawa B-201
i I-Corporate Legal Frame work
Title of the paper /weuz o1 ¥iv® A i T
Paper No./ y&ua &Hi®
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

The Companies Act, 1956 (Relevant Provisions): Definition, types of
companies, Memorandum of association, Articles of association, Prospectus,
Share Capital and Membership, Meetings and Resolutions, Company
Management, Managerial Remuneration, Winding up and dissolution of
companies.

YRAT B AT (1956) (FHIfRIT waem=): gR¥YT, SHfhl @& YeR, urve dE
7, uTg ST, ufdaRer, 3 Yol Ud AawidT, 99N Ud Uk, BRI UEY, gy
TR e1fHe, HFfrIl HT aREAY Ud faeed |

Unit Il

(English)

The Negotiable Instruments Act, 1881: Definition, Types of Negotiable
Instruments, Negotiation Holder and holder in due course, Payment in due
course; Endorsement and Crossing of cheque; Presentation of negotiable
instruments.

(fe=)

RIGTAAT  SAfaE, 1881— IRV, Wiprg fdokdl & UPR, WHR 9REG AR
TR, TfAfr YIdm: =% &1 X@iHT Td Joidd, W fderal BT IRHRT |

Unit Il

(English)

MRTP Act 1969: Monopolistic trade practices; Restrictive trade practices;
Unfair trade practices.

(fe=)

THIPR  UfeeTeid AUR SaeR A ad 1969 THIRIGRIHS SUR  IIER,
GfeeTHS AR AR, T AR AIER |

Unit IV

(English)

The consumer protection Act, 1986: Salient features; Definition of Consumer,
Right of consumer, Grievance Redressal Machinery.

(fe=)

SUYRTaT WReToT SrfSfey, 1986 fafdre oferor, SuMiRT Y uRWTyT, SUHTRT B ARBR,
Rrera Fare @3 @) |




(English)

Regulatory Environment for International Business: FEMA, WTO: Regulatory
framework of WTO, basic principles and its character, WTO provisions
relating to preferential treatment to developing countries; regional
groupings, technical standard, anti-dumping duties and other Non Tariff
Barriers. Customer valuation and dispute settlement, TRIP and TRIMS.

Unit V

I R & forg gaiaRvr ame: fageh fafew vey sfafrm (@), fIeg aur
e (W.T.0.): fava =R w7ed &) e e, smadd Rl ok gaa defor,
favg @R e | fAerefia <uf @ o ftm=rar deeft aer & waemE, e
ARG, THId! UMY, HSRUT URREN U9R 3R oI IR Uyed Al sravier | dwr
Yb e AR fdarei &1 AueH, difgs duar eel R sfer, (TRIPS) faf=mr
Wl MR @agrR (TRIMS) |

Suggested Readings:

1. Singh, Avtar: Law Relating to Monopolies, Restrictive and Unfair Trade Practices, Eastern
Book Co., Lucknow.

PNV~ WN

TheCompanies Act, 1956

The Negotiable Instruments Act, 1881
SEBI Act, 1992, Nabhi Publication, Delhi.
Amarchand D,
Securities (Contract and Regulation) Act. 1956

Jain Narang-Corporate Legal Framework

Rastogi U.S. and Shukla-Corporate Legal Framework

government and Business,Tata McGraw Hill, New Delhi.

DAY T AUSA—INeTer: . STRYW. WIS, TIAYR

N o o~ w
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w I
Subject /fawa B-202

Title of the paper /weuz o1 ¥iv®

Organizational Behaviour

HISAHD IR

Paper No./ y&ua &Hi®

Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30

Marks in Main Exam 70

Max. Marks /3ifereay si® 100

Syllabus

Organization: Concept, Types and significance, Organization Goal and its

(English) determinants. Organization Behaviour: Concept, Nature and Significance,
Unit | Organizational Behaviour models.
TIST: AAYURYN, TR d Hewd, SATHE el Ud S MERG | FoAHd IagR:
(=) SR, Tpfer 3R ' IrMdbera
, Uit Hgcd, HAITGIcHD HaER [
Personality: Concept, Theories, Determinants and importance, Perception:
(English) Concept, Process andTheories, Learning: Concept, Components, affecting
Unit Il factors and theories.
=) fdeeg: suRen A= Rigid, FoRe vd 78 | gRedIon sfaarRom ufihar ga faf=
Rigid | AT RN, T, Y9Ifdd dHR-arel ged IR Rigid |
(English) Motivation: Meaning, types and important elements, theories of Motivation,
i
Unit Il & Attitudes and Values: Concept, factors,significance and Theories
=) JWAURL: 3, UBR, AR Hew@QUl de@, SRV & M= RIgd| 4o vd asr:
IRV, Teh, Azd iR a1 Rigid |
. Interpersonal Behaviour: Nature, Transactional Analysis, Concept of Group,
(English) . . : .
Unit IV Theories of group formation, Group cohesiveness, Power and Authority.
=) JATITFTS FIBR: UG, 3icifharces fagelyor, WE @1 @uRom, W o & figid,
A FHE QTR SRIIEPR |
Organizational Conflicts: Causes and suggestions. Developing sound
(English) Organizational Climate, Management of Change, Concept and Process of
Unit V Organizational Development.
=) TGS foRRr: HRURIR G3iTa, W@l AMe-IHd ardraRe] &1 fae, gRads &1 udy,

Ao d fABRT &Y STaeRom iR ufhar |




Suggested Readings:

L.M. Prasad-OrganizationalBehavior
C.V. Gupta-Organizational Behavior
G.S.Sudha-Organizational Behavior

P.C. jain-Organizational Behavior
SareenSandeep-Organizational Behavior
icfai-OrganizationalBehavior

ok wWwNRE

DR I AUSA—3TeTel: Sf. IR.UH. HIed, STIAYR

No o ko

. ANRIR AUdTe, HdT



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w I
Subject /fawa B-203
Title of the paper llI-Advanced Statistical Analysis
i Yo o7 e -
paper/ SR Hikegerg faemor
Paper No./ y&ua &Hi® i
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
Theory of Probability-Probability Distributions, Binomial, Poisson and Normal
(English)
Unit | distribution
(=) uiRiedr & Rigid—uTiRiedifadrer, fgue, o= T A= fadRor |
(English) Theory of Sampling and Test of Significance
Unit Il
(f2=) et & Rigid siRariedares i |
Analysis of Variance (including one way and two way classification), Chi-
(English)
Unit Il square Test.
(r2=<) faaRor faveiyor (Taih iR ARt axffaxoer @ @), &8 o a-ieror |
(English) Interpolation and Extrapolation. Association of Attributes
Unit IV
(r2=<) IR0 QaH TGO, T[0T
Regression Analysis,Statistical decision Theory:- Decision under Risk and
(English)
) uncertainty, Decision Tree Analysis.
Unit V
=) T fageryer, wiemara fAvfafigia—siRas &R eifeadar @1 Reafa & fAvig, ot

g1 fageror |

Suggested Readings:

Nou,swnNe

Shukla & Shai-Advanced StatisticalAnalysis.
Gupta C.B.-Advanced Statistical Analysis

Gupta B.N. Advanced Statistical Analysis
Elhance D.N.-Advanced Statistical Analysis
Pathak & Shashtri-Advanced Statistical Analysis
Singh U.N.-Advanced Statistical Analysis

Nagar K.N.-Advanced Statistical Analysis
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,
Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w I
Subject /fawa B-204
i IV-Functional Management
Title of the paper /v&us o1 diie ——
Paper No./ y&ua &Hi® v
Compulsory /«ffar ar Optional / I&feusms Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
Financial Management: Concept, Nature and Objectives,Functions of Financial
(English) Manager,Financial  Planning-Nature, Need and influencing factors,
Unit | Characteristics of a sound financial plan.
R i yee: J@eRen Upfd vd Sgew, iy ueus & o, iy FcH-—ush
JMATIHAT R YHIAT B Tl Ted, eI A IISHT & Feqor |
Capitalization: Concept and Theories, Over and Under Capitalization, Capital
(English) structure, Balanced CapitalStructure, Trading on Equity, Leverage: Financial
Unit Il and Operating Leverage.
) Goftavor: mwrrgzr WAW Ffa 3ﬁ’\’ e W‘chgl.u, tigfﬁ“ H%dﬂl,{\ﬂgl’?dd PEIREECRIE
HAAT TR AR, BT (eflavsl): fawigd gRare Fdel Jiciapror (cflavs) |
Marketing Management: Concept Nature and Scope of marketing, Functions of
marketing management, Marketing mix. Advertising Management: Meaning
(English) Objectives, functions and scope, Media of advertising, Selecting an advertising
Unit Il media Essential of a good advertising copy, Meaning of Sales Promotion,
Importance, Limitations and Methods of sales promotion.
fquoe yey: fauord @ raeRen, Udhia IR &5, faure yey & o, fagoe fHsror e
(r2=<) JdI—Igaw, B 3R &F, fuvE & #wrem, Ue faeos weem &1 gae o) fasmus ufd
Y TN, [Aha gad &1 1ef, Fgc, HN R Ay gad= @ fafdar |
PersonnelManagement: Concept, Functions, Scope and Importance,
(English) Signification of Man-Power planning,Sources of Recruitment, Characteristics of
a Good Recruitment Policy, Concept of Selection, Selection procedure,
Unit IV Importance of employee Training, Methods of Training.
P S YaeT B TR ARV, BT, & MR Fged, g A RIS BT Hgd, il b
(fB=) I, 3redl HHNT & G| I B GURT, FIE U, HHaNmfieer w1 Agd,

ufdreror &7 fafer |




Production Management: Concept, Importance, Scope and functions. Types of
production systems, Concept of production planning. objectives, elements and
(English) steps Procedure of production control, Process of New Product Development,
Concept of Product Diversification, Standardization, Simplification and
Specialization.

Unit vV

IUTeT Y ORI, Hecd &4, 3R PBrd, Icured YUl & YbR | Sared FrIe @
(=) YR, IEeY dd MR =RUT, Ired gmer ufafdy, 99 Sare e ufbar, sae
fafaefiepxor, garfieRvr, TRefIHERUT 3R RARTEIHR &) SrauRon |

Suggested Readings:

1. Mothihar M-Functional Management
2. S, R GAR— fauor yeer /Y. 2= geererdred], wrrd
3. SH, SB— BRITHS U6, Wiid UHrH SAEE

PR I AUSA—3TeTe: Sf. IR, A, TIAYR

1. T RSB, ST AT

2. UL SHY B, TafeRR

ANRAY 3TUdTe], Al

TP, de, TaIforN
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w i
Subject /fawa C-301
i Managerial Economics
Title of the paper /v&us o1 diie e T
Paper No./ y&=u= ®His |
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Meaning of Managerial economics: Nature and Scope of Managerial

(English) economics, Managerial Economist: Role and Responsibilities, fundamental
Unit | economic concepts Profit Maximization Theory.
R q‘e{%mﬁﬂ JJTTE BT M JAIDHI AWRA &1 UPfa, &7, ua‘ru"crﬁa sreferrl, ffept
Td IR, MR 3N qerRon | o rfddaHiaxr Rigia
(English) Demand Analysis: Elasticity of Demand, Introduction Explanation Theory of
Unit II Consumer Choice, Indifference Approach, Revealed Preference Theory
=) AT fagemor AT @) aﬁa—qf?ﬂulvw fAded | Ied =il &1 g, Serian
fargeryor, SferT uddieRor Rigid |
Unit Ii (English) Production Function: Law of Variable Proportions, Law of Returns to Scale.
(r2=<) STEd Herd: IR U M, 399 & ufawe &1 fm i |
Unit IV (English) Business Cycles: Nature and Phases, theories of Business Cycles.
(f2=) IR ash: YT Yd aR0T, A9ETd I B g |
Unit V (English) Profit Management: Measurement of Profit, Concept of Risk and Uncertainty.
(r2=<) A YEE: A BT AU, SIREA Ud AREaar &I SaeRor |

Suggested Readings:

N

g

Chopra, O.P. Managerial Economics, Tata McGraw Hill, Delhi
Dean, Joel: ManagerialEconomics, Prentice Hall, Delhi.
Varian, H.R. International Micro Economics: A Moderm Approach,East West Press, New

Delhi.

Varshney, RL and Maheshwari, KL Managerial Economics; Sultan Chand and Sons New Delhi.
Dwivedi D.N.: Managerial Economics, Vikas Publishing House, New Delhi.
Sinha V.C.-Managerial Economics




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w i
Subject /fawa C-302
. Tax Planning and Tax Management
Title of the paper /weuz o1 ¥iv® T e o
Paper No./ y&ua &Hi® I
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
(English) Concept of Tax Planning: Meaning, Scope, Importance, Objectives of Tax
Unit | Planning.
(") PR A H AR 37, &7, FEd, IR AN & Sqaed |
. Areas of Tax Planning: Ownership Aspect, Activity Aspects & Locational
(English) . .
Unit Il Aspects, nature of the Business & tax Planning.
TR RS & &= W@ yge), fhareiiear uge RSN Uge, a9 & Udhfa gd
(&) FR e |
Tax Planning and Setting up New Business: Deductions Available toNew
(English) Industrial Undertakings, Amalgamation, Merger and Tax Planning. Special tax
Provisions-Tax Provisions Relating to Free Trade Zones, Infrastructure Sector
Unit [l & Backward Areas.
T FIER B WUAT UG HR e 5 e SERal B U ge, UHiaIU,
(=) Afferem vd ax e | R aR Jau-9ad @R &, EEAds 89 Ud s &
T R U |
(English) Tax Planning and Financial Decisions: Capital Structure Decision, Dividend,
Unit IV Inter Corporate Dividend, Bonus Shares.
(f2=) PR R e fawi Fofe: 4ol S (o, i, Siidmas amieT, aa i |
Tax Assessment: Introduction, Difference between Tax Planning and Tax
(English) Management, Areas of Tax Management, Return of Income and Assessment,
UnitV Penalties and Prosecutions, Appeals and Revisions
R PR uRer aRe™, wR RIS Ud &R Uawr # SR, R U & &, SMId! fdaRvr vd

PR iRor, sreigvs wd ifd, ol gd gAafda |




Suggested Readings:

1. Ahuja G.K. and Ravi Gupta: Systematic Approachto Income Tax and CentralSales Tax; Bharat
Law House, New Delhi.

2. Lakhotia, R.N.; Corporate Tax Planning; Vision Publication, Delhi.

3. Singhania, V.K. Direct Taxes: Law and Practice; Taxman's Publication, Delhi.

4, Sainghania, Vinod K; Direct Tax Planning and Management; taxman's Publication,Delhi-tax
Planning and Management.

5. Mehrotra S-Tax Planning and Management.

6. Lakhotia-Tax Planning and Management

7. Saklecha Shripal-Tax Planning and Management

8. Goyal R.S.-Tax Planning and Management

PR T AUSH—3TeTel: Sf. IR, HIed, IR

N o o~

4 e de A
5l J
o



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w i
Subject /fawa C-303
i Entrepreneurship Skill Development
Title of the paper /weuz o1 ¥iv® el S
Paper No./ y&ua &Hi® n
Compulsory /3@t ar Optional /d&feds Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
(English) Entrepreneur: Definition, emergence of Entrepreneurial class; Theories of
Unit | Entrepreneurship, Socio-economic Environment and Entrepreneur.
(") SEH—aRHT, ST 9 BT Sevd, ST & Rigia, amivie—anfie uRawr vd Serl |
Promotion of a venture: Opportunity analysis, External Environmental forces,
(English) economic, Social, Technological and Competitive factors, Establishment of a
Unit Il new unit.
) W(@)$WW:WW,WWW,W,W,
Th-1d Td YT S BRB, Th Us Shls Bl AT |
(English) Enterpreneurial Behaviour: Innovation and Entrepreneurship,
Unit 1l Entrepreneurial Bhaviour Social Responsibilitity.
(r2=<) ST FAER: AR Ud SHdl, STHl aeR, AMIS SaREIId |
Entrepreneurial Development Programme: Enterpreneurial Development
(English) Programme relevance and achievements, role of Governmennt in organising
Unit IV such programmes.
=) wﬁmﬁmmwﬁmﬁmwﬁwﬁwﬁwwwmﬁm
B AT H AHR B AT |
Entrepreneurship and Industrial Development: Planning and growth of
(English) industrial activities through industrial Policy of the Government, Role of
UnitV Industrial Estates,Role of Central and State level Promotional Services.
R WRER 1 Aenfire A gRT Wimfers fhami &1 e vd faem, sienfire aRkesl o

AP D5 Td I WG WA Hard |

Suggested Readings:

NoukwnNpE

Kenneth R Van Voorthis: Entrepreneurship and small business management.

Hass School hammer & Arthur Kuri: Entrepreneurship and small

Sharma RA: Entrepreneurial Change in Indian Industries.

Dhar P.N. and Lydall H.F. The role of small enterprises in Indian Economic Development.
Shukla M.B. Enterprenurship Development

S, ©f. = |AR, Said—faem, 9y, R J71 srbreH], Wi |
<. W He, SeHa—faer




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w i
Subject /fawa C-304
Title of the paper s Accounting for Managerial Decisions
i UTAUH DT ; ;
paper/ yegeg vies & fog ogied
Paper No./ yeua &Hi® v
Compulsory /«ffar ar Optional /I&feus Compulsory /affar
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /aiff&as si® 100
Syllabus
Management Accounting: Its meaning, nature and importance, Difference of
(English)
Unit | Management accounting with Cost Accounting and Financial Accounting.
ni
=) TSI e A, TP Ud WE@, YSHH oRdied, @Nd odidd U Ay
EIHA H R |
Nature and Limitations of Financial Statements: Needs and objectives of
(English)
Unit Il financial Analysis.
(fe=) faciia fqavon 1 upfa gd A facfia fAzeryor @1 srawrsdr vd Sgaw |
(English) Fund Flow Analysis and Cash Flow Analysis (Application of A.S.-3)
Unit 1l
(=) PN YqT8 fATelvor Ud U yare faversor (A.S.-3 &7 g1)
Capital Budgeting: Nature and Characteristics of Long Terms Investment
(English)
Unit IV Decision, Methods of Ranking Investment Proposals.
ni
=) ISl gotes: SrddretE e FoRl @7 upfa wd faRman, Faer uaEl @1 s a
fafer |
(English) Management Reporting System: Types of Reports, Responsibility Accounting.
UnitV

(fe=)

9= Ufded ugfa: UfdeT & PR SciReldd oaih |




Suggested Readings:

M.R. Agarwal-Accounting for Managers
Agarwal & Agarwal- Accounting for Managers
Agarwal, Jain & Jain-Management Accounting
AT UG SI-—VEedI ofdid=

A QG —TGHI kI

vk wn e

DL ATTT AU S, IR, AIE, TIAGR
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w v
Subject /fawa D-401
i I-Advertising and Sales Management
Title of the paper /weuz o1 ¥iv® e
Paper No./ y&=u= ®His |
Compulsory /«ffar ar Optional / I&feusms Optional / 3&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

Introduction: Concept, Scope, Objectives and functions of advertising. Role of
advertising in marketing mix and the advertising process. Legal, ethical and
social aspect of advertising.

(fe=)

gRer: fIsmua @) SrauRon, &, S Ud &r, fagmus # fauve fsvor wd s
gfshar &1 qfier, fasme & wfds, fafde vd amifoe uge |

Unit Il

(English)

Pre-launch Advertising Decision: Determination of target audience,
Advertising media and their choice. Advertising measures, Layout of
advertisement and advertising appeal, Advertising copy.

(fe=)

fa== ol 4 yeeie: offerd Siian, uredl &1 iR, s A (@ifsan) S
o+, fasmu= Sur == erfier va fasmus faw=am, fasimos ufa |

Unit Il

(English)

Promotional Management: Advertising department, Role of advertising
agencies and their selection, Advertising budget, Evaluation of Advertising
effectiveness.

(fe=)

yaa-a ee: fasmod fovrT, fasmas T &1 AN Ud S9eT |, s e,
fa=I= 1 gTerRietdT &1 Jedidh |

Unit IV

(English)

Personal Selling: Meaning and Importance of personal selling,- Difference
between personal selling, Advertising and sales promotion. Methods and
procedure of personal selling.

(fe=)

Jafaas fama: dafaas fama o1 aref vd 95w, afdae fasy, fasmos v fasy yaaq «

IR, Jafade Oy &1 fafr sk ufhar |

Unit V

(English)

Sales Management: Concept of sales management, Objectives and Functions
of sales managements. Sales organization, Management of sales force and
Sales force objectives, Sales force recruitment, selection, training,
compensation and evaluation.

(fe=)

faspa gder: fasha yder @1 SMaURYT Igaw U4 wrd, g e, fawma wfiadl &1 uey
wd fea wfed & Igewy, fawa wfadal &1 vl ==, gl afgil wd qeaie |




Suggested Readings:

Philip Kotler- Marketing Management

Sontaka-Marketing Management

P.C. Tripathi-Marketing Management

Bhadad & Porwal-Marketing Management

S, ©f. R GAR, fauos & Rigiw, 9.9, &= T7er srreH, |iret |

vk wNRE
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w v
Subject /fawa D-402
i lI-Consumer Behaviour
Title of the paper /v&us o1 diie S R
Paper No./ y&ua &Hi® I
Compulsory /3@t ar Optional /d&feds Optional /d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

Introduction: Meaning and Significance of consumer behaviour,
Determinants of consumer behaviour, Consumer behaviour Vs. buyers
behaviour, Consumer buying process and consumer movement in India.

(fe=)

IR ST FaeR HIie} Td A, SUHHT FdeR & (ke dad, ST Fa8R
M Al FIER, SIS hd UgT Ud YRT H SYATHRIT 3Tl |

Unit Il

(English)

Organisational Buying Behaviour and Consumer Research: Characteristics and
Process of organizational buying behaviour Determinant of organizational
buying behaviour. History of consumer research and Consumer research
process.

(fe=)

HAT BT WSS ISR Td I IHeT: [IRman 1d A e-ris Hd JaeR B
i, AMeAIH® WAER & [UR® O, SUHIIT ST BT SfIer Ud SuHIaT

T BT ufchar |

Unit Il

(English)

Consumer Needs and Motivations: Meaning of motivation, Needs and Goals,
Dynamic nature of consumer motivation, Types and systems of consumer
needs, measurement of motives and Development of motivational research.

(fe=)

SO &1 SMIIPhal Ud SIFYUROE: JFAUROT w7 37, Mawddpal Ud oed, SUTaT
SJRURTT @ fINieaT Ud WWd | SUWieR] Pl AgIudhdel ® UhN UG Ugiod,
JAAUROTIST & U UG AMURTT SIJHE BT [ |

Unit IV

(English)

Personality & Consumer Behaviour: Concept of personality, theories of
personality, Personality and understanding, consumer diversity, Self and Self-
images

(fe=)

o~ -

U Ffddd Ud IdeR: Afdded BT IqURON, Afddd & Rigi—, Sfdded 3R =T,

Unit VvV

(English)

Social Class and Consumer Behaviour: Meaning of social class, Measurement
of social class, Lifestyle profiles of the social class, Social-class mobility,
Affluent and Non-affluen consumer, Selected consumers behaviour,
applications of social class.

1T 9 UG SUWIedT FagR: ATETNTD aif T 37f, ATESThad #19=, AHIfTh v
P Mg AN BT wwu, ARG T @) Ao, g vd IR Agg Sy,
ITIERT & g g o H @magiRae ST |




Suggested Readings:

1. Philip Kotler-Marketing Management.
2. Jain, Jinendrakumar-Marketing Management

DL AeTTT AU S, MR, AIE, TIAGR
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39w v
Subject /fawa D-403
. llI-Rulral & Agricultural Marketing
Title of the paper /weuz o1 ¥iv® g e
Paper No./ y&ua &Hi® n
Compulsory /«ffar ar Optional / I&feusms Optional /d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100
Syllabus
Rural Marketing: Position of Indian rural marketing and Approach to rural
(English) markets of India, Rural consumer and demand dimensions and Market
segmentations, Channels of distribution and physical distribution product
Unit | management, marketing communication and sales force tasks.
I RAgoE (@OIR): ARG I v @ Rafa td IRTG @& aeivEeIRE @ Ui
(f2=) gftearor, T IudadT iR AT @ oMM Td aroiR fufadaver, faaver afferd &k
Wifde faarer Sare yey, fauoe weR iR fama oifdd aea |
Agricultural Marketing: Concept, Nature, Scope and Subject matter,
Classification of agricultural products and their difference with
(English) manufactured, goods. Agriculture market: Meaning, Components,
Unit I Dimensions and Classification. Market structure: Dynamics of market
structure, Components of market, structure and Market forces.
P fuor— sr@eRen, gefa, &5 IR fvg aml, S S=El $1 aFfieser R S9@
(fa=<) T A1 9 R, P ITR—3M TS AT SR IHIT |
JIoTR ARA—4ToTR XA &1 hariedeoiR @ gedh, iR axadT & fdadr |
Market Management and Channel Strategy: Modern marketing management
and agricultural products, Structured organized markets-commodity
Unit 1l (English) exchange and produce exchange, Cash market, Forward dealing,Exchange
market, Speculative market, Channels of distribution for consumer goods,
Agricultural consumer goods and Agricultural raw materials.
IR Y UG Aledl g T AMYFd [Auoe gdy ok $iY Ieure, ARe s e
(f2=) IR aRGATT 3R Swre fafra Foe aoiR RIfYa @aeR fafra IR, ¥eer IR
I AT & forg faaror affey sier Iwiadr a1d $ReR dedr A1
Rural Market in India: Regulated market, Genesis of regulated market
(English) Limitations in present marketing regulation, Advantages and Limitation of
regular market oranization of regulated market, Future of regulated and
Unit IV regulated markets in India
aRd H 0T IR 9OIRI @1 e, Fefid aeiR, Ra # fafta aR @ S)e,
(r2=) oA fauo faae e, afid aoR @ @ ik M frafia aroRt @1 e ud
RT # Fafid IRt @1 wfas |




Marketing of Farm Products: Packaging-Packing and Packaging, Packing
(English) material. Transportation Advantages, Means of transport and Transportation
Unit V cost. Grading and Standardization-Meaning, Type,

Criteria, Labeling and specification,storage, Warehousing, Processing and
Selling.

PR IR w1 fuvE: daea—dasd ok U, dowd, 9l $fY Sared o
(=) AR o I & ARgH SR IIarad T | SRl /AT vd geTdieRo—ared,
UBR, BAIC!, dfeiT vd faRr<iaxor, dugor ufhaor iR fama |

Suggested Readings:

1. Philip Kotler-Marketing Management

2. Jain, Jinendrakumar-Marketing Management

DL AeTTT AU S, MR, AIE, TIAGR

N o o rw

. ANIRIY AUdTed, HJdT




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2018-19

Class /@& M.Com
Semester /39X v
Subject /fawa D-404
i IV-International Marketing
Title of the paper /v&uz &1 ¥ A —
Paper No./ yeux ®Hi® v
Compulsory /3@t ar Optional /d&feds Optional /d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /3ifereay si® 100

Syllabus

Unit |

(English)

International Marketing: Meaning, Scope, Nature and Significance.
International Marketing Environment-Internal and External Environment,
International Market, Orientation, Identification and Selection of foreign
market, Functions and qualities of an Export Manager.

(fe=)

IR fquors: a1 &, UPfd, A8@ RIS IR IAERv—3dR® Td dIgd
AR | FRE aoR, e a6k & o9 R aRem, sfgEiieRer | ve
gderds @ T R HT |

Unit Il

(English)

Export Organization: Meaning, affecting factors and types, Overseas Product
Development: It's concept and methods, princing and its factors, Methods, of
Princing, Price quotation.

(fe=)

frafg wrem: oef, gwifdd &R 9l Uedh iR YR, AYEURIY SE AP gddl
e vd fafdrdt | qeu fufkoer ok g9 wew | o fufRor @ fafden, qoa Mfaer

Unit Il

(English)

Direct Trading and Indirect Trading: Meaning and Methods, Methods of
Payment in international Marketing.

(fe=)

e MR 3R el ATaR: 3fef iR fafdwr, iaRisia iR # 7ra= & ugfodf |

Unit IV

(English)

Export Credit: Meaning,Nature, Influencing factors and significance, Methods
of Export Credit,Export Credit and Finance in India. Risk in Export Trade, Role
of the Export Credit guarantee Corporation of India Limited, the Export-
Import Bank of India.

(fe=)

FRIfT ArE: o1ef U Hed SR UMIfad, SR+ dTell " MR AR @ At | wRa #
g w &R i | Ffd =R 4 SiRew | Fa 9 TR SRURTE &1 i
ART o1 3mard fafd § |

Unit V

(English)

Export and Import Procedure: Documentation in foreign trade, Bilateral and
Multilateral Trade Agreements, Its meaning, objective types and significance,
SAARC, Role of WTO in ForeignTrade.

(fe=)

g ud o ufdar el @R # Ao Ty, fguelia Ud agueiy @R
ASid—saT 31, I3, UBR T4 A, |, faeel @R § WTO @1 e |

Suggested Readings:

P.K. Jain:

International Marketing.

Sharma & Sharma: International Marketing.
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /e M.Com
Semester /9 I
Subject /fawg 2 101
. Management Concepts
Title of the paper /we0a &1 e p—— 5
Paper No./ y&=ua sHi® I
Compulsory /afart ar Optional /dsfeus Compulsory /aifard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100

Syllabus

Unit |

(English)

Introduction: Concept of Management, Scope and Nature of
Management, Approaches to Management, Human Relation,
Behavioural and System approach.

(fa=)

URTI—TY Pl ARV, &3 UG Yae I UPi, Tdg P gehIo, AR FwI,
ATaEING Td YoTell giedror

Unit Il

(English)

Planning: Concept of Planning, Objectives and components of
Planning, Nature and Process of Planning, determination of Objectives.
Management by objectives, Management by Exception, Concepts,
Nature and Process of decision-making. theories of decision-making.

(fa=)

RS- @7 SaeRen, MRS & Iga%d Ud "cdh, e &l Udbia ud
gfhar Sgewil &1 R, Igewl fed ydy, Suare fafea udy, faokm @
SYFEIROT Upfa Ud Ufshan, Mo & Ragla |

Unit 111

(English)

Organization: Concept, objectives and element of organization, process
and principles of organization. Organization Structure and Charts,Span
of Management, Delegation of Authority, Centralization and
Decentralization.

(fa=)

HIST: |G B JAGERVN, Iqeed U4 e, W & yfshar Q?r Rrgia, dwed
TR U 1S, UaeT BT AR BRI BT ARIGUT B IThNT Ud fddbo —-IhroT |

Unit IV

(English)

Direction: Concept, Nature,Scope, Principles and Techniques of
Direction. Communication: Concept, Process. Channel and Media of
Communication. Barriers toeffective communication, Building effective
communication system.

(fa=)

e e &1 s@uRen, uefa, &9, fdee & Rigid wd daiie | qauyol
(HaTGaTE): STaEIRUM, UfshdT | ARINUT (HaTqdTes]) & #AedH Ud aidl, YHTdT FRITT
DI I, JHTdT TRl ggfa &1 AT |

Unit vV

(English)

Control: Concept, objectives, nature and process of control. levels and
areas of control. Various control techniques. Z-Session- 2016-17,
............ vty e OF - Management.  Management
Education in Indla Obijectives, Present position and difficulties

(fa=)

R FRIF0T BT JEURON, Igavd, UPl Td Ufhar| FRiE & wR wd e,
gz @) faf=r de-ie, yey &1 Sie—Rigid | YRa § g&y Rem Sgeed adq
Rerfer v wferga |




e Papers under vocational course may be prescribed as board of studies of related
University.
o IEWIRIG UIGIHH & ITid Ue U= & iR gwfa favafdene & sraae wved & gN

BT |

Suggested Readings:

P.K. Jain : International Marketing.
Sharma & Sharma: International Marketing.

BRI AT AUST—ALeT: Sf. ARTH. FIEH, TR

<

< ,

Sf. TH®. q9 TqiferR
SI. B3 I, STTAYR
S, ARIRER 3aTd, |l

No oo hs~wdhd-=



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /®an M.Com
Semester /9 I
Subject /fawg 2 - 102
. Business Environment
Title of the paper /we0a &1 e 5 f
Paper No./ y&=ua sHi® ]
Compulsory /afart ar Optional /dsfeus Compulsory /aifard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100

Syllabus

Unit |

(English)

Theoretical Framework of Business Environment: Concept,
Significance and nature of business environment; Elements of
environment-internal and external, Changing dimensions of business
environment.  Liberalisation,  Privatisation,  Privatisation  and
Globalisation.

(fa=)

TS YITaR0T &I Agifdd G¥a-T ATaae TAaidRol, JaeRo, g Ud
UG | TRV & ded—AT<IRe Yd I18d, JGA™I YR & GRac-Teiel 3T |

SERIBRYT, fSldhRoT T ddIeT |

Unit 11

(English)

Economic Environment of Business; Significance and elements of
economic Environment, economic systems and business environment,
Economic Planning in India, Government Policies-Industrial Policy,
licensing Policy, fiscal policy, Monetary policy and EXIM policy.

(fa=)

JIAd P 3N qAtaRor: e UATaRvUGT We@ Ud o, omfde yunferar ud
Ty ggiarel, R # 3Mfdfep e | e HAifaai— sftenfie ifd, s
T uyge fd, Hifge N va smara—frata (gfasm) ifa

Unit 111

(English)

Political and Legal Environment of Business: Monopoly and Restrictive
Trade Practices (MRTP) Act, Foreign Exchange Management Act.
(FEMA), Consumer Protection Act, Patent Laws.

(fa=)

FIIRI BT oHdd Ud dUTfh JITaRU: THIIHR Ud Ufddecie AR IdeR
affem  (TremRAW) faceh fafvma udy iffram (Bwr), SuMiaar  Refor
JAARE, UcT B |

Unit IV

(English)

Socio, Cultural & International Environment: Social responsibility of
business, characteristics, components, scope relationship between
society and business, Socio-cultural business Environment, Social
Groups, World Trade Organisation (WTQO), International Monetary
Fund (IMF), Foreign Investment in India.

(fa=)

AT, ARPIIS Td RIS TATaRv: aHR & Al a1 FHTe U4
AT B eI, dqd, &F Td aFl W R | AMING—RG e ATaaTid
RIRU-AMIG A8, fdvd R @ed (S dlsl), MRS Aifgs By
(@mE THTh) YRd # faceh fafa |

Unit VvV

(English)

Technological Environment: Concept, Online Channels, Online




Services, Advantage of Online services, E-commerce, Indian conditions
of E-commerce, Electronic Banking, Franchise Business.

=) JHh-Idb] TATARI— ITEROM, 3 oled I 3iF oied IdT o | SoldeI~h
PN, YRATT ST § soifdei~e drad Jad |

Suggested Readings:

=

Adhikary, M: Economic Environment of Business, SultanChand & Sons, New Delhi.
Ahluwalia, 1.J.: Industrial Growth in India, Oxford University Press Delhi.
Alagh,Yoginder K: IndianDevelopment Planning and Policy, Vikas Publication, N ew
Delhi.

Aswathappa, K: Legal environment of Business, Himalaya Publication, Delhi.
Chakravarty, S.: Development Planning. Oxford University Press,Delhi.

Ghosh, Biswanath: Economic Survey, various issues.

Govt.of India: Economic Survey, various issues.

Raj Agrawal and Parag Diwan, Business Environment; Excell Books, New Delhi.
Ramaswamy, V.S. and Nama Kumari: Strategic Planning for Corporate Success,
Macmilan, Delhi.

10. Sengupta, N.K. Government and Business in India, Vikas Publication, New Delhi.
11, S Sl foms |AR “@raaniie gafarvr’ Heues fEl Uee JfpraH], | |

12. JIR.UH. dlzld, TAATRIE® ITATaRY]

13. JUTATT TN Td BA—ATaaigd TRl

14. T, a1 Ud UTed, N—arasTiid ardrerol

wmn

©oN R

DA SR AUSH—ITeTeT: B, IR.UH. A, TIAGR
NHTRU—

U1, 3R, SiF AT

SI. gL 71, REEEYR
ShS. S, W
SIHLE geed AT

Si. TA®. 99 T@IeRR
Sf. GH O, STTAYR
Sf. AANTAR 3TdTd, Al

No oak~wdh-=




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2017-18

Class /e M.Com
Semester /9 I
Subject /fawg 2-103
. Advanced Accounting
Title of the paper /we0a &1 e —
Paper No./ y&=ua sHi® Il
Compulsory /afart ar Optional /dsfeus Compulsory /aifard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
Unit | (English) Advanced problems of Final Accounts
(f2=d) e o & SR U
_ (English) Advanced Probl_ems of Bank Reponciliat_ion_ Statement, Rectification of
Unit 11 Errors, Accounting for Non Profit Organisation.
(fa=) & AR fJaRer & I=aue, FfeA &1 GUR, IR ANETSHl $T ordidA
Unit 111 (English) Accounting from !ncomplete_Record;, Accounting for Insurance Claim
(f2=d) ol arfierRdl W eRdld-, dHIGTal &1 ol@ide
Unit IV (English) Investment Alc. Voyage Alc. .Insqlvency Alc.
(fa=) fAfRT ord, STETon o, fRarferai o |
_ (English) Dissolution_ of partnership firm including sales of Firm and
Unit V Amalgamation
(f2=) AEER B &1 fdged, v & A%y ud vaiaRor aftd |

Suggested Readings:

1.

N

Gupta R.L., Radhaswamy M: Company Accounts; SultanChand and Sons, New

Delhi.

Maheshwari S.N.: Corporate Accounting: Vikas Publishing House, New Delhi.
Monga J.R., Ahuja, Girish,and Sehgal Ashok: Financial Accounting: Mayur Paper
Backs, Noida.

Shukla M.C., Grewal T.S. and Gupta S.C.: Advanced Accounts: S. Chand &
Co.New Delhi,

Moore C.L. and Jacdicke R.K.: Managerial Accounting: South Western
Publishing Co., Cincinnati, Ohio.

Modi, Oswal & S.K. Khatik; Corporate Accounting in Hindi & English (both)
College Book House, Jaipur.

Jain, Pareek & Khandewal: Company A/c. RameshBook Depot, Jaipur

Jain & Narang: Financial A/c. Kalyani Pub.Delhi.

Sf. 7Y "a—s+1d oi@idd Advanced Accounting.
R.L. Gupta: Advanced Accounting

A.K.Sehgal: Advanced Accounting

Shukla Grewal: Advanced Accounting.




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /e M.Com
Semester /9 I
Subject /fawg 2_104
. Cost Analysis and Control
Title of the paper /we0a &1 e SN —— g
Paper No./ y&=ua sHi® v
Compulsory /afart ar Optional /dsfeus Compulsory /aifard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
Various cost concepts, Cost centre and cost unit, Methods and
(English) techniques of Costing. Installation of costing system, Methods of
Unit | inventory control, Overheads Accounting.
() R~ oITa JTERYIY, ST W Tq $hls SINCAGIER aﬁ_ucgfaqi Ud dHAID,
AT Yga &1 emaer, ARl frEor o fafti, SuRer oraie |
(English) Process_ Accounting Joint proc_Juct and_ Bye product, Equivalent
Unit 11 Producthn ano! Inter Process_ Profit, Operating Qost.
GfshdT oi@ich], WY Scdle Ug SUIKdTE, FHATET Ud 3= Yfhar &, gRemer
(&= S |
Marginal Costing: Concepts, Break Even Analysis, Uniform costing
(English) and Inter firm comparision. Use of ManagerialCosting in business
Unit 11 Decision.
") R ARG JTAERO, FAfIeed faResvr, Teipd ord Ud ST BF o],
rgarie ke # ydger anTa &1 gt
(English) Budgetary Con_trol_: Basic concepts, Preparation of functional budget:
Unit IV Cost Audit: Objectives and Advantages.
gofcdl FRIA: Ao SauRoR, fhaTad dufc @1 IR, oNTd 3@l Igaed Ud
(=) T |
Unit \/ (English) Standard Costing and Variance Analysis
(f2=d) Hd AT Td faeRor faweryor

Suggested Readings:

Noogkrwn =

Sf. Tt Wt vd RIgg—anTa odid
Oswal Maheshwari-Cost Accounting.
M. Agarwal & M Jain-Cost Accounting
Jain & Narang-Cost Accounting

S.N. Mahehswari-Cost Accounting
M.C. Agarwal-Cost Accounting
Jawaharlal-Cost Accounting




M.Com (lI" Semester)



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2017-18

Class /e M.Com
Semester /a¥eR [1-201
Subject /fawg B-201
i
. I-Corporate Legal Frame work
Title of the paper /we0a &1 e S ———
Paper No./ y&=ua sHi®
Compulsory /afart ar Optional /dsfeus Compulsory /aifard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
The Companies Act, 1956 (Relevant Provisions): Definition, types of
companies, Memorandum of association, Articles of association,
(English) Prospectus, Share Capital and Membership, Meetings and Resolutions,
Unit | Company Management, Managerial Remuneration, Winding up and
dissolution of companies.
ARG &1 A9 (1956) (Fafd graam™): gyl $Hal & JdR, UG
(fT=) A M, g or=iferad, UfqaRor, ofer goll Ud WexydT, 99l Ud URATd, SR
a9y, Ydgdrd YIRS, SRl BT REHYE yd fdegeHd |
The Negotiable Instruments Act, 1881: Definition, Types of Negotiable
(English) Instruments, Negotiation Holder and holder in due course, Payment in
due course; Endorsement and Crossing of cheque; Presentation of
Unit 11 negotiable instruments.
RIS AR, 1881— URWIYT, WA fIoial & UBR, W 8RE 31
(fR=) JATAERD, JAMAG YA TP P YWibd Ud JBIdhd, URHRI fdordl Bl
IR |
(English) I\/IRT_P Act 1969: Monopolistic trade practices; Restrictive trade
Unit 111 practices; Unfair trade practices.
() Qill‘?ld)l% gfydeTea s AR FAER AT 1969: URIIHRIHD ATUR FIER,
JIAIETHD HMUR FdelR, TJIHd YMUR IJBINN |
(English) The consumer protection Act, 1_986: Salient features; _Definition of
Unit IV Consumer, Right of consumer, Grievance Redressal Machinery.
") SUIRTAT AReor A, 1986: fafdrme leror, Iudiaar @ ufRMTeT, I &
PR, Rrema fare dF (@7=i) |
Regulatory Environment for International Business: FEMA, WTO:
Regulatory framework of WTO, basic principles and its character,
(English) WTO provisions relating to preferential treatment to developing
countries; regional groupings, technical standard, anti-dumping duties
Unit vV and other Non Tariff Barriers. Customer valuation and dispute
settlement, TRIP and TRIMS.
IR IR & forw qafaror foame: faceh fafem udy sifafrm (), faeg
(=) R w1 (W.T.0.): favg @R w1ed @1 fame wwaT, s fagid
3R gD otetvr, fdvg @R Wwed A fAeraefa <o & forg srfdmrgar deeh
FAER & YIGU, &HR FHEIHR0, dheid] A, SRU URRET IR 3R 31




IR Uged el faRmer | AHT Yob Yo IR fdaral &1 FueH, difgd dual
Haehl =R 1R, (TRIPS) faffart wee @R @@er (TRIMS) |

Suggested Readings:

1. Singh, Avtar: Law Relating to Monopolies, Restrictive and Unfair Trade
Practices, Eastern Book Co., Lucknow.

TheCompanies Act, 1956

The Negotiable Instruments Act, 1881

SEBI Act, 1992, Nabhi Publication, Delhi.

Amarchand D, government and Business, Tata McGraw Hill, New Delhi.
Securities (Contract and Regulation) Act. 1956

Jain Narang-Corporate Legal Framework

Rastogi U.S. and Shukla-Corporate Legal Framework

NG~ wWN

BaIYg ST AUSH—IIEIET: Tf. AR.UHA. A, STTAYR
HEITT—

L. SRS, I =T

ST, gL 71, REEEYR
SLqD. S, AT
SIHLE geed AT

3. TAD. 98 TaIferR
Sf. GBI O, STIAYR
Sl ARTYAR I[TATed, AT

No ok~ wDN=




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /®ern M.Com
Semester /J9wR Il
Subject /fawg ;_202

Title of the paper /we0a &1 e

Organizational Behaviour

HTSHATHS GdER

Paper No./ y&=ua sHi® ]

Compulsory /aifard ar Optional /dsfeas Compulsory /afard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
Organization: Concept, Types and significance, Organization Goal and
(English) its determinants. Organization Behaviour: Concept, Nature and
Unit | Significance, Organizational Behaviour models.
(=) TS IGYUROT, YbR d HE, H_chsvﬂchv TR U9 D ER® | SIS
FAER: ITALRTN, YHI 3R HAgd, FISATHD AdeR 3ifidhay |
Personality:  Concept,Theories, Determinants and importance,
(English) Perception: Concept, Process andTheories, Learning: Concept,
Unit 11 Components, affecting factors and theories.
(=) afaere: srqemen fafi=r Rigla, Faive vd wew | gftedron s@erem gfhar od
fafr= Rigid | ARIAT: STaERYN, T, YMIfId H-dTel gcd IR Rigid |
Motivation: Meaning, types and important elements, theories of
(English) Motivation, Attitudes and Values: Concept, factors,significance and
Unit 111 Theories
") aﬁﬁw:aﬁ,m,sﬁ?ﬂﬁtﬁaaaﬁﬁw%ﬁﬁﬁrﬁﬁﬁwmwmz
JIIYRYN, Teh, Hed iR faf=1 Rigia |
InterpresonalBehaviour: Nature, Transactional Analysis, Concept of
(English) Group, Theories of group formation, Group cohesiveness, Power and
Unit IV Authority.
=) ﬁéqgﬁdm IIEN: Hgﬂ?l, d{ﬁEouNqu fareetyor, | @1 srauRon, WgE AT &
Rgld, HHIH HHe RATdd SRITEDIR |
Organizational Conflicts: Causes and suggestions. Developing sound
(English) Organizational Climate, Management of Change, Concept and Process
Unit vV of Organizational Development.
=) TGS ORI HROBIR GeiTd, ¥R SIS ATAaxe $1 fabr, aReads o1
Y&, ATSHIHS fAdBRT &1 IaeRon 3R ufshan |




Suggested Readings:

L.M. Prasad-OrganizationalBehavior
C.V. Gupta-Organizational Behavior
G.S.Sudha-Organizational Behavior
P.C. jain-Organizational Behavior
SareenSandeep-Organizational Behavior
icfai-OrganizationalBehavior

oakrwdE

DRI AT AUSHA—NLeT: Sf. NRTH. AIEH, TR
RS

L. SRS, I =T

ST, gL 71, REEEYR
SLqD. S, AT
SIHLE geed AT

S TAD. 98 TaIferR
Sf. GHI O, STIAYR
Sl ARTYAR IRTATed, AT

No ok~ wdh-=



Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2017-18

Class /®ern M.Com
Semester /J9wR Il
Subject /fawg ;_203

Title of the paper /we0a &1 e

I11-Advanced Statistical Analysis

ST ik fageryor
Paper No./ y&=ua sHi® Il
Compulsory /afart ar Optional /dsfeus Compulsory /aifard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
(English) Theory of Probability-Probability Distributions, Binomial, Poisson and
nglis
Unit | : Normal distribution
(r2=s) TiRIeaT & Rgia—uIearaaror, fgus, uraes vd A faawor |
Unit 11 (English) Theory of Sampling and Test of Significance
ni
(fR=) el @ gl siRARiears S |
(English) Analysis of Variance (including one way and two way classification),
nglis
Unit 1 ’ Chi-square Test.
(fB==) faaRor faweryor (Ui iR fgAift afiexer @& arer), o185 9 ey |
Unit IV (English) Interpolation and Extrapolation. Association of Attributes
ni
(fa=f) IRV U QTEANTO, 0T A
(English) Regression Analysis,Statistical decision Theory:- Decision under Risk
nglis
Unit V J and uncertainty, Decision Tree Analysis.
ni
=) yarae  faveryor, wiRerar fAoiafigia—oiiRas ik siffeaaar &1 Refa #
fAota, fofa ger fareeryor |

Suggested Readings:

NoookownE

Shukla & Shai-Advanced Statistical Analysis.
Gupta C.B.-Advanced Statistical Analysis
Gupta B.N. Advanced Statistical Analysis
Elhance D.N.-Advanced Statistical Analysis
Pathak & Shashtri-Advanced Statistical Analysis
Singh U.N.-Advanced Statistical Analysis

Nagar K.N.-Advanced Statistical Analysis

DRI AT AUSHA—ITeT: S, AR.TH. AIE+, STeAYR
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /e M.Com
Semester /&< Il
Subject /fawg ;_204
. IVV-Functional Management
Title of the paper /we0a &1 e a—
Paper No./ y&=ua sHi® v
Compulsory /afart ar Optional /dsfeus Compulsory /aifard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /sifereaq sie 100

Syllabus

Unit |

(English)

Financial Management: Concept, Nature and Objectives,Functions of
Financial Manager,Financial Planning-Nature, Need and influencing
factors, Characteristics of a sound financial plan.

(fa=)

i yeder S@URUT Upld Td Igawy, A7y yeus & @R, O
- mawaddr R TIidd &1 drel gcdh, WRY I Ao &
T&TOT |

Unit 11

(English)

Capitalization: Concept and Theories, Over and Under Capitalization,
Capital structure, Balanced CapitalStructure, Trading on Equity,

(fa=)

Leverage: Financial and Operating Leverage.

JIROT: fAERO Ud fafder RAgid i 3R ored Yoliawvr, Yl SR, Hqford
Yol AT, {91 IR AR, SidiaRvl (offavs)): fawiaed afkared ddedl sfdiaor
(cfrers) |

Unit 111

(English)

Marketing Management: Concept Nature and Scope of marketing,
Functions of marketing management, Marketing mix. Advertising
Management: Meaning Objectives, functions and scope, Media of
advertising, Selecting an advertising media Essential of a good
advertising copy, Meaning of Sales Promotion, Importance, Limitations
and Methods of sales promotion.

o yeer: fauoe &1 sragrRen, gpfd &R &=, fAuoE uey & i, fauoe fsor
s vy, ®R IR &7, fauvd & A, e feos Arm &1 gAE
I fagmue ufd @ smawdand, fasy Yads &1 31, Hew, I iR famy
gqad BT fafer |

Unit IV

(English)

PersonnelManagement: Concept, Functions, Scope and Importance,
Signification of Man-Power planning,Sources of Recruitment,
Characteristics of a Good Recruitment Policy, Concept of Selection,
Selection procedure, Importance of employee Training, Methods of
Training.

(fa=)

I Ude BT JGLRON: JIURY, B, &7 3R Fgd, d+d ofed e &1
e, 9dl & Wd, Il YA © Igu| ohd Pl YR, g gfafe,
HHARIYIRIETOT BT Heed, Tfdreror &l fafer |

Unit VvV

(English)

Production Management: Concept, Importance, Scope and functions.
Types of production systems, Concept of production planning.
objectives, elements and steps Procedure of production control, Process




of New Product Development, Concept of Product Diversification,
Standardization, Simplification and Specialization.

JUTed Yde: S[qURUT, Hed &, 3R B, IhIed YUell & YbR| Sded

(R RIS @1 SaERO, Iqaed d@ SR TRV, Idred gz ufafy, 99 Iarg
Qera ufshar, Sare  fafaefieror, gardieRor, WReATHROT 3R fafdrsdiaRor &F
STIETIROTT |

Suggested Readings:

1. Mothihar M-Functional Management
2. S, = GAR— fAuor gy 7.9, 2= deereisdred], AT
3. S, Ob.— BT Jae, Udih YDA SolTelelg

DA JST AUSA—ITETeT: . IMRUH. A, TIAYR
FERIATT—

UI. 3R.B. oF qd=T
1. SHY BT, TRk
1. T 99 9T

. UL T, RRFER
. U9, Hardg

. AL T, SEeTgR

. gD O, STEAYR

. AR AT, |
. QH®. de, TaIerR

4 G & g G o,
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /e M.Com
Semester /&< 1]
Subject /fawg %301
. Managerial Economics
Title of the paper /we0a &1 e pr——

Paper No./ y&=ua sHi® I

Compulsory /afart ar Optional /dsfeus

Compulsory /aifard

Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
Meaning of Managerial economics: Nature and Scope of Managerial
(English) economics, Managt_arial Economis_t: R(_)Ie_ a_nd Reg,ponsibilities,
Unit | fundamental economic concepts Profit Maximization Session- 2016-17,
=) YIIDTT IR BT MR Yauold AR o 9Pl &, gaeard sefere,
AP T ITIRGTIE, SR AT TR | A T HTAIBROT RIgTa
Demand Analysis: Elasticity of Demand, Introduction Explanation
(English) Theory of Consumer Choice, Indifference Approach, Revealed
Unit 11 Preference Theory
) AT fageror: AT @ aﬁﬂ—uﬁr{ylwdn [daT | UTEd gd=<Iil B Rigid, Ierdial
fargeryor, SifmTe udmIamRoT Rigid |
. Production Function: Law of Variable Proportions, Law of Returns to
. (English)
Unit 11 Scale.
(f2=s) SATed Her: gRad-eie gura e, M & ufawe &1 e foig |
Unit IV (English) Business Cycles: Nature and Phases, theories of Business Cycles.
(f2=s) YR @sh: Ui Td aROT, I I & RAgid |
_ (English) Profit Management: Measurement of Profit, Concept of Risk and
UnitV Uncertainty.
(fR=0) T der: ot &1 7194, SRGH Ud SrfRadar &1 sTaerRor |

Suggested Readings:

1. Chopra, O.P.

Managerial Economics, Tata McGraw Hill, Delhi

2. Dean, Joel: ManagerialEconomics, Prentice Hall, Delhi.

3.

Varian, H.R.

International Micro Economics: A Moderm Approach,East West

Press, New Delhi.

Varshney, RL and Maheshwari, KL Managerial Economics; Sultan Chand and

Sons New Delhi.

o

Dwivedi D.N.: Managerial Economics, Vikas Publishing House, New Delhi.

6. Sinha V.C.-Managerial Economics




Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /e M.Com
Semester /a¥eR I
. C-302
Subject /fawg -
. Tax Planning and Tax Management
Title of the paper /we0a &1 e S S ————
Paper No./ y&=ua sHi® ]
Compulsory /aifard ar Optional /dsfeas Compulsory /afard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
. Concept of Tax Planning: Meaning, Scope, Importance, Objectives of
. (English) i
Unit | Tax Planning.
(re=<) PR AT @7 STaTROT: 372, &, Hewd, B RN & Igavd U9 Sgaed |
(English) Areas_ of Tax Planning: Ownersh!p Aspect, Acti\_/ity Aspects &
. Locational Aspects, nature of the Business & tax Planning.
Unit I = =— =
=) P A @ &= I ee fhaAreiierar uee R AdRY Uge], @qw o
B Td wR e |
Tax Planning and Setting up New Business: Deductions Available
(English) toNevy Industr_ial Undert_alfings, Amalggr_nation, Merger and Tax
Planning. Special tax Provisions-Tax Provisions Relating to Free Trade
Unit 11 Zones, Infrastructure Sector & Backward Areas.
T FIA™ BT WG T R e 78 ielfiie gheal o urd g, UdhIaso,
(f2=d) AfaferE td R e ARy &R yraud qaa AR &3 S]eAred &F g
fUes &3 = B UTaeT |
(English) qu_ Planning and Financ_ia_l Decisions: CapitalStructure Decision
Unit IV Dividend, In.ter Corporate D:wdepd, Bonus Shar'es. .
R gﬁﬁwmﬁﬁuﬁmwwﬁmmmmm
Tax Assessment: Introduction, Difference between Tax Planning and
(English) Tax Management, Areas of Tax Management, Return of Income and
Unit V Assessment, Penalties and Prosecutions, Appeals and Revisions
=) P FEiRer gRed, ax RIS Td d) Jawr # 3R, $Y USE B &F, AR
faeRvr g HR MR, spefeve gd RN, Srdie gd gAfdeR |

Suggested Readings:

1.

wmn

Ahuja G.K. and Ravi Gupta: Systematic Approachto Income Tax and CentralSales
Tax; Bharat Law House, New Delhi.

Lakhotia, R.N.; Corporate Tax Planning; Vision Publication, Delhi.

Singhania, V.K. Direct Taxes: Law and Practice; Taxman's Publication, Delhi.
Sainghania, Vinod K; Direct Tax Planning and Management; taxman's
Publication,Delhi-tax Planning and Management.

Mehrotra S-Tax Planning and Management.




6. Lakhotia-Tax Planning and Management
7. Saklecha Shripal-Tax Planning and Management
8. Goyal R.S.-Tax Planning and Management

BRI AT AUST—ALeT: Sf. ARTH. FIEH, TR

P 9
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. B SiF, STTAGR
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Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /e M.Com
Semester /a¥eR I
. C-303
Subject /fawg -
. Entrepreneurship Skill Development
Title of the paper /we0a &1 e ———
Paper No./ y&=ua sHi® Il
Compulsory /afart ar Optional /dsfeus Compulsory /aifard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
: Entrepreneur: Definition, emergence of Entrepreneurial class; Theories
(English) . . . .
Unit | of Entrepreneurship, Socio-economic Enwronment and Entrepreneur. |
SEHI-IRATYT, Ied a7 &1 Ie49a, Iaffal & Rigid, amfoe—anfie alkder g
(&= Skl
Promotion of a venture: Opportunity analysis, External Environmental
(English) forces, economic, Social, Technological and Competitive factors,
Unit 1 Establishment of a new unit.
=) el (SEH) @ ﬁvﬁi gaa: SR favereror, ey ugtaRelg wifdaan, s,
ARG, Adeiid! Td UfRRATed BRb, Udh U ShIg dl RTuT |
(English) Enterpreneur!al Be_haviour:_ Innovati_or} _ _and Entrepreneurship,
Unit 11 Entrepreneurial Bhaviour Social Responsibilitity.
(f2=s) STl FIgR: AR Ud IeHdT, STl FdgR, AHINS IR |
Entrepreneurial  Development  Programme: Enterpreneurial
(English) Development Programme relevance and achievements, role of
Unit IV Governmennt in organising such programmes.
() \mﬁm. CEARS Cbléjgb'Hi Safdr fAerT RisHE &1 URIRTedT Tad SURl, 9
BRIGHAT B AT H ABR DI AP |
Entrepreneurship and Industrial Development: Planning and growth of
(English) industrial gctivities through industrial Policy of the Government, _Role
Unit \/ of Ipdustrlal Estates,Role of Central and State level Promotional
Services.
=) fparell &1 e wd faer, sl uReral & el o= Ud T Wil

YT A |

Suggested Readings:

el A =

oo

Kenneth R VVan Voorthis: Entrepreneurship and small business management.
Hass School hammer & Arthur Kuri: Entrepreneurship and small

Sharma RA: Entrepreneurial Change in Indian Industries.

Dhar P.N. and Lydall H.F. The role of small enterprises in Indian Economic
Development.

Shukla M.B. Enterprenurship Development

S, = = AR, Safia—fde™, 7.9, &= 31 srdreH), [T |




7. . Y HIS, SfAar—faar

DRI AT AUSHA—NLeT: Sf. MRTH. WIEH, TR

® 9
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /e M.Com
Semester /a¥eR I
. C-304
Subject /fawg -
Accounting for Managerial
Title of the paper /ueua &1 ¥s Decisions
yego foRe & fog or@iea
Paper No./ ys=aa sHi® v
Compulsory /afart ar Optional /dsfeus Compulsory /aifard
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af@aq sie 100
Syllabus
Management Accounting: Its meaning, nature and importance,
(English) Difference of Management accounting with Cost Accounting and
Unit | Financial Accounting.
=) YSHHII oIglh: 3fef, UPla Ud Hewd, UaHdd odicd, dANTd oidie Ud At
TG H R |
(English) Nature and Limitations of Financial Statements: Needs and objectives
nglis
Unit 11 ’ of financial Analysis.
(f2=s) faia faaRen &7 Ugid v AHm: A [aeelvor o7 saegsd Ud Sqaed |
(English) Fund Flow Analysis and Cash Flow Analysis (Application of A.S.-3)
Unit I
(=) Py yarg fagevor va e yare fagersor (A.S.-3 &1 Tan)
) Capital Budgeting: Nature and Characteristics of Long Terms
(English) o ]
Unit IV Investment Decision, Methods of Ranking Investment Proposals.
ni
ST qofe: drearet= fFaer ol &1 yafa ud faeman, faer gwdral &1 Soie
(fe=)
o1 fafer |
(English) Management Reporting System: Types of Reports, Responsibility
nglis )
Unit V Accounting.
(f2=d) yg=l gfded ugh: ufides & UeR ScRelRd okaid |

Suggested Readings:

1. M.R. Agarwal-Accounting for Managers
2. Agarwal & Agarwal- Accounting for Managers
3. Agarwal, Jain & Jain-Management Accounting




4. AT Ud SIF—Udaadid odide
5. T Q.U DHI AT

DRI AT AUSHA—NLeT: Sf. MRTH. WIEH, TR
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As Recommended by the Board of Studies

Session- 2017-18

Class /e M.Com
Semester /JHR v
Subject /fawg %—403
I-Advertising and Sales
Title of the paper /uyeu= &1 ¥s Management
fasmos ud fasmy vey
Paper No./ yud sdid I
Compulsory /afvar ar Optional / d&fea® Optional / d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /aifereaq sie 100
Syllabus
Introduction: Concept, Scope, Objectives and functions of advertising.
(English) Role of advertising in marketing mix and the advertising process.
Unit | Legal, ethical and social aspect of advertising.
") qRag: fasTaT @1 @eRon, &5, Sqe¥d vd b, fawmad # fagor fsor od
== Ufshar 7 e, A== & A, f[Aide vd arrise usd |
Pre-launch Advertising Decision: Determination of target audience,
(English) Advertising media and their choice. Advertising measures, Layout of
Unit 1 advertisement and advertising appeal, Advertising copy.
"= fasma favfae qd gaf: @ferd siar, gmeel o feikon, faemo mead (@it
Ud IDT =g, [asiue Sur fasiue el g fasmu= faw=ame, fasmos ufd |
Promotional Management: Advertising department, Role of advertising
(English) agencies and their selection, Advertising budget, Evaluation of
Unit 111 Advertising effectiveness.
=) yad=rg yde: fasmas fawm, ﬁ!?lTCFr TOIR{l BT INTEE T4 ST a3+, fasmu=
gore, fa=mus &1 g9raeiierar &1 qeaia |
Personal Selling: Meaning and Importance of personal selling,-
(English) Difference between personal selling, Advertising and sales promotion.
Unit IV Methods and procedure of personal selling.
() qeu?mch_ fasa: dafdae fama &1 ed Td HEw, fdde fasha, s v
yqcE # IR, dafadsd fama @ faftrr sik ufesar |
Sales Management:. Concept of sales management, Objectives and
(English) Functions of sales managements. Sale_s organization, Management of
sales force and Sales force objectives, Sales force recruitment,
Unit V selection, training, compensation and evaluation.
fama yder: fasa ydy &) aUR Sgeed Ud &N, fasa e, sy wfdaar &r
(=) vy vd fashy wfdd & Sgewd, fawa wfedar & i, o9=, ufdemor afogfl wd
HeATeh |

Suggested Readings:

1. Philip Kotler- Marketing Management
2. Sontaka-Marketing Management
3. P.C. Tripathi-Marketing Management




4. Bhadad & Porwal-Marketing Management
5. S, ©f. R AR, fauod & Rigivd, 7.9 =8 wer srepredl, T |

BRI AT AUST—ALeT: Sf. ARTH. FIEH, TR
R~

Ol ARD. S |l

ST, gL T4, REEEGR
LB, O, AT
ST geed AT

Sl TE. 98 TaiferR
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S, ARIRER 3aTd, |l
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2017-18

Class /e M.Com
Semester /a¥eR v
. D-402
Subject /fawg
Kl
. I1-Consumer Behaviour
Title of the paper /we0a &1 e f
Paper No./ y&=ua sHi® ]
Compulsory /aifard ar Optional /dsfeas Optional /d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
Introduction: Meaning and Significance of consumer behaviour,
(English) Determinants of consumer behaviour, Consumer behaviour Vs. buyers
Unit | behaviour, Consumer buying process and consumer movement in India.
=) gRTY: ST IR $Re Ud Agd, STHITT aeR & (ke d@, SYHTadm
AR g9 Bl TIeR, STHIGATD] 3 UG Td R H IUHIET =<l |
Organisational Buying Behaviour and Consumer Research:
(English) Characteristics and Process of organizational buying behaviour
g Determinant of organizational buying behaviour. History of consumer
Unit 11 research and Consumer research process.
HAT BT FISAHD JdeR Yd IUAEGT TgAgr: fARyan vd Seadd 5
(f2=d) FAER DI UfHAT, FISATHS deR & MuRe d, IUHEG 6™ &I 3fasr™
UG UG ST Bl Uiha |
Consumer Needs and Motivations: Meaning of motivation, Needs and
(English) Goals, Dynamic nature of consumer motivation, Types and systems of
g consumer needs, measurement of motives and Development of
Unit 11 motivational research.
SYHTGT &I ILIHAT Td STHURTT: AR &7 1, aeIHdT Td e, STHIaT
(T=) TR B Tfeiiadr Ud TayTd | SUHidT bl SMavIhdell & YR Td ggiadr,
JAFAUROTIRAT & SURI UG ARV FTHL BT [aHT |
Personality & Consumer Behaviour: Concept of personality, theories of
(English) personality, Personality and understanding, consumer diversity, Self
Unit IV and Self-images
=) ST Afdded U9 IaeR: Afddad @) dURYT, Afddad & Rigid, Afddad 3iR
Social Class and Consumer Behaviour: Meaning of social class,
(English) Measurement of social class, Lifestyle profiles of the social class,
g Social-class mobility, Affluent and Non-affluen consumer, Selected
Unit vV consumers behaviour, applications of social class.
ATHISTR a7 Td UG FaeR: ATHISTG aif ®f 31ef, AHETSThai J19+, ATHIiT®
(f&=) AN P S el BT @Ry, AMINSTD a B eied], 996 T4 IR 9g
QUHIET, SUHIEIRT & g9 g§J a9 H ATEIRG ST |

Suggested Readings:




1. Philip Kotler-Marketing Management.
2. Jain, Jinendrakumar-Marketing Management

BRI AT AUST—ALeT: Sf. ARTH. FIEH, TR

No o h~wN-=
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Shivaji Nagar, Bhopal

As Recommended by the Board of Studies

Session- 2017-18

Class /e M.Com
Semester /&< v
Subject /fawg ;403
. I11-Rulral & Agricultural Marketing
Title of the paper /we0a &1 e T
Paper No./ y&=ua sHi® Il
Compulsory /afart ar Optional /dsfeus Optional /d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100

Syllabus

Unit |

(English)

Rural Marketing: Position of Indian rural marketing and Approach to
rural markets of India, Rural consumer and demand dimensions and
Market segmentations, Channels of distribution and physical
distribution product management, marketing communication and sales
force tasks.

(fa=)

I fAUoE (@OTR): wRA™ I fJuoE @ Refa vd vRa @& IHvENIRE @
gfa gftearor, Irior IUHEET IR HI @& A Ud IR fafdaeser, faaRor
aifediy SR Wifds faaver Scare ydy, fauoe R &Rk fawg oifdd uca |

Unit 11

(English)

Agricultural Marketing: Concept, Nature, Scope and Subject matter,
Classification of agricultural products and their difference with
manufactured, goods. Agriculture market: Meaning, Components,
Dimensions and Classification. Market structure: Dynamics of market
structure, Components of market, structure and Market forces.

PN fIuoE— smauroen, uefa, &5 iR vy amef, S SRl &1 affeo iR
96T AT AT | R, B aToR—etef Ted M SR iR |

dOIR  ORIAT—dOTR - ORaAT ®I fharefiaddeeiR & gcd, doR - GXal &l
7R |

Unit 111

(English)

Market Management and Channel Strategy: Modern marketing
management and agricultural products, Structured organized markets-
commodity exchange and produce exchange, Cash market, Forward
dealing,Exchange market, Speculative market, Channels of distribution
for consumer goods, Agricultural consumer goods and Agricultural raw
materials.

IGIR Yee U4 aTf2dl g & AYFe AU gdy ok Y Iure, WRed
ST IR gRgfafma iR St fafea e gk siftd wasr fafma
qIoTR, ATl dR SUNEIRT Ald & forg faaRor afgey pivery Suder Ard

BB Boa AT

Unit IV

(English)

Rural Market in India: Regulated market, Genesis of regulated market
Limitations in present marketing regulation, Advantages and Limitation
of regular market oranization of regulated market, Future of regulated
and regulated markets in India

(fa=)

YR § IV 99R: 9OTRE &1 e, g aoR, arRg @ g aRi @
AREA1, gaad faurE e dE], fffRd aeiR & oy iR e et
IIORT BT TS Ud 9Rd § afd aoiRl &1 9fasy |




Unit v

Marketing of Farm Products: Packaging-Packing and Packaging,
Packing material. Transportation Advantages, Means of transport and

(English) Transportation cost. Grading and Standardization-Meaning, Type,
Criteria, Labeling and specification,storage, Warehousing, Processing
and Selling.

PN IR B AU AIoT—ddsd AR Ufh, Jdwed, amfl, N e

(f2=d) QUM ardrETa A A & AEE iR IraraTd anTd | sifvwt /9T ud

THTHIARO—31e], bR, BAIS], odfeiT Ud fafRrciaror, Gugor ufhaor ok fama |

Suggested Readings:

1. Philip Kotler-Marketing Management
2. Jain, Jinendrakumar-Marketing Management

DT ST AUSA—ITETeT: . IMRH. A, TIAYR

4 G G Y
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Sarojini Naidu Govt. Girls’ P. G. (Autonomous) College,

Shivaji Nagar, Bhopal
As Recommended by the Board of Studies
Session- 2017-18

Class /e M.Com
Semester /9 v
Subject /fawg D-404
Ell
. IV-International Marketing
Title of the paper /we0a &1 e e —
Paper No./ y&=ua sHi® v
Compulsory /aifard ar Optional /dsfeas Optional /d&feas
Marks in CCE 30
Marks in Main Exam 70
Max. Marks /af&aq sie 100
Syllabus
International Marketing: Meaning, Scope, Nature and Significance.
International ~ Marketing  Environment-Internal and  External
(English) Environment, International Market, Orientation, Identification and
Unit | Selection of foreign market, Functions and qualities of an Export
Manager.
RIS fJUorT: 31ef &3, Ui, He@ RIS IR ATdTaRv—3TdRe Ud a8y
(fB==) AR | FRET IoR, Qe qoiR & 999 AR uRed, AREIRT | Uh
fafd gdas & o7 IR HT |
Export Organization: Meaning, affecting factors and types, Overseas
(English) Product Development: It's concept and methods, princing and its
Unit |1 factors, Methods, of Princing, Price quotation.
Fafd Ao aed, pWIfdd &1 dTel Bed iR UBR, WHSUNI Sde [Jhr:
(f2=) ST IR Td ARt | e FeaiRor &R s9& gca | o feiRer &1 faferr,
qed fAfdeT |
(English) Direct Tradi_ng_ and In_direct Tradir_lg: Meaning and Methods, Methods
Unit 11 of Payment in international Marketing.
e AUR AR U AR 37 AR AR, JaRMSE aaR 9 @l
(=) g
Export Credit: Meaning,Nature, Influencing factors and significance,
(English) Methods of Export Credit,Export Credit and Finance in India. Risk in
Export Trade, Role of the Export Credit guarantee Corporation of India
Unit IV Limited, the Export-Import Bank of India.
Frafd o sl gafa #ew iR gwifad, &_e a1 v fafa arg @l fafei |
(fT=) TRa H fafd 9 iR o) fofa R § oiRew| fafa s TR=
FHRURY B i TR &1 Mmard frafd & |
Export and Import Procedure: Documentation in foreign trade, Bilateral
(English) and Multilateral Trade Agreements, Its meaning, objective types and
Unit \/ significance, SAARC, Role of WTO in ForeignTrade.
frafa vd smard gfshan: faeel @R & Sora gxa, fguefa vd aguelia @R
(f2=d) T dT 3, Sge¥d, YR U9 Sfifawy, W, faceh @R § WTO @
qHaT |




Suggested Readings:

Marketing Management-Sontaka
Marketing Management-R.L. Vashney
Marketing Management-Bhadada & Porwal
Marketing Management-Jain J.K.

PonbRE

DRI AT AUSHA—NLeT: Sf. MRTH. AIEH, TR
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